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Getting  to  know 
our  community 


Dave  Anderson,  Leader 
Public  Affairs  Reporting  Team 

The  Minneapolis  Star 


Over  a  ten- week  period,  about  1,000  residents  of  the 
Minneapolis-St.  Paul  area  were  asked  about  the  insulation  in  their 
attics,  mileage  of  their  cars,  Hnances  and  for  a  painstakingly  detailed 
breakdown  of  how  they  spend  their  off  hours. 

They  were  asked  opinions  on  dozens  of  political  and  social  issues, 
and  even  to  rate  their  marriages  on  a  scale  of  1  to  100. 

The  Minneapolis  Star  survey  contained  429  questions  and  lasted 
up  to  three  hours.  We  like  to  think  we  pretty  much  covered 
everything. 

What  is  most  unusual  about  the  survey,  however,  is  that  WE  did 
it.  I  shepherded  the  input  of  reporters  and  editors  for  the 
questionnaire.  After  two  days  of  training  by  an  expert  from 
Michigan’s  Institute  of  Social  Research,  83  newsroom  volunteers 
conducted  most  of  the  interviews.  Volunteers  ranged  from  editor 
Stephen  Isaacs  to  technician  Lisa  Weidenbach. 

It  cost  a  ton  of  money,  perhaps  three  times  what  it  would  have 
cost  to  have  a  pollster  do  it,  but  the  idea  was  to  get  out  of  the 
newsroom  and  into  living  rooms  to  where  we  could  actually  reach  out 
to  the  people  in  our  community. 

At  first  there  was  a  bit  of  resistance.  Some  staffers  complained  it 
would  be  a  waste  of  their  time.  Others  insisted  that,  because  of  past 
jobs  or  outside  contacts,  they  already  knew  the  public  mind. 

Medical  writer  Gordon  Slovut,  the  epitome  of  the  crusty,  hard- 
nosed  reporter,  thought  the  whole  thing  downright  silly.  When  it  was 
all  over,  however,  he  said  he  changed  his  outlook,  had  a  great  time 
and  wants  to  do  it  again  next  year. 


ILLINOIS’  LARGEST 
EVENING  CIRCULATION  NEWSPAPER 


HERALD-NEWS 

JOLIET,  ILLINOIS 


The  growth  of  the  Herald-News 
reflects  the  tremendous  vitality  of 
our  area;  Kendall,  Will,  and  Grundy 
Counties. 


A  COPLEY  ^NEWSPAPER 

REPRESENTED  BY  SAWYER,  FERGUSON,  WALKER 


Expandability 
Flexibility 
Reliability 

the  Mycro-Tek  front-end  systems 

have  three 

I 

benefits  you 
need  for  your  . 
newspaper. 
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Call 

Mycro-Tek 
800-835-2852 
for  a 

demonstration. 
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MYCRO-TEK,  INC. 

The  Front  end  System  Specialists 

820  W.  Second 
Wichita,  Kansas  67203 
In  Kansas 
call  316-265-5277 


Landon 

Seminars 

(for  newspaper  people) 

I  by  newspaper  people) 

Newspapers  are  facing  a  period  of  rapid  change  in  the  '80s. 
What  can  you  as  a  newspaper  executive  do  about  them? 
One  answer  is  Landon  Seminars:  Landon  Seminars  are  de¬ 
signed  to  meet  the  specific  needs  of  newspaper  manage¬ 
ment  by  providing  the  information  you  need  on  the  sub¬ 
jects  you  need  to  know  about. 

London's  Summer  Seminar,  August  3-7,  will  tackle  your 
key  planning  questions  and  present  you  with  a  system  for 
planning  your  growth  for  1980-1983.  The  "Strategic 
Planning"  seminar  will  give  you  a  method  of  strategic  and 
financial  planning  to  cope  with  industry  changes  forecast 
during  the  next  3  years.  And,  you'll  get  this  kind  of  vital 
information  in  the  enjoyable  environment  of  the  famous 
Homestead  in  Hot  Springs,  Virginia. 

In  charge  of  Landon  Seminars  is  Robert  Leyburn,  who  re¬ 
turned  to  the  newspaper  business  as  Executive  V.P.  of 
Landon  Associates  after  a  successful  career  as  a  magazine 

publisher  with  McGraw- 
Hill.  Working  with  him 
is  Richard  Hare,  who 
as  an  advertising  and 
marketing  executive 
and  consultant  has 
worked  with  more 
than  1 50  newspapers. 

For  more  information 
on  London's  Summer  Seminar  1980  or  future  seminars, 
contact  Owen  Landon,  President,  or  Bob  Leyburn 
at  Landon  Associates,  Inc.,  750  Third  Avenue, 

New  York  City  1 001 7,  (21 2)  867-1 1 1 2. 


LANDON  SEMINARS 

a  division  of  LANDON  ASSOCIATES,  INC. 
A  Newspaper  Marketing  Company 
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3-6— AP  Sports  Editors,  Washington,  D.C. 

5-7— New  York  State  Dailies  Advertising  Managers  Bureau,  Grand  Is¬ 
land  Holiday  Inn,  Grand  Island,  N.Y. 

5-7— Wisconsin  Newspaper  Association,  Telemark. 

5-7 — Kentucky  Press  Association  convention,  Gilbertsville. 

5- 8 — Oklahoma  Press  Association  convention,  Eufaula. 

6- 7— Investigative  Reporters  &  Editors  National  Conference,  Kansas 

City  Hilton  Airport  Plaza  Inn,  Kansas  City,  Mo. 

6- 8 — South  Carolina  Press  Association  convention,  Kiawah  Island. 

7- 8 — United  Press  International  Newspaper  Association  of  Louisiana 

21st  annual  convention.  Royal  Sonesta  Hotel,  New  Orleans. 

7-11 — America  Advertising  Federation,  Fairmont  Hotel,  Dallas,  Tex, 

7-11 — ANPA/RI  Production  Management  Conference.  Atlanta,  Ga. 
7-11— Newspaper  Division,  Special  Libraries  Association  Conference, 
Washington  Hilton-Shoreham  Americana,  Washington,  D.C. 

11-12 — Certified  Audit  of  Circulations,  Opryland  Hotel,  Nashville,  Tenn. 

11-13 — Newspaper  Food  Editors  and  Writers  Association’s  annual  Food 
News  Forum,  Hay-Adams  Hotel,  Washington,  D.C. 

11- 15 — National  Association  of  Advertising  Publishers,  Opryland  Hotel, 

Nashville,  Tenn. 

12- 13 — National  News  Council,  1  Lincoln  Plaza.  N.Y. 

13 — UPl  Ohio  Sports  writers'  Association,  Marriott  Inn  East,  Columbus, 
Ohio. 

12- 14 — Canadian  Managing  Editors  Conference.  Winnipeg. 

15-18 — Newspaper  Personnel  Relations  Association,  Royal  Orleans  Hotel, 
New  Orleans. 

15-19— Association  of  Newspaper  Classified  Advertising  Managers, 
Sheraton- Boston,  Boston,  Mass. 

20-22— Arizona  Newspapers  Association,  Little  America,  Flagstaff,  Ariz. 
22-24 — California  Newspaper  Advertising  Executives  Association  Sales 
Conference,  Berkeley  Marina  Marriott,  Berkeley. 

22- 24 — New  England  Newspaper  Advertising  Executives  Association, 

Sheraton  Islander  Inn,  Newport,  R.l. 

23- 24 — The  Newspaper  Guild,  Hotel  Toronto,  Toronto. 

29-July  2 — International  Circulation  Managers  Association,  Crown  Center 
Hotel,  Kansas  City,  Mo. 

29-July  3 — National  Press  Photographers  Association,  Genesee  Plaza 
Holiday  Inn,  Rochester,  N.Y. 

JULY 

13- 16— International  Newspaper  Advertising  Executives,  Sheraton  Bos¬ 

ton,  Boston. 


AUGUST 

30-Sept.  2 — Texas  Daily  Newspaper  Association.  Del  Monte  Hyatt  House, 
Monterey,  Calif. 


SEPTEMBER 

5-7 — Maine  Press  Association,  Prout’s  Neck,  Me. 

6 — Hoosier  State  Press  Association  ad  seminar,  Marriott  Inn,  In¬ 
dianapolis. 

18- 21 — New  England  AP  News  Executives  Association,  Sebasco  Estates, 

Maine. 

19- 21 — Illinois  Newspaper  Production  Conference,  Sheraton  Inn,  Wauke¬ 

gan,  III. 

25-28 — Florida  Newspaper  Advertising  Executives  sales  conference, 
Doral  Country  Club,  Miami. 

25- 28 — New  York  Press  Association,  Montauk  Yacht  Club,  Star  Island, 

Montauk,  L.I.,  N.Y. 

26- 28 — New  York  State  Newspaper  Production  Conference,  Kutscher's 

Country  Club,  Monticello,  N.Y. 
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DOC*U«MAS*TER  (dok'  yamas'  tar)  n.. 


1.  The  new  on-line  storage  and  retrieval  system 
for  newspaper  libraries.  2.  Eliminates  misplaced, 
misfiled  or  checked  out  clips.  3.  Gives  reporters, 
editors,  and  librarians  immediate  access  to  vital 
information.  4.  Provides  unlimited  search  ca¬ 
pabilities.  5.  Allows  instant  retrieval  of  news  ar¬ 
ticles,  photographic  and  photonegative  holdings, 
library  file  holdings,  reference  and  pamphlet  file 
collections,  preset  obits,  etc.  6.  Operates  with 
terminals  located  anywhere  in  your  organiza¬ 
tion.  7.  Easily  added  to  your  existing  IBM  or 
IBM-compatible  computer. 


DOCU/MASTER.™  Another  important  software 
solution  from  the  people  at 
turnkey  systems  inc. 


Na?ScM  turnkey  systems  inc.*50  Washington  Street  •Norwalk,  Connecticut  06854«(203)  853-2884 


Photo  credits 


Newsbriefs 


Duane  Belanger  of  the  Detroit  News  won  photo  honors  in 
the  annual  Michigan  Associated  Press  competition  for  re¬ 
cording  this  street  scene.  The  shot  captured  best  feature 
title  and  also  the  best  of  show  award. 

David  Kryszak,  another  Detroit  News  photographer,  won 
third  in  the  feature  photo  category  for  a  series  on  the 
Cambodian  Exodus. 


SAN  FRANCISCO 
HONORS 


Nicole  Bengiveno,  a 
staff  photographer  of  the 
Son  Francisco  Examiner, 
won  the  "Photographer  of 
the  Year"  award  in  the 
San  Francisco  Bay  Area 
Press  Photographers  As¬ 
sociation  competition.  Her 
entry  included  20  photos 
in  features,  portraits, 
sports  and  news. 


Winner  of  the  Greg  Robinson  Memorial  Award,  named 
for  the  San  Francisco  Examiner  photographer  killed  in 
Guyana,  was  student  photographer  Sydney  Brink,  San  Jose 
State  University. 


Bengiveno 


Other  firsts  went  to:  Features,  George  Wedding,  San  Jose 
Mercury  News;  sports,  Sam  Houston,  Associated  Press;  por¬ 
traits,  Vici  MacDonald,  San  Francisco  Chronicle,  and  news, 
Paul  Sakuma,  Associated  Press. 
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Employes  share  profits 

Harris  Enterprises,  which  publishes  15  newspapers  in  6 
states,  last  year  paid  $1,062,790  to  its  employes  as  company 
contributions  to  the  profit  sharing  trust. 

Lloyd  Ballhagen,  president,  said  the  contribution  means 
that  each  of  the  group’s  622  employes  on  the  average 
“raked  in  $1,708  over  and  above  his  paycheck.”  The  955 
people  who  own  money  in  the  trust  now  have  a  grand  total 
of  $12,183,161,  he  disclosed.  The  group’s  total  payroll  in 
1979  was  $10,651,106. 

The  group  was  a  pioneer  in  profit-sharing  trust  when  the 
Hutchinson  (Kans.)  News  started  its  program  in  1941. 


Freedom  to  publish  magazine 

Biarritz,  a  monthly  women’s  magazine  supplement  to  the 
Santa  Ana  (Calif.)  Register,  will  begin  national  distribution 
with  its  July  issue. 

The  magazine,  owned  by  Freedom  Newspapers,  will  be 
distributed  by  ICD-Hearst,  and  will  start  with  a  national 
distribution  of  200,000  copies  that  will  sell  for  $1 .50  each  on 
newsstands  and  $15  per  year  via  charter  subscription.  The 
magazine  is  edited  by  Count  Marco  Spinelli,  a  former  San 
Francisco  Chronicle  columnist. 


Public  figure  wins  libel  case 

Litigation  of  two  years  wasn’t  ended  May  20  but  was 
advanced  a  giant  step  when  a  Norman,  Okla.,  jury  rendered 
a  $1  million  libel  judgment  in  favor  of  George  Miskovsky, 
attorney,  and  against  the  Oklahoma  City  Times  and  Daily 
Oklahoman. 

“A  travesty  on  the  First  Amendment,”  was  the  verdict 
description  as  expressed  by  the  newspapers’  attorney, 

David  Machanic,  as  he  announced  that  “we  will  appeal  this 
case  to  the  very  highest  court  that  will  hear  it.”  In  his 
opinion,  error  was  made  by  allowing  the  case  to  go  to  the 
jury  for  the  reason  that  it  met  none  of  the  requirements  for 
libel  as  contained  in  Oklahoma  law  and  case  law  from  the 
supreme  court.” 

Miskovsky,  a  1978  U.S.  Senate  candidate  against 
then-governor  David  Boren,  the  winner,  sought  damages 
allegedly  made  by  news  stories,  editorials  and  cartoons.  He 
described  the  award — $35,000  actual,  $965,000  punitive — as 
“not  too  much  or  too  little.”  He  had  asserted  that  the 
editorials  against  him  “made  me  a  political  leper,” 
according  to  the  Times  story  of  the  ending  of  the  trial. 

The  case  originated  when  Miskovsky  called  a  press 
conference  to  publicize  charges  made  by  another  candidate 
that  the  governor  was  a  homosexual.  The  chief  executive, 
who  won  the  political  contest,  took  public  oath  that  he  was 
not  a  homosexual. 

A  Miskovsky  attorney  made  this  statement  to  the  jury  in 
regard  to  the  papers  published  by  The  Oklahoma  Publishing 
Co.: 

‘  ‘OPUBCO  has  been  bullying  the  state  of  Oklahoma  for 
almost  100  years.  Today  is  OPUBCO’S  judgment  day. 

Stand  up  and  be  remembered  as  the  people  who  will  say  to 
OPUBCO:  ‘You  may  own  a  U.S.  Senator,  but  you  don’t 
own  me.’  ” 

Jim  Standard,  Times /Oklahoman  managing  editor,  labeled 
the  verdict  as  ‘  ‘a  great  loss  to  freedom  of  the  press  in  the 
state.” 
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eir  easy  conversion  to 

KPffsot  is  easy  to  explain 

ss  service  snpport. 


On  Octobei^Jf^BUIrEsiado  de 
Minas  completeflnstallation  of  a 
new  Goss  Metro-Offset  press 
system  at  their  plant  in  Belo 
Horizonte:  6  press  units,  a  half¬ 
deck,  a  2: 1  folder  and  six  3-arm 
reels.  The  following  March,  their 
morning  paper  went  on  edition  — 
and  two  months  later,  their 
evening  paper. 

The  managing  director,  Camilo 
Teixeira  da  Costa,  gave  much  of  the 
credit  to  us.  “Without  Goss  service 
support  and  training.”  he  said,  “we 
could  never  have  done  it  so  fast  or 
so  smoothly.  Their  extensive  assis¬ 
tance  was  a  major  contribution, 
since  training  crews  here  in  Brazil 
is  difficult  on  any  new  press.  On  a 
new  process,  it  would  have  created 


increased  productivity,  added  flexi¬ 
bility  and  positive  reactions  from 
our  readers  and  advertisers.” 

For  more  information  on 
Rockwell  International's  Goss 
newspaper  printing  products, 
contact  your  local  Goss . 
representative  or  MGD  Graphic 
Systems  Americas  Company, 
Rockwell  International,  2600 
Douglas  Rd..  Suite  SOS,  Coral 
Gables,  Florida  33134.  Phone: 
(305)  442-4711.  Telex  808061. 


We  respond. 
weYeRockwell’Poss. 


a  severe  problem. 

“I  had  heard,”  continued  da 
Costa,  “that  Goss  has  a  tradition  of 
carefully  selecting  press  erectors  to 
assist  Latin  American  newspapers 
in  smooth  startups  —  and  1 
believe  it.  The  one  who  helped  us 
was  excellent  —  in  technical 
knowledge,  special  skills  and 
ability  to  communicate. 

“Our  conversion  is  now  paying 
significant  dividends,  both  in 
improved  quality  and  reduced 
operating  costs.  In  fact,  the  Goss 
Metro-Offset  system  has  met  our 
expectations  in  every  way  — 


Rockwell 

International 
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Satellite  transmission  denied 

American  broadcasters  have  been  using  an  international 
satellite  communications  system  for  the  last  nine  months  to 
transmit  television  news  and  documentary  programs  from 
Havana  to  the  U.S.,  and  vice  versa. 

As  part  of  the  trade  embargo,  special  permission  has  been 
needed  from  the  U.S.  government  for  American  companies 
to  make  payments  to  the  Cuban  government.  When  Comsat 
is  asked  to  relay  a  television  program  from  Havana,  the 
Cubans  must  be  paid  for  the  use  of  their  transmission 
facilities,  which  requires  Treasury  Department  permission. 

Up  to  now  this  has  been  granted  routinely  for  news  or¬ 
ganizations  using  telephone  and  telex  facilities  as  well  as 
satellites. 

Last  week,  however,  the  State  Department  of  the  United 
States  applied  its  own  editorial  judgment  on  what  can  be 
transmitted  to  the  U.S.  via  satellite  and  denied  a  waiver  to 
CBS  News  to  send  a  report  on  Cuban  economic  conditions 
saying  the  program  was  not  about  an  event  “of  extraordi¬ 
nary  importance.”  Spokesman  Hodding  Carter  added  there 
would  have  been  no  problem  if  the  broadcaster  had  chosen 
to  send  a  taped  or  filmed  program  by  plane,  or  if  telephone  or 
cable  lines  had  been  used. 

This  is  the  crux  of  the  debate  now  going  on  internationally 
about  the  use  of  satellites.  The  Soviets  and  many  nations  in 
the  Third  World  want  to  control  the  use  of  satellite  trans¬ 
mission  into  their  countries.  They  want  to  decide  what  news 
is  acceptable  and  what  is  not. 

Now  our  own  State  Department  has  adopted  a  policy  of 
managing  the  news  and  denying  transmission  of  that,  which 
in  its  own  judgment,  is  not  “important.”  It  is  a  policy  which 
the  State  Department  should  disavow  quickly. 

No  radiation  hazard 

The  fear  of  damaging  radiation  emitted  by  VDT  terminals 
should  be  put  to  rest.  Two  studies  justify  that  conclusion. 

The  National  Institute  for  Occupational  Safety  &  Health 
conducted  a  study  in  the  San  Francisco  Bay  area  during 
January  (E&P,  May  24,  page  9)  which  an  official  described  as 
“the  most  comprehensive  study  ever  done.”  It  was  made  at 
the  request  of  newspaper  unions.  The  conclusion  was  “VDTs 
do  not  emit  radiation  levels  which  present  a  hazard  to  the 
employe.” 

Another  study  by  the  Bureau  of  Radiological  Health  of 
NIOSH,  made  at  the  request  of  a  major  manufacturer  of 
VDT  terminals  (Teleram),  has  just  been  released  with  the 
same  conclusion. 

The  BRH  concluded  “there  is  little  reason  to  expect  any 
harmful  biological  effects”  on  employes  from  radio  fre¬ 
quency  radiation. 

Now  that  the  myth  of  radiation  has  been  ended,  employers 
and  employes  can  work  together  for  the  most  practical,  ben¬ 
eficial  and  efficient  use  of  this  important  equipment  in  the 
production  of  better  newspapers. 
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Letters 


TOTAL  PROTECTION 

As  FOI  chairman  of  ASNE,  I  was 
troubled  by  the  editorial  (“Safeguard 
Imperiled”)  in  the  May  10  issue  of  E&P. 
The  editorialist  seems  to  have  accepted 
at  face  value  the  simplistic  and  mislead¬ 
ing  assertions  of  police  and  prosecutors 
concerning  the  possibility  that  H.R.  3486 
would  create  a  “protected  sanctuary”  in 
which  criminals  could  hide  evidence. 

What  the  bill  and  others  like  it  would 
do  is  to  require  police  and  prosecutors  to 
demonstrate  an  urgent  need  before  they 
could  rummage  through  the  property  and 
papers  of  persons  not  suspected  of  a 
crime. 

In  testimony  on  both  House  and  Sen¬ 
ate  versions  of  legislation  aimed  at 
mitigating  the  effect  of  the  Stanford 
Daily  case,  ASNE  spelled  out  its  posi¬ 
tion  on  this  issue  as  follows: 

“We  believe  that  the  Stanford  Daily 
decision  represents  a  very  serious  threat 
to  the  right  of  citizens  generally  to  be 
secure  from  unannounced  police 
searches,  and  a  serious  threat  to  the  op¬ 
eration  of  a  free  press.  In  using  the  term 
“free  press”  I  mean  to  include  all  forms 
of  publishing — books,  magazines, 
broadcasts,  photographs,  films  and  other 
forms  of  public  communication — as  well 
as  the  traditional  newspaper. 

“The  Supreme  Court  made  it 
explicitly  clear  that  legislative  remedies 
are  available,  and  proposed  legislation 
has  in  general  taken  one  of  two  forms — 
either  what  might  be  called  a  “fourth 
amendment”  approach,  dealing  with  all 
warrant  searches  of  innocent  third  par¬ 
ties,  or  a  “first  amendment”  approach, 
focused  solely  on  publications. 

“Our  reservations  about  a  press-only 
approach  stem  from  two  beliefs:  First, 
we  believe  the  American  press  should  in 
general  try  not  to  ask  for  special  legisla¬ 
tion — many  of  us  believe  that  a  proper 
interpretation  of  the  First  Amendment 
gives  us  all  the  protection  we  need.  Sec¬ 
ond,  we  believe  that  the  rights  of  others 
in  our  society — for  example,  doctors  and 
lawyers — are  as  much  infringed  by  this 
decision  as  are  the  rights  of  the  press. 

“Therefore  most  of  us  would  prefer 
broad  legislation  to  protect  not  only  the 
press  but  all  other  citizens.  We  base  this 
preference  on  considerations  such  as 
those  cited  by  Mr.  Justice  Stevens  in  his 
Stanford  dissent: 

‘Countless  law-abiding  citizens— doc¬ 
tors,  lawyers,  merchants,  customers, 
bystanders — may  have  documents  in 
their  possession  that  relate  to  the  ongo¬ 
ing  criminal  investigation.  The  conse¬ 
quences  of  subjecting  this  large  category 
of  persons  to  unannounced  police  search¬ 
es  are  extremely  serious.  The  ex  parte 
warrant  procedure  enables  the  prosecutor 
to  obtain  access  to  privileged  documents 
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that  could  not  be  examined  if  advance 
notice  gave  the  custodian  an  opportunity 
to  object.’ 

“We  prefer  the  enactment  of  legisla¬ 
tion  that  would  protect  all  citizens — leg¬ 
islation  along  the  lines  of  S.  1 15,  the  bill 
introduced  earlier  this  year  by  Senator 
Mathias  of  Maryland,  and  other  similar 
measures. 

“We  regret  that  the  administration  has 
not  supported  broad  legislation  for  the 
protection  of  all  citizens.  We  agree  with 
the  position  taken  in  the  Stanford  case  by 
the  district  and  circuit  courts,  and  by  Mr. 
Justice  Stevens  in  his  dissent;  we  think  it 
would  leave  federal  and  state  officials 
with  adequate  tools  to  enforce  the  laws. 
We  believe  the  Justice  Department,  like 
many  law-enforcement  groups  at  all 
levels  of  government,  takes  too  pessimis¬ 
tic  a  view  of  the  possible  difficulties  that 
such  legislation  might  create  in  the  ad¬ 
ministration  of  justice.” 

Charles  W.  Bailey 
(Bailey  is  editor,  Minneapolis  Tribune, 
and  chairman  of  the  ASNE’s  Freedom  of 
Information  committee.) 

RESPONSE 

There  was  no  evidence  that  Stamford 
(Conn.)  Advocate  staffers  accepted  pay 
for  specific  stories  that  appeared  in  the 
paper.  The  charge  was  that  one  of  them 
was  on  the  Recreation  Department 
payroll  while  putting  recreation  depart¬ 
ment  stories  in  the  paper  and  intimated, 
in  writing,  that  the  Recreation  Depart¬ 
ment  would  get  less  publicity  if  his 
parttime  work  was  terminated. 

The  other  staffer  handled  no  recrea¬ 
tion  stories  during  the  time  he  was  on  the 
Recreation  Department  payroll.  When 
the  first  one  was  fired,  he  pleaded  that  no 
one  had  said  anything  to  him  about 
ethics.  It  was  this  that  prompted  the  Ad¬ 
vocate  to  adopt  a  code.  The  second  staf¬ 
fer  did  not  excuse  his  actions. 

At  no  time,  to  the  best  of  my  knowl¬ 
edge,  was  the  Advocate  or  members  of 
its  staff  ever  charged  with  “embezzle¬ 
ment,  fraud  or  ad  censorship”  and,  only 
in  the  broadest  sense  was  an  extortion 
charge  made  against  one  of  our  staffers 


(one  of  the  two  subsequently  fired). 

While  it  is  true  that  I  said  any  pub¬ 
lisher  who  holds  public  office  “must  live 
with  himself,”  this  statement  was  made 
in  response  to  a  question  from  E&P  con¬ 
cerning  my  opinion  of  such  a  situation.  I 
have  never  been  involved  with  a  pub¬ 
lisher,  or  any  other  newspaper  execu¬ 
tive,  who  has  been  involved  with  poli¬ 
tics,  nor  have  I  ever  worked  for  a  news¬ 
paper  that  did  not  specifically  ban  such 
activity  on  the  part  of  management  or 
news  staffers. 

Roland  Blais 
(Blais  is  executive  editor,  Troy  (N.Y.) 
Times  Record.) 

REPLY  TO  AD 

As  a  former  newspaper  reporter  of  five 
and  one- half  years,  I  was  appalled  at 
what  I  read  on  the  cover  of  the  April  12 
issue  of  E&P,  written  by  D.R.  Segal, 
president  of  Freedom  Newspapers,  Inc. 

“One  of  the  worst  jobs  a  reporter  can 
draw  is  to  interview  a  newspaper  person. 
Neither  one  trusts  the  other.”  He  started 
his  message  this  way,  leading  into  a  nar¬ 
rative  of  a  bad  experience  he  had  with  a 
New  York  Times  newsman.  Concluding, 
he  wrote  “And  reporters  can  be  trusted 
to  mostly  screw  things  up.” 

I  usually  have  heard  this  type  of  com¬ 
ment  from  those  unfriendly  to  the  press, 
not  an  executive  of  a  reputable,  nation¬ 
wide  newspaper  chain!  While  there  ap¬ 
pears  to  be  a  basis  of  criticism  of  the 
Times  reporter,  it  is  preposterous  to 
lump  all  reporters  in  the  same  category 
as  an  erring  compatriot. 

E&P  is  the  trade  publication  for 
newsmen.  Between  its  covers  there  have 
been  many  stories  that  take  a  sharp  look 
at  the  industry.  And  this  type  of  writing 
is  essential  for  us  to  keep  tabs  on  our 
sometimes  flawed  pursuit  of  the  news. 

However,  for  an  executive  of  a  major 
chain  to  echo  on  the  cover  of  E&P  what 
our  most  vitriolic  critics  cry  is  almost 
unbelievable!  If  Mr.  Segal  is  serious,  I 
wonder  what  he  thinks  about  the  report¬ 
ers  on  his  30  newspapers’  staff? 

Gilmore  W.  Reid,  Jr. 

2071  Elm  Ave. 

Hanover  Park,  Dl. 


GARDENING 

For  gardening,  as  for  the  activities  of  every 
season,  newspaper  readers  look  for  fea¬ 
tures  that  offer  down-to-earth  expertise. 
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.  expected  it. 
i  but  no  one  was 
I  prepared  for  Mount 
I  St.  Helens  to  erupt 
‘like  an  atomic  bomb 


FULL  COLOR  photo  by  Roger  Werth  of  the  Longview  Daily 
News  appeared  on  the  cover  of  the  Bellevue  Journal- 
American's  souvenir  volcano  edition  which  sold  70,000 
copies  in  72  hours.  Worth's  photo  also  appeared  on  the 
June  2  cover  of  Time. 


Reid  Blackburn,  27,  photograher  for  the  Vancouver  Co¬ 
lumbian,  erected  a  remote  control  camera  to  capture  on 
film  the  moment  of  Mount  St.  Helens  eruption.  The  volcano 
exploded  while  Blackburn  was  stationed  about  seven  miles 
from  the  crater.  He  was  killed  in  the  initial  concussion  from 
the  blast. 


Photographer  killed  covering  volcano 


By  Andrew  Radolf 

Reid  Blackburn,  27-year-old  photog¬ 
rapher  for  the  Vancouver  (Wash.)  Co- 
lumhian,  was  one  of  at  least  32  persons 
killed  when  Mount  St.  Helens  erupted  on 
May  18  with  a  force  estimated  as  high  as 
50  megatons — 2.500  times  more  powerful 
than  the  atomic  bomb  dropped  on 
Hiroshima. 

About  76  persons  are  still  missing 
since  the  blast. 

Blackburn’s  body  was  found  in  his  car 
seven  or  eight  miles  from  the  crater  "on 
the  side  that  blew,”  Bill  Stewart,  a  Co¬ 
lumbian  reporter  told  Editor  &  Pub¬ 
lisher.  "The  car  windows  had  been 
blown  out  and  the  car  crushed.  We  as¬ 
sume  Reid  was  killed  by  the  initial  con¬ 
cussion." 

Stewart  said  ash  from  the  eruption  had 
"covered  Reid’s  car  up  to  the  dash”  and 
prevented  the  photographer’s  body  from 
being  discovered  until  May  22. 


Blackburn  had  been  stationed  on  the 
north  side  of  Mount  St.  Helens  to  trigger 
a  remote  control  time  lapse  camera 
which  had  been  positioned  to  photograph 
the  eruption  when  it  occurred. 

Blackburn  had  been  working  with 
David  Johnston,  a  United  States  Geolog¬ 
ical  Survey  scientist,  who  had  volun¬ 
teered  his  services  to  the  Columbian. 
Stewart  said  Johnston  also  died  in  the 
eruption. 

In  covering  the  volcano’s  blast,  the 
Columbian  has  had  staffers  "camped  out 
all  around  the  mountain  and  sleeping  in 
their  cars,”  Stewart  stated.  “The  whole 
staff  is  working  on  the  project.  The  rest 
of  the  news  has  taken  a  back  seat  to  the 
volcano.  It’s  sort  of  a  zoo  here.  Every¬ 
body’s  coming  and  going  using  desks. 
We’ve  had  an  average  of  100  to  150  news 
types  in  here  everyday  from  all  over  the 
world.” 

The  Columbian  narrowly  escaped  a 
second  tragedy  when  an  airplane  carry¬ 


ing  several  staffers  crash  landed  because 
its  landing  gear  failed  to  go  down.  The 
plane  came  in  on  its  belly,  but  the  pilot 
and  passengers  walked  away. 

Normally  a  45,000  evening  paper,  the 
Columbian  on  May  20  ran  off  400.000 
copies  of  a  special  Mount  St.  Helens  di¬ 
ary.  Several  newspapers  have  contracted 
to  sell  the  diary,  Stewart  'aid.  and  it  will 
also  be  available  separately  on  news¬ 
stands. 

The  Columbian  had  published  its  first 
Mount  St.  Helens  diary  earlier  in  April. 

“The  April  diary  sold  85,000  copies 
overnight,”  Stewart  said.  “We  had  to  go 
back  and  print  another  200,000.” 

The  fallout  of  ash  from  the  volcano’s 
first  eruption  on  May  18  caused  states  of 
emergency  to  be  declared  in  most  of 
Washington  and  parts  of  Idaho  and  Mon¬ 
tana.  The  ash  storm  severely  disrupted 
newspaper  operations  in  many  of  those 
areas. 

(Continued  on  page  40 1 
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At  INCFO  Conference 

Ad  invoice  and  insertion 
order  disarray  criticized 


By  Jerry  Walker 

Joseph  D.  Cantrell,  chief  financial  of¬ 
ficer/controller,  Orlando  (Fla.)  Sentinel 
Star,  proposed  last  week  at  the  Spring 
Conference  of  the  Institute  of  Newspa¬ 
per  Controllers  and  Finance  Officers, 
that  a  meeting  of  the  INCFO  and  other 
allied  organizations  in  the  advertising 
field  be  held  to  “develop  a  course  of 
action  to  correct”  the  lack  of  uniformity 
in  billing  and  insertion  orders. 

Despite  the  standardized  billing  state¬ 
ment  adopted  in  1972  by  the  American 
Association  of  Advertising  Agencies  and 
endorsed  by  INCFO,  Cantrell  said  a  re¬ 
cent  survey  and  complaints  from  impor¬ 
tant  newspaper  advertisers  shows  news¬ 
papers  continue  to  “go  our  individual 
ways  in  deciding  how  to  bill.” 

Donald  J.  Massa,  vicepresident-fin- 
ance  and  treasurer,  Milwaukee  Journal 
and  Sentinel,  who  chairs  the  INCFO  ad¬ 
vertising  liaison  committee,  conducted  a 
survey  of  newspaper  billing  last  year  in 
response  to  a  complaint  by  Marian  Lock¬ 
ett,  ad  media  manager  for  Scott  Paper 
Co. ,  who  identified  newspaper  invoicing 
as  a  “nightmare”  (E&P,  January  26, 
1979). 

Massa’ s  survey,  a  follow-up  on  one 
done  in  1977,  showed  that  newspapers 
are  still  failing  to  provide  essential  data 
for  all  of  the  elements  asked  for  on  the 
4 A  standard  invoice.  Massa  concluded 
that  newspaper  billing  is  still  a  night¬ 
mare. 

The  lack  of  uniformity  on  agency  in¬ 
sertion  orders,  according  to  Cantrell,  is 
about  as  bad  as  newspaper  invoices. 
“Sampling  from  my  own  newspaper 
indicates  that  even  though  insert  orders 
say  they  conform  to  the  policies  and 
conditions  governing  advertising  con¬ 
tracts  and  orders  adopted  by  the  4A, 
there  are  still  no  two  alike  in  appearance. 

“Some  insert  orders  have  acknowl¬ 
edgement  copies  to  be  signed  and  re¬ 
turned.  Some  do  not.  Some  have  job 
numbers  and  release  numbers  to  be  iden¬ 
tified  on  invoice  and  correspondence. 
Some  do  not.  Some  have  on  what  to  do 
and  what  not  to  do  for  shrinkage,  float, 
handling  of  coupons,  make-goods,  cred¬ 
its,  airplane  crashes,  tobacco  and  liquor 
restrictions,  competing  products,  posi¬ 
tion  requests,  etc.,  etc.,  etc.  Some  do 
not.  Some  have  instructions  to  mail  in¬ 
voices  to  one  location  and  correspon¬ 
dence  to  another  location.  Tearsheets. 
Tearsheets.  Who  has  the  tearsheets? 
Does  that  sound  familiar?  Agencies’  re¬ 


quests  for  tearsheets  vary  all  over  the  lot 
limit.  What  could  one  agency  do  with  20? 

“Of  course,  other  explosions  occur  in 
preparing  insert  orders.  Advertising 
agencies  do  not  necessarily  have  an  easy 
time  of  it.  According  to  a  recent  NAB 
survey  of  advertising  agencies,  almost 
80%  of  all  agency  media  buyers  cited 
fragmented  format  problem  as  their  #1 
reason  for  not  buying  newspapers.  In 
1975,  SRDS  listed  214  different  newspa¬ 
per  size  formats  and  the  September,  1979 
issue  lists  349.  A  65%  change  in  the 
wrong  direction! 

“Once  the  insert  order  gets  inside  the 
newspaper,  advertising,  production  and 
billing  get  an  opportunity  to  exploit 
Murphy’s  law;  if  something  can  go  wrong, 
it  will.  Of  course,  it’s  not  as  bad  as  that. 
But,  if  channels  of  communication  are 
not  wide  open  between  departments,  all 
kinds  of  problems  can  and  will  happen. 
At  the  end  of  the  month,  all  of  the  many 
problems  that  could  have  happened  in 
the  system  and  did,  appear  in  a  gigantic 
fishbowl  for  all  to  see,  commonly  known 
as  the  invoice. 

“Now,  I  think  it  is  only  fair  to  say  that 
we  in  the  financial  end  of  the  business 
cannot  and  should  not  be  let  off  the 


hook.  We  contribute  to  these  problems 
when  essential  elements  of  invoicing  in¬ 
formation  are  not  included  on  the  in¬ 
voices  in  a  simple,  clear  and  understand¬ 
able  fashion.” 

Impacting  the  billing  and  insertion 
order  problems,  according  to  Cantrell,  is 
Newsplan  and  a  one  order/one  bill  sys¬ 
tem. 

As  for  Newsplan,  Cantrell  said  the  in¬ 
centive  discounts  for  national  advertisers 
is  “another  positive  force,”  but  unless 
these  other  problems  are  addressed  and 
solved,  it  could  lose  its  initial  thrust. 

Cantrell  expressed  reservations  over 
the  one  order/one  bill  concept.  “In 
theory  it  sounds  great,  but  in  reality,  has 
many  problems.  Unless  some  news¬ 
paper  conglomerates  buys  the  majority 
of  the  newspapers  across  the  nation  and 
processes  all  of  the  invoices  from  one 
large  computer  under  the  Rockies,  then  I 
do  not  believe  one  bill  will  ever  appear,” 
he  stated. 

Cantrell  said  his  view  is  supported  by 
George  Kieferm  national  ad  manager  for 
Booth  Newspapers  in  Michigan,  who 
offer  one  order/one  bill  to  national  adver¬ 
tisers.  “Even  though  their  system  they 
have  today  works  quite  well  with  8  pa¬ 
pers,  it  took  a  lot  of  hard  work  and 
money  to  get  where  they  are  today.  The 
satellite  transmission  of  advertising  in¬ 
formation  may  solve  the  one  order/one 
bill  situation,  but  the  jury  is  still  out  on 
that  solution.” 

Cantrell  said  newspapers,  while  they 
are  by  nature  too  individualistic  to  have  a 
standardized  anything,  could  attract  ad¬ 
ditional  national  advertising  dollars  if 
“we  can  get  our  act  together.” 

(Continued  on  next  page) 


BILLING — Joseph  D.  Cantrell,  chief  financial  officer/controller,  Or¬ 
lando  (Fla.)  Sentinel  Star,  (left),  and  Donald  J.  Massa,  vicepresident- 
finance  and  treasurer,  Milwaukee  Journal  and  Sentinel,  (far  right), 
brief  two  newspaper  finance  officers  on  the  problem  confronting  the 
industry  in  the  invoicing  of  advertising.  They  are,  George  E.  Chismark 
Jr.,  Hammell  Newspapers,  Tequesta,  Fla.,  (left)  and  Dennis  J.  O'Leary, 
Newsday. 


10 


EDITOR  &  PUBLISHER  for  May  31,  1980 


BUZZ  SESSION — A  popular  program  feature  at  INCFO  meetings  are 
the  early  morning  breakfast  sessions.  This  year's  topics  included  dis¬ 
cussions  of  insert  policies,  collection  incentives,  silver  recovery  proce¬ 
dures,  value  of  readership  surveys,  and  financial  reporting. 


“We  need  to  take  the  lead.  We  need  to 
sit  down  with  our  national  reps  and  ad 
agencies  with  whom  we  do  business 
daily  and  say,  ‘Let’s  work  these  prob¬ 
lems  out  to  the  benefit  of  all  parties  con¬ 
cerned.’  ’’ 

STRUGGLE  FOR  DAILIES 

Newspaper  appraiser  John  E.  Morton, 
vicepresident,  John  Muir  &  Co.,  Wash¬ 
ington,  D.C.-based  stock  brokerage  firm, 
spoke  about  newspaper  trends  in  the 
1980s.  It  will  be  a  “decade  of  struggle  for 
many”  dailies  in  competing  with  suburban 
newspapers  and  shoppers,  he  said. 

“The  history  of  recent  years  is  telling 
us  pretty  clearly  that  the  era  of  the  two 
daily  newspaper  market  as  we  know  it  is 
drawing  to  a  close.  There  remain  only  32 
markets  in  this  country  in  which  there 
are  two  or  more  independently  owned 
and  operated  daily  newspapers.  In  a 
great  many  of  these  markets,  one  of  the 
newspapers  has  suffered  severe  erosion 
of  its  circulation  and  advertising  market 
share.  Many  of  them,  too,  are  known  to 
be  suffering  severe  Financial  distress,  and 
a  number  of  these  newspapers  likely 
would  not  be  with  us  today  were  it  not 
for  an  owning  corporation’s  underwriting 
several  years  of  losses  from  profitable 
operations  elsewhere. 

“Television  has  been  a  major  factor  in 
this  development  because  of  its  com¬ 
mand  of  leisure  time,  which  has  hit  after¬ 
noon  papers  hard,  and  by  reducing  the 
amount  of  time  the  typical  person  has 
been  willing  to  spend  reading  newspa¬ 
pers.  Urban  sprawl  has  made  it  almost 
impossible  for  afternoon  newspapers  in 
any  city  of  much  size  to  deliver  a  timely 
product. 

“The  emergence  of  the  community-or¬ 
iented  newspaper  in  recent  years  has  ac¬ 
celerated  the  decline  of  the  weaker  paper 
in  these  markets.  In  some  of  the  rapidly 
growing  markets  in  the  south  and  south- 
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west,  sheer  market  growth  has  muted 
these  trends,  but  otherwise  we  have  seen 
almost  nothing  in  the  research  that  has 
been  done  to  suggest  that  these  trends 
will  abate. 

“Even  in  those  markets  with  both 
morning  and  afternoon  papers  published 
by  the  same  ownership,  there  is  clear 
evidence  of  decline  in  one  of  the  papers, 
usually  the  afternoon.  Thus  we  antici¬ 
pate  that  the  recent  development  of 
merging  these  two  papers  into  what  is 
called  all-day  publication — which  really 
is  just  a  euphemism  for  killing  off  the 
afternoon  paper — will  continue  and  will 
accelerate. 

“Some  of  the  independently  published 
newspapers  in  two-paper  markets  likely 
will  seek  the  protection  of  a  joint-operat¬ 
ing  agency  under  the  Newspaper  Preser¬ 
vation  Act,  as  the  Cincinnati  Post  did 
recently.  We  think  the  Philadelphia  Bul¬ 
letin  is  another  likely  candidate  for  this 
approach. 

“But  the  dominant  newspaper  may  not 
be  receptive  to  this  in  every  market,  and 
the  suburban  newspapers  are  becoming 
much  more  aggressive  about  challenging 
joint-agency  proposals,  plus  there  con¬ 
tinues  within  the  Justice  Department 
some  deepseated  resistance  to  the  whole 
concept  of  joint  agencies. 

“Thus  we  think  the  1980s  will  bring 
the  demise  of  several  of  the  weaker 
newspapers  in  big-city  markets,  and  the 
disappearance  into  all-day  publication 
many  of  the  afternoon  papers  published 
in  what  are  now  morning-evening  com¬ 
bination  markets.  No  one  should  be 
pleased  at  this  prospect,  since  the  loss  of 
any  newspaper,  however  meager  its  ac¬ 
complishment,  diminishes  society.  Yet 
this  does  not  mean  that  the  transfer  of 
information  through  newspapers  is  going 
to  diminish.  Rather  it  will  grow,  but  the 
vehicles  of  growth  will  tend  to  be  the 
smaller-community-oriented  publications, 
some  weekly  and  some  daily. 


WAITING  for  the  start  of  a  session 
at  the  Spring  Conference  of  INCFO  are 
Charles  L.  Guise,  Erie  (Pa.)  Times, 
(left),  and  William  P.  Brosnahan, 
Greater  Buffalo  (N.Y.)  Press. 

“The  tenor  of  my  remarks  about  the 
competitive  threat  from  community 
newspapers,  as  compared  with  tradi¬ 
tional  dailies,  may  seem  to  have  focused 
unduly  on  the  larger  markets.  If  so,  this 
was  unintentional,  for  we  already  have 
seen  loss  of  market  share  even  among 
some  of  the  very  smallest  daily  newspa¬ 
pers.  We  began  our  studies  of  the  news¬ 
paper  industry  at  the  beginning  of  the 
decade  of  the  1970s,  when  it  could  be 
safely  said  that  almost  any  small  daily 
newspaper  that  served  as  the  only  daily 
in  its  market  would  be  able  to  show  a 
handsome  profit  almost  regardless  of 
how  ineptly  it  was  operated.  This  is  no 
longer  true.  Today,  ineptly  run  newspa¬ 
pers  are  either  unprofitable  or  heading 
rapidly  in  that  direction  because  of  de¬ 
clining  penetration  of  households  and  the 
inability  to  raise  rates  because  of  compe¬ 
tition  from  shoppers  and  weeklies.” 

SMALLER  NEWS  STAFFS 

The  message  from  Kenneth  Edwards, 
associate  professor  of  journalism.  Uni¬ 
versity  of  Alabama,  was  that  one  way  to 
make  more  money  in  the  newsroom  was 
to  get  more  work  from  the  same  number 
of  people. 

“My  own  observations  have  shown 
me  that  sometimes  the  smaller  news¬ 
room  turns  out  a  much  better  job  than  its 
much  bigger  counterparts,”  Edwards 
remarked. 

The  reason,  he  said,  is  usually  because 
the  newsroom  of  the  paper  with  the  bet¬ 
ter  news  coverage  is  also  the  most  effi¬ 
ciently  managed.  “It  gets  better  results 
from  each  of  its  people  because  its 
editors  do  a  better  job  of  directing,  man¬ 
aging  and  providing  help  for  their  report¬ 
ers  and  copy  people.”  He  said  a  survey 
conduced  by  Professor  Ed  Tryes  of 
Temple  University  for  the  Associated 
Press  Managing  Editors  a  few  years  ago 
found  that  for  papers  from  50,000  to 
100,000  the  numters  ranged  from  2  to  24. 

Edwards  said  2  was  not  enough  to  oper- 
(Continued  on  page  14) 
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58  questions  for  a  systems  analysis 
of  a  newspaper  newsroom  operation 


By  Kenneth  Edwards 
Professor  of  Journalism, 
University  of  Alabama 

Decision-Making  involves  the  con¬ 
scious  choice  from  possible  alternatives 
of  the  best  course  of  action  for  reaching 
each  desired  objective. 

1 .  Does  your  paper  have  both  general 

and  specific  objectives  as  one  of  several 
communications  media  in  your  com¬ 
munity _ or  is  it  moving  along 

without  considering  how  best  it  can 
serve  itself  and  the  community  with  its 
own  particular  assets? _ 

2.  Have  your  editors  recognized  that 
television  can  be  made  an  asset  by  carry¬ 
ing  well  read  tv  features  and 

schedules _ or  do  they  simply  try 

to  outdo  tv  in  covering  each  crisis  while 
ignoring  it  in  other  matters? _ 

3.  Have  your  editors  considered  all 
available  information,  including  opinions 
of  advertising  and  circulation  people  as 
well  as  readership  surveys,  as  the  basis 

for  adopting  objectives _ or  do 

they  consider  all  surveys  meaningless, 
circulation  suggestions  irrelevant,  and 
advertising  department  suggestions  an 
insult  to  their  integrity? _ 

4.  If  you  and  your  editors  have  de¬ 

cided  your  paper’s  role  among  the 
media,  do  your  employees  understand 
that  role _ or  do  your  editors  as¬ 

sume  that  such  information  is  none  of  the 
employees’  business? _ 

5.  Have  you  and  your  editors  estab¬ 
lished  a  daily  minimum  newshole  de¬ 
signed  as  nearly  as  possible  to  satisfy 

your  readers  each  day _ or  are 

you  still  clinging  to  an  inflexible  daily 
news-ad  ratio  that  causes  readers  on 
some  days  to  refer  to  your  paper  as  the 
“daily  disappointment?’’ _ 

Organizing  requires  the  coordination 
of  policies,  people  and  positions  to  de¬ 
velop  an  operating  structure  that  will 
achieve  news  purposes  and  objectives. 

1.  Have  your  editors  compared  their 
staffing  with  other  similar  organizations 
and  weighted  their  editorial  needs  to  de¬ 
termine  needed  personnel  requirements 

_ or  does  your  paper  have  much 

greater  or  fewer  numbers  of  news  people 
than  other  similar  operations? _ 

2.  Have  your  editors  assigned  report¬ 
ers  and  writers  to  duties  suited  to  their 

varying  abilities  and  interests _ or 

do  you  have  reporters  covering  city  of¬ 
fices  when  their  background  is  better 
suited  to  covering  football? _ 

3.  Have  you  and  your  editors  set  up 
detailed  job  specifications  for  all  man- 

(Reprinted  with  permission  of  Kenneth 
Edwards.) 
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agement  personnel  and  general  job  duties 

for  others _ or  do  your  news 

people  simply  work  from  day-to-day 
without  knowing  whether  their  perform¬ 
ance  matches  specified  duties  and  your 
plan  of  operation? _ 

4.  Does  your  news  organization  have 
a  definite  chain  of  command  to  establish 

responsibility  and  authority _ or  is 

your  structure  so  loosely  organized  that 
many  employees  seem  to  be  responsible 
to  several  different  managers? _ 

Staffing  and  performance  appraisal  en¬ 
tails  finding  the  right  employees,  training 
them,  evaluating  their  work,  and  advanc¬ 
ing  or  replacing  them  to  best  facilitate  the 
news  operation. 

1 .  Do  your  editors  have  a  continuing, 
systematic  method  for  recruiting  new 

employees _ ^or  do  they  simply  hire 

the  best  one  who  walks  in  off  the  street 
when  they  have  a  job  vacancy??? - 

2.  Do  your  editors  have  a  planned 

and  continuing  program  for  continuously 
training  reporters  and  copy  editors  with 
responsibility  for  that  training  delegated 
to  one  specific  person? _ 

3.  Do  your  editors  have  a  planned 
program  for  indoctrinating  new 

employees _ or  do  they  leave  it  up 

to  the  newcomer  to  learn  where  the  news 
sources,  lunchrooms,  statements  of 
policy — and  restrooms — are  located? 

4.  Do  your  editors  have  a  plan  for 
evaluating  the  performance  of  employees 
for  salary  increases  or  promotions 

_ or  do  they  merely  rely  upon 

their  own  personal  liking  without  sys¬ 
tematic  continuing  evaluations? _ 

5.  Do  your  editors  consider 
employee  morale  in  making  decisions 
about  assignments  and  promotions 

- or  do  they  still  believe  morale  is 

based  solely  on  the  size  of  employees’ 
paychecks? _ 

Planning  comprises  forecasting  and 
anticipating  news  developments  and 
reader  interests  while  choosing  the  best 
alternatives  to  control  the  news  process 
rather  than  having  news  events  (and 
crisis  reactions)  control  the  news  opera¬ 
tion. 

1.  Do  your  editors  plan  ahead  for 

weeks  and  months,  in  cooperation  with 
other  department  heads,  for  special  de¬ 
velopments  or  important  assignments 
that  may  have  deep  community  signifi¬ 
cance  or  be  important  to  the  newspaper’s 
progress? _ 

2.  Do  your  editors  plan  in  advance  to 

insure  that  several  stories  of  strong 
interest  will  be  available  for  every  issue 
and  edition _ or  do  they  cast  anxi¬ 


ous  eyes  at  the  wire  service  printers  each 
day  hoping  for  breaking  stories  to  excite 
reader  interest? _ 

3.  Do  editors  plan  specifically  for 
Sunday  and  Monday  editions  (when  spot 

news  is  scarce) _ or  do  they  hold 

up  some  stories  from  the  current  week  to 
be  sure  they  have  “something  local”  on 
Sunday  and  Monday? _ 

4.  Do  one  or  more  of  your  editors 
have  primary  responsibility  for  providing 
news  and  feature  ideas  for  both  ordinary 

and  special  issues _ or  do  they 

rely  on  each  other  (and  reporters)  always 
to  come  up  with  some  ideas  without  any 
one  person  having  responsibility  for  pro¬ 
viding  assignments  for  the  future? 

5.  If  one  or  more  editors  have  re¬ 

sponsibility  for  making  future  assign¬ 
ments,  do  they  have  a  systematic  method 
for  finding  story  ideas  by  analyzing  and 
checking  other  media,  sources  and  your 
own  newspaper  or  by  making  periodic 
visits  to  organizations  and  places  where 
stories  might  originate? _ 

6.  Does  your  editor  who  is  mainly 
responsible  for, planning  news  coverage 
regularly  meet  and  plan  jointly  with  the 

circulation  director _ or  do  your 

editors  consider  circulation  to  be  strictly 
“their  problem”  and  certainly  not  one 
for  editors  to  be  concerned  about? 

7.  Have  your  editors  prepared  in  ad¬ 

vance  methods  for  quickly  producing  at¬ 
tractive  and  timely  graphics  such  as 
maps,  charts  and  graphs  to  illustrate 
stories  from  little-known  places  or  about 
complex  subjects? _ 

8.  Will  a  publisher’s  periodic  “spot 

check  of  stories  in  progress’  ’  always  dis¬ 
close  that  stories  are  in  preparation  on 
important  subjects  for  publication  on 
specified  future  days? _ 

Directing  comprises  guidance  for  sub¬ 
ordinates  while  communicating  policies, 
ideas  and  suggestions  for  achieving  news 
objectives. 

1 .  Do  your  reporters  have  definite 
places  and  people  to  contact  or  visit  reg¬ 
ularly  in  a  systematic  manner _ or 

do  they  telephone  people  and  see  news 
sources  in  response  to  their  daily  sur¬ 
mises  and  hunches? _ 

2.  Do  editors  provide  specific  as¬ 
signments  to  reporters  each  day _ 

or  do  reporters  operate  entirely  on  their 
own  initiative  without  daily  guidance 
from  editors? _ 

3.  Do  editors  guide  reporters  with  in¬ 

formal  conversations  on  difficult  or  sen¬ 
sitive  stories _ or  do  they  make 

reporters  feel  incompetent  or  inadequate 

(Continued  on  next  page) 
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(Continued  from  page  12)  cause  of  repeated  newsroom  brush-  strictly  on  the  basis  of  ability  and  knowl- 

when  reporters  ask  questions  about  offs? -  edge  and  not  because  of  the  reporter’s 

assignments? _  Are  deadlines  strictly  observed  color  or  sex? _ 

4.  Do  editors  make  assignments  clear  — - o*'  ‘Ip  some  editors  regularly  9.  Have  your  editors  used  their  plan- 

and  precise,  wherever  possible,  or  ac-  violate  deadlines  with  handy  and  ac-  ning  capabilities  to  develop  news  of  con- 

company  them  with  careful  explanation  cepted  excuses? -  sumerism,  business,  local  schools  and 

of  the  circumstances  surrounding  the  as-  ^5.  Do  your  reporters  consider  that  other  news  which  surveys  show  readers 

signment,  if  the  probable  result  is  ^^e  newsroom  operates  from  the  “top  want  now _ or  are  they  taking  the 

obscure  or  unknown? _  down” - or  do  they  believe  that  easy  route  to  big  headlines  by  playing  up 

5.  Do  reporters  and  copy  editors  un-  direction  is  so  lacking  that  the  paper  big  the  crimes  and  disasters  from  the 

derstand  the  criteria  for  performance  and  really  operates  “from  the  bottom  up?”  wire  services  and  the  easily-found  stories 

promotion  and  pay  increases _ or  -  in  local  courts  and  police  stations? 

do  they  work  at  their  jobs  blindly  without  What  do  you,  yourself,  think  - 

any  certain  knowledge  of  the  standards  question  15? -  10.  Do  your  editors  delegate  respon- 

expected  of  them? _  Controlling  the  news-gathering  and  sibility  for  varying  kinds  of  news  to 

6.  Are  staff  meetings  held  regularly  writing  operations  requires  continuing  specified  news  people - or  does 

enough  to  keep  newsroom  personnel  in-  measurement  of  newsroom  performance  one  or  more  of  them  attempt  to  maintain 

formed  about  policy  changes  or  news  while  guiding  the  operations  toward  pre-  his  feeling  of  power  by  trying  to  control 

developments _ or  do  several  re-  determined  news  objectives.  coverage  of  much  more  of  the  news  ef- 

porters  sometimes  find  themselves  con-  ^  your  newsroom  usually  a  fort  than  he  can  efficiently  direct? 

tacting  the  same  news  sources  because  smooth-working,  disciplined  organiza-  - 

“the  left  hand  doesn’t  know  what  the  tion  or  does  it  usually  operate  from  crisis  11.  Do  your  editors  provide  regular 
right  hand  is  doing?” _  fo  crisis  to  crisis? -  criticism  and  guidance  of  reporting,  writ- 

7.  Do  both  reporters  and  editors  2.  Does  your  newsroom  have  a  de-  ing  and  editing  performance - or 

keep  files  of  future  story  probabilities  tailed  style  and  policy  manual  for  report-  do  copy  editors  and  reporters  measure 

and  possibilities  so  that  they  can  alert  coPV  editors  to  study  and  refer  their  own  performance  by  the  loudness 

each  other  for  news  developments?  fo? - or  everyone  just  of  occasional  complaints  when  a  really 

_  guess? -  bad  goof-up  occurs? _ 

8.  Do  editors  provide  definite  infor-  3.  Do  your  reporters  and  copy  12.  Do  your  editors  strive  to  provide 

mation  to  all  news  personnel  about  news  editors  have  obvious  duties  to  perform  the  local  community  with  news  of  local 

and  picture  policies,  including  guidelines  AFTER  the  final  deadline  each  day  government  before  that  government’s 

for  space  allocation  and  headline  sizes  - or  are  many  of  them  standing,  decisions  and  actions  are  fully 

for  recurring  kinds  of  news? _ Or  sitting  or  gossiping  in  clusters  obviously  consummated _ or  are  they  con¬ 

do  reporters  merely  use  their  own  judg-  Jos*  waiting  around  for  quitting  time?  tent  to  report  community  actions  after 
ment  without  any  guidance? _  ^o  your  editors  with  major  man-  they  have  already  occurred  and  are 

9.  Do  editors  give  careful  considera-  ugcment  responsibilities  spend  their  time  final? — 

tion  to  story  suggestions  from  reporters  directing,  managing  and  (most  impor-  13.  Do  editors  award  bylines  for 

_ or  do  they  usually  brush  off  providing  ideas  and  guidance  to  re-  superior  performance _ or  are 

story  suggestions  unless  they  fall  within  porters  and  copy  editors - or  do  they  awarded  because  of  the  years  of 

their  own  preconceived  ideas  about  the  spend  a  large  part  of  their  time  edit-  service  by  the  writer  or  his  friendship 

importance  of  news? _  ing  copy  or  “playing”  with  the  VDT  with  his  editor? - 

10.  Do  editors  require  reporters  to  machines? -  14.  Do  editors  responsible  for  differ- 

provide  current  beat,  contact  and  source  3.  Do  your  editors  control  story  ent  segments  of  the  news  coverage  con- 

lists  including  sources  names  locations  length  to  conserve  news  space  and  the  fer  with  each  other  often  enough  to  pre- 

and  phone  numbers,  so  that  the  beat  or  time  of  your  readers - or  do  they  vent  their  giving  assignments  related  in 

special  story  can  be  covered  by  another  allow  reporters  to  satisfy  their  egos  by  nature  to  different  employees  at  the  same 
reporter  when  the  usual  reporter  is  expounding  as  long  as  they  wish  about  time? - 

absent? _  their  favorite  news  subjects? _ 15.  Do  editors  regularly  check  copy 

1 1 .  Do  reporters  and  editors  stay  ^  reporters  sometimes  complain  desk  operations  to  be  sure  reporters’ 

within  channels  of  responsibility _ not  about  bylines  being  awarded  to  smooth  stories  are  being  reproduced  accurately 

going  over  the  head  of  the  City  Desk,  for  their  outrage  over  copy  desk  distortions  _ or  do  they  condone  sen- 

example _ without  first  contacting  the  and  sensationalizing  in  order  to  make  the  sationalizing  by  allowing  distortions  if 

desk? _  story  seem  more  important  to  rate  a  big-  they  make  the  story  sound  better  or  more 

12.  Do  editors  regularly  assign  com-  ser  headline? -  important? - 

pletion  dates  for  complicated  stories  and  7.  Do  your  editors  “beat  the  dead  16.  Do  reporters  notify  the  responsi- 
require  frequent,  regular  progress  re-  horse”  of  a  great  story  of  a  few  days  ble  editors  immediately  if  they  come 

ports  about  such  assignments _ or  earlier  by  continuing  to  play  up  inconse-  upon  a  spot  news  event  while  working  on 

do  reporters  work  on  such  stories  when  quential  new  developments  long  after  another  story - or  do  they  drop 

the  spirit  moves  them  without  progress  readers  (and  reporters)  have  lost  interest  their  own  story  to  cover  the  spot  news 

reports  and  a  definite  completion  date?  ^  once-excellent  story? -  because  they  feel  nobody  else  will  bother 

_  8.  Have  your  editors  eliminated  feel-  to  take  care  of  it? _ 

13.  Do  all  reporters  get  some  guid-  of  racism  and  sexism  among  the  17.  Do  your  editors  insist  on  absolute 

ance,  assistance  and  ideas  from  editors  staff  by  assigning  beats  and  stories  (Continued  on  page  15) 

- or  is  this  help  reserved  only 

for  the  younger  hands  with  the  more  Scoring:  20  to  25  wrong  answers  regarding  performance, 

experienced  being  allowed  to  work  en-  your  operations  needs  tightening  up.  If  the  wrong  answers  go 

tirely  on  their  own? -  as  high  as  30  or  40,  the  news  operation  is  in  deep  trouble  and 

14.  Can  “outsiders,”  including  adver-  needs  an  infusion  of  managerial  talent  or  intensive  training. 

Using,  circulation  and  other  newspaper  If  you  have  fewer  than  10  negative  answers,  you  can  be 

personnel  get  consideration  for  news  pretty  sure  your  newsroom  is  using  its  people  very  well  and 

ideas  from  editors - or  have  all  depending  on  advertising  and  circulation  goals,  you  may 

except  newcomers  given  up  trying  be-  decide  to  add  more  news  people. 
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COMPARING  NOTES— From  left, 
Frank  M.  Farrell,  Newsday,  Long  Is¬ 
land,  N.Y.,  and  John  F.  Martin,  Van 
Nuys  Publishing  Co.,  Van  Nuys,  Calif. 


OFFICERS — John  D.  Horton,  outgoing  first  vicepresident.  Institute  of 
Newspaper  Controllers  and  Finance  Officers,  (left)  greets  incoming 
vicepresident,  Donald  S.  Maxwell,  Los  Angeles  Times.  Looking  on  are 
John  H.  O'Hearn,  (far  left),  St.  Petersburg  Times  and  Evening  Indepen¬ 
dent,  who  is  INCFO's  new  2nd  vicepresident,  and  Joseph  H.  Bright, 
Calkins  Newspapers,  Levittown,  Pa.,  president. 


SEATED — From  left,  Alan  E.  Green, 
Beaumont  (Tex.)  Enterprise  and  Jour¬ 
nal,  James  De.  Wagner,  Landmark 
Communications  Inc.,  Norfolk,  Va., 
and  Frank  R.  Gatti,  New  York  Times 


INCFO 
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ate  with  and  24  was  an  excessive  amount 
of  people  in  the  newsroom  for  a  paper  in 
this  circulation  group. 

“Poor  newsroom  management,”  he 
said,  “often  creates  unnecessarily  large 
staffs.” 

Speaking  from  personal  experience, 
Edwards  said  he  has  watched  two  news¬ 
papers  in  a  once-small  and  now-large  city 
compete  directly  against  each  other  for 
more  than  30  years. 

“1  worked  for  one  of  those  papers 
more  than  30  years  ago.  At  one  time  the 
paper  with  the  much  smaller  news  staff 
had  only  one-fifth  as  much  circulation. 
But  now,  still  with  the  smaller  news 
staff,  the  once  much-smaller  paper  is  just 
about  even  with  the  other  in  circulation. 
The  smaller  staff  has  done  a  better  job 
consistently  over  the  years. 

“In  my  own  experience  as  an  editor, 
my  first  daily  paper  had  much  the  smaller 
news  staff  as  one  of  two  daily  papers  in 
the  same  small  town.  It  was  also  the 
‘new  kid  in  town’,  the  new  daily  in  a 
town  which  already  had  a  well  estab¬ 
lished  daily  newspaper.  But  the  smaller 
news  staff  clobbered  the  larger' one  in 
news  coverage  and  it  was  only  a  couple 
of  years  before  the  new  paper  in  town 
was  the  only  paper  in  town.  This  hap¬ 
pened  partly  because  the  smaller  staff 
did  the  better  job. 

“So  1  can  say  both  observation  and 
experience  have  convinced  me  that  it’s 


not  how  much  manpower  you  have  that 
spells  the  favorable  result.  It’s  the  effi¬ 
cient  use  of  that  manpower  that  makes 
the  difference. 

“For  publishers,  controllers  and  fi¬ 
nance  officers  this  means  something 
else — related  but  different.  It  means  that 
if  your  newsroom  is  efficiently  managed, 
you  can  do  a  better  job  with  fewer 
people — or  do  a  greatly  improved  job 
with  the  same  number  of  people.” 

To  give  the  controllers  some  help  in 
analyzing  how  well  their  respective 
newsrooms  are  functioning,  Edwards 
presented  a  list  of  58  questions  (reprinted 
elsewhere  in  this  issue  of  E&P).  Every 
one  of  the  questions,  he  said,  has  been 
used  in  one  or  more  actual  appraisals  of 
newsroom  operations. 


GOOD  TURNOUT 

Attendance  at  the  1980  National 
Spring  Conference  of  the  Institute  of 
Newspaper  Controllers  and  Finance  Of¬ 
ficers  totaled  522  (309  members  and  213 
guests). 

The  meeting  at  the  Doral  Country  Club 
in  Miami,  Fla.  was  the  third  largest  on 
record,  exceeded  by  conference  in  New 
Orleans  and  Palm  Springs,  Calif.,  a 
spokesman  for  INCFO  said. 

The  riots  in  downtown  Miami  put  a 
damper  on  the  extracurricular  activities. 
A  Monday  cocktail  reception  at  Villa 
Vizcaya  was  candled  and  rescheduled  at 
the  hotel. 

The  Fall  Conference  is  scheduled  for 
October  26-29  in  Louisville,  Ky.  at  the 
Galt  House  Hotel. 


CONTROLLERS — A  trio  of  women  finance  officers  found  a  quiet  spot 
to  discuss  matters.  From  left,  Lisa  O'Neil,  Prince  George  (B.C.)  Citizen, 
Donna  J.  Peters,  Tulsa  (Okla.)  Tribune,  and  Mary  K.  Bennett,  Pocono 
Record,  Stroudsburg,  Pa. 
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Lois  Timnick 

Human  behavior  probed 
by  LA  Times  reporter 


Stories  about  politicians,  murderers 
and  glamorous  Hollywood  stars  are 
common  newspaper  fare.  Yet,  rare  is  the 
story  chronicling  why  such  people — or 
any  of  us — act  the  way  we  do. 

Readers  of  the  Los  Angeles  Times, 
however,  can  count  on  such  stories  regu¬ 
larly  thanks  to  Lois  Timnick,  believed  to 
be  the  only  full-time  human  behavior 
writer  on  an  American  newspaper. 

As  such,  she  admits,  she’s  faced  with  a 
difficult  task:  “Writing  about  human  be¬ 
havior  has  no  boundaries.  There  are  so 
many  things  we  don’t  have  answers  for 
...  so  much  unexplored  territory. 

“I  can’t  think  of  a  more  exciting  or 
challenging  field  to  write  about.” 

A  graduate  of  the  University  of  Louis¬ 
ville,  Timnick  has  studied  at  England’s 
Oxford  University  and,  on  a  Fulbright 
Scholarship,  at  the  University  of  Lille, 
France. 

She  broke  into  newspaper  reporting  in 
1963  with  the  Louisville  Courier-Journal, 
and  for  six  years  was  the  medical  and 
science  editor  of  the  St.  Louis  Globe- 
Democrat  before  joining  the  Times  in 
1977. 

Her  research  has  taken  her  to  many 
exotic  locations,  such  as  St.  Kitt’s  Island 
in  the  British  West  Indies  to  study  the 
behavior  of  wild  monkeys.  In  1976,  she 
spent  six  months  on  a  Navajo  reserva¬ 
tion  in  Shiprock,  New  Mexico,  research¬ 
ing  Indian  health  problems. 

She  regularly  attends  scientific  semi¬ 
nars  like  a  recent  gathering  in  Hawaii  to 
discuss  how  the  brain’s  own  chemicals 
control  human  behavior. 

Such  diligent  study  has  provided 
Times  readers  with  continually  thought- 
provoking,  often  controversial  stories. 
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In  July,  1979,  for  example,  Timnick 
got  a  first-hand  look  at  what  goes  on 
behind  the  locked  doors  of  a  psychiatric 
ward.  Posing  as  a  graduate  psychology 
student  she  worked  for  two  weeks  inside 
Los  Angeles’  Metropolitan  State  Hospi¬ 
tal. 

She  subsequently  revealed  that  the 
hospital’s  mental  health  program  in 
many  ways  had  no  better  chance  of  suc¬ 
cess  than  the  patients  it  supposedly 
served.  She  also  discovered  that  the 
hospital  itself  was  underfinanced,  poorly 
staffed  and  riddled  with  conflict. 

Prior  to  a  1978  vote  on  legislation  that 
would  have  barred  homosexuals  from 
holding  public  school  teaching  positions 
Timnick  wrote  an  analysis  of  how  a  per¬ 
son  becomes  a  homosexual,  and  whether 
a  teacher  can  cause  homosexuality  in  a 
student. 

“It  was  an  example  of  my  favorite 
kind  of  story  .  .  .  one  that  dispels 
myths,  whether  they  be  about  old  age, 
brainwashing  or  the  popular  view  that 
Christmas  is  a  suicide  season,”  she  says. 

“The  homosexuality  story  wasn’t  pub¬ 
lished  to  influence  voters  in  any  way.  We 
just  wanted  to  give  our  readers  facts 
about  an  important  issue.” 

Her  work  has  touched  a  wide  spec¬ 
trum  of  the  human  experience.  She  has 
revealed  the  fact  that  sexual  coercion  in 
office  situations  is  sometimes  real,  some¬ 
times  imaginary.  Following  the  deaths  of 
1 1  teenagers  at  a  Cincinnati  rock  concert 
she  wrote  about  the  emergence  of  a  new 
era  of  violence. 

During  the  Spring,  1979  gas  crisis, 
Timnick  described  the  many  ways  the 
situation  brought  out  anxiety  in  Califor¬ 
nia  motorists.  Anxiety,  she  says,  is  one 


of  the  major  emotional  problems  facing 
Americans  today. 

To  learn  more  about  such  problems 
she  recently  attended  a  Washington 
seminar  on  anxiety  and  the  meetings  of 
the  American  Psychiatric  Association  in 
San  Francisco.  Currently,  she  is  re¬ 
searching  a  major  story  on  depression  in 
women. 

“The  field  of  human  behavior  is 
exploding,  and  the  recent  focus  on 
biochemistry  is  perhaps  the  most  impor¬ 
tant  scientific  trend  in  rfccent  years,” 
Timnick  states.  “Let’s  face  it.  The  be¬ 
havior  of  Americans  is  getting  more  and 
more  bizarre,  and  many  people  are  wil¬ 
ling  to  turn  their  minds  over  to  so-called 
‘therapists’  and  ‘gurus.’ 

“People  today  want  somebody  to  ex¬ 
plain  human  behavior  to  them.  And  that’s 
part  of  the  problem.  Most  media — news¬ 
papers  included — report  only  where  and 
how  somebody  did  something. 

“The  real  story  is  ‘why?’  ” 

Production  chief 

Allan  J.  Zurla  has  assumed  the  posi¬ 
tion  of  production  manager  for  the 
Peninsula  Ad-Visor,  a  weekly  consumer 
shopper  with  corporate  headquarters  in 
Redwood  City,  California.  He  was  for¬ 
merly  production  manager  at  the  Dollar 
Saver,  another  consumer  shopper  in 
Fremont,  California.  Before  Zurla’s 
move  to  California,  he  spent  seventeen 
years  at  the  St.  Petersburg  Times. 

Moved  to  5  days 

Publication  five  days  a  week  will  be 
effected  about  June  1  by  the  Cherokee 
County  (Okal.)  Chronicle  at  Tahlequah, 
according  to  Ralph  Kean,  publisher.  The 
paper,  a  nine-year-old  weekly,  recently 
began  publishing  three  times  a  week. 
Charles  Dobbins  is  editor. 
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accuracy _ or  do  they  wink  at 

minor  inaccuracies  if  they  don’t  seem  to 
incur  risk  of  libel? _ 

18.  Do  your  editors  seek  readers’ con¬ 

tributions  and  provide  readers  access  to 
the  paper  with  ample  letter  space,  a 
courteous  staff,  features  on  reader  opin¬ 
ions  or  an  ombudsman _ or  do 

they  consider  most  readers’  suggestions 
to  be  the  expressions  of  kooks  and 
morons? _ 

19.  Do  your  reporters  believe  they  can 
count  on  support  from  editors  and  top 
management  if  a  news  source  denies 

them  free  access  to  news _ or  do 

they  give  up  easily  in  such  situations 
“because  the  city  desk  won’t  back 
them.” _ 
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Publishers  to  go  ahead 
with  Mississippi  mill 


Southern  newspaper  publishers  after 
several  years  of  study  have  announced 
they  will  build  a  $200  million  thermo¬ 
mechanical  pulping  mill  that  will  produce 
200,000  tons  of  newsprint  annually. 

Governor  William  Winter  of  Missis¬ 
sippi  made  the  announcement  May  23. 
The  announcement  came  from  his  office 
since  the  state  is  interested  in  promoting 
the  forest  products  industry  in  Missis¬ 
sippi. 

The  Kruger  family,  owner  of  Kruger 
Pulp  &  Paper  of  Canada  will  operate  the 
cooperative  mill  fora  group  of  Mississippi 
landowners  and  13  publisher  partners. 
The  mill  is  to  be  built  near  Grenada, 
Miss.  The  publisher  will  own  equal  stock 
with  Kruger,  and  the  landowners,  with 
each  of  the  3  owning  one-third  of  the 
$63-million  stock  for  start-up. 

The  single  machine  mill  proposal  will 
undergo  a  feasibility  study  and  if  accept¬ 
able  the  mill  plans  to  be  operational  by 
early  1983.  The  newsprint  producer  will 
handle  the  engineering  and  construction 
of  the  mill  and  later  operate  it  for  a  fee. 

The  landowners  will  supply  pulp  from 
approximately  250,000  acres  of  timber- 
land. 

The  publisher  partners  have  agreed  to 
purchase  1009f  of  the  output  of  the  pro¬ 


posed  mill  which  will  ship  newsprint  to 
nine  states  within  a  500  mile  radius. 

Owen  Cooper,  former  chief  executive 
officer  of  the  Mississippi  Chemical 
Corp.,  heads  up  the  Landowners 
Cooperative  Group  and  C^rus  L.  Mac¬ 
Kinnon,  president  of  Courier-Journal  & 
Louisville  Times  Co.,  is  chairman  of  the 
Publisher  Committee. 

Other  members  of  the  publisher 
partners  include:  Richard  D.  Blum, 
senior  vicepresident,  Dallas  (Tex.) 
Morninf’  News;  Edward  L.  Gaylord, 
president,  Oklahoma  Publishing  Co.; 
Houston  H.  Harte,  chairman,  Harte- 
Hanks  Communications;  R.M.  Heder- 
man,  Jr.,  publisher  of  the  Jackson 
(Miss.)  Clarion  Ledf>er;  Oveta  Culp 
Hobby,  chairman  of  the  board/editor  of 
the  Houston  (Tex.)  Post;  Richard  J.V. 
Johnson,  president  of  the  Houston 
Chronicle.  Scripps  Howard  Newspa¬ 
pers;  Robert  E.  Lorton,  president. 
World  Publishing  Co.,  Tulsa,  Oklahoma; 
W.S.  Morris  HI.  president,  Morris 
Communications  Corp.;  Theodore 
Newhouse,  Newhouse  Newspapers; 
Hugh  B.  Patterson,  Jr.,  president  and 
treasurer  of  Little  Rock  (Ark.)  Arkansas 
Gazette;  and  Michael  E.  Pulitzer,  vice- 
president  for  newspaper  operations. 
Pulitzer  Publishing  Co. 


Guild  defense  funds  has  $1.3  m  on  hand 


The  Newspaper  Guild’s  defense  fund 
ended  the  fiscal  year  on  March  3 1  with 
$1.3  million  on  hand  for  locals  whose 
members  might  need  strike  benefits. 

During  the  recently  ended  fiscal  year, 
the  Guild  reported  that  its  debts  to  other 
international  unions,  to  a  bank  and  to 
some  members  was  reduced  by  more 
than  $1.8  million.  During  that  period,  the 
Guild  also  paid  some  $1.6  million  in 
strike  benefits. 

The  Guild  anticipates  that  by  the  1981 
national  convention,  it  will  have  paid  off 
its  remaining  $1.3  million  in  debts  and 
reach  the  new  $4  million  on  hand  level 
established  by  the  1979  national  conven¬ 
tion. 


The  International  Executive  Board  said 
the  $4  million  defense  fund  is  the  “bare 
minimum  needed  to  protect  Guild  locals 
and  members  from  continuing  employer 
attacks  on  our  contracts  and  our  bargain¬ 
ing  rights." 

In  the  past  three  years,  strikes  have 
cost  the  defense  fund  approximately  $7.5 
million,  the  lEB  reported.  Of  that  total, 
$6.4  million  was  paid  to  members  in  12 
locales.  Among  them  were:  $2.5  million 
to  units  of  the  New  York  Guild;  nearly 
$1.5  million  in  Vancouver;  $858,283  in 
Montreal;  $637,260  in  Wilkes-Barre,  Pa.; 
$291,610  in  Detroit;  and  $248,256  to 
Guild  units  in  the  San  Erancisco  Bay 


Tennessee  extends  court  camera  use 


The  Tennessee  Supreme  Court  has 
approved  for  the  first  time  use  of 
cameras  in  criminal  court. 

In  approving  the  petition  from  four  Sul¬ 
livan  County  judges,  the  Court  cleared 
limited  use  of  cameras  in  criminal  and 
law  courts  in  Sullivan  County  as  well  as 
Chancery  courts. 

Under  the  new  rule,  judges  may  allow 
the  media  to  select  a  liaison  to  submit  a 
request  to  the  judge  to  broadcast,  record 
or  photograph  proceedings  in  a  specific 
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case  or  cases.  No  more  than  one  still 
photographer  and  one  television  camera 
will  be  permitted  at  one  time.  Pool 
coverage  is  required,  and  such  coverage 
has  to  have  approval  of  all  parties  in  the 
cases. 

The  approval  follows  a  year-long  ex¬ 
periment  in  photographic  coverage  in¬ 
itiated  by  WTVF  in  Nashville  in  coopera¬ 
tion  with  the  Supreme  Court.  After  the 
experiment  last  year  the  Court  approved 
photographic  coverage  of  civil  court  pro¬ 
ceedings  throughout  the  state. 


PROMOTED — William  E.  Cozens 
was  promoted  to  vicepresident-sales 
for  Great  Northern  Paper  Company. 
He  succeeds  John  H.  Staples  who  will 
retire  June  1.  Cozens  is  based  at  the 
company's  headquarters  in  Stamford. 
He  joined  Great  Northern  as  a  sales¬ 
man  in  1962.  After  serving  as  assis¬ 
tant  manager  for  sales  of  specialty 
papers  and  manager  of  commercial 
sales,  Cozens  was  named  general 
sales  manager  in  1971. 

NAPP  gives  tips 
on  ad  reproduction 

The  Newcastle  (Australia)  Morning 
Herald  will  participate  in  a  customer 
service  program  sponsored  by  NAPP 
Sytems  (USA)  Inc.,  manufacturer  of 
photopolymer  plates  for  letterpress 
newspapers. 

The  program,  called  Take  ADvantage 
Of  Us,  aims  to  provide  a  communica¬ 
tions  link  between  NAPP  customers  and 
their  advertisers.  Using  an  illustrated 
guide  as  its  primary  tool,  the  program 
describes  how  advertisers  can  help 
achieve  better  reproduction  by  adhering 
to  certain  standards  in  the  preparation  of 
their  ads. 

Ed  Welcher,  account  executive/inter¬ 
national  markets  for  NAPP,  joined  Les 
Dailey,  chief  engineer  at  the  Morning 
Herald,  for  a  preliminary  “walk¬ 
through"  of  the  program  in  April. 

A  NAPP  customer  since  1978,  the 
Morning  Herald  uses  a  NAPP  News  Star 
system,  a  Satellite  processor  and  two 
News  Printer  III  exposure  units  to  pro¬ 
duce  its  photopolymer  Napplates  for  di¬ 
rect  printing. 

The  Morning  Herald,  with  its  circula¬ 
tion  of  75,(X)0,  is  a  member  of  the  John 
Fairfax  newspaper  group.  The  afternoon 
Newcastle  Sun  has  a  circulation  of 
27,000.  Sidney  Cooke  Ltd.,  NAPP's 
agent  in  Australia  and  New  Zealand, 
handles  both  accounts. 
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Corporate  crime  tops 
“Censored”  story  list 


The  “Corporate  Crime  of  the  Cen¬ 
tury,”  an  award-winning  investigative 
report  about  the  sale  of  illegal  and 
dangerous  products  to  Third  World  mar¬ 
kets,  was  named  the  number  one  “best 
censored”  story  of  1979  according  to 
Project  Censored,  an  annual  national 
media  research  project. 

The  story  revealed  how  manufacturers 
of  products  which  are  restricted  or  banned 
from  use  in  the  United  States  can  ex¬ 
port  and  sell  them  to  other  countries 
with  the  government’s  approval. 

Mark  Dowie,  publisher  of  Mother 
Jones  which  did  a  special  issue  on  the 
subject  in  1979,  said  that  while  the  U.S. 
mass  media  virtually  ignored  the  story,  it 
received  widespread  coverage  outside 
the  United  States.  Last  month.  Mother 
Jones  received  the  National  Magazine 
Award  for  its  “Excellence  in  Reporting” 
for  its  expose. 

According  to  Dowie,  the  export  pro¬ 
cess,  called  “dumping,”  is  a  “wide¬ 
spread  practice  which  endangers  the 
health,  lives,  and  environment  of  mil¬ 
lions  of  people  outside  the  United 
States.” 

Project  Censored  director  Carl  Jensen, 
associate  professor  of  sociology  at 
Sonoma  State  University  (SSU)  where 
the  research  project  was  conducted,  said 
“The  failure  of  the  nation’s  mass  media 
to  investigate  and  expose  this  corporate 
crime  and  its  future  repercussions  on 
U.S.  international  relations  fully  qual¬ 
ified  this  story  to  be  named  the  top  ‘best 
censored’  story  of  the  year.” 

The  other  nine  “best  censored” 
stories  as  ranked  by  the  jurors  in  de¬ 
scending  order  were; 

2.  The  Real  Iranian  Story — as  late  as 
the  summer  of  1978,  prestigious  U.S. 
newspapers  like  the  New  York  Times 
were  informing  Americans  that  the  Shah 
Pahlavi  had  a  “broad  base  of  popular 
support”  and  were  portraying  him  as  a 
modernizing,  reform-oriented  leader. 
But  in  the  same  year,  there  was  an  un¬ 
precedented  general  strike  and  other  pro¬ 
tests  in  which  an  estimated  10,000  Ira¬ 
nians  were  gunned  down  by  the  Shah’s 
security  forces.  The  response  of  the  U.S. 
government  was  to  send  riot-control 
equipment,  advisers,  trainers,  and  more 
than  $2.5  billion  in  weapons.  The  mass 
media  failed  to  report  both  the  inhuman¬ 
ity  of  the  Shah’s  regime  and  the  official 
U.S.  support  of  that  regime  resulting 
from  the  Shah’s  strong  ties  to  the  United 
States  through  Henry  Kissinger  and 
David  Rockefeller. 

3.  U.S.  Guilty  of  Human  Rights 
Violations — in  1979,  a  panel  of  seven  in¬ 
ternational  jurists  came  to  the  United 
States  to  conduct  a  nationwide  investiga- 
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tion  of  prison  conditions  and  the  judicial 
system.  They  found  the  U.S.  guilty  of 
systematic  violations  of  human  rights. 
Their  findings  were  submitted  to  the 
United  Nations  but  not  reported  by  the 
mass  media.  When  U.S.  media  represen¬ 
tatives  were  asked  why  the  story  was  not 
covered,  they  said  “The  big  black  story 
now  is  Andy  Young  and  the  fallout  from 
his  resignation.”  There  was  only  room 
for  one  sizeable  “black  story”  at  a  time, 
the  media  people  explained. 

4.  Third  World  Sweatshops — in  order 
to  find  cheap  labor  and  to  escape  U.S. 
health  and  safety  regulations,  increasing 
numbers  of  major  American  corpora¬ 
tions  are  setting  up  branches  or  contract¬ 
ing  jobs  in  Third  World  countries.  This 
uncovered  issue  raises  at  least  three  crit¬ 
ical  questions — 1)  the  impact  on  U.S. 
unemployment;  2)  the  effects  on  the 
people  of  the  Third  World  countries  that 
have  minimal  health  and  safety  regula¬ 
tions;  and  3)  the  quality  of  products 
manufactured  under  “sweatshop”  con¬ 
ditions. 

5.  Occupational  Disease — the  Occu¬ 
pational  Safety  and  Health  Administra¬ 
tion  reports  that  at  least  100,000  workers 
die  each  year — and  three  or  four  times 
that  number  are  disabled — as  a  result  of 
occupational  disease,  not  workplace  ac¬ 
cidents.  The  illnesses  are  attributed  to 
new  chemicals,  many  untested  for 
safety,  being  introduced  into  industrial 
products  and  processes.  Surveys,  cover¬ 
ing  almost  a  million  workers  in  5,000 
plants,  indicate  that  one  worker  in 
four — about  21  million  working  men  and 
women — currently  may  be  exposed  to 
hazardous  substances  which  can  cause 
disease  or  death. 

6.  Worst  Nuclear  Spill — while  the  na¬ 
tion  and  the  world  became  aware  of  the 
disaster  at  Three  Mile  Island,  the  worst 
nuclear  spill  in  U.S.  history  happened 
and  few  Americans  were  aware  of  it  be¬ 
cause  the  media  ignored  the  story.  It  oc¬ 
curred  at  5  a.m.,  on  July  16,  1979,  when 
100  million  gallons  of  radio-active  water 
containing  uranium  tailings  breached 
from  a  pond  into  the  north  arm  of  the  Rio 
Puerco,  near  the  small  town  of  Church 
Rock,  New  Mexico.  Samples  of  the  river 
water  indicated  radioactivity  6,600  times 
the  maximum  standards  for  drinking  wa¬ 
ter. 

7.  The  Tragedy  in  East  Timor — human 
rights  violations  rivaling  those  in  Cam¬ 
bodia  have  happened  in  East  Timor  with 
the  help  of  the  United  States  but  without 
the  American  public’s  knowledge.  Since 
December,  1975,  when  Indonesian  mili¬ 
tary  forces  invaded  East  Timor  following 
a  short-lived  civil  war  there,  neutral  ob¬ 
servers  have  estimated  the  number  of 


people  slaughtered  at  from  50,000  to 
100,000 — almost  ten  percent  of  the  popu¬ 
lation.  While  the  United  Nations  has  re¬ 
peatedly  condemned  the  Indonesian 
government  for  its  role  in  East  Timor, 
the  press  has  given  little  coverage  to  the 
possible  massacre  of  100,000  Timorese  at 
the  hands  of  a  U.S.  ally  using  U.S.  arms. 

8.  PBS:  The  Oil  Network — the  Public 
Broadcasting  Service,  once  touted  as  a 
truly  educational  and  non-commercial 
television  resource  that  would  expwse 
Americans  to  a  wide  variety  of  opinion, 
has  instead  become  the  hand  maiden  of 
major  oil  corporations  that  serve  as  key 
underwriters.  And  with  this  transition, 
came  censorship.  One  of  several  exam¬ 
ples  of  PBS  censorship  occurred  in  1978 
when  WGBH  (PBS-Boston)  first  can¬ 
celled  and  then  aired  a  reorganized  or 
censored  version  of  “Black  Britannica,” 
a  film  against  racism.  David  Kolf,  director 
of  the  film,  has  sued  WGBH  and  PBS  for 
damages  arising  from  the  “political  cen¬ 
sorship  and  artistic  mutilation”  of  his 
work.  Television  industry  insiders  are 
reported  to  refer  to  PBS  as  the  “oil  net¬ 
work.”  San  Francisco  Chronicle  column¬ 
ist  Charles  McCabe  noted  that  “Educa¬ 
tional  television  is  now  effectively  con¬ 
trolled  by  Mobil,  Exxon,  Sun,  Atlantic 
Richfield  and  suchlike,”  and  concluded 
that  the  “oil  companies  book  what  PBS 
shows.  More  important  they  keep  dis¬ 
sent  to  an  irreducible  minimum  on  the 
non-commercial  networks.”  In  his 
analysis  of  corporate  control  of  PBS, 
New  York  Times  columnist  John  J. 
O’Connor  said  “Something  is  rotten  in 
public  television.” 

9.  The  Most  Powerful  Secret 
Lobby — the  Business  Roundtable,  which 
includes  the  chief  executives  of  nearly 
200  of  the  country’s  richest  corporations, 
has  been  described  as  the  most  powerful 
secret  lobby  in  Washington,  D.C.  Assets 
of  the  Roundtable’s  member  companies 
amount  to  $1.3  trillion,  about  half  of  the 
nation’s  total  gross  national  product. 
Through  its  extraordinary  influence  in 
Washington,  the  Roundtable  has  suc¬ 
cessfully  bottled  up  tax  reforms,  pushed 
legislation  to  subject  all  FTC  rulings  to  a 
Congressional  veto,  helped  win  tax  pol¬ 
icy  rulings  favorable  to  business,  sup¬ 
ported  oil  and  gas  price  decontrol, 
blocked  the  creation  of  a  consumer  pro¬ 
tection  office,  and  watered  down  at¬ 
tempts  to  strengthen  anti-trust  legisla¬ 
tion. 

10.  The  65  Billion  Dollar  Ghost 
Bank — it  was  well  publicized  last  year 
when  Chrysler  sought  a  government  loan 
guarantee  to  prevent  plant  closures  and 
employee  layoffs.  But  when  Western 
Union  asked  for  and  received  a  750  mil¬ 
lion  dollar  government  loan,  it  didn’t 
raise  a  whisper  among  the  media.  West¬ 
ern  Union  went  to  the  Federal  Financing 
Bank  (FEB),  a  little  known  bank  which 
helps  the  government  hide  how  big  the 
(Continued  on  page  18) 
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Censored 

(Cominued  from  paf{e  17) 

nutiunul  dericit  really  is  and  allows  gov¬ 
ernment  agencies  to  go  ahead  with  proj¬ 
ects  the  Congress  thought  too  costly  or 
unneeded.  The  FFB  is  an  off-budget 
government  bank  that  works  out  of  a 
small  office  in  the  Federal  Treasury 
Building  in  Washington.  According  to 
government  records,  the  bank,  which 
only  has  a  handful  of  staff  members,  has 
made  up  to  $65  billion  in  loans  since  it 
stalled  in  1974.  For  contrast,  that  sum 
exceeds  the  total  outstanding  loans  of  the 
world’s  largest  private  bank,  the  Bank  of 
Ameiica.  Forbes,  a  leading  financial  pub¬ 
lication,  once  referred  to  the  FFB  as  the 
“Ghost  Bank”  and  said  its  loan  portfolio 
would  make  any  examiner  “wince.” 

The  panel  of  jurors  who  named  the  top 
ten  stories  were;  Ben  FI.  Bagdikian,  Pro¬ 
fessor  of  Journalism,  University  of 
California,  Berkeley;  Noam  Chomsky, 
MU’,  Cambridge,  Mass.;  Robert  Cirino, 
author  and  teacher,  Honolulu,  Hawaii; 
■Ann  Crittenden,  business  and  financial 
writer.  New  York  Times;  David  Cohen, 
President,  Common  Cause;  Nicholas 
Johnson,  Chairman,  National  Citizens 
Communications  Lobby,  Washington, 
D.C.;  Mary  McGrory,  nationally  syndi¬ 
cated  columnist;  Jack  L.  Nelson,  Profes¬ 
sor,  SiKial  Science  Fducation,  Rutgers 
University,  and  author;  Kathleen  F. 
O’Reilly,  consumer  advocate, 
Washington,  D.C.;  Mike  Wallace,  cor¬ 
respondent,  CBS  Sews:  and  Sheila  Rabb 
Weidenfeld,  writer  and  T\'  host,  pro¬ 
ducer,  and  nwHlerator. 

The  jurors  selected  the  ten  "best  cen¬ 
sored”  stories  from  a  group  of  25  submit¬ 
ted  to  them  by  researchers  in  a  srx'iology 
seminar  class  in  mass  communications  at 
Sonoma  State  taught  by  Jensen. 

".Although  the  stories  submitted  to  the 
jurors  covered  a  wide  variety  of  sub¬ 
jects,”  Jensen  noted,  "they  all  shared 
one  thing  in  common — they  received  lit¬ 
tle  or  no  mass  media  coverage  in  1979. 
We  believe  the  lack  of  coverage  given  to 
a  number  of  significant  issues  comprises 
a  form  of  media  censorship  which  has 
been  overlooked  in  the  past.” 

Other  1979  new  s  stories  submitted  to 
the  panel  of  jurors,  but  which  did  not 
make  the  "top  ten”  list,  were,  in  de¬ 
scending  order;  the  physically  disabled 
aie  America’s  most  captive  consumers; 
increasing  mergers  and  interlocking  di¬ 
rectorates  in  the  newspaper  industry  are 
giving  the  public  "all  the  news  that 
makes  a  profit;”  the  Shah  Pahlavi-Henry 
Kissinger-David  Rcvkefeller  connection 
that  led  to  increased  gasoline  prices  and 
record  oil  company  profits;  the  continu¬ 
ing  story  of  U  S.  government  and  coi-po- 
rate  involvement  in  Chile;  Carter's 
cover-up  of  why  he  permitted  the  Shah 
Pahlavi  into  the  U  S.  when  he  knew  such 
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action  could  lead  to  the  Embassy  seizure 
and  how  the  White  House  and  State  De¬ 
partment  tried  to  pressure  CBS  News 
into  cancelling  a  “60  Minutes”  segment 
on  that  story;  the  growing  ecological 
threat  of  acid  rain  (one  of  the  ten  “best 
censored”  stories  of  1977);  the  increas¬ 
ing  censorship  of  modern  classics  and 
even  news  magazines  such  as  Time  and 
Newsweek  in  America’s  classrooms;  the 
full  scope  of  the  MX  missile  boondoggle; 
the  billions  of  dollars  in  illegal  bribes  and 
kickbacks  paid  by  more  than  400  major 
American  corporations;  some  little 
known  legislation  which  may  lead  to  the 
disappearance  of  many  vegetable  var¬ 
ieties  and  a  dangerously  increased  de¬ 
pendency  on  pesticides;  the  national 
draft  was  ready  to  go  before  the  public 
debate  started;  how  the  tobacco  lobby 
has  successfully  fought  a  self-extinguish¬ 
ing  cigarette  that  could  save  the  lives  of 
many  of  the  2,(K)0  people  burned  to  death 
each  year;  the  growing  influence  of  the 
Unification  Chiirch  and  the  "Moonies;” 
the  untold  stories  about  Three  Mile  Isl¬ 
and  and  other  nuclear  problems;  and  the 
widening  income  gap  between  males  and 
females. 

The  Sonoma  State  University  research¬ 
ers  said  that  the  primary  reason  for  the 
lack  of  coverage  given  to  most  of  the 
stories  cited  above  rests  with  the  media 
itself  and  is  not  the  result  of  censorship 
by  business  or  government.  Rather,  they 
suggest,  the  "censorship"  is  more  the 
function  of  media’s  lack  of  perception  or 
know  ledge  about  many  of  the  stories,  the 
media’s  drive  for  profits,  its  shared  in¬ 
terest  with  big  business,  and  a  general 
desire  to  maintain  the  status  quo. 

While  the  research  project,  now  in  its 
fourth  year,  has  been  criticized  for  ac¬ 
cusing  the  media  of  censorship,  some 
journalists,  like  William  Asbury.  editor 
of  the  Seattle  Post-Intelligencer,  think 
it’s  a  useful  idea  since  it  raises  the  ques¬ 
tion  of  news  judgment.  The  St.  Louis 
Journalism  Review  launched  a  similar 
project  on  a  regional  basis  in  January. 
1980. 

The  SSL'  student  researchers  par¬ 
ticipating  in  the  nationwide  research  ef¬ 
fort  were  Maxine  Averbuck.  Jeanette 
Baker,  Evelyn  Benmergui,  Rose  Car¬ 
rara,  Chris  Carrieri,  Robert  Cortez. 
Mark  Falcone.  John  Fengler.  Robert 
Frazee.  James  Gerlat.  George 
Grosskopf,  Marlina  Boucher  Harrison, 
Candy  Marziano,  Roni  McKinley.  Betty 
Mekeel,  Tim  Mosley,  Nancy  O'Grady. 
Mary  Jane  O'Keefe-Caldwell.  Claude 
Plymate,  Carolynn  Ranch-Apple.  An¬ 
drew  Rangel,  and  Helena  Whistler. 

Project  director  Jensen  said  the 
Sonoma  State  research  effort  is  con¬ 
ducted  annually  under  the  premise  that 
the  public  has  a  right  to  know  more  about 
what  is  happening  in  its  society  in  order 
to  make  informed  decisions.  “The 
stories  we  have  cited  deal  with  the 
health,  wealth,  and  future  well  being  of 


every  American,  as  well  as  millions  of 
people  around  the  world,  and  they  de¬ 
serve  far  more  media  attention  than  they 
receive,”  Jensen  added. 

Anyone  interested  in  nominating  a 
“best  censored  story  of  1980”  for  next 
year’s  project  can  send  a  copy  of  the 
story,  including  the  source  and  date,  to 
Dr.  Carl  Jensen,  Project  Censored, 
Sonoma  State  University,  Rohnert  Park, 
California  94928. 

Ombudsmen  form 
an  association 

Fifteen  newspapermen  who  are  read¬ 
ers’  representatives  in  providing  liaison 
between  the  public  and  publishers  last 
week  organized  as  the  Organization  of 
Newspaper  Ombudsmen. 

The  stated  purpose  of  the  group,  estab¬ 
lished  by  12  American  ombudsmen  and 
three  counterparts  from  Canada  who 
were  participating  in  a  conference  spon¬ 
sored  by  the  Washington  Journalism 
Center,  is: 

1.  To  establish  and  refine  standards 
for  the  position. 

2.  To  aid  in  establishing  the  position 
on  newspapers. 

3.  To  provide  a  forum  for  interchange 
of  experience  and  ideas  aomng  ombuds¬ 
men. 

The  organization  is  the  first  of  its  kind 
for  an  occupation  only  13  years  old,  hav¬ 
ing  been  pioneered  by  the  Louiseville 
Courier-Journal  and  Times  in  1%7. 

.Alfred  Jacoby  of  the  San  Diego  Union 
was  elected  ONO  chairman.  Vice  chair¬ 
man  is  John  P.  Brown,  Edmonton  (Al¬ 
berta)  Journal.  Frank  Hartley  of  the 
Louisville  newspapers  was  elected 
secretary-treasurer.  The  board  for  the 
coming  year  will  consist  of  the  officers 
and  these  two  directors;  Russell  Austin, 
Milwaukee  Journal  and  S.J.  Micciche, 
Boston  Globe. 

Broadcast  group  files 
amicus  brief 

The  Radio-Television  News  Directors 
.Association  has  directed  its  counsel  to 
file  an  amicus  brief  supporting  the  State 
of  Florida  policy  of  allowing  camera 
coverage  in  the  courtrooms.  The  policy 
is  now  being  challenged  in  the  U.S.  Su¬ 
preme  Court  in  the  case  of  two  Miami 
policemen  convicted  of  burglary,  in 
which  it  is  contended  television  cameras 
without  their  consent  prevented  a  fair 
trial. 

The  RTNDA  continuing  effort  to  open 
courtrooms  to  broadcasters  is 
documented  in  “Guide  to  Broadcasting 
from  the  Courtroom”  which  consists  of 
articles,  surveys,  pleadings  and  court  or¬ 
ders  underlying  efforts  to  expand  court¬ 
room  coverage.  Material  from  the  guide 
is  available  for  copying  and  mailing  costs 
from  RTNDA.  1735  De  Sales  St.,  NW, 
Washington,  D.C. 
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The  Mutual  Insurance  Company  Limited,  of  Hamilton,  Bermuda 


STRIKE  INSURANCE  COMES  BUT  ONCE  A  YEAR- 
LIBEL  AND  FIRST  AMENDMENT  INSURANCE 
HAPPEN  ANY  TIME  AND  ARE  AVAILABLE  ANY  TIME 


We  emphasize  to  you  that  every 
member  of  ANPA  has  by  now  received 
from  The  Mutual  Insurance  Company  of 
Hamilton,  Bermuda  the  member’s  appli¬ 
cation  for  Strike  Insurance  to  become 
effective  July  1,  1980  through  June  30, 
1981.  We  urge  you  to  carefully  review 
your  requirements  in  this  field.  News¬ 
paper  strikes  are  not  things  of  the  past; 
organization  drives  are  not  things  of  the 
past;  these  often  lead  to  newspaper 
strikes.  We  recognize  that  in  these  times 
one  is  inclined  to  pare  the  budget  to  the 
bone.  Do  not  be  penny  wise  and  pound 
foolish. 

Send  your  application  to  The  Mutual 
Insurance  Company  Limited,  P.O.  Box 
1179,  Hamilton  5,  Bermuda,  via  Over¬ 
seas  Airmail,  prior  to  June  25,  1980. 

Libel  insurance  should  be  purchased 
by  every  publisher  in  the  United  States, 
Canada  and  their  related  Possessions,  as 
well  as  certain  other  countries  where 
membership  in  the  ANPA  is  available. 
The  litigation  consciousness  of  the  people 
of  the  Western  Hemisphere  has  grown  by 
leaps  and  bounds  in  the  last  two  decades. 
Newspapers  are  ripe  targets.  If  you  are 
doing  a  good  job  in  your  community  in 


keeping  the  public  you  serve  aware  of 
what  is  happening  in  your  community, 
the  likelihood  that  you  will  receive  a  law 
suit  in  the  field  of  libel  or  related  torts  is 
very  high. 

This  insurance  company  was  created  to 
serve  newspapers  and  related  communi¬ 
cations  facilities.  It  was  constructed  by 
newspaper  people  for  newspaper  people. 
If  your  present  insurance  policy  is  not 
with  Mutual,  we  urge  you  to  review  your 
policy.  If  you  are  not  covered  for  punitive 
damages;  if  you  do  not  have  charge  of  the 
handling  of  your  cases;  if  you  are  not 
insured  by  occurrence  as  opposed  to 
claims  made  without  an  aggregate  re¬ 
striction;  you  are  not  properly  insured. 
Write  to  The  Mutual  Insurance  Company 
Limited,  P.O.  Box  1179,  Hamilton  5,  Ber¬ 
muda,  via  Overseas  Airmail,  to  receive 
additional  information. 

♦  **♦***♦ 

First  Amendment  Insurance  is  pro¬ 
gressing  well  and  rapidly.  As  stated 
earlier  in  prior  ads,  it  is  not  available  if 
you  do  not  have  libel  insurance  with  it.  A 
subsequent  ad  will  bring  you  a  further 
update  on  the  status  of  First  Amendment 
Insurance  and  the  detailed  reasons  as  to 
why  it  is  now  a  necessity  in  the  pub¬ 
lishing  field. 


The  Mutual  Insurance  Cumpany  Limited 
of  Hamilton,  Bermuda 


Introducing  the  first 
lower-priced  text  management 
system  mat  can  grow  as  rast 
as  your  newspaper. 


Digital^  new  TMS-ll/xe. 

The  new  TMS-ll/xe  is  the  first 
text  management  system  designed 
for  medium- sized  newspapers  that 
don't  intend  to  stay  medium  sized. 

You  start  with  a  system  of  up  to 
32  terminals.  You  can  use  it  for 
everything  from  creating,  editing 
and  routing  story  and  classified 
copy,  to  interfacing  with  your 
phototypesetters . 

Then  as  your  newspaper 
expands  you  simply  expand 
TMS-ll/xe  right  along  with  it. 

All  the  way  up  to  a  64-terminal 
system— more  than  twice  the 
capability  of  any  other  system  in 
its  price  range. 

You  can  also  add  our  CMS- 11 
classified  package  for  taking  ads  at 
the  terminal,  credit  checking,  pric¬ 
ing,  and  even  pagination.  And 
you  can  add  our  TABS- 11  business 
packages  for  better  control  of  your 
accounting  and  circulation. 

But  Digital's  TMS-ll/xe  offers 
you  more  than  an  easy  way  to  grow. 

It  also  offers  you  proven  reliability. 
Because  it's  based  on  one  of  the 
most  popular  minicomputers  in  the 
world:  Digital's  PDP-11/70.  It's  the 
same  computer  found  in  our  larger 
TMS-11,  which  has  been  proven  on 
more  big  newspapers  than  any 
other  system. 

In  addition,  you  get  unequalled 
support  capabilities.  We  can  diagnose 
your  TMS-ll/xe  system  over  the 
phone,  with  a  guaranteed  response 


time  of  15  minutes.  So  when  the 
Digital  service  specialist  from  one  of 
our  nationwide  offices  arrives  at 
your  newspaper,  he  already  knows 
what  the  problem  is  and  how 
to  fix  it. 

The  new  TMS-ll/xe,  from 
Digital.  If  your  newspaper  needs 
are  growing,  make  sure  your  text 
management  system  can  grow  too. 

To  learn  more,  attach  your  busi¬ 
ness  card  to  the  coupon  or  write: 
Digital  Equipment  Corporation, 
Graphic  Arts  Group,  Merrimack, 
New  Hampshire  03054. 

I - 1 

I  Digital  Equipment  Corporation  | 

I  Graphic  Arts  Group  I 

Merrimack,  New  Hampshire  03054  I 

Please  send  me  additional  information  on 
I  TMS-ll/xe. 

1  1 

I  My  business  card  is  attached.  | 

1 _ I 

European  headquarters:  12  av.  des  Morgines,  1213  Petit-Lancy/ 
Geneva.  In  Canada:  Digital  Equipment  of  Canada,  Ltd.  In 
Australia:  Digital  Equipment  Australia  Pty.  Ltd.,  P.O.  Box 491, 

Crows  Nest,  New  South  Wales 2065. 


GMLM  IS 
THE  FASTEST 
GROWING 
CITY  IN 
AMERICA. 


best  way  to  reach  the  $2.5-billion 
Greater  Miami  Latin  Market. 

In  its  own  language. 


The  Spanish-speaking  population 
of  Greater  Miami  is  one  of  the 
phenomenons  of  modern  times. 

And  it’s  getting  more  phenomenal 
all  the  time. 

It  has  increased  over  1,000%  since 
1960.  It  now  numbers  more  than  a 
half-million  people.  With  an  annual 
income  of  over  $2.5  billion.  An  affluent, 
acquisition-oriented  market  that  buys, 
reads  and  trusts  Diario  Las  Americas. 
The  daily  newspaper  of  the  Greater 
Miami  Latin  Market  for  27  years. 

To  find  out  more  about  GMLM — 
one  of  the  most  exciting  markets  in  the 
world  today — send  the  coupon  below 
for  our  free  brochure.  In  plain  English, 
we’ll  tell  you  everything  you  need  to 
know  about  Greater  Miami's  dynamic 
Spanish-speaking  market. 


IMaiio 
Las  Ami 


encas 


The  Spanish-Ianguage 
Daily  Newspaper 
Founded  July  4, 1953 
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Advertising 

Ad  inserts  in  daiiies 
set  a  record  in  1979 


Advertisers  invested  nearly 
$1.8  billion  in  preprinted 
newspaper  advertising  inserts 
last  year,  up  28%  from  the 
year  before,  according  to  the 
Newspaper  Advertising  Bu¬ 
reau,  Inc. 

The  Bureau  estimates  the 
cumulative  circulation  of  pre¬ 
printed  newspaper  inserts  in 
1979  at  27.1  billion,  a  13.1% 
increase  over  1978. 

James  H.  Hollis,  Bureau 
vicepresident,  in  charge  of  the 
Bureau’s  Insert  Division,  said 
that  the  number  of  insert  ads 
circulated  by  newspapers  last 
year  was  nearly  quadruple  the 
7.1  billion  circulated  at  the 
start  of  the  decade.  “The  lat¬ 
est  gains,”  he  said,  “show 
that  inserts  continue  to  be  the 
strongest  growth  area  in  news¬ 
paper  advertising.” 

Hollis  called  attention  to 
the  steady  improvement  in 
the  quality  of  newspaper  ad 
inserts  as  well  as  to  the  in¬ 
creasing  number  and  size  of 
insert  ad  pages. 

Karges  wins 
copywriting  award 

David  Karges,  copywriter 
for  the  subscriber  promotion 
department  of  the  Minneapolis 
Star  and  Minneapolis  Tribune, 
was  awarded  the  1979  Mark 
E.  Senigo  Gold  Pen  Award 
for  excellence  in  newspaper 
copywriting. 

The  award,  given  annually 
by  the  New  York  Times,  is 
made  in  memory  of  the  late 
Mark  E.  Senigo  for  the  best 
in-paper  or  trade  paper  copy 
published  during  the  preced¬ 
ing  calendar  year. 

Karges  was  presented  the 
award  during  an  International 
Newspaper  Promotion  Assoc¬ 
iation  luncheon  in  New  York, 
May  6.  Lance  R.  Primis,  ad¬ 
vertising  director  of  the  New 
York  Times,  made  the  pre¬ 
sentation. 

The  prize  winning  copy  ap¬ 
peared  in  a  full  page  adver¬ 
tisement  for  the  Tribune’s 
Friday/Special  section  “New¬ 
comers’  Guide”  which  ran  in 
August  of  1979.  The  copy  also 
took  third  place  for  circula- 


The  largest  proportion  of 
retail  insert  advertising — 57% 
— ran  in  the  daily  editions,  but 
the  Sunday  editions  had  the 
biggest  increase — up  21%. 
Overall,  newspapers  last  year 
circulated  23.3  billion  pre¬ 
printed  ad  supplements  for 
retail  advertisers,  a  15%  gain 
over  1978. 

The  3.8  billion  inserts  circu¬ 
lated  by  newspapers  for  na¬ 
tional  advertisers  in  1979  rep¬ 
resented  a  3.2%  gain  over 
1978.  Nearly  94%  of  the  na¬ 
tional  ad  inserts  ran  in  the 
Sunday  editions  which  showed 
a  7.5%  rise. 

Overall,  Sunday  accounted 
for  slightly  more  than  half  the 
total  1979  insert  circulation 
and  was  up  17.1%  as  com¬ 
pared  to  a  9%  gain  on  week¬ 
days. 

The  Bureau  based  its  esti¬ 
mates  of  preprint  newspaper 
advertising  on  replies  to  a 
questionnaire  answered  by 
883  newspapers. 


tion/editorial  promotion  at  the 
INPA  Midwest  Region  awards 
in  October. 

Before  joining  the  Minne¬ 
apolis  newspapers  last  sum¬ 
mer,  Karges  worked  as  a 
copywriter  for  Fingerhut  Cor¬ 
poration  in  Minnetonka,  Minn. 

Dealey  elected 
to  commission 

Joe  M.  Dealey,  publisher  of 
the  Dallas  Morning  News,  was 
elected  vicechairman  of  the 
state  commission  planning  the 
celebration  of  the  150th  anni¬ 
versary  of  Texas’  indepen¬ 
dence. 

The  Texas  Sesquicentennial 
Commission  also  hired  Randy 
M.  Lee  of  Austin  as  executive 
director  of  the  commisssion. 

Lee  has  been  executive  as¬ 
sistant  to  the  house  commit¬ 
tee  on  business  and  industry 
for  five  years. 

The  24-member  sesquicen¬ 
tennial  group,  led  by  Dallas 
Rep.  Chris  Semos,  has  a 
$100,000  annual  budget  to  pre¬ 
pare  for  the  statewide  cele¬ 
bration  in  1986. 
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Code  imposes 
restrictions 
on  news  dept. 

Minneapolis  Star  has  adopted  a  strict 
new  “Code  of  Conduct”  for  its  news  and 
editorial  employees,  which  includes  a 
“pay-your-own-way”  philosophy  to 
sporting  events  and  a  policy  that  treats 
all  sample  records  and  books  as  gifts  to 
be  purchased  by  the  paper  before  being 
reviewed. 

As  of  May  7,  the  Star  began  paying  for 
admission  to  sports  events  its  reporters 
and  photographers  cover,  whether  they 
occupy  seats  in  the  stands,  the  press  box 
or  cover  the  events  from  the  field. 

The  code  also  treats  sample  records 
and  books  as  gifts,  to  be  purchased  by 
the  paper.  Those  not  used  for  news  pur¬ 
poses  will  be  contributed  to  the  Min¬ 
neapolis  Public  Library  in  the  name  of 
the  book  publisher  or  record  maker. 

The  code  is  the  result  of  more  than  18 
months  of  study  of  ethics  issues  by  a 
committee  of  volunteers  from  the  News¬ 
paper  Guild  unit  at  Star.  After  that  com¬ 
mittee  completed  its  investigation,  the 
code  was  assembled  from  its  findings  by 
senior  editors. 

“As  implemented,  the  code  represents 
the  preferences  of  the  senior  editors  of 
the  Star  as  to  how  they  want  news  and 
editorial  staff  members  to  comport  them¬ 


selves,”  said  Stephen  Issacs,  editor  of 
the  Star. 

The  code  includes  admonitions  to  re¬ 
porters  to  clearly  identify  themselves  as 
reporters  when  interviewing  “ordinary 
citizens.” 

That  portion  of  the  code  states  that: 

“Under  ordinary  circumstances,  when 
reporters  for  the  Star  seek  out  a  person 
for  information  or  comment,  they  should 
identify  themselves  as  working  for  the 
Star.  They  should  not  assume  that  ordi¬ 
nary  citizens  are  familiar  with  journalis¬ 
tic  ground  rules.  If  a  person  is  likely  to  be 
quoted,  a  reporter  should  make  that  clear 
at  the  beginning  of  the  interview.  If  a 
reporter  feels  some  special  rules  are  in 
effect,  the  reporter  should  ensure  that 
the  person  understands  the  situation. 
This  approach  puts  reporters  on  firm 
ground  if  at  the  interview’s  end,  the  per¬ 
son  attempts  to  change  the  rules,  con¬ 
tending  after  the  fact  to  be  speaking  off 
the  record.” 

The  code  insists  on  accurate  quota¬ 
tions  from  sources  and  permits  the  use  of 
tape  recorders  by  reporters  only  to  “as¬ 
sure  the  accuracy  of  quotations  or  to  ac¬ 
quire  corroboration  of  conversations  for 
use  in  libel  defense.” 

Another  portion  of  the  code,  relating 
to  journalists’  trying  to  avoid  advocacy 
positions,  stresses  the  public’s  percep¬ 
tion  of  fairness,  and  states  that  “any  staff 
member  who  opts  to  take  the  role  of  ad¬ 
vocate  can  assume  it  will  affect  his  or  her 
job  assignment.” 


The  code  further  states,  “although 
spouses  and  intimate  friends  have  inde¬ 
pendent  existences,  every  news 
employee  must  recognize  that  a  spouse’s 
or  friend’s  activities  could  create  an  ap¬ 
pearance  of  conflict  of  interest  that  could 
influence  a  staff  member’s  job  assign¬ 
ment.” 

Regular  edition 
sets  ad  record 

The  regular  edition  of  the  Macomb 
(Ill.)  Daily  Journal  is  being  dubbed  the 
“Recession  Buster”.  The  issue  con¬ 
tained  38  pages  and  total  advertising  of 
6,100  inches  and  one  preprint.  It  was  the 
largest  regular  single  edition  in  the  his¬ 
tory  of  the  newspaper.  It  came  within 
400  inches  of  matching  the  Journal’s  1979 
“Welcome  Back  Western  Illinois  Uni¬ 
versity”  special  edition  published  each 
August. 

Bill  Leick  dies 

William  H.  Leick  died  on  May  10  in 
Medina,  Ohio  at  the  age  of  73.  Bill  had 
served  24  years  on  the  ANPA  staff  prior 
to  his  retirement  in  1972.  Born  in  Ger¬ 
many,  Leick  came  to  the  U.S.  in  1926. 
He  joined  Scripps-Howard  in  1929  and 
except  for  WWII  service  with  the  U.S. 
Army  Signal  Corps,  he  remained  with 
Scripps-Howard  until  1948  when  he 
joined  ANPA. 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  couid  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call;  309-662-2845  or  write: 
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For  further  information  and  a  copy  of  our  annual  report, 
send  your  request  on  your  letterhead  to:  System  Integrators,  Inc., 
1820  Tribute  Road,  Sacramento,  CA  95815. 

Attn:  Katie  Costello.  Telephone  (916)  929-9481 . 

Also,  plan  to  visit  our  new/  facility  at  2  Technology  Park, 
Londonderry,  New  Hampshire  03053  Telephone  (603)  669-4110. 
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Arguments  fail  to  open 
courtroom  to  reporters 


By  Larry  Welborn 
Santa  Ana  Register 

Reuben  Martinez  was  a  40-year-old 
wealthy  Corona  del  Mar  realtor.  He  lived 
in  a  plush  house  in  a  plush  section  of  the 
plush  coastal  community  and  he  seemed 
to  be  everyone’s  idea  of  the  American 
success  story. 

But  there  was  another  side,  a  seamy 
side,  to  his  story  as  well.  He  was  known 
as  “Ruby”  in  Laguna  Beach’s  gay  bars 
where  he  was  a  regular  customer. 

On  August  28,  1978  Martinez’  semi¬ 
nude  body  was  found  sprawled  across 
his  living  room  floor  in  a  pool  of  blood. 
His  skull  had  been  bashed  in  with  a  wax 
star-shaped  candle  and  one  of  his  eyes 
was  missing.  His  killer  or  killers  had 
tried  to  decapitate  him  with  a  mitre-box 
saw. 

Nearly  15  months  later,  on  November 
30,  1979,  two  sandy-haired  youths  from 
well-to-do  families  in  Dana  Point  and  San 
Juan  Capistrano  were  arrested  for  the 
murder.  They  had  allegedly  confessed  in 
an  obscenity-laced  conversation  with  a 
paid  police  informer,  who  himself  was 
linked  to  four  other  killings.  The  confes¬ 
sion  was  video  taped  by  police  through  a 
one-way  mirror. 

It  had  all  the  makings  of  a  headline¬ 
making  case. 

Then  on  April  4,  1980,  the  preliminary 
hearing  for  John  A.  Keith,  22,  and  An¬ 
thony  David  Bics,  18,  was  closed  to  the 
public  and  the  press. 

Harbor  Municipal  Court  Judge  Donald 
Dungan  cleared  the  courtroom  at  the  re¬ 
quest  of  Bics’  attorney  under  California 
Penal  Code  Section  868.  The  attorney 
said  that  868  is  a  mandatory  provision 
where  the  judge  has  no  alternative  but  to 
exclude  all  spectators.  The  defense 
lawyer  said  he  wanted  the  closed  court¬ 
room  to  “protect  the  defendant’s  right 
to  a  fair  trial.”  Keith’s  attorney  de¬ 


manded  an  open  hearing,  arguing  that  his 
client  had  a  right  to  a  public  trial. 

The  Santa  Ana  (Calif.)  Register  and 
Freedom  Newspapers  Inc.  opposed  the 
closed  courtroom  on  constitutional 
grounds  in  oral  arguments  before  Dun¬ 
gan,  and  in  legal  briefs  before  Superior 
Court  Judge  Edward  Wallin,  the  Fourth 
District  Court  of  Appeal  and  later  the 
California  Supreme  Court. 

In  each  step  of  the  appeal  process.  Reg¬ 
ister  attorney  Duffern  Helsing  was  de¬ 
nied  even  a  hearing  on  the  issue.  On 
Monday,  May  12,  Helsing  was  notified 
by  postcard  from  a  clerk  for  the  Supreme 
Court  that  a  hearing  was  denied. 

And  in  each  of  the  preliminary  steps 
along  the  judicial  trail,  Helsing  was  told 
that  a  higher  court  should  decide  the  is¬ 
sue.  “I’m  not  going  to  usurp  the  higher 
court’s  function.”  Dungan  said.  But 
when  Helsing  took  his  challenge  of  868  to 
the  highest  court  in  the  state,  he  was  told 
the  justices  didn’t  want  to  have  a  hear¬ 
ing. 

The  Register’s  challenge  to  the  court¬ 
room  closure  came  immediately  after 
Bic’s  attorney  made  his  request  to  close 
the  courtroom  under  868,  stating  that  he 
wanted  to  avoid  prejudicial  pre-trial  pub¬ 
licity. 

Helsing  attended  the  court  hearing  as  a 
“friend  of  the  court,”  and  opposed  the 
closure,  claiming  that  a  “mechanical  and 
arbitrary”  closure  of  the  courtroom 
without  a  public  hearing  to  determine  if 
the  closure  is  warranted  is  unconstitu¬ 
tional. 

In  his  later  briefs  to  the  Superior 
Court,  the  Fourth  District  Court  of  Ap¬ 
peal  and  the  California  Supreme  Court, 
Helsing  argued  that  the  U.S.  Supreme 
Court’s  precedent-setting  decision  in 
Gannett  vs.  DePasquale  makes  it  a  re¬ 
quirement  that  a  hearing  be  held  to  de¬ 
termine  if  a  courtroom  closure  is  war¬ 
ranted. 


While  the  Gannett  decision  gave  au¬ 
thority  to  magistrates  to  close  pre-trial 
hearings,  it  also  suggests  that  there 
should  be  a  hearing — with  reasons 
given — to  justify  the  closure.  Penal  code 
section  868  does  not  fill  that  require¬ 
ment,  Helsing  argued,  therefore,  868  is 
unconstitutional.  The  closure  of  the 
courtroom  under  these  circumstances, 
Helsing  argued,  was  “an  abuse  of  discre¬ 
tion.” 

The  Register  attorney  also  argued  in 
legal  briefs  that  defendant  Keith’s  con¬ 
stitutional  rights  were  being  violated  be¬ 
cause  he  was  denied  a  public  hearing 
when  the  judge  closed  the  courtroom  at 
the  request  of  Bics’  attorney. 

Judge  Wallin  denied  the  Register’s  re¬ 
quest  for  a  continuance  in  the  prelimi¬ 
nary  hearing  for  Keith  and  Bics  outright. 
So  did  the  Fourth  District  Court  of  Ap¬ 
peal.  The  state  Supreme  Court  received 
Helsing’s  brief  while  the  preliminary 
hearing  was  still  in  progress — behind 
closed  doors — but  no  action  was  taken 
by  the  time  the  two  defendants  were 
bound  over  for  trial. 

The  Supreme  Court  justices  held  the 
Register’s  challenge  for  three  weeks  be¬ 
fore  deciding  that  a  hearing  would  not  be 
held. 

In  that  period,  at  least  two  preliminary 
hearing  courtrooms  in  Orange  County 
were  closed  under  868.  In  Los  Angeles 
County,  defense  attorneys  representing 
Hillside  Strangler  suspect  Angelo  Buono 
in  what  some  called  the  “trial  of  the  cen¬ 
tury”  successfully  obtained  a  closed 
courtroom  under  868. 

Ironically,  10  days  after  the  Register 
submitted  its  challenge  to  the  Supreme 
Court,  transcripts  of  the  Bics  and  Keith 
preliminary  hearing  were  made  public. 
The  headlines  that  Bics’  attorney  sought 
to  avoid  became  real. 

The  only  accomplishment  the  defense 
attorney  made  in  closing  the  courtroom 
under  868  was  to  delay  information  about 
the  evidence  against  his  client  for  two 
weeks.  The  so-called  “prejudicial”  pre¬ 
trial  publicity  was  moved  closer  to  the 
date  of  trial. 

Martise  to  direct 
Parade’s  advertising 

James  B.  Martise  was  named  vicepres¬ 
ident/advertising  director  of  Parade 
magazine,  effective  immediately. 

Martise,  a  veteran  of  21  years  in  adver¬ 
tising  sales,  was  national  advertising 
manager  of  Redbook  magazine,  as  well 
as  advertising  director  of  New  York 
magazine.  He,  more  recently,  served  as 
vicepresident/national  advertising  direc¬ 
tor  of  Next  magazine,  where  he  was 
largely  responsible  for  its  successful  in¬ 
troduction  into  the  science  field  this 
year. 

Martise  is  a  journalism  graduate  from 
Louisiana  State  University. 
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For  rcvcracs.  For  the  same  one-step 
speed  in  producing  reverses.  Kodak 
Rapid  Paper  can  be  used.  Between  pos¬ 
itive-working  Kodak  Projection  Pos- 
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Make  prints  In  camcn. 

Now.  newspaper  camera  operators 
can  make  cfrrect-positive  prints  in  one 
step.  Kodak  Projection  Positive  Paper 
can  save  time,  save  money,  save  steps 
in  making  both  line  and  screened 
prints. 
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When  you  use  Kodak  Projection  Posi¬ 
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film  and  contact-printing  techniques. 

Done  twice  as  fast 
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handle  prep  in  half  the  time,  and  meet 
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Cameras  without  reversing  optics  can 
still  benefit  from  this  paper  v^en  mak¬ 
ing  screened  prints.  Simply  flop  the 
negative  in  the  enlarger  when  making 
the  continuous-tone  print.  It  will  be 
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entation  for  screening. 
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Graphics  Markets  lesion 
Dept.  661B-AB 
Rochester.  N.Y.  14650 

Please  send  a  free  brochure  detailing  how  we  can  cut  copy* 
prep  costs  in  halfwHh  Kodak  Projection  Positive  Paper. 

Name _ - _ 

ThJe _ 


Address _ 

Otv - 

Stale _ ap. 


High  On^mL  Output  and  efSdency  can  be 
increased  even  more  when  rolls  are  used 
in  a  camera  equipped  for  roll-film  hand¬ 
ling,  espedafiy  if  the  paper  feeds  directly 
into  a  rapid-access  processor  or  a  lith 
processor. 

Screened  Piinle.  For  screened  prints  two 
exposures  are  usually  required;  a  main 
exposure  and  a  flash  exposure.  Because  it 
is  camera  speed,  this  paper  lends  itself  to 
fast  production  of  screened  prints  from 
continuous-tone  art. 

line  Prints.  Line  prints  can  be  made 
directly  fi-om  the  ori^al  line  art  or  galley 
type  in  a  process  camera  equipped  with 
reversing  optics.  Also  in  a  contad  frame, 
positive  proofs  can  be  made  from  film 
positives  and  negative  proofs  from  film 
negatives.  The  standard  vacuum-printing 
frame  and  a  point-source  light  offer  good 


dot-for-dot  capabilities  with  Kodak  Pro¬ 
jection  Positive  Paper. 

Appttcatlons.  This  dired-positive  paper 
can  be  used  for  reproduction-quality 
screened  prints,  stats,  one-piece  me¬ 
chanicals  or  full-page  reproduction  proofs 
in  the  camera,  galleys  from  phototype¬ 
setting  film  and  paper,  conversions  from 
fine  to  coarse  screens,  resizing  type,  art 
etc. 

Processing.  It  can  be  processed  in  rapid- 
access  or  conventional  lith-type  de¬ 
velopers  using  a  mechanized  processor 
or  a  tray.  Rolls  can  be  fed  directly  from 
camera  to  processor,  if  the  camera  is 
adapted  for  on-line  roll  transport. 

A  number  of  cameras  with  reversing 
optics  are  available.  In  addition,  prismatic 
heads  for  vertical  and  horizontal  cameras 
are  also  available. 

*  Eastman  Kodak  Company.  I960 


St  Publisher 


or 


•  This  Annual  Report  includes  individual  linage  totals  for 
1,056  daily  and  Sunday  newspapers  in  633  cities  in  the 
United  States  and  Canada  for  the  year  1979.  Total  figures  are 
given  for  retail,  general,  automotive,  financial  and  classified 
advertising.  The  grand  total  for  all  newspapers  measured  is 
15,307,140,009  agate  lines. 

A  •  Linage  for  211  newspapers  published  in  72  cities  meas- 
ured  by  Media  Records,  Inc.,  was  compiled  by  that  organiza- 
^^tion  and  released  exclusively  to  E&P.  Editor  &  Publisher  sent 
^^questionnaires  to  all  other  daily  and  Sunday  newspapers  to 
^obtain  equivalent  figures.  845  newspapers  in  561  cities 
i  I  reported  linage  to  E&P. 

II  •  Tabulations  include  national  advertising  appearing  in 

Family  Weekly,  Parade,  Puck-the  Comic  Weekly,  and  Metro 
I  fT:  Sunday  Magazines,  as  well  as  other  publications  distributed 
^  as  sections  of  weekend  editions.  h 


In  Philadelphia, 
The  Bulletin  delivers 
the  “at  home”  reader. 
And  the  “at  home” 
reader  delivers 
the  saies. 


The  1 979  Belden  Study  of  Shop¬ 
pers  Who  Read  Philadelphia  News¬ 
papers  is  providing  "landmark" 
findings  for  advertisers  searching  for 
a  quality  audience. 

It  compares  daily  "at  home" 
readers  versus  "out  of  home" 
readers. 

With  these  results: 

"At  home"  readers  spend  26% 
more  time  with  their  newspapers. 

"At  home"  readers  are  more  in¬ 
volved  with  their  newspapers  — 
take  specific  action  like  clipping  an 
ad  or  coupon.  (84%  versus  70%). 


"At  home"  readers  make  more 
purchases.  (79%  versus  65%). 

"At  home"  readers  "shop  the 
ads"  more  often.  (46%  versus  30%). 

"At  home"  readers  make  more 
trips  to  advertiser  stores.  (73%  ver¬ 
sus  58%). 

58%  of  all  shoppers  who  read  a 
Philadelphia  newspaper  at  home 
read  The  Bulletin. 

That's  in  the  8-County  Metropoli¬ 
tan  Area  (SMSA)  —  where  The  Bul¬ 
letin's  circulation  lead  over  the  In¬ 
quirer  is  108,820.  And  90%  of  Bul¬ 
letin  readers  read  The  Bulletin  at 
home. 


3l]e  Bulletin 

Morning.  Evening.  Weekend.  Sunday. 
Nearly  everybody  reads  The  Bulletin 


The  Bulletin  delivers  the  "at 
home  "  reader  and  the  "at  home  " 
reader  delivers  the  sales. 

That's  "House  Power.”  .And  in 
Philadelphia,  only  The  Bulletin  has  it. 

“Keep  on  delivering 
shoppers,  Buiietin. 
That’s  why  you’re 
Number  One.” 


Member  Million  Market  Newspapers,  Inc. 


1979  Total  Advertising  Linage  in  1,054  Newspapers  (632  Cities) 


Source  Cities  Papers  Retoil  Generol  Automotive  Fioonciol  Gossiftod  Tetok 

Medio  Records  .  72  211  2.950434.000  410,608,000  92467,000  108.156,000  1,747443400  544646^000 

Editor  &  Publisher  .  560  843  6,406,357,340  570,590428  93,408493  116464.123  2427.931468  9.911,762,411 

Grond  Total  .  632  1,054  9,356,891,340  981.198428  185,775493  224,420,123  4,275,774,560  15,258424,411 


NOTE:  Figures  in  the  second  column  of  this  toble  (number  of  newspopers)  includes  both  doily  ond  Sundoy  newspopen,  both 
(or  Medio  Records  and  E&P  tobulotions.  Totols  do  not  odd  ocross  since  only  mojor  clossificotions  ore  shown. 

Totols  (or  Medio  Records  ore  on  on  8  column  basis. 


1979  Newspaper  Linage,  measured  by  Media  Records,  Inc. 

Retail  (mnerol  Automotive  Finonciol  GossHied  Total  Advertising 

NEWSPAPER  Columns  Full  Run  Port  Run  Full  Run  Port  Run  Full  Run  Port  Run  FuN  Run  Port  Run  Full  Run  Port  Run  FuR  Run  Port  Run 


A8ERDEEN.  S.D. 

American  News  . 

. (.) 

M-8 

5,772,000 

492,000 

648,000 

3,000 

160,000 

100,000 

1,445,000 

8,280.000 

4954)00 

*  American  News  . 

. (S) 

M-8 

2,694,000 

111,000 

981,000 

37,000 

44,000 

177,000 

979,000 

4,880,000 

148,000 

§  AKRON,  OHIO 

8eacon  Journol  . 

. (•) 

M-6 

14,729,000 

721,000 

1,593,000 

1,000 

162,000 

2.000 

484,000 

8,000 

7,898,000 

3,000 

25,282,000 

735,000 

Beacon  Journal  . 

. (e) 

C-8 

18,686,000 

759.000 

2,124,000 

1,000 

216,000 

3,000 

645,000 

11,000 

7,899,000 

2,000 

29,986,000 

7764)00 

. (S) 

M.6 

7,233,000 

1,550,000 

1,452,000 

11,000 

79,000 

117,000 

5,642,000 

14,527,000 

1461,000 

p  Beacon  Journ-:^ . 

. (S) 

c-8 

8,766,000 

1,550,000 

1,537,000 

11,000 

93,000 

152,000 

5,641,000 

16,193,000 

1461400 

t  ATLANTA,  GA. 

Constitution  . 

M-8 

18,619,000 

2,868,000 

3.168.000 

66,000 

864,000 

7,000 

793,000 

40,000 

3,654.000 

169,000 

37,23Z000 

3.152400 

Journal  . 

. («) 

M-8 

27,476,000 

3,662,000 

3,306,000 

75,000 

845,000 

10,000 

794,000 

66,000 

5,225,000 

170,000 

4Z721,000 

3,985,000 

Journol  &  Constitution  . 

. (S) 

M-8 

10,064,000 

1,584,000 

1,996,000 

95,000 

355,000 

1,000 

259,000 

8.356,000 

21,051,000 

1,680,000 

Journal  &  Constitution  . 

. (sol) 

M-8 

1440.000 

120,000 

35,000 

13,000 

1,513,000 

3,227,000 

§  BALTIMORE,  MD. 

. (S) 

M-9 

6,426,000 

2,811,000 

1,190,000 

28,000 

171,000 

69,000 

1,450,000 

9415400 

2439.000 

. (S) 

C-8 

5,956,000 

2.811.000 

1,160,000 

28,000 

156,000 

63,000 

1,450,000 

8,794400 

Z8394)00 

. (e) 

M-9 

10,874,000 

218,000 

1.484,000 

523,000 

330,000 

2,527,000 

15.970,000 

218,000 

. (.) 

c-8 

9,923,000 

218,000 

1,321.000 

415,000 

293.000 

2,527.000 

14,762,000 

218,000 

M-9 

10,111,000 

452,000 

2,188,000 

4,000 

881,000 

70,000 

736,000 

15,000 

6,992,000 

10,000 

21,175,000 

551400 

C-8 

9,012,000 

430,000 

1,947,000 

3,000 

783,000 

62,000 

654,000 

14,000 

6,992,000 

10,000 

19,655,000 

519400 

. (e) 

M-9 

15,053,000 

475,000 

2,142.000 

4,000 

971.000 

70,000 

552,000 

15,000 

6,864000 

10,000 

25.748400 

574,000 

. (o) 

C-8 

13,740.000 

453,000 

1,910,000 

3,000 

863,000 

62,000 

491.000 

14,000 

6,864,000 

10,000 

24,034,000 

542,000 

. (S) 

M-9 

15,309,000 

1,971,000 

1,701,000 

39,000 

940,000 

264,000 

435,000 

71,000 

8,318,000 

250,000 

26474400 

2,597.000 

Sun  . 

. (S) 

C-8 

14,187,000 

1,882,000 

1.617,000 

36,000 

838,000 

235,000 

390,000 

64,000 

8417,000 

249,000 

25,370400 

2.466400 

§  BERGEN  COUNTY,  NJ. 

. (o) 

M-9 

16,934,000 

3,014,000 

2,507,000 

69,000 

515,000 

14,000 

920,000 

269,000 

8,826,000 

30,072,000 

3,372400 

. (e) 

C-8 

IS, 170.000 

2,878,000 

2,229,000 

M.0OO 

457,000 

12,000 

818.000 

239,000 

8,827,000 

27471400 

3,199400 

. (S) 

M-9 

12,378.000 

3,404,000 

1,721,000 

32,000 

129,000 

410,000 

4,848,000 

19,528,000 

3,436,000 

p  Record  . 

. (S) 

C-8 

11,339,000 

3,403,000 

1,631,000 

32,000 

119,000 

366,000 

4048.000 

18.345,000 

3.4354)00 

BOCA  RATON,  FLA. 

(d  Nevn  . 

. (e) 

M-8 

5,885,000 

378,000 

348,000 

1,000 

23,000 

457,000 

25,000 

3,179,000 

1,000 

10,003,000 

405,000 

*  News  . 

. (S) 

M-8 

3,794,000 

950,000 

40,000 

293,000 

1,689,000 

6,778,000 

§  BOSTON,  MASS. 

Herold  Americon  . 

M-9 

4.797,000 

1,9054)00 

1,884,000 

31,000 

289,000 

1,000 

335,000 

15,000 

2,174,000 

675,000 

10,157,000 

2,642400 

Herald  American  . 

c-8 

4,264,000 

1,763,000 

1,675,000 

28,000 

257.000 

1,000 

298,000 

13,000 

2,173,000 

675,000 

9445400 

2.495400 

. (S) 

M-9 

3,705,000 

3,615,000 

967,000 

12,000 

130,000 

3,000 

49,000 

3,000 

1,428,000 

480,000 

6486,000 

4,113,000 

. (S) 

c-8 

3,450,000 

3.562,000 

922,000 

12,000 

119,000 

3,000 

43,000 

2,000 

1,428,000 

480.000 

5,969,000 

4,0594)00 

"■MGIob.  . 

. (.) 

M-9 

689,000 

103,000 

196,000 

37.000 

36,000 

799.000 

1,7744)00 

1034)00 

TEd  Globe  . 

. (.) 

c-8 

616,000 

103,000 

175,000 

33,000 

33,000 

799,000 

1473.000 

1034)00 

^  Globe  . 

. (d) 

M-9 

13,995,000 

819,000 

3,185,000 

153,000 

544,000 

648,000 

10,000 

11,437.000 

30,066,000 

982400 

f  Globo  . 

. (d) 

c-8 

12,494,000 

819,000 

2,846,000 

153,000 

485,000 

577,000 

10,000 

11,438,000 

28,097,000 

902400 

. (S) 

M-9 

10,884,000 

3,829,000 

3,167,000 

93,000 

260,000 

147,000 

15,328,000 

29,821,000 

3,922,000 

p  (^obe  . 

. (S) 

c-8 

10,074,000 

3,829,000 

2,968,000 

93,000 

236,000 

131,000 

15,327,000 

28,771,000 

3,922,000 

BOULDER,  COLO. 

. (o) 

M-B 

14,083,000 

204,000 

867,000 

491,000 

571,000 

9,639 JIOO 

25,951,000 

204,000 

Comero  . 

. (S) 

M-8 

6,187,000 

85,000 

288,000 

67,000 

155,000 

2,762,000 

9,474.000 

85,000 

BRADENTON,  FLA. 

. (o) 

M-B 

9474,000 

9,000 

603,000 

98,000 

381,000 

3,413,000 

14,435,000 

9,000 

*  Herald  . 

. (S) 

M-8 

5,219,000 

1,025,000 

106,000 

297,000 

1.205.000 

7,882,000 

BUFFALO,  N.Y. 

Courier  Express  . 

M-8 

5,322,000 

678,000 

1,638,000 

22,000 

745,000 

19,000 

615,000 

10,000 

2,378,000 

10,822,000 

729,000 

. (S) 

M-6 

9,577,000 

270,000 

2,108,000 

5,000 

544,000 

124,000 

1,000 

1,429.000 

13,785,000 

276400 

News  . 

. (o) 

M-8 

19,148,000 

1,098,000 

2,460.000 

23,000 

1,622,000 

4,000 

1,143,000 

2,000 

6,747,000 

31,308,000 

1.117400 

News  . 

. (S) 

M-B 

2.S78.000 

30,000 

832.000 

2,000 

245.000 

42,000 

816,000 

4,525,000 

32,000 

H  CAMDEN,  NJ. 

. (e) 

M-6 

14,236,000 

2,074,000 

1,306,000 

6,000 

452,000 

638,000 

10,782,000 

20431400 

2,000,000 

. (e) 

C-8 

17,582,000 

2,074,000 

1,717,000 

6,000 

602,000 

847,000 

10,781,000 

32.386,000 

2400.000 

. (S) 

M-6 

1,496,000 

244,000 

365,000 

23,000 

42,000 

857,000 

2.784,000 

244,000 

^  Courier  Post  . 

. (S) 

c-8 

1,775,000 

249,000 

383,000 

28,000 

53,000 

857,000 

2497.000 

244,000 

§  CHARLOnE,  N.C. 

. (o) 

M-6 

7,505,000 

744,000 

1,810,000 

247,000 

383,000 

8,538,000 

18475,000 

744,000 

. (o) 

c-8 

9.920,000 

744,000 

2.399.000 

329,000 

507,000 

8438,000 

21,785400 

7444)00 

M-6 

10,807,000 

2,216,000 

1,662,000 

12,000 

214,000 

326.000 

37.0K 

8458,000 

21,653,000 

2465,000 

C-B 

14,279,000 

2,389,000 

2,214,000 

12,000 

285,000 

435,000 

49.0IX 

8458,000 

25455 

2,450,000 

. (S) 

M-6 

4,670,000 

1,650,000 

1.696.000 

6,000 

107,000 

5,000 

146,000 

4,054,000 

10,691400 

1461.000 

p  Observer  . 

. (S) 

c-8 

6,058,000 

1,650,000 

1,849,000 

6,000 

132,000 

5,000 

186,000 

4,054,000 

12497.000 

1461.000 

CHICAGO,  lU. 

M-9 

24,366,000 

21,388,000 

5,303,000 

689,000 

866,000 

521,000 

1,100,000 

2,004,000 

12457.000 

16,043,000  44,111,000 

40,712,000 

. (m) 

c-8 

21,738,000 

20,601,000 

4,715,000 

682,000 

770,000 

521.000 

905,000 

1,976,001 

12438.000 

16,043,000  40,677,000 

39490.000 

. (S) 

M-9 

12,487,000 

10,106,000 

5,111,000 

355,000 

212,000 

89,000 

324.000 

537,001 

14,493,000 

1,856,000  32,643,000 

12,955,000 

. (S) 

C-8 

11,335,000 

9,468,000 

4,665,000 

336,000 

191.000 

86,000 

289,000 

48S,0« 

14,493,000 

1,856,000  30,909,000 

12443,000 

M-6T 

19,452,000 

4,256,000 

2,888,000 

97,000 

358,000 

6,000 

422,000 

373.00( 

10,244,000 

2.696.000  33439,000 

7,428,000 

p  Sun-Times  . 

. (S) 

M-6T 

7,081,000 

6,159,000 

1.639,000 

288,000 

171000 

2,000 

119,000 

275,000 

3,248,000 

1t267.000 

6,714,000 

§  CINCINNATI,  OHIO 

M-9 

21,095,000 

5,000 

2,148,000 

544,000 

1,013,000 

16,110,000 

41,141,000 

5400 

. (m) 

c-8 

19,207,000 

5,000 

1,910,000 

483,000 

900,000 

16,110,000 

38,841,000 

5.000 

. (S) 

M-9 

15494,000 

21,000 

1,627,000 

156,000 

277.000 

8483.000 

25,944,000 

11400 

Fnnuiro' 

. (S) 

C-8 

14,463,000 

21,000 

1,557,000 

143,000 

247,000 

8403,000 

24.700.000 

21,000 

P^* 

M-9 

13,775,000 

1.544.00C 

1.888.000 

36,000 

313,000 

221,000 

411,000 

103,001 

3,721,000 

136,000  20,292,000 

2.044400 

Post  . 

. (t) 

c-8 

12,648,000 

1.397.000 

1,686,000 

31,000 

278,000 

197,000 

365,000 

92,000 

3,721,000 

136,000  18482,000 

1457,000 

please  NOTE:  Footnotes  for  above  figures,  and  the  conversion  method  used  by  Media  Records  (6  to  8  column,  8  to  6 
column,  9  and  10  column  page  formats)  are  listed  and  explained  on  page  7L. 
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NEWSPAPER 


i  CLEVEUND,  OHIO 
Ploin  Dtoltr  .... 
Ploin  DtoUr  .... 
Pbin  OtoUr  . . . . 
Ploin  Doolor  . . . . 

Prtis  . 

Pr#$s  . 

*  COLUMBUS,  GA. 

Enqoiror  &  Lodger 
p  Lodger  Enquirer 

i  COLUMBUS,  OHIO 

Diipotch  . 

Dispotch  . 

Dispatch  . . 

Dispatch  . 

Citizen  Journal 
Ctizen  Journal  . . 

§  DALLAS,  TEXAS 

Nem  . 

News  . 

News  . 


Times  Herald  . 

Times  HeroM  . 

p  Times  Herald  . 

p  Times  Herold  . 

§  DAYTON,  OHIO 

Journal  Herold  . 

Journol  Herold  . 

News  . 

News  . 

p  News  . 

p  News  . 

DENVER,  COLO. 

Rocky  Mt.  News  . 

p  Rocky  Mt.  News  . 

§  Post  . 

§  Post  . 

§  Post  . 

§  Post  . 

DETROIT,  MICH. 

Free  fress  . 

p  Free  Press  . 

I  Hews  . 

§  Hews  . 

§  News  . f . 

§  News  . 

§  DULUTH,  MINN. 

(d  Herald  . 

Id  Herald  . 

News  Tribune  . 

News  Tribune  . 

p  News  Tribune  . 

p  News  Tribune  . 

§  ERIE,  PA. 

Times  . 

Times  . 

p  Times  News  . 

p  Times  News  . 

(  FORT  UUDERDALE,  FLA. 

Id  News  . 

Id  News  . 

p  News  &  Sun  Sentinel 
p  News  &  Sun  Sentinel 
News  A  Sun  Sentinel 
News  &  Sun  Sentinel 

fd  Sun  Sentinel  . 

fd  Sun  Sentinel  . 

§  GARY,  IND. 

Post  Tribune  . 

Post  Tribune  . 

*  Post  Tribune  . 

*  Post  Tribune  . 


Retail  Generol  Automotive  Financial  Classified  Totol  Advertising 


Columns 

Full  Run 

Port  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Port  Run 

Full  Run 

Port  Run 

Full  Run 

Port  Run 

. . .  (m) 

M-9 

20,311,000 

4,544,000 

3,066,000 

54,000 

639800 

32,000 

1,414,000 

114,000 

14,574,000 

40,424,000 

4,744,000 

. . .  (m) 

C-B 

18,267,000 

4,231,000 

2,732,000 

52,000 

568,000 

30,000 

1,257,000 

101,000 

14,574,000 

37,818,000 

4,414,000 

. . .  (S) 

M-9 

12,437,000 

1,480,000 

1,957,000 

30,000 

220,000 

43,000 

210,000 

42,000 

10,113,000 

24,945,000 

1,595,000 

. . .  (S) 

C-8 

11,599,000 

1,395,000 

1,849,000 

29,000 

199,000 

38,000 

187,000 

37,000 

10,113,000 

23,955,000 

1,499,000 

...(•) 

M-9 

14,486,000 

3,938,000 

2,442,000 

97,000 

365,000 

126,000 

755,000 

42,000 

3,741,000 

159,000 

22,075,000 

4,363,000 

...  (t) 

C-B 

13,080,000 

3,625,000 

2,175,000 

87,000 

325800 

108,000 

671,000 

37,000 

3,741,000 

159,000 

20,278,000 

4,017,000 

.  (m&e) 

M-B 

10824,000 

533,000 

1,172,000 

7,000 

141,000 

172,000 

18,000 

4,093,000 

16,431,000 

558,000 

. . .  (S) 

M-B 

5,358,000 

7,000 

1,072,000 

8,000 

59,000 

125,000 

1,173,000 

7,792,000 

15,000 

...(•) 

M-9 

19,518,000 

897,000 

2,134,000 

51,000 

699,000 

783,000 

3,000 

8,709,000 

32,184,000 

951,000 

...(•) 

C-B 

17,692,000 

860,000 

1,896,000 

45,000 

622,000 

696,000 

3,000 

8,709,000 

29,956,000 

908,000 

. . .  (S) 

M-9 

11,142,000 

1,526,000 

1,658,000 

17,000 

295,000 

401,000 

8,280,000 

21,789,000 

1,543,000 

. . .  (S) 

C-B 

10,035,000 

1,526,000 

1,581,000 

17,000 

266,000 

357,000 

8,280,000 

30,532,000 

1,543,000 

. . .  (m) 

M-9 

6,573,000 

2,075,000 

2,000 

326,000 

889,000 

3,166,000 

13,372,000 

2,000 

. . .  (m) 

C-B 

5,840,000 

1,843,000 

2,000 

290,000 

790,000 

3,166,000 

12,272,000 

2,00C 

. .  (m) 

M-9 

28,266,000 

4,087,000 

3,252,000 

36,000 

538,000 

525,000 

23,479,000 

56,188,000 

4,123,000 

..  (m) 

C-B 

25,225,000 

3,994,000 

2,890,000 

33,000 

478,000 

466,000 

23,479,000 

52,666,000 

4,027,000 

. . .  (S) 

M-9 

11,340,000 

3,518,000 

1865,000 

135,000 

183,000 

9,000 

193,000 

31,000 

11,178,000 

516,000 

24,803,000 

4,209,000 

. . .  (S) 

C-B 

10,319,000 

3,421,000 

1,745,000 

133,000 

166,000 

9,000 

175,000 

28,000 

11,178,000 

516,000 

23,627,000 

4,107,000 

...(•) 

M-9 

26,112,000 

3,171,000 

2816,000 

19,000 

490,000 

405,000 

6,000 

19,470,000 

10,000 

49,478,000 

3,206,000 

■  ■■{•) 

C-B 

23,419,000 

3,124,000 

2,503,000 

18,000 

435,000 

360,000 

6,000 

19,469,000 

9,000 

46^71,000 

3,157,000 

...  (S) 

M-9 

13,780,000 

1,097,000 

2,235,000 

198,000 

179,000 

158,000 

9,102,000 

25,502,000 

1,295,000 

. . .  (S) 

C-B 

12,682,000 

1,095,000 

2,133,000 

198,000 

164,000 

144,000 

9,102,000 

24,273,000 

1,293,000 

. .  (m) 

M-9 

14,693,000 

461,000 

1,779,000 

451,000 

326,000 

7,362,000 

24,802,000 

461,000 

. .  (m) 

C-B 

13,303,000 

461,000 

1889,000 

401,000 

290,000 

7,362,000 

23,136,000 

461,000 

...(•) 

M-9 

13,864,000 

3,621,000 

1,712,000 

35,000 

447,000 

54,000 

326,000 

35,000 

7,379,000 

25,941,000 

3,746,000 

. . .  (t) 

C-B 

14,411,000 

3,300,000 

1,521,000 

31,000 

398,000 

48,000 

289,00C 

32,000 

7,379,000 

24,211,000 

3,411,000 

. . .  (S) 

M-9 

8,087,000 

107,000 

1,389,000 

157,000 

152,000 

3,638,000 

13,431,000 

107,000 

. . .  (S) 

C-B 

7,427,000 

107,000 

1,358,000 

144,000 

135,000 

3,637,000 

12,709,000 

107,000 

, .  .  (m) 

M-6T 

26,339,000 

2,244,000 

587,000 

1,041,000 

23,971,000 

54,264,000 

...  (S) 

M-6T 

7,335,000 

6,000 

1,338,000 

110,000 

175,000 

4,091,000 

13,081,000 

6,000 

...(•) 

M-9 

23,278,000 

1,404,000 

3,160,000 

72,000 

814,000 

51,000 

1,301,000 

21,000 

17,258,000 

45,929,000 

1,548,000 

C-B 

21,036,000 

1,248,000 

2,813,000 

64,000 

723,000 

46,000 

1,161,000 

18,000 

17,259,000 

43,110,000 

1,376 

...($) 

M-9 

13,881,000 

2,418,000 

212,000 

376,000 

11,740,000 

28,645,000 

. . .  (S) 

C-B 

13,176,000 

2,358,000 

196,000 

338,000 

11,739,000 

27,825,000 

. . .  (m) 

M-B 

16,369,000 

4,200,000 

2,565,000 

92,000 

740,000 

13,000 

458,000 

138,000 

6,199,000 

26,470,000 

4,476,000 

.  .  .  (S) 

M-B 

5871,000 

2,359,000 

2,080,000 

105,000 

151,000 

1,000 

269,000 

1,000 

2,606,000 

10,698,000 

2,466,000 

. . .  (t) 

M-9 

21,839,000 

7,141,000 

2,777,000 

144,000 

696,000 

29,000 

405,000 

223,000 

13,407,000 

39,221,000 

7,571,000 

...(•) 

C-B 

19821,000 

6,675,000 

2,428,000 

128,000 

619,000 

25,000 

360,000 

198,000 

13,408,000 

36,473,000 

7,061,000 

...  (S) 

M-9 

10,347,000 

4,408,000 

1,915,000 

122,000 

266,000 

4,000 

304,000 

8,000 

9,023,000 

21,873,000 

4,542,000 

...  (5) 

C-B 

9,523,000 

4,284,000 

1,793,000 

120,000 

240,000 

4,000 

272,000 

7,000 

9,023,000 

20,869,000 

4,415,000 

...(•) 

M-6 

5,796,000 

694,000 

795,000 

29,000 

151,000 

2,829,000 

9,759,000 

694,000 

. . .  (t) 

C-B 

7,494,000 

694,000 

1,060,000 

38,000 

201,000 

2,829,000 

11,781,000 

694,000 

. . .  (m) 

M-6 

6,184,000 

731,000 

792,000 

36,000 

155,000 

3,484,000 

10,776,000 

731,000 

. . .  (m) 

C-B 

7,988,000 

731,000 

1,056,000 

48,000 

205,000 

3,484,000 

12,906,000 

731,000 

...  (5) 

M-6 

5,192,000 

998,000 

1,076,000 

50,000 

117,000 

1,321,000 

7,759,000 

998,000 

...  (S) 

C-B 

6,469,000 

998,000 

1,169,000 

54,000 

156,000 

1,321,000 

9,172,000 

998,000 

...(•) 

M-9 

12,273,000 

252,000 

1,023,000 

76,000 

264,000 

3,983,000 

17,781,000 

252,000 

....  (t) 

C-B 

11,223,000 

252,000 

909,000 

68,000 

235,000 

3,982,000 

16,579,000 

252,000 

...  (5) 

M-9 

5,719,000 

98,000 

1,321,000 

64,000 

314,000 

2,698,000 

10,120,000 

98,000 

. . . .  (S) 

C-B 

5,166,000 

98,000 

1,283,000 

61,000 

279,000 

2,698,000 

9,491,000 

98,000 

....(•) 

M-6 

23,165,000 

3,711800 

1,740,000 

36,000 

654,000 

23,000 

737,000 

133,000 

17,973,000 

2,191,000 

44,860,000 

6,094,000 

....  (•) 

C-B 

29,332,000 

4,289,000 

2,311,000 

43,000 

870,000 

28,000 

979,000 

160,000 

17,972,000 

2,191,000 

52,035,000 

6,712,000 

. . .  (S) 

M-6 

10,997,000 

2,358,000 

1,659,000 

40,000 

168,000 

30,000 

514,000 

181,000 

6,148,000 

1,080,000 

19,512,000 

3,689,000 

. . . .  (S) 

C-8 

13,590,000 

2,774800 

1,841,000 

49,000 

210,000 

36,000 

683,000 

225,000 

6,148,000 

1,080,000 

22,498,000 

4,164,000 

. .  M) 

M-6 

9,425,000 

80,000 

47,000 

64,000 

4,751,000 

14,429,000 

.  .  (Ml) 

C-8 

12867,000 

107,000 

62,000 

86,000 

4,750,000 

17,634,000 

. . .  (m) 

M-6 

17,929,000 

4,548,000 

1,676,000 

65,000 

540,000 

30,000 

925,000 

292,000 

14,598,000 

4,747,000 

36,096,000 

9,686,000 

. . .  (m) 

C-8 

22,573,000 

5,524,000 

2,229,000 

79,000 

719,000 

36,000 

1,229,000 

372,000 

14,598,000 

4,747,000 

41,776,000 

10,763,000 

....(•) 

M-9 

15,120,000 

3,232,000 

1,291,000 

81,000 

224,000 

313,000 

101,000 

323,000 

6,309,000 

23,316,000 

3,952,000 

....(•) 

C-8 

13,711,000 

3,023,000 

1,148,000 

72,000 

199,000 

278,000 

90,000 

287,000 

6,308,000 

21,727,000 

3,663,000 

. . . .  (S) 

M-9 

9,061,000 

7,000 

1,245,000 

4,000 

67,000 

134,000 

2,570,000 

13,077,000 

11,000 

. . . .  (S) 

C-8 

8,411,000 

7,000 

1,229,000 

4,000 

65,000 

120,000 

2,570,000 

12,395,000 

11,000 

GRAND  FORKS,  N.D. 


Herald  . 

. (.) 

M-8 

6,780,000 

222,000 

962,000 

6,000 

84,000 

537,000 

2,850,000 

11,420,000 

228,000 

• 

Herald  . 

. (5) 

M-B 

3,961,000 

796,000 

1,066,000 

8,000 

53,000 

325,000 

912,000 

6,329,000 

804,000 

HARTFORD,  CONN. 

Couront  . 

. (m) 

M-8 

17,207,000 

2,450,000 

2,517,000 

64,000 

726,000 

171,000 

866,000 

285,000 

11,422,000 

33,105,000 

2,975,000 

P 

Ceurant  . 

. (S) 

M-8 

8,878,000 

5,035,000 

2,467,000 

61,000 

156,000 

109,000 

4,000 

4,722,000 

16,353,000 

5,100,000 

1 

HONOLULU,  HI. 

Advertiser  . 

. (m) 

M-9 

21,865,000 

1,950,000 

582,000 

933,000 

8,335,000 

34,767,000 

Advertiser  . 

. (m) 

c-8 

19,466,000 

1,733,000 

518,000 

829,000 

8,335,000 

31,983,000 

Star  Bulletin  . 

. (u) 

M-9 

23,578,000 

1,977,000 

589,000 

934,000 

8,309,000 

35,663,000 

Star  Buletin  . 

. (•) 

c-8 

20,987,000 

1,758,000 

523,000 

830,000 

8,309,000 

32,683,000 

P 

Star  Bulletin  &  Advertiser  . 

. (5) 

M-9 

9,292,000 

1,857,000 

155,000 

282,000 

4,563,000 

16.190.000 

P 

Star  Bulletin  &  Advertiser  . 

. (5) 

c-8 

8,292,000 

1,746,000 

141,000 

251,000 

4,563,000 

15,034,000 

1 

HOUSTON,  TEXAS 

Chronicle  . 

. (t) 

M-9 

25,826,000 

7,200,000 

3,432,000 

79,000 

580,000 

23,000 

496,000 

44,000 

39,848,000 

70,810,000 

7,346,000 

Chronicle  . 

. (.) 

c-8 

22,972,000 

7,050,000 

3,053,000 

76,000 

515,000 

22,000 

441.000 

39,000 

39,848,000 

67,457,000 

7,187,000 

Chronicle  . 

. (5) 

M-9 

10,855,000 

3,444,000 

2,031,000 

172,000 

151,000 

196,000 

2,000 

27,166,000 

143,000 

40,443,000 

3,761,000 

Chronicle  . 

. (5) 

c-8 

9,791,000 

3,444,000 

1,903,000 

172,000 

140,000 

174,000 

2,000 

27,166,000 

143,000 

39,218,000 

3,761,000 

Post  . 

. (m) 

M-9 

25,760,000 

6,428,000 

3,139,000 

47,000 

548,000 

5,000 

540,000 

39,000 

31,183,000 

61,510,000 

6,519,000 

Post  . 

. (m) 

c-8 

22,957,000 

6,318,000 

2,792,000 

44,000 

487,000 

5,000 

480,000 

34,000 

31,183,000 

58,239,000 

6,401,000 

P 

Post  . 

. (5) 

M-9 

8,750,000 

2,647,000 

1,819,000 

219,000 

142,000 

176,000 

2,000 

8352,000 

125,000 

19,802,000 

2,993,000 

P 

Post  . . . 

. (5) 

C-8 

7,880,000 

2,647,000 

1,736,000 

219,000 

133,000 

157,000 

2,000 

8,852,000 

125,000 

18,821,000 

2,993,000 

ft 

KANSAS  QTY,  MO. 

Times  . 

M-6 

16,565,000 

7,214,000 

1,687,000 

64,000 

651,000 

2,000 

472,000 

2,000 

8,858,000 

28,309,000 

7,282,000 

Times  . 

. (m) 

C-B 

21,780,000 

7,247,000 

2,248,000 

65,000 

868,000 

2,000 

630,000 

2,000 

8,858,000 

34,460,000 

7,316,000 

^ar  . 

. (.) 

M-6 

4,383,000 

734,000 

1,542,000 

53,000 

497,000 

28,000 

422,000 

96,000 

6,666,000 

13,617,000 

911000 

Stor  . 

. (n) 

c-8 

5,84S,000 

979,000 

2,055,000 

70,000 

662,000 

37,000 

563,000 

128,000 

6,666,000 

15,898,000 

1,214,000 

Stor  . 

. (5) 

M-6 

8,303,000 

3,114,000 

1,668,000 

73,000 

109,000 

214,000 

7,429,000 

17,749,000 

3,187,000 

Stor  . 

. (5) 

c-8 

10,625,000 

3,119,000 

1,896,000 

73,000 

133,000 

282,000 

7,430,000 

20,392,000 

3,192,000 
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Don’t 

CaUUsThe 


We’re  proud  to  be  located  in 
Santa  Ana,  California,  but  we 
haven’t  been  The  Santa  Ana 
Register  since  1952. 

As  Orange  County’s  leading 
newspaper,  our  circulation  (now 
234,000  daily  and  264,000  Sunday) 
has  been  greater  than  the 
population  of  the  city  of  Santa  Ana 
(now  187,000)  for  many  years. 

Our  editorial  coverage,  full-run 
advertising  linage  (top  ten  in  total, 
retail  and  classified)  and  circulation 
growth  continue  to  affirm  our 
importance  as  one  of  the  major 
newspapers  in  the  United  States. 

And  we’re  still  growing,  faster  than 
all  other  Southern  California 
papers. 

Yet,  people  still  think  of  us  as 
The  Santa  Ana  Register. 

But  you  won’t,  anymore,  will 
you? 

®he  Rtf  inter 

A  Division  of  Freedom  Newspapers,  Inc. 

625  North  Grand  Avenue,  Santa  Ana,  California 
Represented  Nationally  by  Story  &  Keliy-Smith,  Inc. 


Retoil 

Full  Run  Port  Run 


General 

Full  Run  Port  Run 


Finonciol 

Full  Run  Pail  Run 


Classified 

Full  Run  Port  Run 


§*  LEXINGTON,  KY. 


Harold  &  Laodar  . 

. . .  (m&e) 

M-9 

16,705,000 

1,075,000 

1,254,000 

Herald  &  Leoder  . 

. . .  (m&e) 

C-8 

1S,03S.000 

1,075,000 

1,116,000 

p  Harold  &  Laodar  . 

. (« 

M-9 

9,)00,000 

285,000 

1,379,000 

p  Harold  &  Leoder  . 

. (S) 

c-8 

8,355,000 

285,000 

1,343,000 

umc  ROCK,  ARK. 

Arkonsos  Gozette  . 

. (m) 

M-6 

10,018,000 

2,860,000 

1,333,000 

p  Arkansas  Gozette  . 

. (S) 

M-8 

4,899,000 

1,252,000 

1.166,000 

*  LONG  BEACH,  CALIF. 

Independent  &  Press  Telegram  .  . 

.  . .  (m&e) 

M-8 

12,407,000 

5,534,000 

2,173,000 

p  Independent  Press  Telegrom  . .  . . 

. (S) 

M-8 

4,989,000 

491,000 

1,368,000 

§  LONG  ISLAND,  N.Y. 

Newsdoy  . 

. (e) 

M-6T 

16,946,000 

7,162,000 

2,379,000 

Newsday  . 

. (•) 

C-SI 

14,216,000 

6,203,000 

1,982,000 

Newsdoy  . 

. (S) 

M-6T 

11,124,000 

5,026,000 

1,621,000 

Newsdoy  . 

. (S) 

C-5T 

10,098,000 

4,596,000 

1,507,000 

LOS  ANGELES,  CALIF. 

Times  . 

. (m) 

M-8 

39,047,000 

19,652,000 

5,326,000 

Times  . 

. (S) 

M-6 

16,526,000 

8,013,000 

4,321,000 

Herald  Eiominer  . 

. (e) 

M-8 

6,263,000 

256,000 

2,042,000 

Herald  Exominer  . (S) 

Y  LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

M-8 

1,562,000 

75,000 

846,000 

Valley  News  . 

. (m) 

M-6 

15,026,000 

7,515,000 

1,676,000 

*  Volley  News  . 

. (S) 

M-8 

4,340,000 

768,000 

1,086,000 

*  MACON,  GA. 

Telegroph  &  News  . 

.  . .  (m&e) 

M-8 

9,706,000 

917,000 

1,192,000 

p  Telegroph  &  News  . 

. (S) 

M-8 

5,019,000 

234,000 

1,128,000 

MANCHESTER,  N.H. 

Union  Leoder  . 

. (d) 

M-8 

8,568,000 

879,000 

1,554,000 

p  New  Hompshire  News  . 

. (S) 

M-8 

4,741,000 

650,000 

1,108,000 

§  MEMPHIS,  TENN. 

Commerciol  Appeol  . 

. (m) 

M-9 

18,361,000 

2,325,000 

1,640,000 

Commerciol  Appeol  . 

. (m) 

c-8 

16,462,000 

2,177,000 

1,459,000 

Commerciol  Appeal  . 

. (S) 

M-9 

8,439,000 

627,000 

1,315,000 

Commerciol  Appeal  . 

. (S) 

c-8 

7,655,000 

627,000 

1,270,000 

Press  ScimiTor  . 

. (•) 

M-9 

10,017,000 

1,645,000 

1,855,000 

Press  ScimiTor  . 

. (.) 

C-8 

8,899,000 

1,699,000 

1,648,000 

$  MIAMI,  FLA. 

Harold  . 

. (m) 

M-6 

20,452,000 

7,001,000 

2,019,000 

Herald  . 

. (m) 

C-8 

27,104,000 

8,386,000 

2,958,000 

HeroM  . . 

. (S) 

M-6 

8,363,000 

5,383,000 

1,943,000 

Herald  . 

. (S) 

C-8 

10,539,000 

6,363,000 

2,245,000 

News  . 

. (•) 

M-6 

4,456,000 

285,000 

1,728,000 

News  . 

. (a) 

c-8 

5,891,000 

358,000 

2,300,000 

8  MILWAUKEE,  WISC. 

Sentinel  . 

. (m) 

M8&9 

9,628,000 

2,491,000 

Sentinel  . 

. (m) 

C-8 

7,354,000 

2,400,000 

Journol  . 

. (a) 

M8&9 

24,769,000 

2,370,000 

2,625,000 

Journol  . 

. (a) 

c-8 

23,994,000 

2,346,000 

2,525,000 

Journol  . 

. (S) 

M8&9 

11,515,000 

732,000 

2,001,000 

Journal  . 

. (S) 

c-8 

11,217,000 

731,000 

1,967,000 

9t  MINNEAPOLIS,  MINN. 

Id  Tribune  . 

. (m)  • 

M-6 

5,426,000 

1,063,000 

1,808,000 

fd  Tribune  . 

. (m) 

c-8 

7,235,000 

1,227,000 

2,406,000 

Tribune  . 

. (S) 

M-6 

7,099,000 

4,715,000 

1,699,000 

Tribune  . 

. (S) 

c-8 

7,080,000 

4,728,000 

2,192,000 

fd  Stor  . 

. (a) 

M-6 

8,301,000 

4,763,000 

1,772.000 

fd  Stor  . 

. (a) 

C-8 

11,042,000 

5,478,000 

2,363,000 

Stor  &  Tribune  . 

. (sol) 

M-6 

1,516,000 

30,000 

86,000 

Stor  &  Tribune  . 

. (sol) 

c-8 

2,015,000 

30,000 

114,000 

i  NASHVILLE,  TENN. 

Bonner  . 

. (a) 

M-9 

15,535,000 

2,116,000 

2,083,000 

Bonner  . 

. (a) 

c-8 

13,832,000 

2,116,000 

1,852,000 

Tennessean  . 

. (m) 

M-9 

15,565,000 

2,114,000 

2,076,000 

Tennesseon  . 

. (m) 

c-8 

13,860,000 

2,114,000 

1,845,000 

p  Tennesseon  . 

. (S) 

M-9 

6,778,000 

1,044,000 

1,785,000 

p  Tennesseon  . 

. (S) 

C-8 

8,137,000 

1,044,000 

1,740,000 

142,000 

317,000 

7,212,000 

25,831,000 

1,075,000 

126,000 

282,000 

7,211,000 

23,971,000 

1,075,000 

2,000 

191,000 

172,000 

16,000 

3,340,000 

14,209,000 

303,000 

1,000 

174,000 

155,000 

17,000 

3,339,000 

13,394,000 

303,000 

406,000 

298,000 

6,000 

3,669,000 

16,027,000 

2,875,000 

206,000 

264,000 

2,127,000 

8,737,000 

1,252,000 

16,000 

513,000 

360,000 

56,000 

11,512,000 

271,000 

27,302,000 

5,681,000 

2,000 

73,000 

37,000 

3,502,000 

9,990,000 

493,000 

215,000 

1,129,000 

14,000 

1,399,000 

546,000 

10,361,000 

77,000 

32,293,000 

8,695,000 

180,000 

941,000 

12,000 

1,166,000 

458,000 

10,361,000 

77,000 

28,745,000 

7,611,000 

82,000 

176,000 

1,000 

267,000 

163,000 

3,558,000 

2,000 

16,748,000 

5,289,000 

74,000 

159,000 

1,000 

237,000 

143,000 

3,558,000 

2,000 

15,561,000 

4,831,000 

548,000 

1,354,000 

383,000 

1,555,000 

535,000 

21,646,000 

12,836,000 

69,155,000 

33,992,000 

501,000 

315,000 

71,000 

362,000 

161,000 

18,085,000 

9,232,000 

39,637,000 

18,020,000 

329,000 

391,000 

133,000 

4,000 

2,473,000 

11,406,000 

589,000 

5,000 

108,000 

13,000 

1,177,000 

3,710,000 

60,000 

52,000 

359,000 

23,000 

504,000 

67,000 

16,090,000 

3,000 

35,675,000 

8,108,000 

59,000 

73,000 

1,000 

80,000 

7,627,000 

13,206,000 

828,000 

3,000 

167,000 

5,000 

310,000 

36,000 

3,257,000 

2,000 

14,653,000 

963,000 

105,000 

5,000 

199,000 

39,000 

1,227,000 

7,684,000 

278,000 

138,000 

394,000 

5,763,000 

16,829,000 

879,000 

209,000 

172,000 

2,406,000 

8,644,000 

650,000 

10,000 

343,000 

14,000 

465,000 

7,735,000 

26,650,000 

2,349,000 

9,000 

305,000 

12,000 

413,000 

7,735.000 

26,480,000 

2,198,000 

113,000 

328,000 

3,756,000 

13,961,000 

627,000 

103,000 

291,000 

3,755,000 

13,084,000 

627,000 

12,000 

313,000 

13,000 

468,000 

7,710.000 

20,470,000 

1,870,000 

11,000 

278,000 

12,000 

416,000 

7,710,000 

19,058,000 

1,722,000 

479,000 

1,042,000 

247,000 

852,000 

374,000 

13,064,000 

3,256,000 

37,775,000 

11,387,000 

630,000 

1,390,000 

321,000 

1.136,000 

491,000 

13,064,000 

3,256,000 

45,798,000 

13,114,000 

274.000 

223,000 

48,000 

456,000 

222,000 

9,902,000 

941,000 

20,914,000 

6,884,000 

338,000 

264,000 

59,000 

602,000 

288,000 

9,903,000 

941,000 

23,600,000 

8,005,000 

38,000 

477,000 

303,000 

22,000 

13,098,000 

20.142,000 

346,000 

51,000 

635,000 

400,000 

28,000 

13,099,000 

22,405,000 

438,000 

1,736,000 

1,126,000 

9,062.000 

22,074,000 

1,700,000 

1,084,000 

9,062,000 

21,632,000 

89,000 

1,206,000 

3,000 

930,000 

25,000 

10,002,000 

5,490,000 

39,578,000 

8,008,000 

89,000 

1,182,000 

3,000 

894,000 

25,000 

10,002,000 

5,490,000 

38,643,000 

7,986,000 

60,000 

790,000 

468,000 

15,000 

12,246,000 

4,358,000 

27,024,000 

5,167,000 

60,000 

774,000 

453,000 

15,000 

12,246,000 

4,358,000 

26,662,000 

5,167,000 

9,000 

560,000 

3,000 

641,000 

16,000 

12,254,000 

1,000 

20,725,000 

1,092,000 

12,000 

746,000 

5,000 

854,000 

21,000 

12,254.000 

2,000 

23,532,000 

1,267,000 

104,000 

152,000 

229,000 

14,000 

14,457,000 

23,861,000 

4,854,000 

118,000 

183,000 

297,000 

18,000 

14,457,000 

26,234,000 

4,885,000 

78,000 

562,000 

16,000 

585,000 

74,000 

12,030,000 

23,285,000 

4,932,000 

100,000 

749.000 

21,000 

760,000 

97,000 

12,030,000 

26,999,000 

5,696,000 

20,000 

11,000 

2,648,000 

4,284,000 

30,000 

27,000 

15,000 

2,648,000 

4,822,000 

30,000 

1,401,000 

10,000 

544,000 

6,065,000 

27,791,000 

2,126,000 

1,245,000 

10,000 

484,000 

6,065,000 

25,641,000 

2,126,000 

1,407,000 

10,000 

541,000 

8,014,000 

27,811,000 

2,124,000 

1,251,000 

10,000 

481,000 

8.013,000 

25,658,000 

2,124,000 

13,000 

600,000 

201,000 

4,000 

4,166,000 

15,548,000 

1,061,000 

13,000 

553,000 

180,000 

4,000 

4,166,000 

14,794,000 

1,061,000 

Start  your  North  Jersey  buy 
with  Drukker 
Newspapers 


Daily  and  Sunday,  Drukker  Newspapers  —  The  Herald-News  and 
The  Daily  Advance  —  reach  more  than  237,000  adult  readers  in 
northern  New  Jersey.  And  since  63%  of  them  read  no  other 
New  Jersey  daily,  they  can't  be  reached  without  us! 

To  learn  more  about  the  selling  power  of  Drukker  Newspapers, 
calfour  National  Advertising  Manager,  Larry  Goiczewski. 

Drukker  Newspapers,  Inc. 

988  Main  Avenue,  Passaic,  N.J.  07055 
Phone  (201)  365-3232  •  From  N.Y.  call  toll-free:  594-6310 
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NEW  YORK,  N.Y. 

§  Times  . (m) 

Times  . (m) 

Times  . (S) 

Times  . (S) 

News  . (m) 

^  News  . (m) 

News  . * _ (S) 

News  .  (S) 

Post  . (e) 

§  NEWARK,  N.J. 

Star  ledger  . (m) 

Stor  Ledger  . (m) 

p  Stor  Ledger  . (S) 

p  Stor  Ledger  . (S) 

OAKLAND,  CALIF. 

Tribune  . (e) 

p  Tribune  . (S) 

*  ORANGE  COUNTY,  CALIF. 

Register  . (d) 

*  Register  . (S) 

PASADENA,  CALIF. 

Stor  News  . (d) 

p  Stor  News  . (S) 

§  PASSAIC,  NJ. 

Herold  News  . (e) 

Herold  Nows  . (e) 

*  Herald  News  . (S) 

*  Herold  News  . (S) 

H  PATERSON,  NJ. 

*  News  . (d) 

News  . (d) 

PEORIA,  ILL. 

Journol  Stor  . (d) 

p  Journol  Stor  . (S) 

8T  PHILADELPHIA,  PA. 

Bulletin  . (e) 

Bulletin  . (e) 

p  Bulletin  . (S) 

p  Bulletin  . (S) 

Inquirer  . (m) 

Inquirer  . (m) 

Inquirer  . (S) 

Inquirer  . (S) 

News  . (e) 

News  . (e) 

PtnSBURGH,  PA. 

Post  Gazette  . (m) 

Post  Gazette  . (m) 

Press  . (e) 

Press  . (e) 

p  Press  .  (S) 

P  Press  . (S) 

§t  PROVIDENCE,  R.l. 

Bulletin  . (e) 

Bulletin  . (e) 

Journol  . (m) 

Journol  . (m) 

Journol  . (S) 

Journol  . (S) 

§  ROCHESTER,  N.Y. 

Democrot  &  Chronicle  . (m) 

Democrat  &  Chronicle  . (m) 

Democrot  &  Chronicle  . (S) 

Democrot  &  Chronicle  . (S) 

Times  Union  . (e) 

Times  Union  . (e) 

§  SACRAMENTO,  CALIF. 

Bee  . (m) 

Bee  . (m) 

P  Bee  . (S) 

P  Bee  . (S) 

Union  . (m) 

Union  . (m) 

*  Union  . (S) 

*  Union  . (S) 

§  ST.  LOUIS,  MO. 

Id  Globe  Democrot  . (m) 

(d  Globe  Democrat  . (m) 

Globe  Democrat  . (we) 

Globe  Democrot  . (ere) 

Post  Dispatch  . (e) 

Post  Dispatch  . (e) 

p  Post  Dispotch  . (S) 

p  Post  Dispotch  . (S) 

§t  ST.  PAUL,  MINN. 

Pioneer  Press  . (m) 

Pioneer  Press  . (m) 

p  Pioneer  Press  . (S) 

p  Pioneer  Press  . (S) 

Dispatch  . (e) 

Dispotch  . (e) 

ST.  PETERSBURG,  FLA. 

Independent  .  (e) 

Times  . (m) 

p  Times  . (S) 

H  SALEM,  ORE. 

Oregon- Statesmen  . (m) 

Oregon-Stotesmon  . (m) 

*  Statesman  Jour . (S) 

*  Statesman  Jour . (S) 

Copitol  Journol  . (e) 

Capitol  Journol  . (e) 


M-9 

15,650,000 

1,121,000 

6,899,000 

194,000 

1,090,000 

3,048,000 

8,000 

8,243.000 

35,1474)00 

1,323300 

C-8 

13.912,000 

996,000 

6,132,000 

173,000 

968.000 

2,710,000 

7,000 

8,2434)00 

32,182,000 

1,176300 

M-9 

12,201,000 

9,228,000 

9,784,000 

1,405,000 

819,000 

442,000 

752,000 

484,000 

11,992,000 

862,000 

35368,000 

12.422300 

C-8 

10,925,000 

8,448,000 

9,125,000 

1,325,000 

737,000 

393,000 

673,000 

438,000 

11,992,000 

862,000 

33,4724)00 

11,467300 

M-6T 

11.144,000 

11,116,000 

2,480,000 

1,163,000 

637,000 

937,000 

662,000 

927,000 

1,6754)00 

2,164,000 

16,6434)00 

16,419,000 

C-5T 

9,286,000 

9,263,000 

2,066,000 

969,000 

531,000 

781,000 

552,000 

772,000 

1,6754)00 

2,164,000 

14,1554)00 

144)61,000 

M-6T 

6,832,000 

13,661,000 

1,616,000 

619,000 

334,000 

60,000 

67,000 

196,000 

5784)00 

581,000 

9,430,000 

15,118300 

C-5T 

5,897,000 

12,201,000 

1,454,000 

579,000 

284,000 

53,000 

57,000 

171,000 

578,000 

582,000 

8,273,000 

13387300 

M-6T 

5,358,000 

1,826,000 

524,000 

583,000 

1,050,000 

9,473,000 

M-9 

20,024,000 

1,202,000 

2,655,000 

51,000 

590,000 

3,000 

730,000 

438,000 

13,536,000 

38,404,000 

1,698300 

C-8 

17,807,000 

1,067,000 

2,360,000 

46,000 

524,000 

3,000 

649.000 

390,000 

13,536.000 

35.7454)00 

1,510,000 

M-9 

15,584,000 

1,902,000 

2,334,000 

24,000 

161,000 

412,000 

9.001,000 

27317.000 

1.926300 

C-8 

14,231,000 

1,902,000 

2,202,000 

24,000 

147,000 

365,000 

9,001,000 

25,971,000 

1,926300 

M-8 

13,884,000 

2,070,000 

2,521,000 

11,000 

705,000 

86,000 

505,000 

55,000 

7,844,000 

26,000 

25,637,000 

2,250,000 

M-8 

7,418,000 

624,000 

1,568,000 

126,000 

84,000 

4,003,000 

13,210,000 

624,000 

M-8 

28,001,000 

634,000 

2,655,000 

644,000 

685,000 

32,472.000 

64,6304)00 

634,000 

M-8 

10,465,000 

1,549,000 

114,000 

68,000 

10,889,000 

23,085.000 

M-8 

5,763,000 

1,848,000 

982,000 

37,000 

362,000 

246,000 

6,355,000 

14,182,000 

1,888,000 

M-8 

1,821,000 

122,000 

968,000 

30,000 

75,000 

42,000 

2,737,000 

1,000 

5,646,000 

153300 

M-9 

6,674,000 

1,922,000 

1,206,000 

114,000 

279.000 

1,000 

561,000 

292,000 

4,4834)00 

13,478,000 

^337,000 

C-8 

5,990,000 

1,805,000 

1,074,000 

101,000 

248,000 

1,000 

499,000 

2604)00 

4,483,000 

12,566,000 

2,176300 

M-9 

2,932,000 

1,688,000 

966,000 

6,000 

44,000 

83,0004 

4.000 

1,2654)00 

7,000 

53044)00 

1,706,000 

C-8 

2,746.000 

1,681,000 

957,000 

5,000 

43,000 

74,000 

4,000 

1,2654)00 

74M)0 

54)99,000 

1.698300 

M-9 

6.514,000 

1,384,000 

982,000 

233,000 

535,000 

3,399,000 

12,052,000 

1,384300 

C-8 

5,818,000 

1,383,000 

873,000 

207,000 

476.000 

3,399,000 

11,162,000 

1,383,000 

M-8 

12,464,000 

1,566,000 

1,506,000 

271,000 

611,000 

7J16,000 

22317.000 

1366300 

M-8 

6,330,000 

752,000 

1,524,000 

13,000 

110,000 

43,000 

2,293.000 

10.3054)00 

765,000 

M-6 

9,624,000 

6,133,000 

2,239.000 

116,000 

349,000 

16,000 

322,000 

139,000 

4,9194)00 

317,000 

17,669,000 

6.735300 

C-8 

12,679.000 

7,053,000 

2,985,000 

155,000 

465,000 

21,000 

430,000 

185,000 

4,918.000 

3164)00 

21,694,000 

7,744300 

M-6 

3,490,000 

3,494,000 

1,302,000 

537.000 

118,000 

28,000 

82,000 

18,000 

1.4494)00 

172,000 

6,451300 

4,249,000 

C-8 

4,391,000 

3,672.000 

1,383,000 

664,000 

144,000 

31,000 

99,000 

24,000 

1,449,000 

172,000 

7.476,000 

4363300 

M-6 

9.138,000 

1,843,000 

1,982,000 

67,000 

522,000 

13,000 

394.000 

61,000 

10,453,000 

22,759,000 

1,984,000 

C-8 

12,017,000 

1,989,000 

2,639,000 

90,000 

695,000 

17,000 

525,000 

81,000 

10,452,000 

26398,000 

2.178.000 

M-6 

10,398,000 

4,698.000 

2,017,000 

262,000 

207,000 

47.000 

200,000 

61,000 

8,041,000 

20,869,000 

5.069,000 

C-8 

13.777.000 

4,958,000 

2,396,000 

275,000 

266,000 

57,000 

249,000 

78,000 

8,041.000 

24.235300 

5369.000 

M-ST 

4,681,000 

122,000 

974,000 

547,000 

57,000 

4,984,000 

11,607,000 

122300 

C-6T 

5,616,000 

122,000 

1.166.000 

656.000 

68.000 

4.984.000 

12.858.000 

122.000 

M-9 

6,692,000 

1,734,000 

2,168,000 

25,000 

436,000 

24,000 

865,000 

107,000 

3,276.000 

304,000 

13378,000 

2.194300 

C-8 

6,004,000 

1,542,000 

1,929,000 

23,000 

387,000 

21.000 

769,000 

94,000 

3.2774)00 

305,000 

12307.000 

1,985,000 

M-9 

16,463,000 

2,481,000 

2,401,000 

34,000 

425,000 

62,000 

776,000 

148,000 

6,588,000 

364,000 

27,010.000 

3.094300 

C-8 

14,767,000 

2,217,000 

2,136,000 

31,000 

378,000 

55,000 

690,000 

131.000 

6,588,000 

364,000 

24.916,000 

2,803,000 

M-9 

15.037,000 

1,968,000 

157,000 

134,000 

7,215.000 

24312,000 

C-8 

14.009,000 

1,891,000 

145.000 

119.000 

7.214.000 

23,379,000 

M-9 

11,245,000 

4,729,000 

2,026,000 

108,000 

471.000 

319,000 

558,000 

276,000 

6.942,000 

21,396,000 

5,437,000 

C-8 

10,161,000 

4,374,000 

1,801,000 

99,000 

419,000 

283,000 

496,000 

246,000 

6,9414)00 

19,972,000 

5,006300 

M-9 

10,155,000 

3.465.000 

2,102,000 

82,000 

1,074,000 

318,000 

629,000 

275,000 

5,825.000 

20395.000 

4,143,000 

C-8 

9,166,000 

3,113,000 

1,869,000 

73,000 

955.000 

283,000 

559,000 

244.000 

5,825,000 

19,184,000 

3.717,000 

M-9 

11,451,000 

1,498,000 

2,019,000 

2,000 

1,018,000 

442,000 

2J94.000 

17,836.000 

1300,000 

C-8 

10,739,000 

1,498,000 

1,911,000 

2,000 

915,000 

404,000 

2395,000 

16376.000 

1300,000 

M-9 

11,465.000 

2,017,000 

1,608,000 

16,000 

977,000 

19,000 

528,000 

4,000 

6,2863)00 

21,0023)00 

2.056400 

C-8 

10,246,000 

2,017,000 

1,429,000 

16,000 

869,000 

19,000 

469,000 

4,000 

6,2853)00 

194)63)00 

2.056400 

M-9 

8,440.000 

1,067,000 

1,347,000 

209,000 

215,000 

3,750,000 

13,970,000 

13)673)00 

C-B 

7,811,000 

1,067,000 

1,298,000 

190,000 

192,000 

3,750,000 

13450,000 

1.067.000 

M-9 

11,473,000 

1,610,000 

1.583,000 

163100 

660,000 

19,000 

471,000 

2,000 

5.7273)00 

20.0363)00 

1447400 

C-B 

10,305,000 

1,564,000 

1,407,000 

13,000 

586,000 

17,000 

419.000 

2,000 

5,726,000 

184653)00 

1496400 

M-9 

18,708,000 

6,790,000 

2.296,000 

6,000 

1,897,000 

858,000 

15,942,000 

39,876,000 

6,796400 

C-8 

16,830,000 

6,776,000 

2,049,000 

5,000 

1,687,000 

763,003 

15,942,000 

37,4463)00 

6,70)400 

M-9 

6,060,000 

3,660,000 

1,649,000 

3,000 

263,000 

136,000 

7,686,000 

15401,000 

3463400 

C-B 

5,505,000 

3,660,000 

1,601,000 

3,000 

237,000 

122,000 

7,686,000 

15,1503)00 

3463400 

M-9 

15,101,000 

2,864,000 

1,638,000 

1,217,000 

453,000 

11,142,000 

29,779,000 

2464400 

C-8 

13,794,000 

2,864,000 

1,459,000 

1,082,000 

402.000 

11,142,000 

28,107,000 

2,864400 

M-9 

3,598,000 

1,195,000 

1,093,000 

212,000 

66,000 

2.7903)00 

7,769,000 

1.195400 

C-8 

3,345,000 

1,195,000 

1,077,000 

192,000 

60,000 

2,790,000 

7,473,000 

1.195400 

M-9 

10,943,000 

1,906,000 

2,442,000 

92,000 

654,000 

16,000 

9873100 

223,000 

5,203,000 

20,350400 

2.230,000 

C-8 

9,833,000 

1,695,000 

2,170,000 

82,000 

581,000 

14,000 

877,000 

198,000 

5,2033)00 

10.793400 

1,909400 

M-9 

6,755,000 

156,000 

1,005,000 

251,000 

184,000 

3,7143)00 

11,930,000 

156400 

C-8 

6,430,000 

156,000 

968,000 

226,000 

165,000 

37)53)00 

11433.000 

156400 

M-9 

12,064,000 

1,492,000 

2,368,000 

89,000 

523,000 

31,000 

807,000 

141,000 

8,551,000 

294,000  24.492400 

2,070400 

C-8 

10,887,000 

1,329,000 

2,104,000 

79,000 

465,000 

28,000 

716,000 

125,000 

8451,000 

294,000  22,902400 

1,806,000 

M-9 

13,583,000 

172,000 

2,048,000 

1,000 

143,000 

225,000 

10,639,000 

26,675400 

173400 

C-B 

12,759,000 

166,000 

1,970,000 

1,000 

133,000 

201,000 

10,639,000 

25,739,000 

167400 

M-6 

3,563,000 

3,000 

1,576,000 

293,000 

466,000 

7467,000 

13.4993)00 

3,000 

C-8 

4,751,000 

3,000 

2,101,000 

390,000 

622,000 

7467,000 

15.465400 

3,000 

M-6 

10,022,000 

1,674,000 

133,000 

198,000 

5,606,000 

17444.000 

C-8 

11,665,000 

1,842,000 

164,000 

262,000 

5,606,000 

19450,000 

M-6 

9,627,000 

2,218,000 

1,691,000 

41,000 

315,000 

43.000 

458,000 

64,000 

9,444,000 

21400400 

2.369400 

C-B 

12,316,000 

2,876,000 

2,255,000 

46,000 

420,000 

56,000 

610,000 

85,000 

9,444,000 

25,090400 

3466400 

M-8 

12,304,000 

507,000 

2,702,000 

5,000 

408,000 

773,000 

6,000 

11,748,000 

20404,000 

5)0400 

M-8 

20,967,000 

7,546,000 

2,462,000 

79,000 

419,000 

24,000 

978,000 

3553100 

12,000,000 

3,266,000  36,999,000 

11,274.000 

M-8 

11,784,000 

3,948,000 

2,094,000 

107,000 

122,000 

5,000 

444,000 

176,000 

3,101,000 

761,000  17456400 

5403.000 

M-9 

18,385,000 

1,216,000 

201,000 

722,000 

9,3153)00 

30,161000 

C-B 

16,917,000 

1,081,000 

179,000 

644,000 

9415,000 

20,459,000 

M-9 

5,656,000 

1,085,000 

51,000 

87,000 

2,260,000 

9,162400 

C-8 

.  5,237,000 

1,070,000 

48,000 

77,000 

2,260,000 

0,715400 

M-9 

15,324,000 

26,000 

1,182,000 

175,000 

688,000 

6460,000 

24422.000 

26400 

C-8 

14,144,000 

26,000 

1,050,000 

156,000 

614,000 

6,860,000 

22,917,000 

26.000 
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Retgil 

Full  Run  Port  Run 


Generol 

Full  Run  Port  Run 


Automotive  Finonciol  Oossilied  Totol 

Full  Run  Port  Run  Full  Run  Port  Run  Full  Run  Port  Run  Full  Run  Port  Run 


i  SAN  ANTONIO.  TEXAS  _ 

M-9 

18,040,000 

3,194,000 

1,952,000 

C-8 

16,025,000 

3,194,000 

1,735.000 

. . .  (Sj 

M-9 

8,502,000 

1,612,000 

1,353,000 

,...(« 

C-B 

7,662,000 

1,612,000 

1,316,000 

. .  (mO 

M-9 

2,691,000 

68,000 

C-8 

2,393,000 

60,000 

...(•) 

M-9 

14,944,000 

2,563,000 

1,823,000 

...(•) 

c-s 

13,276,000 

2,563,000 

1,620,000 

...(•) 

M-9 

21,114,000 

1,823,000 

1,796,000 

...(•) 

C-8 

18,994,000 

1,787,000 

1,595,000 

...  (5) 

M-9 

10,530,000 

1,138,000 

1,580,000 

. . .  (S) 

C-8 

9,570,000 

1,138,000 

1,536,000 

M-9 

2,065,000 

60,000 

li^t  . 

. .  («o0 

c-8 

1,836,000 

53,000 

UN  MEGO.  CALIF.  _ 

Union 

M-8 

22,597,000 

1,061,000 

2,711,000 

p  Uniiiii 

. . . .  (S) 

M-8 

11,411,000 

48,000 

2,082,000 

Tribune  . 

.... (•) 

M-8 

26,971,000 

1,042,000 

2.984,000 

SAN  FRANCISCO.  ULIF. 

M-8 

10,942,000 

10,274,000 

3,104,000 

M-8 

11,264,000 

10,116,000 

2,912,000 

hominer  L  Chronicle  . 

....  (S) 

M-8 

8,049,000 

3,163,000 

2,304,000 

t  SAN  JOSE.  CAUF. 

M-8 

29,340,000 

3,051,000 

3,092,000 

....  (•) 

M-8 

24,763,000 

2,775,000 

2,986,000 

p  Mercury  News  . 

. (5) 

M-8 

13,498,000 

133.000 

2,338,000 

§  SHREVEPORT.  LA. 

. . . .  (t) 

M-9 

9,475,000 

1,111,000 

1.576,000 

....  (.) 

c-8 

8,602,000 

1,111,000 

1,407,000 

,...(m) 

M-9 

18,316,000 

1,412,000 

1,724,000 

. . . .  (m) 

C-8 

16,490,000 

1,412,000 

1,532,000 

. . . .  (5) 

M-9 

7,239,000 

11,000 

1,395,000 

p  Times  . 

. . . .  (S) 

C-8 

6,654,000 

11,000 

1,372,000 

E  SYRACUSE.  N.Y. 

. . . .  (t) 

M-9 

13,245,000 

64,000 

2,092,000 

■  ■■■{•) 

C-8 

11,776,000 

57,000 

1,860,000 

.  . .  .  (S) 

M-9 

8,393,000 

140,000 

1,701.000 

....(» 

c-8 

7,770,000 

125,000 

1,647,000 

M-9 

6JS2,000 

789,000 

2.079,000 

Pest  Stondord  . 

. . . .  (tn) 

c-8 

5,646,000 

677,000 

1,848,000 

S  TALUHASSEE.  FLA. 

M-6 

11,152,000 

1,214,000 

723,000 

c-8 

13,816,000 

1,214,000 

963,000 

....  (Sj 

M-6 

4,593,000 

272,000 

998,000 

p  Democrot  . 

. (S) 

C-B 

5,652,000 

272,000 

1,032,000 

i  TAMPA.  FLA. 

. . . . (m) 

M-9 

20,466,000 

7,347.000 

2,525,000 

c-8 

18,317,000 

7,002,000 

2,246,000 

. (S) 

M-9 

10,063,000 

1,124,000 

1,849,000 

. (S) 

C-B 

9,179,000 

1,120,000 

1,781,000 

. (t) 

M-9 

8,653,000 

2,500,000 

Times  . 

. (•) 

c-8 

7,869,000 

2,225,000 

§  WASHINGTON.  D.C. 

. (m) 

M-9 

32,449,000 

6,610,000 

3,786,000 

c-8 

28,821,000 

6,378,000 

3,362,000 

. (S) 

M-8 

11,798,000 

6,033,000 

3,265,000 

. (S) 

c-8 

10,850,000 

6,029,000 

3,043,000 

. (•) 

M-9 

12,849,000 

4,722,000 

2,312,000 

. (.) 

C-B 

11,547,000 

4,355,000 

2,055,000 

. (S) 

M-9 

4,647,000 

2,454,000 

944,000 

Star  . 

. (S) 

c-8 

4,249,000 

2,454,000 

901,000 

It  WEST  PALM  BEACH,  FU. 

. (m) 

M-6 

17W,000 

1,070,000 

1,190,000 

C-B 

22,395,000 

1,201,000 

1,587,000 

. (•) 

M-6 

15401,000 

959,000 

1,148,000 

. (t) 

c-8 

19,713,000 

1,087,000 

1430,000 

. (S) 

M-6 

10,919,000 

897.000 

1,425,000 

p  Pest  Times  . 

. (S) 

c-8 

13,642,000 

898,000 

1,566,000 

WESTCHESTER  ROCKLAND.  N.Y. 

Reporter  Dispatch  . 

. (•) 

M-8 

9,470,000 

2,274400 

2,262,000 

*  Reporter  Dispatch  . 

. (S) 

M-8 

5,230,000 

889,000 

1,293,000 

it  WKHITA,  KAN. 

Eogle  . 

M-6 

10,902,000 

4,927,000 

1,134,000 

c-8 

14,492,000 

4,969,000 

1,511,000 

Beocen  . 

. (.) 

M-6 

2,777,000 

179,000 

966,000 

. (t) 

C-B 

3,656,000 

179,000 

1,288,000 

p  Eogle  Beacon  . 

. (S) 

M-6 

3,679,000 

1,742,000 

1,424,000 

p  Eogle  Beacon  . 

. (S) 

c-8 

4,754,000 

1,745,000 

1,519,000 

7,000 

122,000 

278,000 

10,228,000 

30,788,000 

3,201,000 

7,000 

109,000 

247,000 

10,228,000 

28,511,000 

3,201,000 

11,000 

84,000 

170,000 

5,229,000 

15,378,000 

1323,000 

11,000 

79,000 

152,000 

5,229,000 

14,478,000 

1,623,000 

6,000 

26,000 

3,936,000 

6,749,000 

5,000 

23,000 

3,936,000 

6,439,000 

7,000 

120,000 

250,000 

10,105,000 

27,404,000 

2,570,000 

7,000 

107,000 

222,000 

10,106,000 

25,493,000 

2,570,000 

21,000 

159,000 

260,000 

1,000  8,486,000 

354,000  31,944,000 

2,208,000 

19,000 

141,000 

231,000 

1,000  8,487,000 

355,000  29,577,000 

2,171,000 

21,000 

94,000 

142,000 

4,459,000 

16337,000 

1,159,000 

21,000 

88,000 

126,000 

4,460,000 

15,812300 

1,159,000 

6,000 

3,000 

3,272,000 

5,430,000 

5,000 

2,000 

3,272,000 

5,192,000 

43,000 

1,204,000 

145,000 

949,000 

17,000  16,804,000 

44,447,000 

1,267300 

208,000 

161,000 

6,175,000 

20,045,000 

48,000 

42,000 

1,276,000 

45.000 

940,000 

17,000  16337,000 

49,046,000 

1,247,000 

118,000 

808,000 

119,000 

881,000 

23,000  12,040,000 

2,000  27,910,000 

10336300 

143,000 

764,000 

122,000 

761,000 

24,000  12,000,000 

2,000  27,781,000 

10,407,000 

11,000 

163,000 

142,000 

5,899,000 

16,566,000 

3,174,000 

41,000 

1,964,000 

5,000 

894,000 

143,000  29,344,000 

64,729,000 

3,246300 

41,000 

1,484,000 

4,000 

857,000 

129,000  23,643,000 

53,814300 

2,955,000 

40,000 

362,000 

3,000 

149,000 

10,770,000 

27,124,000 

176,000 

9,000 

141,000 

309,000 

7,821,000 

19397,000 

1,120,000 

9,000 

125,000 

275,000 

7,821,000 

18,805,000 

1,120,000 

178,000 

328,000 

7,968,000 

28,597,000 

1,412,000 

158,000 

292,000 

7,969,000 

26,524,000 

1,412,000 

100,000 

167,000 

2,745,000 

11,654,000 

11,000 

94,000 

150,000 

2,746,000 

11,024,000 

11,000 

1,077,000 

704,000 

4,998,000 

22,309,000 

64,000 

957,000 

626,000 

4,998,000 

20,410,000 

57,000 

748,000 

270,000 

2,922,000 

14,040,000 

140,000 

669.000 

240,000 

2,922,000 

13,254,000 

125,000 

39,000 

1,197,000 

25,000 

536,000 

33,000  3372,000 

14,261,000 

886,000 

33,000 

1,064,000 

22,000 

477,000 

28,000  3,572,000 

13,132,000 

760,000 

112,000 

303,000 

1,000  4,822,000 

17,583,000 

1,215300 

147,000 

401,000 

1,000  4,823,000 

20,623,000 

1,215,000 

63,000 

141,000 

1,533,000 

7,382,000 

272,000 

72,000 

180,000 

1,533,000 

8,523,000 

272,000 

108,000 

853,000 

54,000 

614,000 

315,000  11,539,000 

1,853,000  36,208,000 

9393,000 

96,000 

758,000 

49,000 

546,000 

282,000  11338,000 

1,853,000  33,616,000 

9,298,000 

37,000 

126,000 

8,000 

282,000 

3,000  5,799,000 

6,000  18,162,000 

1,178300 

37,000 

116,000 

7,000 

260,000 

3,000  5,799,000 

6,000  17,178,000 

1,173,000 

813,000 

530,000 

12,067,000 

24,793,000 

723,000 

477,000 

12,067,000 

23391,000 

330,000 

953,000 

248,000 

1,490,000 

574,000  19,208,000 

167,000  58,081300 

7,942,000 

299,000 

847,000 

221,000 

1,324,000 

510,000  19,208,000 

167,000  53,757,000 

7,588300 

455,000 

281,000 

15,000 

442,000 

3,000  12,028,000 

27,862,000 

6306,000 

455,000 

255,000 

14,000 

395,000 

3,000  12,029,000 

26,620,000 

6,501,000 

198,000 

507,000 

526,000 

551,000 

531,000  6,800,000 

151300  23,544,000 

6,147,000 

176,000 

451,000 

467,000 

490,000 

473,000  6,800,000 

151,000  21,867,000 

5,640,000 

146,000 

108,000 

221,000 

2,074,000 

8,038300 

2,600,000 

146,000 

99,000 

198,000 

2,074,000 

7,565,000 

2,600,000 

12,000 

178,000 

7,000 

506,000 

82,000  9  330,000 

9,000  29,276,000 

1,180,000 

14,000 

237,000 

9,000 

675,000 

99,000  9.530,000 

8,000  34,727,000 

1,331,000 

13,000 

128,000 

7,000 

490,000 

86,000  7,368,000 

10,000  24,682300 

1,075,000 

15,000 

170,000 

9,000 

653,000 

103,000  7,368,000 

9,000  29,481,000 

1,223,000 

2,000 

97,000 

672,000 

2,782,000 

15,972300 

899,000 

1,000 

115,000 

893,000 

2,782,000 

19,075,000 

899,000 

15,000 

437,000 

4,000 

1,079,000 

51,000  3,401,000 

450,000  16,971,000 

2,794,000 

2,000 

81,000 

151,000 

1,000  953,000 

2,000  7,710,000 

894,000 

110,000 

355,000 

2,000  9,521,000 

22,133,000 

4,929,000 

147,000 

473,000 

2,000  9,522,000 

26,256,000 

4,971,000 

81,000 

147,000 

7,118,000 

11352,000 

179,000 

108,000 

195,000 

7,119300 

12,626300 

179,000 

36,000 

63,000 

241,000 

2,000  3,122,000 

8342,000 

1,780300 

36,000 

71,000 

318,000 

2,000  3,123,000 

9,798,000 

1,783300 

We  don't  promise  a  pot  of  gold  •  •  • 

. . .  but,  quite  frankly,  our  newspapers  dominate  Pennsylvania’s  3rd  EBI  market.  No  other  media 
can  make  that  claim.  So  even  though  we  can’t  promise  gold,  we  can  promise  results.  For  solid 
proof,  call  Bob  Richelderfer  (215)  820-6634  or  Story  &  Kelly-Smith  for  our  latest  Beldon  CMS. 
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MEDIA  RECORDS  LINAGE 
CONVERSION  METHODOLOGY 


Linag*  in  this  report  is  shown  both  os  moosurod  ond 
covortod  6,  8  and  9  coWmns.  M  =  Moosored  linogo. 

C  =  Covortod  to  8  columns. 

AKRON  (0.) — Boocon  Journal  (o)  and  (S)  changed 
from  oight>column  wridth  (2520  lines  per  poge)  to  sii< 
column  width  (1890  lines  per  poge)  effective  June  2, 
1975. 

BALTIMORE  (Md.)— Sun  (m),  (e)  and  (S),  and  News 
Americon  (e)  and  (S)  chonged  from  eight-column 
width  (2400  lines  per  poge)  to  nine-column  width 
(2700  lines  per  page)  Sun  effective  September  6, 1976; 
News  Americon  effective  October  25,  1976. 

BER(%N  COUNTY  (NJ.)— Record  (e)  and  (S)  changed 
from  eight-column  width  (2400  lines  per  pooe)  to 
nine-column  width  (2700  lines  per  page)  effective 
Jonuory  1,  1977. 

BOSTON  (Mass.) — Herald  American  (m)  ond  (S),  ond 
Globe  (e),  (m)  and  (S)  chonged  from  eight-column 
width  (2400  lines  per  poge)  to  nine-column  width 
(2700  lines  per  poge)  Herald  Americon  effective  Oc¬ 
tober  18,  1976;  (tIoIm  effective  February  27,  1977. 
CAMDEN  (NJ.) — Courier-Post  (e)  chonged  from 
eight-column  width  (2400  lines  per  poge)  to  six-column 
width  (1800  lines  per  poge)  effective  December  1, 
1975. 

CHARLOTTE  (N.C.) — Observer  (m)  and  (S),  and  News 
(e)  changed  from  eight-column  width  (2520  lines  per 
poge)  to  six-column  width  (1890  lines  per  poge)  efUc- 
tive  June  2,  1975. 

CHKA(K)  (III.) — Tribune  (m)  and  (S)  chonged  from 
eight-column  width  (2480  lines  per  poge)  to  nine-col¬ 
umn  width  (2790  lines  per  page)  effective  July  1,  1975. 
CINCINNATI  (0.)— Post  (e).  ond  Enquirer  (m)  and  (S) 
chonged  from  eight-column  width  (2520  lines  per 
poge)  to  nine-column  width  (2835  lines  per  poge)  Post 
effective  June  2,  1975;  Enquirer  effective  June  3, 1975. 
Effective  Jonuory  1,  1979,  the  Enquirer  (m)  and  (S) 
chonged  from  o  2835  lines  per  poge  formot  to  2700 
lines  per  poge  formot. 

CLEVELAND(0.) — Plain  Dealer  (m)  and  (S)  chonged 
from  eight-column  width  (2400  tines  per  poge)  to 
nine-column  width  (2700  lines  per  page);  Press  (e) 
from  eight-column  width  (2520  lines  per  page)  to 
nine-column  width  (2835  lines  per  poge)  both  effective 
September  1,  1975. 

COLUMBUS  (0.) — Dispatch  (e)  and  (S),  ond  Citizen 
Journol  (m)  chonged  from  eight-column  width  (2520 
lines  per  poge)  to  nine-column  width  (2835  lines  per 
page)  effective  Jonuory  13,  1976. 

DALLAS  (Tex.) — News  (m)  and  (S)  changed  from 
eight-column  width  (2400  lines  per  poge)  to  nine-col¬ 
umn  width  (2700  tines  per  poge);  Times  Herold  (e)  ond 
(S)  chonged  from  eight-column  width  (2408  lines  per 
page)  to  nine-column  width  (2709  lines  per  page)  both 
effective  December  29,  1975. 

DAYTON  (0.) — News  (e)  and  (S),  and  Journol  Herald 
(m)  chonged  from  eight-column  width  (2464  lines  per 
page)  to  nine-column  width  (2835  lines  per  poge) 
effective  October  6,  1975. 

DENVER  (Colo.)— Post  (e)  ond  (S)  changed  from 
eight-column  width  (2480  Rnes  per  poge)  to  nine-col¬ 
umn  width  (2790  lines  per  page)  effective  October  6, 
1975. 

DETROIT  (Mich.)— News  (e)  ond  (S)  changed  from 
eight-column  width  (2480  lines  per  page)  to  nine-col¬ 
umn  width  (2790  lines  per  poge)  effective  December 
29,  1975. 

DULUTH  (Minn.) — News  Tribune  (m)  and  (S),  ond 
Herald  (e)  chonged  from  eight-column  width  (2406 
lines  per  poge)  to  six-column  width  (1806  lines  per 
poge)  effective  Moy  5,  1975. 

ERIE  (Po.)— Times  (e)  ond  Times  News  (S)  changed 
from  eight-column  width  (2408  lines  per  page)  to 
nine-column  width  (2709  lines  per  poge)  oNective 
September  1,  1978. 

FORT  UUDERDALE  (Flo.)— News  (e).  (S)  ond  (sot.) 
chonged  from  eight-column  width  (2520  lines  per 
poge)  to  six-column  width  (1890  lines  per  poge)  effec¬ 
tive  May  12,  1975. 

GARY  (Ind.) — Post  Tribune  (o)  and  (S)  is  on  estob- 
lished  nine-column  formot  newspaper  (2772  lines  per 
poge)  ond  is  meosured  accordingly. 

HONOLULU  (Hi.)— Advertiser  (m).  Star  Bulletin  (e), 
ond  Star  Bulletin  and  Advertiser  (S)  chonged  from 
eight-column  width  (2408  lines  per  poge)  to  nine-col¬ 
umn  width  (2709  lines  per  poge)  effective  Moy  3, 1976. 
HOUSTON  (Tex.) — Post  (m)  and  (S),  ond  Chronide  (e) 
and  (S)  changed  from  eight-column  width  (2400  lines 
per  poge)  to  nine-column  width  (2700  lines  per  poge) 
eHective  July  1,  1975. 

KANSAS  CITY  (Mo.)— Stor  (e)  and  (S),  ond  Times  (m) 
changed  from  eight-column  width  to  six-column  width 
eHective  June  8,  1975. 

LEXINGTON  (Ky.)— Herald  (m),  Lender  (o).  ond  Herold 
Lender  (S)  changed  from  ei^t-column  width  (2352 
lines  per  poge)  to  nine-column  width  (2646  lines  per 
poge)  eHective  September  20,  1976. 

LONG  ISLAND  (N.Y.)— Nowsdoy  (e)  ond  (S)  chonged 
from  five-column  width  (1000  lines  per  poge)  to  six- 
column  width  (1200  lines  per  page)  effective  Sep¬ 
tember  11,  1978. 


MEMPHIS  (Tenn.)— Commerdol  Appeol'(m)  ond  (S). 
ond  Press  Scimitor  (e)  chonged  from  eight-column 
width  (2520  lines  per  page)  to  nine-column  width 
(2835  lines  per  poge)  eHective  July  1,  1975. 

MIAMI  (Fla.)— Herald  (m)  and  (S),  and  News  (e) 
changed  from  eight-column  width  (2520  lines  per 
poge)  to  six-column  width  (1890  lines  per  page)  eHec- 
Hvo  Morch  3,  1975. 

MILWAUKEE  (Wb.)— SonHnel  (m),  ond  Journol  (e) 
ond  (S)  chonged  from  eight-column  width  (2400  lines 
per  poge)  to  nine-column  width  (2700  lines  per  page) 
eHective  October  1,  1979. 

MINNEAPOLIS  (Minn.)— Tribune  (m)  and  (S),  ond  Star 
(o)  chonged  from  eight-column  width  (2424  lines  per 
page)  to  six-column  width  (1806  tines  per  poge)  eHec- 
Hve  Moy  5,  1975. 

NASHVILLE  (Tenn.) — Tennassoon  (m)  ond  (S),  ond 
Bonner  (e)  diong^  from  eight-column  width  (2400 
lines  per  page)  to  nine-column  width  (2700  fines  per 
poge)  eHective  Jonuory  2.  1978. 

NEW  YORK  (N.Y.)— News  (m)  and  (S)  changed  from 
five-column  width  (1000  lines  per  page)  to  six-column 
width  (1200  lines  per  page)  eHective  September  6, 
1976;  Times  (m)  and  (S)  chonged  from  eight-column 
width  (2400  fines  per  poge)  to  nine-column  width 
(2700  lines  per  poge)  ^ective  September  7,  1976. 
NEWARK  (NJ.)— Star-Ledger  (m)  and  (S)  cjomgod 
frp,  oegit-column  width  (2520  lines  per  poge)  to  nine- 
cdumn  width  (2835  lines  per  poge)  effective  Sep¬ 
tember  7,  1976. 

PASSAIC  (NJ.) — Herald  News  (e)  changed  from 
eight-column  width  (2400  lines  per  poM)  to  nine-col¬ 
umn  width  (2700  lines  per  poge)  to  tobloid  seven-col¬ 
umn  width  (1295  lines  per  poge)  eHective  September 
2,  1978. 

PATERSON  (NJ.)— News  (m)  chonged  from  eight-col¬ 
umn  width  (2408  lines  per  page)  to  nine-column  width 
(2709  lines  per  poge)  eHective  September  19,  1977. 
News  (sot.)  chong^  from  nino-cohimn  width  (2700 
lines  per  poge)  to  tabloid  six-cdumn  width  (1200  lines 
per  poge)  ^ecHve  August  26,  1978. 

PHILADELPHIA  (Po.) — Bulletin  (e)  ond  (S)  chonged 
from  eight-column  width  (2400  fines  per  page)  to 
six-column  width  (1800  linos  per  poge);  Inquirer  (m) 
ond  (S)  from  eight-column  wiM  (24M  lines  per  poge) 
to  six-cehimn  width  (1860  lines  per  poge);  Nevrs  (e) 
from  six-column  width  (1092  tines  per  page)  to  five- 
column  width  (910  linos  per  poge)  ell  eff^tive  Moy  19, 
1975.  The  dote  in  this  report  covering  the  News  (e) 
reflects  the  converted  Knoge  to  six-cdumn  formot. 
PITTSBURGH  (Po.) — Post  (wette  (m),  ond  Press  (o) 
end  (S)  chonged  from  eight-cekimn  width  (2520  lines 
per  poge)  to  nine-cdumn  width  (2895  lines  per  poge) 
eHective  September  1,  1975. 

PROVIDENCE  (R.l.)--Bulletin  (o)  and  Journd  (m)  and 
(S)  chonged  from  eight-cdumn  width  (2400  lines  per 
poge)  to  nine-column  width  (2700  lines  per  poge) 
eHective  July  1,  1977. 


ROCHESTER  (N.Y.) — Oemocrot  A  Chronicle  (m)  ond 
(S),ond  Times-Union  (o)  chonged  from  oight-cohimn 
wi<M  (2400  lines  per  page)  to  mne-cdumn  width 
(2700  lines  per  poge)  effective  October  20,  1975. 
SACRAMENTO  (Cofil.)— Bee  (o)  ond  (S),  end  Union  (m) 
ond  (S)  changed  from  eight-cdumn  v^th  (2400  fines 
per  poge)  to  nine-column  width  (2682  lines  per  poge) 
eHective  September  1,  1975. 

ST.  LOUS  (Mo.)— Phst  Dispotch  (o)  and  (S),  and  Globe 
Democrat  (m)  ond  weekend  chonged  from  eight-col¬ 
umn  width  (2480  fines  per  poge)  to  nine-column  width 
(2790  lines  per  page)  eHective  April  5,  1976. 

ST.  PAUL  (Minn.) — Pionoor  Press  (m)  ond  (S),  and 
Dispatch  (e)  changed  from  eight-cdumn  width  (2424 
fines  per  poge)  to  six-cdumn  width  (1818  fines  per 
poge)  eHective  Moy  5,  1975. 

SALEM  (Ore.) — Copitd  Journd  (e),  Oregon  Stotesmon 
(m)  ond  Stotesmon  Journd  ($)  ^ong^  from  eight- 
cdumn  width  (2408  fines  per  poge)  to  nine-column 
width  (2709  fines  per  poge)  effete  October  1975. 
SAN  ANIOMO  (Tex.) — Express  (m),  Ej^ress-Nows  (S) 
ond  (sot.),  News  (e),  md  Light  (o),  ($)  ond  (sot.) 
chonged  from  eight-cdumn  width  (2408  fines  per 
poge)  ••  nme-cdumn  width  (2709  fines  per  poge) 
Express  (m),  Express-Nows  (S)  mid  (sot.)  oH^vo 
Jonuory  19, 1977,  News  (o)  eHective  Jonuory  18, 1977, 
Light  (o),  ($)  and  (sot.)  eHective  June  IS,  1976. 
SHREVEPORT  (U.)— rimes  (m)  ond  (S),  ond  Journd 
(o)  changed  horn  eight-cehnen  width  (2408  fines  per 
poge)  to  nine  column  width  (2709  linos  per  poge) 
oHoctivo  Jonuory  2,  1977. 

SYRACUSE  (N.Y.)— HeraU-Joumd  (o).  HeraU-Ameri- 
con  (S),  and  Post-Stonderd  (m)  chonged  from  eight- 
cohimn  width  (2424  fines  per  poge)  to  nine-column 
width  (2727  fines  per  poge)  effoctivo  September  1, 
1976. 

TALLAHASSEE  (Flo.)— Democrat  (o)  and  (S)  chonged 
from  oi^t- column  width  (2408  fines  per  poge)  to 
six-cehimn  mMk  (1806  lines  per  poge)  eHective  Au¬ 
gust  1,  1976. 


TAMPA  (Ro.) — Tribune  (m)  ond  (S),  end  Times  (o) 
chonged  from  eight-column  width  (2408  fines  per 
poge)  to  nme-cdumn  width  (935  fines  per  poge) 
eHective  October  27.  1975. 

WASHINGTON  (D.C)— Pest  (m)  ond  (S),  ond  Stor  (o) 
ond  (S)  changed  from  eight-column  width  (2472  fines 
per  poge)  to  nme-cdumn  width  (2781  lines  per  poge) 
eHective  August  2,  1976. 

WEST  PALM  BEACH  (Flo.)— Post  (m).  Times  (e)  ond 
Post  Times  (S)  chonged  f  lom  eight-cdumn  width  (2520 
linos  per  poge)  to  six-cdumn  width  (1890  lines  per 
poge)  eHective  October  1,  197S. 

WICMTA  (Kens.) — Eogle  (m),  Beocon  (o),  end  Eoglo- 
Beocon  (S)  chonged  from  eight-cdumn  width  (2496 
fines  per  poge)  to  sm -column  width  (1872  fines  per 
poge)  eff^ive  September  1,  1975. 


DIRECTORY  OF  NOTES 


t  COMBINED  SATURDAY  EDITION: 

Atlonto  (Go.) — Constitution  (m)  ond  Journol  (o)  hos  o 
combined  Saturday  edition.  The  linoge  is  only  shown 
in  the  Journol  (o).  EHoctivo  with  July  1,  Medio 
Records  storted  reporting  the  combinM  ^tvrdoy 
Journd  and  Constitution  os  o  seporate  newspoper  in 
0  seporate  column.  All  linoge  f^  this  Soturdey  odi- 
tien  prior  to  July  1,  is  reported  in  the  Journd  (o) 
cdumn. 

Providence  (R.I.)— Bulletin  (e)  ond  Journol  (m)  has  o 
combined  Soturdey  edition.  The  linoge  is  only  shown 
in  the  Bulletin  (e). 

St.  Paul  (Minn.) — Pioneer  Press  (m)  ond  Dispotch  (o) 
hos  0  combined  Soturdey  edition.  The  linoge  is  only 
shown  in  the  Dispotch  (e). 

Son  Jose  (Colif.) — Mercury  (m)  ond  News  (o)  hos  o 
combined  Soturdey  edition.  The  linoge  is  only  shown 
in  the  Mercury  (m). 

West  Pdm  Beach  (Flo.) — Pest  (m)  and  Times  (e)  hos  o 
combined  Soturdoy  edition.  The  tinege  is  only  shown 
in  the  Pest  (m). 

Wichito  (Kons.)— Eagle  (m)  end  Beacon  (e)  hos  e 
combined  Soturdoy  editien.  The  linogo  is  only  shown 
in  the  Eagle  (m). 

'COMBINATION  NEWSPAPERS: 

Cdumbus  (Go.) — Enquirer  (m)  ond  Ledger  (e)  sold  in 
combination  Mon.  through  Fri.  Linoge  of  one  edition 
Enquirer  (m)  is  shown. 

Lexington  (Ky.) — Herald  (m)  ond  looder  (o)  sold  in 
combination  Mon.  through  FrL  Linoge  of  one  edition 
Herold  (m)  b  shown. 

Long  Beech  (Cofif.) — Independent  (m)  ond  Press  Tele¬ 
gram  (e)  sold  in  comUnotion  Mon.  through  Fri. 
Linoge  of  one  editien  Independent  (m)  is  shown. 

Mocon  (Go.) — Telegraph  (m)  end  News  (e)  sold  in 
combinotion  Mon.  through  Fri  Linoge  of  one  odHion 
Telegraph  (m)  b  shown. 


I’STRIKES,  MERGERS,  SUSPENSIONS  OR  OTHER  CON- 
DITIONS: 

Bohimore  (Md.) — Son  (o)  dM  net  publish  Februory  19, 
due  to  snowstorm  conditions. 

Boston  (Moss.) — Globe  (m)  and  Globe  (e)  combined 
the  publications  into  on  oil  doy  (doRy)  newspoper, 
eHoctfvo  Februory  4.  Ihe  figures  in  the  doRy  cohmm, 
include  the  linogo  for  the  period  Jonuory  1  Hwough 
Februory  3,  (or  the  Glebe  (m). 

Comdon  (NJ.) — Courier  ^t  Sundoy  first  pubficotion 
September  9. 

Los  Angolos/San  Fernando  Volley  (Colif.) — VoHoy  News 
begon  publishing  e  Mendoy  e^ion  eHective  Sep¬ 
tember  10,  previously,  this  newspoper  wos  pubfish^ 
Tuesdoy  through  Sun^y  only. 

New  York  (N.Y.) — News  (m)  did  not  pubibk  June  6, 
due  to  strike  conditions. 

Philodolphie  (Po.) — Bulletin  (o)  ond  News  (o)  dM  net 
publi^  October  1  due  to  strike  conditions.  In^ror 
(m)  pubfidied  October  1  with  only  limited  circuatien 
ond  no  record  of  (hot  doys  linoge  b  inciuded  in  thb 
report. 

St.  Loub  (Me.) — Globe  Democrat  (m)  end  weekend  did 
not  puUbk  Jonuory  1  through  Jonuory  13/14  duo  to 
strike  conditions.  Post  Dbpotch  (o)  end  Sunday  did 
not  publish  Jonuory  1  through  Jonuory  IX  due  to 
strRa  conditions. 

Woshington  (D.C.) — Star  (o)  did  net  publish  Jonuory  1, 
duo  to  StrRa  conditions. 

CODE  MARKS 

8  CONVERSION  METHOOaOGY 
M  MEASURED  LINAGE 
C  CONVERTED  TO  8  CttUMNS 
aS)  TABLOID  5  COLUMNS 
a6)  TABLOID  6  COLUMNS 
X  INCLUDES  FAMILY  WEEKLY  LINAGE 
P  INCLUDES  PARADE  LINAGE 
FD  PUBUSHED  S  DAYS  A  VlfEEK  ONLY 


EDITOR  &  PUBLISHER  for  May  31,  1980 


7L 


This  iQie  biid  mokes 
pleosuie  Q  business  and 
business  o  pleasure. 

Which  means  o  lot  of  new  business  for  you. 

Phoenix  is  in  the  middle  of  America’s  biggest  playground.  Our  tourist  trade 
accounts  for  nearly  $2  billion  annually  But,  pleasure  isn't  the  only  business  growing 
wild  in  the  desert.  Our  manufacturing  output  is  more  than  $3  billion.  And  all  for  the 
same  basic  reason. 

Phoenix  is  a  great  place  to  be.  That’s  why  over  162,000  people  moved  here  last 
year.  And  why  so  many  industries  have  extensive  facilities  here.  Like  Honeywell, 
Litton,  Motorola,  Armour-Dial,  Western  Electric,  Siemens  Corp.,  American  Express, 
Intel,  GTE,  Sperry,  Revlon  and  Sentry  Insurance.  Or  corporate  headquarters  like 
Greyhound,  Talley  Industries,  Best  Western,  Ramada  Inns,  Combined  Communications 
and  Del  Webb  Corp. 

It  all  adds  up  to  a  lot  of  jobs  and  a  lot  of  very  spendable  income.  We’re  3rd  fastest- 
growing  in  employment  and  2nd  in  population  and  personal  income  growth.  In 
short,  Phoenix  is  a  rare  bird  and  an  advertiser’s  dream.  And,  The  Phoenix  Newspapers 
can  make  it  come  true  for  you  with  an  unduplicated  80%  of  the  total  adult  metro  area 
with  a  combination  of  Sunday  and  any  other  weekday.  Plus.  86%  with  5-day 
unduplicated  coverage*  No  other  medium  can  top  it.  It’ll  be  our  pleasure  to 
give  you  the  business. 


Phoenix  Bird  from  ancient  Chinese  tapestry  on  display  at  the  Metropolitan  Museum  of  Art,  New  York. 


Phoenix  is  named  for  the  mythical  Phoenix  Bird,  which  consumed  itself  in  flame  on  a  pyre 
of  spices  and  was  reborn— just  as  the  city  of  Phoenix  grew  out  of  the  "ashes"  of  four  previous 
ancient  American  Indian  cities. 


The  Arizona  REPVBUcIThePhoenix  Gazette 

Represented  nationally  by  STORY  &  KELLY-SMITH,  INC. 


'Scarborough  Research  Corp.,  October,  1979 
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(a)  Classified  advertising  on  S-column  format. 

(b)  Classified  advertising  on  9-column  format. 

(c)  Classified  advertising  on  lO^column  format. 
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The  Market  Guide  that’s  loaded  with 
FACTS  YOU  NEED  for  planning  your  marketing 
and  promotion  programs: 

The  new  1980  Edition  01 

Editors  Publisher 
Markel  Guide 

•  Essential  facts  on  1500  U.S.  and  Canadian  newspaper 
markets. ..data  on  14  vital  factors. 

•  1980  estimates  of  population,  income,  retail  sales  for 
3,100  counties,  1,500  daiiy  newspaper  cities. 


...featuring  1980  RETAIL  SALES  ESTIMATES  based 
on  the  newly-released  1977  Census  of  Retail  Trade 

The  1980  E&P  Market  Guide  includes 
data  on  U.S.  counties  and  newspaper 
markets  from  the  1977  U.S.  Census  of 

Retail  Trade. .  .the  newest  sales  data  I  TWWOW.  COLU. 

available  in  five  years  (since  the  1972  I  ...  .nimis  com**'  ^ 

Census  data  released  in  1974).  1 

E&P  provides  1980  sales  data  on  nine 
retail  sales  classification  based  on  the  '77  .Corti 

Census  data,  providing  you  with  the  latest  loc  e* 

possible  benchmark  for  updating  and  lcMr^IS?Si?  ™'oSiSS, 

adjusting  sales  estimates 


INFORMATION  LIKE  THIS 
is  at  your  fingertips  in  the 
1980  EDITOR  &  PUBLISHER 
MARKET  GUIDE 

For  over  50  years  marketing  executives  have 
depended  on  the  EDITOR  &  PUBLISHER 
MARKET  GUIDE  because  it  is  the  only  single 
source  of  information  on  14  key  factors  for 
making  marketing  decisions. 

The  new  1980  edition  brings  you  up-to-date 
facts  you  need  for: 

•  Market  planning  and  selection 

•  Planning  advertising  programs 

•  Setting  sales  quotas 

•  Selecting  chain  store  locations 

•  Planning  merchandising  programs 

•  Selecting  plant  and  warehouse  locations  . 


twwow.colo-  \ 

oaoi.LocJ.*’”*  \ 


1980 

ffij"* '^wisher 


Cujde 


FOR  QUICK 
REFERENCE . . . 

The  EDITOR  &  PUBLISHER 
MARKET  GUIDE  brings  you  up-to-date 
data  for  1,500  newspaper  markets 
on  these  14  key  factors: 

•  Locations  •  Principal 

•  Transportation  industries 

•  Households  •  Climate 

•  Banks  and  Bank  •  Tap  Water 

deposits  •  Shopping  Centers 

•  Electric  Meters  •  Retail  outlets 

•  Passenger  auto  •  Newspaper 

registrations  circulation 

PLUS: 

Tables  of  1980  estimates  on  population,  income, 
households, 'farm  income  in  9  categories  for 
all  states  and  provinces  in  all  U.S.  counties  and 
cities  where  daily  newspapers  are  published. 

List  of  standard  U.S.  Statistical  Metropolitan  areas. 
Complete  directory  of  national  newspaper 
representatives  with  personnel. 

Exclusive  Market  Guide  maps  showing  location 
of  ail  U.S.  and  Canadian  daily  newspaper  cities. 

MORE  USEFUL  MARKET  DATA  THAN  YOU’LL  FIND 
IN  ANY  OTHER  SINGLE  MARKETING  SOURCE! 


Market  Guide  Department 
EDITOR  &  PUBLISHER 
575  Lexington  Avenue.  New  York,  NY  10022 

Please  send  us: 

_ copies  at  $35  each  (One  to  four  copies) 

_ copies  at  $30  each  (Five  or  more  copies) 

(  )  Payment  enclosed  (check  must  accompany  order.) 


S3!?": 


Over  3UU  pages 
'  of  exclusive  information! 

$35  per  copy 

$30  each 

on  order  of  5 
or  more  copies 


Company 
^  Address 


New  York  residents  add  appropriate 


Smart  marketing  starts  with 
New  Engiand  daiiy  newspapers  . . . 


That  means  jobs  and  steady  pay  for  thousands  in  factories  and  offices 
large  and  small  scattered  throughout  the  six  New  England  states.  Golf 
tournaments  in  Atlanta  or  Akron,  World  Team  Tennis — and  millions  of 
ordinary  players  everywhere — are  helping  to  pay  for  the  products 
advertised  in  that  best-selling  advertising  medium — the  local  New 
England  daily  newspaper. 


Golf  balls  and  clubs,  tennis  balls  and  rackets,  boats  and  sails,  skiis, 
fishing  tackle,  hunting  and  camping  equipment  and  every  kind  of  athletic 
shoe — among  all  these  products,  many  of  the  best  and  most  widely  used 
are  made  in  New  England.  Spalding,  Acushnet,  Bancroft,  Royal,  L.  L. 
Bean,  Gladding  and  Old  Town  are  all  names  to  conjure  with  when  it 
comes  to  sports  equipment.  The  more  than  fifty  New  England-based 
firms  that  specialize  in  the  production  of  sporting  goods,  outerwear  and 
shoes  have  annual  sales  that  total  more  than  a  billion  dollars. 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfieid  Republican  (S) 

Waltham  News  Tribune  (0) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record-Journal  (M) 
Middletown  Press  (b) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


The  chance  of  having 
your  product  seen  by 
Tulsa  TV  viewers 
has  dropped  from  1  in  3 


When  cable  TV  came  to  Tulsa,  it  was  good  news  for  the  viewer,  but  bad 
news  for  TV  advertisers.  Suddenly,  the  chance  to  expose  your  advertising  mes¬ 
sage  to  a  viewer  was  divided  among  thirty  stations. 

If  you  want  prime,  unfragmented  exposure  to  over  a  half-million  people 
in  the  Tulsa  area,  advertise  in  the  Tulsa  World  and  The  Tulsa  Tribune. 


TOT3A  World  *  O^uljSci  otribunc 

Two  Independent  and  Separately  Owned  Newsoaoers 


NATIONALLY  REPRESENTED  BY  BRANHAM 


Affirmative  action  officer  appointed 


Ad  standards 
published  in  guide 

On  May  14,  1980,  the  Dallas  Morning 
News  issued  a  comprehensive  set  of 
guidelines  which  describes  its  advertising 
standards  of  acceptability  for  both  read¬ 
ers  and  advertisers. 

“This  booklet  represents  a  significant 
development  in  the  communication  of 
advertising  information  between  the 
reader  and  advertiser,”  said  Harry  Stan¬ 
ley,  display  advertising  director.  “It  is 
the  first  time  that  a  newspaper  in  the 
Dallas-Fort  Worth  area  has  addressed 
and  published  a  separate  statement  of 
conduct  and  ethics  as  relates  to  advertis¬ 
ing  content. 

“We  believe  that  this  policy  becomes 
an  integral  part  in  .the  publication  of  a 
quality  newspaper  which  best  serves  the 
needs  of  its  readers,  advertisers  and 
community,”  Stanley  added. 

Copies  of  the  booklet  titled  “Advertis¬ 
ing  Standards  of  Acceptability  in  The 
Dallas  Morning  News”  are  available 
upon  request  from  either  the  display  ad¬ 
vertising  department  or  the  classified  ad¬ 
vertising  department,  c/o  the  Dallas 
Morning  News,  Communications 
Center,  Dallas,  TX  76265. 

Woman  named  editor 
of  El  Paso  Times 

Barbara  Funkhouser  will  become 
editor  of  the  El  Paso  (Tex.)  Times  and 
Larry  K.  Sanders  will  be  executive 
editor,  publisher  Frank  Feuille  an¬ 
nounced.  Both  promotions  take  effect 
June  1. 

Funkhouser,  50,  has  been  editorial 
page  editor  for  the  past  three  years.  She 
will  replace  Barclay  Jameson,  who 
leaves  to  become  editor  of  the  Colorado 
Springs  Sun. 

Since  joining  the  Times  in  1960,  Funk¬ 
houser  has  also  been  general  and  health 
reporter,  religion  editor,  education  editor 
and  editor  of  the  Sunday  magazine. 

Sanders,  33,  began  at  the  newspaper  in 
1975  and  was  wire,  Sunday,  news  and 
news  features  editor  before  being  named 
managing  editor  a  year  ago. 

Murphy  to  head 
McCann  in  Detroit 

William  A.  Murphy  has  been  named 
executive  vicepresident/general  manager 
of  the  Detroit  office  of  McCann 
Erickson,  Inc.,  effective  July  1. 

Murphy,  41,  has  been  managing  direc¬ 
tor  and  chief  operating  officer  of  Mc- 
Cann-Erickson  Advertising  Ltd.,  Lon¬ 
don,  the  largest  component  of  the 
McCann  Group  in  the  United  Kingdom. 
Murphy  has  a  broad  background  in  the 
automotive  field. 

EDITOR  &  PUBLISHER  for  May  31,  1980 


Mrs.  Dolores  J.  Doudera,  with  the 
morning/Sunday  Hartford  Courant  since 
1952,  was  appointed  affirmative  action 
officer  as  part  of  a  recently-developed 
affirmative  action  program  at  the  Times 
Mirror  Company-owned  newspaper. 

She  will  report  directly  to  Edmund  W. 
Downes,  president  of  the  Hartford  Cour¬ 
ant  Company,  and  her  responsibilities 
will  include  developing  a  written  plan 
outlining  the  program  as  well  as  actively 


ACB's  Checking  Proof  Service  is 
still  a  SAVINGS  TO  PUBLISHERS- 
not  an  extra  expense.  (Some 
papers  say  it  vyould  cost  them  two 
to  four  times  as  much  to  do  it 
themselves!) 

The  reasons?  HIDDEN  COSTS- 
all  the  people  and  paperwork  com¬ 
plexities  that  add  up  to  a  lot  more 
than  just  "tear  sheets’.'  No  wonder 
virtually  all  U  S.  dailies  prefer  the 
economy  of  ACB  Checking 
Service.  Consider. . . 

ACB  gives  you  not  only  lower 
cost,  but  a  more  complete  service 
than  any  paper  itself  can  provide. 
ACB  checks  and  forwards  every 
national  ad  in  your  paper,  automat¬ 
ically,  to  the  agency  or  advertiser. 


seeking  out  contacts  in  the  community. 

The  Courant’s  affirmative  action  pro¬ 
gram  is  adopted  voluntarily  and  not  re¬ 
lated  to  any  legal  or  governmental  initia¬ 
tives. 

Mrs.  Doudera  will  continue  as  secre¬ 
tary  of  the  company,  a  title  she  has  held 
since  1977.  She  is  stepping  down,  how¬ 
ever,  from  her  position  as  director  of 
purchasing,  with  William  Oat,  purchas¬ 
ing  manager,  to  be  responsible. 


(Certain  local  tearsheets  are  ser¬ 
viced,  too.) 

So  ACB  saves  you  overhead, 
time,  energy  and  money-in 
record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing, 
postage,  and  all  the  detail  of  it. 

ACB  is  able  to  do  all  this  for  you 
at  lower  cost  because  of  our  related 
services  which  have  been  devel¬ 
oped  and  sold  to  manufacturers 
and  agencies.  Services  such  as 
Newspaper  Advertising  Research 
and  Cooperative  Advertising 
Audit  Service -all  of  tremendous 
value  to  the  newspaper  industry. 

It  s  good  to  remember  that  our 
old  news  is  still  the  best  news  about 
the  cost  of  checking  proof  service 


You  eavft  heat  experience. 

1®THE  ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearost  ACB  oftica. 

NEW  YORK:  2  Park  Avenue,  1(X)16;  Phone  212/685-7300 
CHICAGO:  434  South  Wabash  Avenue.  60605;  Phone  312/922-2841 
COLUMBUS,  OHIO:  941  North  High  Street,  43201;  Phone  614/294-4761 
MEMPHIS:  52  South  Second  Street,  38103;  Phone  901/526-3281 
SAN  FRANCISCO:  1453  Mission  Street,  94103;  Phone  415/552-6000 


In  these  times  of  high  costs  it’s  good  to  know... 

ACB’s  Checking 
Proof  Service 
still  costs  tess— 

costs  less  than  doing  it  yourself! 


Newspeople  in  the  news 


Longman  Allred  Lyons 


NEW  APPOINTMENT  SMILES— 

•  Kichard  C.  Lyons,  Jr.,  was  recently  appointed  vicepresident 
for  public  affairs  of  the  Buffalo  Courier-Express  Company,  Inc. 
Lyons  joined  the  Courier-Express  in  1954  and  held  manage¬ 
ment  positions  on  the  business  and  administrative  side,  in¬ 
cluding  general  manager  and  corporate  secretary  and  trea¬ 
surer. 

*  William  Langman,  production  director  of  the  Detroit  Free 
Press,  moved  to  operations  director  of  Newsday,  Long  Island, 
May  19  with  responsibility  for  all  production  areas  and  trans¬ 
portation.  He  held  production  posts  at  the  Philadelphia  In¬ 
quirer  and  Dow  Jones  Company,  Inc.,  before  joining  the  Free 
Press. 

*  Jess  L.  Allred  was  named  general  manager  of  Publishers' 
Offset,  Inc.,  a  San  Diego  commercial  and  newspaper  printing 
facility  owned  by  Harte-Hanks  Communications,  Inc.,  Allred 
formerly  was  vicepresident/advertising  for  Community  Publi¬ 
cations,  Inc.,  of  Portland,  Oregon,  and  also  a  member  of  the 
communications  department  staff  at  Washington  State  Uni¬ 
versity. 


Alphonse  R.  Frezza,  executive  editor 
and  assistant  to  Publisher  David 
Brickman  of  the  Malden,  Medford  and 
Melrose,  Mass.,  3-M  Newspapers  re¬ 
cently  resigned.  Frezza  accepted  an  ap¬ 
pointment  to  head  the  administrative 
staff  of  the  Massachusetts  House  Com¬ 
mittee  on  State  Administration.  He  will 
direct  committee  personnel  in  work  for 
the  key  legislative  committee. 

Frezza  served  as  executive  editor  of 
the  Malden  Evening  News,  the  Medford 
Daily  Mercury  and  Melrose  Evening 
News . 

J.  William  Breslin,  managing  editor  of 
the  Malden  Evening  News,  was  pro¬ 
moted  to  executive  editor  succeeding 
Frezza.  Moving  to  Breslin’s  post  is  John 


OQDEN  NEWSPAPER  GROUP 

has  acquired  dally  newspapers  In  New  Dim, 
Fairmont,  and  Marshall,  Minnesota:  weekly 
publications  In  Redwood  Falls,  St.  James, 
and  Willmar,  Minnesota,  and  a  printing 
plant  In  Madelia,  Minnesota  owned  by 
MICKELSON  MEDIA,  INC. 

The  undersigned  served  as  consultant  to 
MIckelson  Media,  Inc.  In  this  transaction. 
JOHN  MORTON  NIWSPAPCRS  RESEARCH 
a  service  of 
JOHN  MUIR  &  CO. 

Members,  New  York  Stock  Exchange 
1101  30th  St.  NW,  Washington,  D.C. 
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F.  Hahesy,  political  and  city  hall  report- 
* 

Patrick  T.  Boyle,  chief  of  the  state 
capital  bureau  of  the  Pittsburgh  Press  for 
12  years,  was  appointed  press  secretary 
to  LeRoy  S.  Zimmerman,  Republican 
candidate  for  the  state’s  first  elected  at¬ 
torney  general. 

9|C  ]fC  9(C 

Bob  Bassine,  state  editor  of  the  West 
Palm  Beach  Post,  is  the  newly  named 
city  editor.  Bassine  has  been  with  the 
Post  since  1970  serving  as  executive 
sports  editor,  sports  editor,  and  then 
night  city  editor. 

^  * 

Editorial  staff  appointments  at  the  De¬ 
troit  News  include: 

Mary  Swanton,  named  metro  editor. 
She  formerly  was  with  the  Suburban 
(Chicago)  Trib. 

Barbara  McClellan,  named  photo 
editor,  from  staff  photographer,  replac¬ 
ing  Bill  Jamieson,  who  becomes  an  assis¬ 
tant  sports  editor. 

News  photographer  George  Waldman 
to  assist  McClellan  replacing  Jim  Sawyer, 
who  moves  to  layout  and  design  in  the 
production  department.  Dave  McNaugh- 
TON  was  named  assistant  Page  One  editor, 
with  Ray  Jeskey  replacing  McNaughton  as 
assistant  production  editor. 


E.  V.  O’Hara,  former  managing  editor 
of  the  Calgary  (Alberta)  Herald,  is  the 
newly  named  manager,  special  projects. 
O’Hara  will  work  with  the  production 
manager  in  his  first  assignment,  co¬ 
ordination  of  the  Herald’s  move  to  a  new 
plant  in  1981. 

Kevin  Peterson  is  the  newly  appointed 
managing  editor.  Only  recently  he  has 
been  named  business  editor,  moving 
from  news  editor. 

^  )|c  it 

John  E.  Cook  is  the  new  manager  of 
the  photo  department  of  the  Roanoke 
(Va.)  Times  &  World-News,  succeeding 
E.  Howard  Hammersley,  Jr.,  who  re¬ 
tired.  Cook,  formerly  assistant  manager, 
has  been  a  photographer  for  the  newspa¬ 
per  since  1955. 

Hammersley,  a  three-time  winner  of 
the  Virginia  Photographer  of  the  Year 
Award,  was  chief  photo  officer  for  the 
Army  Air  Corps,  Mediterranean  Theater 
of  Operations,  during  World  War  II. 

*  ♦  ♦ 

Jim  Rankin,  assistant  managing  editor 
of  the  Atlanta  Journal,  was  appointed 
assistant  to  the  executive  editor  of  the 
Atlanta  Journal  and  Atlanta  Constitu¬ 
tion,  Jim  Minter.  Rankin  joined  the  Con¬ 
stitution  in  1960  as  night  city  editor,  later 
becoming  assistant  managing  editor.  He 
moved  to  assistant  managing  editor  of 
the  Journal  in  1978. 

♦  *  * 

Douglas  Stephenson  was  named  man¬ 
ager  of  the  Miami  office  of  Sawyer  Fer¬ 
guson  Walker  Co.,  newspaper  represen¬ 
tatives.  Before  joining  the  company  two 
years  ago  he  was  sales  manager  of  Com¬ 
bustion  Publishing  and  an  advertising 
salesman  with  Editor  &  Publisher  maga¬ 
zine. 

Benedict  Zangara  is  the  newly  named 
sales  manager  of  the  company’s  New 
York  office.  Earlier  he  was  New  York 
sales  manager  for  Drukker  newspapers. 
♦  *  ♦ 

The  Birmingham  Post-Herald  an¬ 
nounced  two  management  changes  with 
George  Cook,  managing  editor  of  the 
paper  for  13  years,  being  promoted  to 
associate  editor.  David  Brown,  managing 
editor  of  the  Kentucky  Post,  Covington, 
will  succeed  Cook  in  Birmingham.  The 
Post-Herald  and  the  Post  are  Scripps- 
Howard  newspapers. 

*  ♦  ♦ 

Ken  Fireman,  a  Detroit  Free  Press  re¬ 
porter  for  five  years,  was  named  chief  of 
the  Free  Press  City-County  Bureau. 
Fireman  replaces  Judy  Diebolt,  who  has 
been  assigned  to  cover  the  John  Ander¬ 
son  campaign.  Also  joining  the  City- 
County  Bureau  is  Sandy  McClure,  for¬ 
merly  a  newswoman  at  Detroit’s 
WXYZ-TV.  ,  *  * 

Larry  Hall  had  been  promoted  from 
real  estate  sales  coordinator  of  the  Dal¬ 
las  Times  Herald  to  sales  development 
manager  of  the  classified  advertising  de¬ 
partment. 
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William  C.  Morgan,  formerly  metro 
circulation  manager  for  the  Courier 
Journal  and  Louisville  Times,  joins  the 
distribution  division  of  the  Houston  Post 
effective  June  2. 

*  *  ifc 

Dennis  J.  Colling,  circulation  director 
of  the  Janesville  (Wise.)  Gazette,  was 
named  vicepresident  and  general  man¬ 
ager  of  the  Marinette  (Wise.)  Eagle-Star. 
The  daily  was  recently  acquired  by  the 
Gazette  Printing  Co. 

*  ♦  ♦ 

Robert  A.  Shirley,  editor  of  the  Mesa 
(Ariz.)  Tribune,  received  the  third  annual 
Robert  Eunson  Distinguished  Alumni  in 
Journalism  Award  at  the  Northern 
Arizona  University,  Flagstaff.  The 
award  memorializes  Eunson,  who  was 
vicepresident  and  assistant  general  man¬ 
ager  of  the  AP  before  his  death  in  1975. 

♦  ♦  ♦ 

Four  Sandusky  (Ohio)  Register  staff¬ 
ers  were  named  to  editorships  as  fol¬ 
lows:  Rex  H.  Rhoades,  state-area  editor 
becomes  city  editor,  replacing  Dennis  D. 
Dible,  who  moves  to  managing  editor  of 
the  Register’s  sister  newspaper,  the 
Kingsport  (Tenn.)  Times-News.  Eilene 
Guy,  Sunday  editor,  moves  into  the 
state-area  position,  and  Bill  Lammers,  a 
reporter,  becomes  Sunday  Editor.  Jackie 
Keller  is  the  new  “You  and  Yours” 
editor. 

*  *  ♦ 

The  following  editorial  staff  changes 
were  announced  recently  by  Chronicle 
Newspapers,  St.  Charles,  Illinois: 

Gregg  Cebrzynski,  former  reporter 
and  copy  editor,  to  editor  of  the  Batavia 
Chronicle  ,  io\CE  Grand,  former  editor  of 
the  “Our  Towns”  section,  to  associate 
editor  of  the  Batavia  Chronicle;  Carol 
Cain,  former  associate  editor  of  the  St. 
Charles  Chronicle,  to  editor  of  the  “Our 
Towns”  section;  Tim  Triplett,  former 
reporter  for  Chronicle  West,  to  associate 
editor  of  the  St.  Charles  Chronicle,  and 
Joan  Netzbandt,  former  Gc/icva  Chroni¬ 
cle  reporter  to  associate  editor. 

*  ♦  * 

Allan  S.  Parkin,  United  Press  Inter¬ 
national  assignment  editor  in  Washing¬ 
ton,  was  promoted  to  assistant  managing 
editor  of  UPl  Newspictures.  Papkin, 
with  UPI  Newspictures  since  1958,  was 
night  picture  editor  earlier  and  a  member 
of  photo  teams  on  a  wide  range  of  major 
news  stories. 

*  *  ♦ 

Charles  C.  Edwards,  Jr.,  circulation 
manager  of  the  Des  Moines  Register  and 
Tribune,  has  been  named  circulation  di¬ 
rector,  and  Charles  Bunce,  formerly 
state  circulation  manager,  moves  to  cir¬ 
culation  manager. 

♦  ♦  ♦ 

Ben  Bassett  of  Larchmont,  N.Y.,  is 
now  editing  Cleartime,  a  publication  for 
Associated  Press  alumni.  He  succeeds 
the  late  Hubbard  Keavy,  who  founded 
the  newsletter  in  1972. 
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Gary  J.  Metro,  city  editor  of  the 
Neenah-Menasha  (Wise.) Northwestern, 
was  named  managing  editor  and  Karen 
Kramer  moves  up  to  succeed  him  as  city 
editor.  She  was  education  reporter. 

*  ♦  * 

Stephen  J.  Sosinski  recently  was 
named  managing  editor  of  the  Carlisle 
(Pa.)  Evening  Sentinel.  He  formerly  was 
managing  editor  of  the  Kittanning  (Pa.) 
Leader-Times. 

if  Uti 

Carol  Farnham  Beers  retired  as  staff 
reporter  for  the  Jackson  Newspapers 
( morni ng  Journal-Courierlufternoon- 
Sunday  New  Haven  Register)  in  New 
Haven  after  more  than  32  years’  affilia¬ 
tion.  At  one  time,  Mrs.  Beers  was  soci¬ 
ety  editor  of  The  Journal-Courier. 

*  tif  if 

William  D.  Simbro,  religion  writer  for 
the  Des  Moines  Tribune,  was  elected 
treasurer  of  the  Religion  Newswriters 
Association. 

if  it 

John  B.  Jaske,  director  of  labor  rela¬ 
tions  and  assistant  general  counsel  for 
Gannett  Co.,  Inc.,  was  promoted  by  the 
directors  to  vicepresident  of  labor  rela¬ 
tions  and  assistant  general  counsel. 


Thomas  L.  Ch apple  has  been  promoted 
to  associate  general  counsel  and  secre¬ 
tary.  Chappie  joined  Gannett  as  assistant 
general  counsel  and  assistant  secretary 
in  1976  and  became  secretary  a  year 
later. 

*  if  if 

David  Richey  was  named  outdoor  writ¬ 
er  for  the  Detroit  News,  replacing  James 
A.O.  Crowe,  who  retired.  Richey  has 
been  active  in  writing  and  outdoor  pho¬ 
tography  for  nearly  14  years. 

♦  *  * 

Christopher  Doyle,  zone  manager  for 
the  Wheeling  (W.  Va.)  Intelligencer  and 
Wheeling  News  Register,  has  moved  to 
circulation  manager  of  the  Jamestown 
(N.Y.)  Post-Journal. 

if  if  if 

Eunice  West,  founder  and  editor  of 
Equal  Times,  a  bi-weekly  feminist  news¬ 
paper  in  Boston,  received  the  Matrix 
Award  in  the  category  of  publishing  from 
the  Boston  Professional  Chapter  of 
Women  in  Communications,  Inc. 

*  *  if 

Clydette  Womack,  marketing  research 
senior  analyst  at  The  Oklahoman  and 
Times,  Oklahoma  City,  was  promoted  to 
marketing  research  manager. 


“The  person  you  describe 
is  the  person 
we’ll  deliver” 

It’s  not  a  slogan. 

It’s  our  track  record. 

We’ve  successfully  recruited  for 
virtually  every  kind  of  executive  post  in 
broadcasting,  cable  television,  and 
publishing.  At  every  level. 

The  executives  we  delivered  were 
right  for  our  clients,  for  their  companies, 
and  for  the  specific  responsibilities  of 
each  position. 

Our  clients  tell  us  we  re  the  best  in  our 
field. 

We  know  where  to  look.  We  dig  deep. 

We  sift  meticulously.  We  investigate 
thoroughly. 

And  we  do  it  all  very,  very  quietly. 

If  you  seek  a  key  executive,  let’s 
discuss  why  our  search  and 
recruitment  will  be  your  most  effective 
way  to  get  the  person  who’s  right 
for  you. 


Joe  Sullivan  &  Associates,  Inc. 

Executive  Search  and  Recruitment 
in  Broadcasting,  Cable  Iblevision,  and  Publishing 
1270  Ave.  of  the  Americas,  New  Vbrk,  N.Y.  10020  (212)  765-3330 
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Writing  coach  says 
reporters  bury  good  info 


By  Hugh  Morgan 

The  writing  coach  of  the  Boston  Globe 
says  that  journalists  too  often  bury  the 
most  important  information  in  the  middle 
of  the  sentence  or  paragraph,  rather  than 
place  it  at  the  end  or  the  beginning  for 
better  emphasis. 

And  the  end  is  even  a  greater  point  of 
emphasis  than  the  beginning,  said  Don 
Murray,  because  readers  remember  most 
what  they  read  last. 

Murray,  an  educator,  author  and 
Pulitzer  Prize-winning  journalist,  gave 
this  and  other  writing  tips  during  the 
Mid-America  Press  Institute’s  seminar 
May  16-18  in  Cincinnati  on  “Writing  and 
Editing  of  the  Newspaper.”  Seminar 
co-chairmen  were  William  Burleigh, 
editor  of  the  Cincinnati  Post,  and  How¬ 
ard  R.  Fibich,  news  editor  of  the  Mil¬ 
waukee  Journal  and  chairman  of  MPI. 

Speakers  concentrated  on  how  to  im¬ 
prove  the  performance  of  reporters  and 
copy  editors.  A  session  also  was  held  on 
ways  to  make  newspapers  more  perti¬ 
nent  to  readers. 

Murray,  professor  of  English  at  the 
University  of  New  Hampshire,  has  been 
working  with  writers  one  day  per  week 
since  January  at  the  Boston  Globe.  Other 
points  he  made  at  the  seminar  included: 

•  Many  delayed  leads  are  too  delayed. 
The  reader  should  know  after  the  third 
paragraph  why  he  is  reading  a  news 
story. 

•  Too  many  writers  often  go  with  the 
first  lead  that  occurs  to  them.  In  this  era 
of  VDTs,  writers  need  only  to  spend  10 
to  15  more  minutes  writing  two,  three  or 
four  extra  leads  and  then  they  can  pick 
out  the  best. 

•  Murray  said  most  of  us  write  with 
our  ears  more  than  our  eyes.  He  said 
he’d  be  willing  to  bet  if  he  visited  many 
city  rooms,  he  would  discover  the  best 
writers  are  those  who  can  be  seen  talking 
to  themselves  and  their  copy  as  they 
write. 

•  He  said  the  Globe  is  “marvelous” 
about  giving  a  lot  of  time  for  reporting 
in-depth  stories.  Many  times,  he  said, 
the  reporters  then  believe  they  have  to 
put  everything  in  a  story  to  justify  the 
time  and  expense.  The  story  can  then  get 
out  of  hand.  Each  story  should  say  only 
one  thing  and  everything  in  that  story 
should  relate  to  that  one  subject. 

•  Write  with  verbs  and  nouns.  He  said 
even  at  the  Globe,  which  he  described  as 
one  of  the  best  written  papers  in  the 
country,  writers  use  adjectives  need¬ 
lessly. 

•  On  long  projects,  such  as  a  series, 
the  writer  should  attempt  to  write  a  draft 
of  one  story  as  soon  as  he  completes  the 
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research,  instead  of  waiting  until  he  ob¬ 
tains  all  the  information.  This  can  show 
the  writer  whether  the  stories  are  going 
to  work  and  what  questions  must  be 
asked. 

•  Whenever  possible,  writers  should 
query  editors.  They  should  put  their 
ideas  for  a  story  in  a  memo,  possibly 
with  a  suggested  lead.  This  ensures  that 
writers  and  editors  would  not  have  dif¬ 
ferent  ideas  on  what  a  story  should  con¬ 
cern. 

•  Many  newspaper  stories  can  be  or¬ 
ganized  better  by  presenting  the  problem 
first,  then  the  solution.  By  setting  up  the 
problem,  the  readers  can  experience  it. 
Then  they  will  read  along  through  the 
efforts  to  solve  the  problem. 

•  When  reporters  gather  confusing  in¬ 
formation,  they  should  quickly  scribble 
down  the  obvious  questions  that  a  reader 
would  want  to  have  answered.  This  is  a 
very  good  trick  for  reporters  having  dif¬ 
ficulty  in  organizing  a  long  piece  of  writ¬ 
ing. 

•  Brevity  should  be  by  selection, 
rather  than  by  compression.  People  on 
newspapers  try  to  compress  everything 
into  a  story,  when  perhaps  only  one 
anecdote,  fully  developed,  would  suf¬ 
fice. 

•  Newspapers  need  to  reveal  people 
in  action.  Many  stories  should  show  the 
politician,  the  policeman,  the  victim  in 
the  situation,  doing  the  things  that  are 
revealing. 

•  Reporters  need  to  make  more  revi¬ 
sions  in  their  non-deadline  nev/s  stories. 
They  should  try  to  ‘resee’  the  story  and 
cut,  add  and  reorder  information  so  the 
story  becomes  more  vigorous  and  more 
clear. 

•  An  amazing  amount  of  backwards 
writing  appears  in  newspapers.  Too 
many  dependent  clauses  are  being  placed 
first.  They  can  be  reversed  to  make  the 
sentences  stronger. 

•  Newspapers  should  be  more 
specific.  More  stories  are  needed  about 
the  sounds,  the  senses,  and  the  feeling  of 
a  place. 

In  another  session,  Tom  Dunning,  as¬ 
sistant  managing  editor  of  the  Cincinnati 
Post,  reported  on  the  findings  from  in¬ 
terviews  with  the  Post’s  reporters  on 
their  feelings  about  their  writing.  Dun¬ 
ning  and  another  editor  conducted  the 
interviews  recently. 

Among  other  items,  Dunning  said  he 
discovered  the  best  writers  at  the  Post 
were  those  who  had  the  most  self-doubt. 
In  contrast,  many  secondary  writers  had 
an  overblown  idea  of  how  proficient  they 
were. 

He  discovered  from  the  interviews 
that  the  reporters  are  quite  concerned 


about  the  writing  craft. 

“If  so  much  thought  is  given  to  writ¬ 
ing,  why  isn’t  the  writing  better?,”  he 
asked.  He  said  he  believes  it  is  because 
of  sloppy  habits  on  the  part  of  reporters 
and  because  of  lack  of  direction  by 
editors. 

The  Post  is  trying  to  offer  one-on-one 
contact  between  reporters  and  editors  to 
help  the  writers  and  to  challenge  them  to 
meet  higher  standards.  Too  many  report¬ 
ers,  he  said,  regurgitate  the  facts  they 
think  their  editors  want,  rather  than 
satisfying  themselves  or  the  readers. 

And  very  often,  he  added,  they  end  up 
by  not  even  satisfying  their  bosses. 

James  Schottelkotte,  managing  editor 
of  the  Cincinnati  Enquirer,  listed  the  at¬ 
tributes  of  good  writers,  which  they  get 
mainly  from  living  and  from  reading. 

“They  are  all  voracious  readers — 
usually  from  an  early  age,”  he  said.  , 
“Good  writers  have  at  least  a  passing 
acquaintance  with  the  classics,  the  major 
American  and  British  authors  and  espe¬ 
cially  with  their  contemporaries  who  are 
doing  first-rate  writing.” 

“Good  writers  are  aware  of  good 
usage  and  good  grammar  and  they  are  . 
prepared  to  argue  with  you  about  it,”  he 
said.  “Good  writers  have  a  sense  of  clar¬ 
ity,  a  sense  of  rhythm,  a  sense  of  pace,  a 
sense  of  tempo,  a  sense  of  texture,  and  a 
sense  of  scene.  And  they  all  have  a  sense 
of  taste.” 

“All  good  writers  are  good  story¬ 
tellers,”  he  said.  They  prefer  the  active 
voice  to  the  passive,  are  attentive  to  de¬ 
tail  that  can  help  them  set  the  scene  of 
their  story,  and  avoid  “sham  screamers, 
such  as  spectacular,  dramatic,  thrilling, 
marvelous,  blast,  rip,  assail,  slam,  stalk, 
rampage,  ill-fated,  historic.” 

In  discussions  about  copy  editing,  Don 
Michales,  news  editor  of  the  Toledo 
Blade,  said  that  since  his  newspaper  has  < 
been  getting  fewer  experienced  copy^^  1 
editors,  the  editors  are  giving  more  1 
supervision  and  training  to  the  new  ^ 
employes  than  they  have  in  the  past. 

“We  want  them  to  be  curious,  to  be 
skeptical,  to  question.  We  want  them  to 
be  pests  if  there  is  any  question  about 
anything  they  have  doubts  about,” 
Michales  said. 

Dr.  John  Boyer,  chairman  of  the  De¬ 
partment  of  Journalism  at  Bowling  Green 
State  University  in  Ohio,  said  a  helpful 
way  to  write  headlines  is  to  understand 
the  story  and  then  write  down  a  meaning¬ 
ful  sentence  about  it.  This  helps  to  find 
the  key  words,  which  can  then  be  traded 
around  until  the  headline  writer  comes 
up  with  something  that  will  count. 

Bill  D.  Jackson,  editor  of  the 
Evansville  Courier,  said  his  newspaper  is 
making  an  effort  to  mold  a  team  with 
writers  and  copyreaders  as  equal 
partners. 

“We  don’t  want  copyreaders  to  re¬ 
write  to  their  personal  specifications 
(Continued  on  page  36) 
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Now  there's  a  new  way  to  stay  on  top  of  the  news 
a  daily  index  that  allows  you  to  browse  through  an 


profile,  is  available  online  at  the  user's  terminal  or  by 
next-day  mailing  via  the  Dialog  Service.  And  you  can 


entire  newsstand  of  topics  and  to  pinpoint  articles  and 
stories  you  need  to  read. 

It's  a  Dialog  exclusive,  Newsearch,  a  database  that 
provides  thorough  scanning,  cataloging  and  indexing  of 
more  than  1,000  news  items,  stories,  poems,  reviews, 
recipes,  and  other  features  every  day. 

Those  items  are  taken  from  more  than  370  of  the 
nation's  most  popular  magazines  and  periodicals  as  well 
as  from  The  Wall  Street  Journal,  The  New  York  Times, 
and  The  Christian  Science  Monitor. 

A  daily  index  report,  keyed  to  a  user's  specific  interest 


use  title  words  or  assigned  subject  headings.  Which 
means  that  for  writers,  researchers,  alert  business 
managers,  and  others  who  need  totally  up-to-date 
information,  Newsearch  is  invaluable. 

There  are  many  more  benefits  and  features  in  this 
timely  service  from  Dialog,  the  world's  leading  online 
reference  searching  system.  Find  out  about  them  by 
writing  to  Lockheed  Information  Systems,  Dept.  50-20EP, 
3251  Hanover  St.,  Palo  Alto,  CA  94304.  In  the  U.S.A., 
call  toll-free  (800)  227-1960;  in  California,  (800)  982-5838. 
TELEX:  334499  (Dialog);  TWX  910/339-9221. 


Lockheed  Dialog 


Lighter  newsprint  predicted 

Marbut  honored  by  RiT 
for  management  skiii 


By  Andrew  Radolf 

Newspapers  must  maintain  their  “cre¬ 
dibility  and  relevance”  if  they  are  to  con¬ 
tinue  fulfilling  their  First  Amendment  re¬ 
sponsibilities  while  insuring  their 
economic  survival  in  the  1980’s,  stated 
Robert  Marbut,  president  of  Harte- 
Hanks  Communications,  in  an  address 
given  at  Rochester  Institute  of  Technol¬ 
ogy. 

Marbut  was  in  Rochester  to  accept  the 
RIT  School  of  Printing’s  second  annual 
Isaiah  Thomas  Memorial  Award  for  an 
outstanding  contribution  to  newspaper 
management. 

“I  don’t  believe  the  economic  element 
and  the  First  Amendment  element  (of 
running  a  newspaper)  are  mutually  ex¬ 
clusive,”  Marbut  said.  “Credibility  and 
relevance  are  the  principles  which  will 
satisfy  both  economic  and  editorial 
needs  .  .  .  Financial  independence  goes 
hand  in  hand  with  journalistic  indepen¬ 
dence.  To  insure  a  free  press,  newspa¬ 
pers  must  be  economically  stable.” 

Marbut  defined  “relevance”  as  learn¬ 
ing  “how  to  speak  the  readers’  language, 
and  produce,  package,  promote,  and  dis¬ 
tribute  according  to  readers’  needs.” 

He  urged  newspapers  to  “identify  the 
information  needs  we  can  meet  better 
than  anyone  else.  In  the  l980’s  people 
will  read  newspapers  because  they  are 
relevant,  not  because  they  are  part  of  a 
mass  newspaper  reading  audience.” 

Marbut  divided  the  types  of  informa¬ 
tion  newspapers  must  provide  into  three 
functions  which  “must  be  performed 
well  for  economic  stability.” 

They  are:  informing  the  reader,  lead¬ 
ing  in  improving  the  quality  of  life,  and 
helping  the  reader  cope  with  the  prob¬ 
lems  of  daily  life. 

Noting  that  advances  in  electronic 
communication  will  create  a  “prolifera¬ 
tion  of  new  information  suppliers,” 
Marbut  asserted  “newspapers  must  at¬ 
tract  people  who  understand  the  new 
technology,  marketing,  and  manage¬ 
ment.  We  must  create  new  products  pro¬ 
duced  by  the  editorial  department  which 
are  designed  to  reach  target  audiences 
and  maintain  strategic  flexibility  to  stay 
in  the  mainstream  of  information  provid¬ 
ers.” 

Commenting  that  in  the  past  the  news¬ 
paper  industry  has  been  able  to  imple¬ 
ment  new  technology  “at  its  own  pace,” 
Marbut  said  the  1980’s  will  bring  an  end 
“to  the  luxury  of  introducing  technology 
at  our  speed.” 

“The  new  technology  is  being  intro- 
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duced  into  a  common  arena,”  he  added, 
which  is  “blurring  the  distinctions  be¬ 
tween  media  .  .  .  Advertisers  will  have 
the  means  to  judge  our  (newspapers) 
track  record  as  never  before.  They  will 
expect  us  to  become  much  more  effec¬ 
tive  at  telling  them  how  to  target  their 
markets.” 

Also  featured  on  the  program  were 
several  executives  from  the  International 
Paper  Company.  In  discussing  future  de¬ 
velopments  in  newsprint  production, 
they  predicted  lightweight  (27.5  lbs) 
newsprint  will  become  the  basic  product 
supplied  to  the  newspaper  industry. 

“The  trend  to  lighter  basis  weight 
newsprint  will  be  done  in  an  orderly  fash¬ 
ion  to  meet  users’  needs,”  assured 
James  Tisdale,  vice  president  of  IP’s 
western  division. 

Noting  that  27.5  lbs  newsprint  is  less 
costly  to  produce  and  gives  a  higher  yield 
from  raw  materials,  Tisdale  said  no  loss 
of  printing  quality  is  expected  with  the 
lighter  weight  paper. 

He  cited  reduced  mailing  and  shipping 
costs  and  easier  storage  and  handling  as 
some  of  the  advantages  newspapers  will 
gain  from  switching  to  lighter  newsprint. 

The  results  of  International  Paper’s 
experiment  in  making  newsprint  from 
kenaf  grown  in  Yuma,  Arizona  were  pre¬ 
sented  by  Michael  Hardy,  manager  of 
technical  services. 

Hardy  said  his  company  “had  out¬ 
standing  results”  in  making  newsprint 
from  kenaf  which  would  be  “accepta¬ 
ble”  to  newspapers  but  added  there  are 
“an  awful  lot  of  areas  to  worry  about”  in 
respect  to  kenaf  s  future  use. 

“There  is  a  genuine  risk  in  basing 
newsprint  on  an  agricultural  crop,” 
Hardy  explained.  “Frost  will  the  stuff  at 
a  moment’s  notice.  We  haven’t  even  es¬ 
tablished  how  much  it  will  cost  to  grow 
an  acre  of  it.  I  would  not  venture  a  guess 
on  kenafs  impact  on  newsprint  costs, 
but  hopefully  it  would  bring  it  down.” 

Hardy  said  kenafs  big  advantage  is 
that  it  provides  “a  new  source  of  fiber.” 

“We  need  that  safeguard  for  the  same 
reason  we’re  using  recycled  newsprint,” 
he  stated.  “The  utilization  of  kenrf fiber 
could  be  applied  to  making  higher  grades 
of  paper.  Interest  in  it  will  continue  to 
grow.” 

Another  factor  adding  to  the  cost  of 
producing  newsprint  from  kenaf,  which 
Hardy  cited,  is  the  necessity  of  making 
high  density,  one-inch  cubes  from  the 
fibers  which  must  be  cleaned  of  all 
foreign  matter  before  processing  begins. 

L.J.  Rothwell,  vicepresident,  en¬ 


gineering  of  Southam  Press,  Ltd.  in 
Canada,  told  his  RIT  audience  to  “avoid 
thinking  of’  emerging  videotext 
technologies  “as  an  electronic  news¬ 
paper.  It  is  a  totally  new  medium,  a  de¬ 
mand  medium  from  which  you  only  get 
information  by  asking  for  it.” 

Saying  “it  is  reasonable  to  expect” 
that  videotext  systems  will  offer  users 
“typewriter  like  keyboards”  for  access¬ 
ing  information,  Rothwell  described 
these  systems  as  being  “a  home  compu¬ 
ter  and  electronic  newspaper  combined 
with  limitless  capacities.” 

Rothwell  continued  that  videotext  sys¬ 
tems  will  not  “lend  themselves  to  com¬ 
peting”  with  existing  news  organiza¬ 
tions.  “Videotext  will  offer  new  oppor¬ 
tunities  while  the  present  product  con¬ 
tinues  in  demand,”  he  said.  “There  will 
be  a  need  to  distribute  information  both 
in  newsprint  and  electronically  to  meet 
the  different  needs  of  browsing  and  the 
demand  for  specific  types  of  informa¬ 
tion.” 

Rothwell  offered  several  advantages 
he  believes  telephone  companies  like 
AT&T  and  GTE  have  over  cable  com¬ 
panies  as  common  carriers  of  electronic 
home  information.  They  are: 

The  phone  coimpany  already  has  in 
place  facilities  providing  two-way  access 
to  most  homes; 

The  switching  capability  of  the  phone 
network  is  “better  for  more  direct  com¬ 
munication”; 

The  phone  company  offers  the  possi¬ 
bility  of  delivering  messages  on  vid¬ 
eotext  from  one  individual  subscriber  to 
another,  which  Rothwell  called  “elec¬ 
tronic  mail;”  and 

The  phone  company’s  network  “in¬ 
corporates  monitoring  and  billing  capa¬ 
bility.” 


INTEGRATED  COMMUNICATIONS  is 
represented  by  the  picture  on  the  cover 
of  the  Horte-Honks  annual  report  (E&P, 
May  17).  Note  the  Great  Dane's  sharp 
teeth  aren't  piercing  the  news.  Mother  is 
waiting  for  a  shopper,  and  Father  prob¬ 
ably  is  wishing  the  repairman  would 
hurry  up  with  that  tv  antenna  job. 
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If  you’ve  been  waiting  for  the  future  to  bring 
the  most  sophisticated  terminal  in  portable 
form,  wait  no  more.  It’s  here.  Telcon’s 
Ambassador.  Look  closely  at  some 
of  these  features:  Full  Screen  Dis¬ 
play  Capability  combined  with  40  or  80 
Column  Printing,  Instantaneous  Cassette 
Memory  up  to  80K.  Bubble  Memory  up  to 
64K,  Auto  Word  Wrap,  every  desired  Text 
Editing  Feature.  Communicate  anywhere  in 


lelcon’^ 


the  world  using  Standard  ANPA  bureau  pro¬ 
tocol,  conventional  or  time  sharing,  transmit 
in  5,  6.  7  or  8  level  code  at  data  rate 
keyboard  selected  anywhere  from 
45.5  toSBOO  baud.And  there’s  more. 
The  Telcon  Ambassador  is  so  rugged,  you 
can  treat  it  like  an  ordinary  piece  of  lug- 
gage.  Call  or  write  for  a  brochure  on  the 
Amoassador  I  or  Ambassador  II,  don’t  wait 
■  i  I  III  iCdl  for  the  future,  it's  here  today  at  Telcon. 


TELECOMMUNICATION  SYSTEMS  AND  EQUIPMENT 


Mousmcs.  MC. 

1401  N. W.  B9th  St.  •  Ft.  Lauderdale.  FL  33309  •  t305)  971-2250  •  TWX  510-956-9412 

Winrtilphli;  P.O.  Bax  SS3  •  Morrisville.  RA 19067  >(215)  547-1092 
LmhImk  76  Shoo  Lane  •  Suite  307  •  London.  England  EC4A3JB  •  01-353^821 
Caroeae:  Eaquina  Oe  Madrices-Centro  •  Edificio  LHue  #82  •  Caracas.  Venezuela  •  Telephone  (58-2)  81-^74 

■Hatritetad  ky: 

Amfax  CommunicsUxis.  Inc.  "Suite  203  *49  Pleasant  St.  'S.  Weymouth.  MA  02190*  (617)  337-3415 
Canfax  Communication).,  Inc.  •  Suita  6  •  8180  Devonshire  •  Mt.  Royal.  Que.  H4P  2K3  •  (514)  737-8696 


See  us  at  Booth  #761.  ANPA/RI 


Acting  News  Council  post  goes 
to  Minneapolis  ombudsman 


Richard  P.  Cunningham,  reader’s  rep¬ 
resentative  for  the  Minneapolis  Tribune, 
will  begin  a  six-month  stint  as  an  acting 
associate  director  of  the  National  News 
Council  in  New  York  by  mid-Summer. 
He  will  travel  to  London  during  that  term 
for  a  one-month  study  of  the  British 
Press  Council. 

Cunningham  joins  the  New  Council  in 
a  joint  arrangement  as  one  of  two  recip¬ 
ients  of  the  annual  Robert  W.  Smith 
Sabbatical  Award  given  by  the  Min¬ 
neapolis  Star  and  Tribune.  This  is  the 
first  year  the  sabbatical  has  been 
awarded  to  more  than  one  person. 

The  other  winner  in  Minneapolis  is 
Ronald  J.  Pfannsmith,  assistant  foreman 
(nightside)  in  the  composing  room. 
Pfannsmith,  with  his  award,  plans  to  re¬ 
search  Alport  syndrome,  a  hereditary 
disorder  characterized  by  deafness,  oc¬ 
casional  ocular  defects  and  kidney  fail¬ 
ure — a  disease  of  which  he  is  a  victim. 
He  will  incorporate  his  study  into  a  per¬ 
sonal  journal. 

Cunningham  is  a  graduate  of  Birming¬ 
ham-Southern  College  and  his  first 
newspaper  job  was  with  the  Hartford 
(Conn.)  Courant,  where  he  was  a  report¬ 
er  until  1952,  when  he  moved  to  the 
Durango  (Colo.)  Herald-News.  He  was 
later  managing  editor  until  he  joined  the 
Minneapolis  Tribune  in  1956  and  worked 
as  copy  editor,  assistant  to  the  Sunday 
editor  and  general  assignment  reporter. 
He  specialized  in  human  relations  report- 


AP  bureau  chief 
says  computers  will 
not  replace  reporters 

Despite  computers,  VDTs  and  cable 
transmission  of  news,  the  bottom  line  for 
journalism  will  still  be  skilled  writers,  re¬ 
porters  and  editors,  Howard  Graves, 
president  elect  of  the  Society  of  Profes¬ 
sional  Journalists,  told  more  than  500 
participants  at  the  Northern  Arizona 
University — sponsored  “Communica¬ 
tions  in  the  80s’’  spring  conference. 

Graves,  who  keynoted  the  three-day 
conference  sponsored  by  the  NAU  De¬ 
partment  of  Journalism,  emphasized  that 
no  matter  how  sophisticated  the  technol¬ 
ogy,  it  would  not  replace  the  basic  qual¬ 
ities  needed  in  a  jounalist. 

“Any  of  you  who  enter  this  profession 
will  have  to  have  determination,  curious- 
ity,  desire  and  the  ability  to  relay  infor¬ 
mation  accurately  and  fairly,”  he  said. 

Graves,  bureau  chief  for  Associated 
Press  in  Portland,  Ore.,  cautioned  jour¬ 
nalists  to  be  careful  about  becoming  part 
of  the  “plugged-in  society — a  society 
which  relies  upon  machinery  to  do 
everything  for  it.  Instead,  you  have  to 


Richard  P.  Cunningham 


ing  until  1968  when  he  became  assistant 
city  editor. 

In  1972,  Cunningham  was  appointed 
reader’s  representative  and  handles 
complaints,  letters  and  conducts  opera¬ 
tions  of  the  Tribune’s  Bureau  of  Accu¬ 
racy  and  Fair  Play. 

The  Smith  Sabbatical  memorializes 
the  intellectual  curiosity,  humanity, 
breadth  of  interest  and  professional 
standards  that  marked  the  career  of  the 
late  Robert  W.  Smith,  publisher  of  the 
newspapers  from  1973  until  his  death  in 
1975. 


help  interpret  to  society  what  is  happen¬ 
ing  to  it  and  for  it.” 

Graves’  remarks  highlighted  a  series  of 
panel  discussions  and  workshops  in 
which  more  than  20  national  authorities 
in  news,  public  relations,  advertising, 
electronic  communications  and  photo¬ 
graphies  focused  upon  what  they  per¬ 
ceived  as  trends  in  mass  communica¬ 
tions. 


LaChance  agrees 
to  leave  union  post 

Douglas  LaChance,  head  of  the 
Newspaper  and  Mail  Deliverers  Union  of 
New  York,  has  “suspended  himself’ 
from  all  duties  as  president  in  order  to 
comply  with  a  court  order  resulting  from 
his  conviction  on  extortion  and  rack¬ 
eteering  charges  earlier  this  month 
(E&P,  May  24.) 

Trial  Judge  Milton  Pollack  had  ordered 
LaChance  to  withdraw  from  the  union 
office  as  a  special  bail  condition. 

LaChance’ s  sentencing  is  scheduled 
for  June  26.  LaChance  has  indicated  that 
he  intends  to  appeal. 


Valley  Times  sold 

The  Palo  Verde  Valley  Times,  Blythe, 
California,  has  been  sold  to  Mr.  and  Mrs. 
Robert  Cribb  of  Camarillo  and  Mr.  and 
Mrs.  Bruce  Wright  of  Manteca. 

They  purchased  the  newspaper  from 
Cox  Enterprises  of  Atlanta. 

Cribb  recently  retired  as  publisher  of 
the  Camarilla  (Calif.)  Daily  News  and 
the  Simi  Valley  (Calif.)  Enterprise  and 
Wright  resigned  late  last  year  as  pub¬ 
lisher  of  the  Manteca  (Calif.)  Bulletin. 
They  own  a  number  of  other  newspapers 
in  Utah,  California,  Montana,  and  Ore¬ 
gon. 

Bartos  honored 

Rena  Bartos,  senior  vicepresident,  di¬ 
rector  of  communications  development 
at  J.  Walter  Thompson  Company,  has 
been  named  Advertising  Woman  of  the 
Year  by  Advertising  Women  of  New 
York,  Inc. 


Writing  coach 

(Continued  from  page  32) 


every  story  that  crosses  their  desks  or 
shows  up  on  their  video  terminals.  But 
we  also  don’t  want  to  discourage 
copyreaders  from  thorough,  creative 
editing  so  that  they  consider  themselves 
only  typo-correctors. 

“Somewhere  between  the  poles  of 
copyreader  rewrites  and  simple  proof¬ 
reading  lies  a  significant  and  valuable 
contribution  that  we  should  want  our 
copyreaders  to  make  to  good,  accurate 
writing  in  our  newspapers,”  he  said. 

Leonard  Pardue,  managing  editor  of 
the  Louisville  Times,  said  newspapers 
have  to  be  easy  to  use  and  need  to  be 
good  companions.  He  urged  editors  to 
guard  against  “being  the  kind  of  friend 
who  only  wants  to  have  a  long,  serious 
conversation  with  you.  This  is  just  not 
how  people  are.” 

Readers  want  diversion  and  enter¬ 
tainment  along  with  the  serious  stuff,  he 
said. 

Others  on  the  program  included  Sylvia 
Warner,  editor  of  the  Greenville  (Mich.) 
News;  Ron  Hosie,  metropolitan  editor  of 
the  Dayton  Daily  News;  John  Blue, 
former  editor  of  the  Southeast  Missou¬ 
rian  in  Cape  Girardeau,  and  Lydel  Sims, 
columnist  for  the  Memphis  Commercial- 
Appeal. 

Critiques  of  April  24th  issues  of  news¬ 
papers  represented  at  the  seminar  were 
done  by  Fibich  for  papers  over  30,000 
circulation,  Boyer  for  papers  under 
30,000  and  news  stories  were  reviewed 
by  Blue.  Fifty  seven  writers  and  editors 
attended. 

Sims  listed  several  misuses  of  the  lan¬ 
guage,  including  a  quotation  from  a  news 
story:  “A  lot  of  people  are  running 
around  with  their  heads  in  the  sand.” 
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Full  color! 
Fkill  newspaper! 


The  Faustel  FLEXONEWSPRINTER 
gives  you  multi-color  printing  capability 
without  reducing  the  number  of  pages  you  can  print. 


From  Faustel,  Inc.,  the  leading 
manufacturer  of  high-speed 
flexo  imprinters  for  the  gravure 
publication  press,  comes 
the  FLEXONEWSPRINTER. 

The  result  of  over  twenty  years 
of  leadership  in  flexographic 
printing  technology,  the  Faustel 
FLEXONEWSPRINTER  is  a  high 
speed  (70,000  papers  per  hour) 
printing  machine  that's  compatible 
with  existing  equipment  and 
pressroom  facilities.  It  combines  the 
latest  photopolymer  printing  plate 
technology  with  unique  water-based 
inks  to  produce  high  quality 
color  graphics  with  minimum 
ink  strike-through. 


To  insure  application  flexibility, 
compact  printing  units  are  designed  in 
modules  of  one  color  deck.  Compact 
modules  can  be  arranged  to  allow 
printing  of  up  to  four  colors  on  either 
or  both  sides  of  one  web  or  multi  webs. 
Modules  can  be  assembled  to  be 
either  left-  or  right-hand,  and 
each  module  is  fully  machined  so 
that  additional  modules  may 
be  field-retrofitted  at  a  future  date. 

For  details  on  this  remarkable 
new  printing  machine,  visit  the  Faustel 
display  at  the  June  ANPA/RI 
Production  Management  Conference 
in  Atlanta  (Booth  #2350)  or  write  us 
at  the  address  below. 


FAUSTEL,  INC. 

12801  W.  SILVER  SPRING  ROAD,  BUTLER,  Wl  53007, 414-781-9760  TELEX  2-6772 
FLEXOGRAPHIC  PRESSES  &  IMPRINTERS*  COATERS-LAMINATORS 


5  minutes  of  news  published  in  daily  newsletter 

Dayton  (Ohio)  Daily  News,  in  a  con¬ 
tinuing  plan  to  make  the  newspaper  more 
readable  and  useful  to  its  readers,  has 
instituted  the  “Newspaper  Newsletter”. 

Editor  Arnold  Rosenfeld  was  con¬ 
cerned  about  the  amount  of  valuable  in¬ 
formation  the  newsoom  receives  daily, 
but  can  not  use. 

Said  Rosenfeld,  “The  Newsletter 
gives  us  the  place  to  present  these  in¬ 
teresting  and,  sometimes  rather  unusual 
subjects.  The  Newsletter  serves  its  read¬ 
ers  by  delivering  items  of  personal  bene¬ 
fit  and  of  academic  interest,  in  that  or¬ 
der.” 

The  Newsletter’s  first  tool  is  simplifi¬ 
cation.  It’s  that  two  inches  of  a  30-inch 
story  that  the  readers  will  benefit  by  or 
react  to.  It  deals  with  the  subdivisions  of 
the  “What”  in  the  five  W’s — What?  So 
What  and  Now  what?  It’s  the  “gee 
whiz!”  page  of  the  newspaper. 

The  Newsletter  runs  Monday  through 
Friday  and  is  compiled  and  edited  by 
Charles  Stough.  A  veteran  reporter  and 
copy  editor,  Stough  has  been  with  the 
Daily  News  for  eight  years. 

Stough  feels  the  Newsletter  is  primar¬ 
ily  active,  rather  than  reactive.  He  con¬ 
trasts  it  with  the  reactive  nature  of  the 
last  newspaper  advancement,  the  Action 
Line. 

Stough  summed  up,  “An  Action  Line 
is  the  lifeguard  at  the  beach,  a  Newslet¬ 
ter  is  a  map  of  the  deep  spots.” 

Guild  countersues 
Phoenix  Newspapers 

The  Newspaper  Guild’s  Phoenix  unit, 
four  of  its  officers  and  a  Guild  interna¬ 
tional  representative  have  filed  a  $15  mil¬ 
lion  countersuit  against  Phoenix  News¬ 
papers,  Inc.,  publisher  of  the  Arizona 
Republic  and  Phoenix  Gazette. 

Phoenix  Newspapers  filed  a  $10  mil¬ 
lion  libel  suit  in  April,  charging  a  Phoenix 
weekly  newspaper — New  Times 
Weekly — with  libel  for  alleging  that  the 
Phoenix  dailies  engaged  in  illegal 
wiretapping  of  phones  of  union  activists. 

At  the  same  time,  in  a  $50  million  suit, 
the  Guild  was  accused  of  libel  for  its 

contenfion  that  the  Ph^nix  Newspapers  Emplovee  old  prograiTi  ropoils  oarlv  success 

maintained  a  hit  list  of  persons  to  be  *  '  i  # 

purged  from  the  company.  Capital  City  Press,  publisher  of  the  Of  the  20  employees,  12  came  to  EAP 

In  its  cOuntersuit,  the  Guild  and  its  Baton  Rouge  (La.)  Morning  Advocate  by  themselves,  six  were  referred  by 
members  allege  that  the  libel  suit  against  and  States  Item  has  joined  the  growing  supervisors,  and  2  were  referred  by  fam- 
it  has  damaged  their  name  and  profes-  number  of  newspaper  companies  which  ily  members. 

sional  reputations.  have  begun  employee  assistance  pro-  “We  feel  the  EAP  is  working  very  well 

In  a  related  suit,  the  secretary  of  the  grams  to  cope  with  personal  problems  for  us,”  the  company  stated.  “We  have  a 
Phoenix  Guild,  who  was  fired  after  seven  such  as  alcoholism,  drug  abuse,  and  mar-  stable  personnel  situation,  so  we  feel  that 
years  as  a  reporter  for  the  Arizona  Re-  ital  troubles,  (E&P,  Nov.  17).  oftheemployeeswhohavecurrentprob- 

public,  has  filed  a  countersuit  against  the  Capital  City  reports  in  its  first  three  lems  are  using  the  program.” 

company  and  the  managing  editor,  city  months  of  operation  44  persons  utilized  Problems  EAP  has  dealt  with  include 
editor  and  assistant  city  editor  for  $2  mil-  EAP’s  services  including  20  of  the  com-  alcoholism,  drug  abuse,  marital  rela- 
lion.  Guild  secretary  Bonnie  Bartak  al-  pany’s  725  employees.  The  other  24  per-  tions,  finances,  legal,  emotional,  and 
leges  that  the  three  editors  defamed  her  sons  helped  by  EAP  were  members  of  children, 
and  her  reputation  as  a  reporter.  the  employees’  families. 
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Mr.  PublisherorGeneral  Manager:  Have  you  ever  felt  life  Ihis? 

'lYn  just  toobusy  to  come  up  with  ideas, 
and  without  apromotion  d^iartment, 
what  can  Ido?" 


Join  INPA.  Where  else  can  you  buy  promotion 
ideas  for  as  little  as  $75  a  year?  That's  right. 

There  aren't  many  bargains  these  days,  but  the 
best  around  is  membership  in  the  International  News- 
pap)er  Promotion  Association  (INPA). 

As  a  member  of  INPA  you  receive  the  following 
six  special  publications.  They're  worth  more  than 
your  dues  for  several  years. 

Here's  what  you  get  as  a  new  member: 
"Promoting  the  Total  Newspaper,"  o.  122-page  hand¬ 
book  filled  with  everything  you  need  to  know  to 
promote  your  newspaper  better. 

"INPA  Idea  Newspaper," 40  pages  of  the  best  news¬ 
paper  promotion  ads.  They're  reduced  in  size  but 
large  enough  to  "borrow"  copy  and  art  ideas. 

"What's  In  It  For  Me?',' a  complete  ad  campaign  of  12 
full  page  ads  designed  to  increase  circulation  among 
various  newspaper  reader  groups. 

"Guide  to  Marketing  Planning',' a  basic  outline  to 
plan  your  newspaper's  promotion  program. 

"Survey  ol Newspaper  Promotion  Departments," a 
survey  of  how  newspaper  promotion  departments 
work,  how  much  they  spend,  and  where  they  spiend  it. 
"INPA  yedrjbook,"a  roster  of  more  than  1300  INPA 
members,  a  recap  of  the  annual  INPA  conference,  a 
list  of  winners  from  the  Editor  &  Publisher  promotion 
contest,  plus  much  more. 

That's  just  what  you  get  for  joining. 

Once  you're  a  member  of  INPA,there  is  the 
monthly  Idea  Newsletter  filled  with  ideas  in  every  area 


of  advertising  and  circulation  promotion,  public 
service  programs,  and  research  surveys. 

Your  INPA  membership  makes  you  eligible  to 
attend  INPA's  annual  international  conference,  its 
region  and  division  meetings  in  North  America  and 
Europe,  and  seminars— where  you  can  meet  and 
work  and  learn  from  the  best  newspaper  promotion 
experts  in  the  world. 

Add  to  that  the  special  member  rates  for  INPA 
publications  on  research,  advertising,  and  public 
service  programs.  Plus  discount  prices  for  cassettes 
and  videotapes  of  the  best  promotion  ideas  for  radio 
and  television  commercials  to  increase  circulation. 

And  if  all  that  wasn't  enough,  there  is  help  and 
advice  available  from  countless  sources  within  INPA, 
including  a  research  advisory  committee  and  INPA's 
"Idea  Retrieval  System"  at  the  international  head¬ 
quarters  at  Reston,  Virginia. 

What  does  an  INPA  membership  cost';’  Surpris¬ 
ingly  little. 

Check  the  membership  coupon  below  for  your 
circulation  size.  Surprised'?’  We  think  INPA  offers  you 
more  for  your  membership  dollar  than  any  other  news 
piaper  association.  Send  in  your  application  today! 


INTIRNATIONAL  NEWSPAPER  PROMOTION  ASSOCIATION 


MEMBERSHIP  APPUCATION 

I  apply  for  voting  membership  in  the  International  Nevrepaper 
Promotion  Association 

_ Circulation _ Annual  Dues _ 

Under  15,000 . $  7500 

15,000-49,999 . $105.00 

50,000-99,999 . $135.00 

100,000-199,999 . $200.00 

200,000  and  over . $250.00 

Check  attached - (Make  payable  to  International  Newspaper 

Promotion  Association) 

Please  bill  us - (If  billed,  allow  4-6  weeks  for  receipt  of  payment 

and  processing) 


Mail  application  to  INPA, 

1 16(X)  Sunrise  Valley  Dnvs,  RestoaVA  22091 

Newspaper - 

Address - 


City - 

State  or  Province - 

Your  name _ 

Title _ 


-Zip 


Phone  Number 


Volcano 

(Continued  from  page  9) 


In  Yakima,  Washington,  85  miles 
northeast  of  the  volcano’s  crater, 
600,000  tons  of  ash  (1.2  billion  pounds) 
blanketed  downtown,  according  to  esti¬ 
mates  by  the  Yakima  Herald  Republic. 

“We’re  right  in  the  center  of  the 
heaviest  fallout.  In  some  places  there’s 
up  to  two  inches,  stated  the  Herald  Re¬ 
public’s  city  editor,  James  Wallace.  “It 
presented  monumental  problems.  The 
entire  city  was  locked  in.  We  couldn't 
get  out  and  a  lot  of  our  people  couldn’t 
get  in.  The  ash  ruined  the  city’s  sewage 
plant.  We  have  to  dump  raw  sewage  into 
the  Yakima  River  which  is  one  of  the 
prettiest  rivers  you’d  want  to  see.’’ 

When  the  eruption  occurred  at  8:.J0 
A.M.,  the  Herald  Republic  became  be¬ 
sieged  by  so  many  phone  calls  from 
people  “looking  to  the  newspaper  to  find 
out  what  was  happening,”  its  switch¬ 
board  went  dead  from  the  overload. 

Wallace  rushed  out  to  a  pay  phone  to 
reach  his  reporters  and  confer  with  the 
paper’s  top  management. 

“We  jumped  Monday’s  paper  to  make 
the  first  eight  pages  a  special  open  sec¬ 
tion.  We  certainly  had  volumes  of  copy 
to  fill  it.  We  ran  40  local  stories  plus 
photos.  Tuesday’s  paper  had  10  open 
pages  and  went  color.  Wednesday  had 
eight  pages,  and  Thursday  had  eight 
pages  of  all  volcano  news.” 

The  ash  made  driving  impossible  and 
reporters  had  to  “trudge  through  it  on 
foot,”  Wallace  said.  The  paper  equipped 
them  with  surgical  masks  to  keep  the  ash 
out  of  their  lungs.  Photographers  also 
encountered  problems  with  “the  black¬ 
ness.  Nobody  could  see.” 

The  volcanic  fallout  left  the  Herald 
Republic  without  its  300  carriers.  Parents 
refused  to  let  their  children  out  of  the 
house. 

Circulation  and  advertising  people  de¬ 
livered  the  paper  instead,  using  company 
vehicles  where  possible. 

“We  were  only  able  to  reach  32,000 
homes  in  Yakima,’’  Wallace  said, 
“though  our  circulation  area  is  much 
wider.  We  left  the  paper  on  every 
doorstep  in  town,  subscribers  and  non 
subscribers  alike.  We  also  sent  out 
trucks  to  central  distribution  points  and 
used  radio  and  tv  bulletins  to  tell  people 
where  to  go  to  pick  up  a  paper.” 

The  Herald  Republic  printed  over 
60,000  copies  instead  of  its  normal  40,000 
daily  on  the  day  after  the  eruption  and 
came  out  with  10,000  copies  of  a  special 
16  page  edition  which  combined  its  May 
19  and  May  20  volcano  coverage. 

“People  were  lining  up  to  buy  the  pa¬ 
per,”  Wallace  said.  “Some  were  buying 
200  or  500  copies  at  a  time,” 

Three  to  four  inches  of  volcanic  ash 
descended  on  Moses  Lake  150  miles 
40 


from  Mount  St.  Helens.  The  fallout  shut 
down  the  7,000  daily  Columbia  Basin 
Herald  for  three  days,  from  May  19  to 
May  21.  The  paper  resumed  its  evening 
publication  on  May  22. 

“All  the  roads  were  closed.  There  was 
no  way  we  could  get  the  paper  out,” 
remarked  editor  Bill  Cockshott.  “But 
there  were  no  equipment  failures.  We 
sealed  off  the  doors  and  windows  with 
weatherstripping.  The  stuff  feels  like  dry 
cement.  It  was  like  being  in  a  continual 
desert  sandstorm.” 

Cockshott  had  his  reporters  “on  the 
job,  walking  or  riding  ten  speed  bicy¬ 
cles”  despite  the  three  day  shut  down. 

“We’re  planning  a  special  souvenir 
edition  with  comprehensive  coverage  of 
the  disaster,”  he  said. 

The  Spokane  Spokesman-Review ,  240 
miles  east  of  the  volcano,  had  “a  great 
deal  ”  of  its  72,000  circulation  not  deliv¬ 
ered  the  first  two  days  (May  19  and  May 
20)”  after  the  eruption.  The  paper  deliv¬ 
ered  Monday’s  and  Tueday’s  edition  to 
subscribers  along  with  its  Wednesday, 
May  21  edition. 

City  editor  Rob  Allen  said  the  paper’s 
computers  weathered  the  ash  in  good 
shape  but  several  VDT’s  broke  down. 

“We  had  our  technical  services  clean¬ 
ing  and  vacuuming  two  days  running. 
They  were  cleaning  as  we  were  work¬ 
ing,”  he  stated. 

“We  had  an  airplane  with  a  photog¬ 
rapher  in  the  air  by  10:30  A.M.  on  the 
day  the  volcano  went  off,”  Allen  con¬ 
tinued.  “They  were  at  the  mountain  by 
noon  and  taking  pictures  at  10,000  feet. 
The  photographer,  Chris  Anderson,  then 
went  to  Kelso  and  flew  with  the  national 
guard  helicopters.” 

The  ash  fallout  prevented  the  pilot  and 
Anderson  from  landing  in  Spokane  on 
their  return.  They  flew  on  to  Lewiston, 
Idaho  where  they  got  stuck  for  two  days. 
The  Lewiston  Moring  Tribune  processed 
Anderson’s  film  and  sent  it  over  the  AP 
wire  to  the  Spokesman-Review. 

When  Anderson  finally  walked  into 
the  paper’s  newsroom,  the  staff  greeted 
him  with  cheers,  Allen  noted.  “For  a 
while  we’d  lost  track  of  him.” 

The  day  before  the  volcano  blew,  two 
reporters  and  a  photographer  from  the 
Longview  Daily  News  conducted  the  last 
interview  with  84  year  old  Harry  Truman 
at  his  Spirit  Lake  home  on  the  slopes  of 
Mount  St.  Helen.  The  next  day 
mudslides  from  the  eruption  obliterated 
Spirit  Lake. 

“Truman  has  to  be  dead.  There’s  30 
feet  of  mud  on  top  of  his  house,”  re¬ 
marked  Bob  Gaston,  the  Daily  News’s 
managing  editor.  “Our  people  also  inter¬ 
viewed  two  scientists  who  owned  a  cabin 
on  the  lake  and  were  taking  readings.  I’m 
afraid  they’re  dead  too.  I’m  real  glad  the 
mountain  didn’t  blow  up  while  our 
people  were  up  there.” 

Longview  was  “not  in  the  path  of  the 
ash,”  on  May  18  GastOn  said,  but  the 


town  experienced  considerable  damage 
from  the  volcano’s  blast. 

“We’re  35  miles  west  of  the  mountain. 
When  it  blew,  the  whole  north  face  fell 
off  and  we  had  considerable  flooding  in 
our  community  from  the  Toutle  River.  A 
good  many  houses  were  knocked  away.” 

An  earth  dam  created  by  mud  and 
rock  slides  finally  held  back  the  flood 
waters.  When  concern  arose  that  the 
water  build  up  might  burst  through  the 
natural  dam,  editor  Gaston  realized  his 
newspaper  lay  in  the  path  the  flood 
would  take. 

“I  told  the  management  that  we  might 
get  flooded  out,  but  we  didn’t  have  any 
plans.  Our  sister  paper  is  the  Bellevue 
Journal-American .  We  might  have 
printed  there.” 

Gaston  said  his  paper’s  May  19  edition 
carried  42  local  stories  which  filled  up 
seven  open  pages.  “We  continued  that 
pace  right  through  the  week.  We  had  a 
special  issue  earlier  on  March  27  about 
the  volcano.  It  was  12  pages  on  book 
stock  with  no  advertising.  We  printed 
4000  copies  which  sold  out  for  $1 .50  in  a 
day.  A  second  11,000  run  sold  in  a  day, 
and  we’ve  printed  1 1 ,000  more.  We  plan 
to  come  out  with  a  second  special  edition 
later.” 

Mount  St.  Helens  erupted  again  on 
May  25.  This  time  prevailing  winds  blew 
the  ash  over  Longview  where  it  mixed 
with  rain  and  came  down  as  mud,  the 
Daily  News’s  editor  in  chief,  Ted  M. 
Natt  told  E&P.  He  said  the  paper  experi¬ 
enced  no  delivery  problems  from  the 
second  eruption. 

The  following  day.  May  26,  warm 
weather  dried  out  the  ash,  and  the  Daily 
News’s  reporters  rigged  panty  hose  over 
their  cars  intake  systems  to  keep  the 
stuff  from  clogging  the  engines. 

The  Bellevue  Journal-American, 
27,000  daily,  sold  more  than  70,000  copies 
of  its  souvenir  volcano  edition  in  72 
hours.  The  cover  featured  a  full  page 
color  photograph  of  the  exploding  volcano 
which  was  taken  by  Roger  Werth,  a 
photographer  for  the  Longview  Daily 
News. 

The  Daily  News  copyrighted  Werth’s 
photo  of  the  erupting  volcano.  It  ap¬ 
peared  on  the  June  2  cover  of  Time 
magazine. 

Enough  ash  fell  on  Missoula,  Montana 
400  miles  east  of  the  volcano  to  “disrupt 
life  more  than  anything  in  recent  mem¬ 
ory,”  commented  the  Missoulian's  news 
editor,  Gary  Moseman.  “The  cloud  hit 
here  8  P.M.  Sunday  and  shut  everything 
down.  The  stuff  is  everywhere.  It  just 
hangs  in  the  air.” 

Moseman  said  about  14  inch  of  ash 
coated  the  city. 

“On  Monday  we  were  about  two- 
thirds  delivered,”  he  observed  of  his 
32,000  morning  daily.  “We  left  it  up  to 
out  paper  carriers  to  decide  if  they 
wanted  to  brave  it.” 

(Continued  on  ne.xt  page) 
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(Continued  from  page  40) 

Moseman  said  the  volcanic  ash  af¬ 
fected  some  of  the  Missoulian’s  air  con¬ 
ditioning  but  the  tech  crew  had  freon  bot¬ 
tles  in  stock  to  prevent  equipment  from 
overheating. 

“They  were  spraying  freon  on  the 
typesetting  cartridges  and  computer  ter¬ 
minals  to  cool  them  off.  The  computers 
themselves  were  adequately  sealed  and 
used  recycled  air.  We  sealed  off  our  disc 
drive  too,”  he  stated. 

The  ash  forced  most  of  Missoula’s 
businesses  to  shut  down  for  several 
days,  Moseman  added.  As  a  result,  ad¬ 
vertising  fell  off  and  “that  created  some 
headaches  for  us.” 

The  picture  editor  of  the  San  Jose 
Mercury-News  and  one  of  the  paper’s 
photographers,  George  Wedding,  hap¬ 
pened  by  chance  to  be  within  earshot  of 
the  volcano’s  eruption. 

“We  were  both  vacationing  in  Wash¬ 
ington  on  Sunday,”  explained  picture 
editor  David  Yarnold.  “1  was  with 
photographer  friends  from  the  Seattle 
Post-Intelligencer  and  George  was  with 
friends  from  the  Everett  Herald.  We  both 
heard  the  thing  explode  and  went  into 
motion.  Wedding  went  to  Mount  St.  Hel¬ 
ens  and  was  transmitting  pictures  Sun¬ 
day  night.  I  started  doing  graphics  by 
phone.  1  came  home  to  San  Jose  on 
Monday.” 

Yarnold  formerly  had  been  the  chief 
photographer  from  the  Longview  Daily 
News.  As  a  result,  he  knew  the  region 
“like  the  back  of  my  hand.  It  helped  me 
plan  the  logistics.” 

Photographer  Wedding  managed  to  get 
on  one  of  the  helicopters  dispatched  on  a 
rescue  patrol,  Yarnold  related.  From  the 
chopper,  “George  took  the  picture  of  the 
body  lying  in  the  back  of  the  pickup 
truck.  It  ran  across  the  country.  I  put  out 
a  copyright  on  it  and  negotiated  the 
rights  with  an  agency.  Life  has  bought  it, 
Der  Stern,  and  a  lot  of  others  around  the 
world.” 

Yarnold  said  Wedding  also  took  the 
picture  “of  the  helicopter  that  landed  in 
an  ash  covered  mountainside”  which,  he 
reported,  was  printed  in  the  New  York 
News,  the  New  York  Times,  the  Los 
Angeles  Times,  and  the  San  Francisco 
Examiner  among  others.  That  photo  has 
been  copyrighted  by  the  Mercury-News. 


John  P.  Feeley 

John  P.  Feeley,  56,  editor,  Norristown 
(Pa.)  Times  Herald,  died  May  17  of  an 
apparent  heart  attack  in  New  York  City. 
A  native  of  the  Bronx,  Feeley  was  editor 
and  general  manager  of  the  Danville  (Pa.) 
News  for  12  years.  He  also  was  an  edito¬ 
rial  writer  for  the  Philadelphia  Bulletin 
before  joining  the  Times  Herald  in  1966. 
He  served  as  president  of  the  Pennsyl¬ 
vania  Society  of  Newspaper  Editors. 


Bi-lingual  Fla. 
weekly  informs 
Cuban  refugees 

When  the  Crestview  (Fla.)  Okaloosa 
News-Journal/Bayou  Times  editor  A1 
Palmer  learned  that  planeloads  of  Cuban 
refugees  would  be  housed  at  nearby  Fort 
Walton  Beach,  Fla.  he  formulated  a  plan 
to  make  some  of  the  10,000  feel  a  little 
more  welcome. 

With  the  okay  from  general  manager 
Rose  Gaston,  Palmer  began  a  four-day 
search  for  a  Spanish  speaking  interpreter 
not  already  tied  up  interpreting  at  the 
hastily  erected  “tent  city.” 

Palmer’s  brainstorm  was  to  take  the 
front  page  of  the  Bayou  Times  edition  of 
the  6,000  circulation  weekly  (owned  by 
Scripps  League  of  San  Mateo,  Calif.)  and 
duplicate  the  stories  in  English  and 
Spanish  and  distribute  copies  at  the  re¬ 
fugee  camp. 

Besides  the  frustration  of  three  fruit¬ 
less  days  of  searching  for  an  interpreter. 
Palmer  had  to  plan  his  page  layouts  so 
news  stories  written  by  him  and  news 
editor  Cathy  Palmer  would  be  the  same 
length  and  the  headline  widths  coincide 
in  the  two  languages. 

On  Wednesday  morning.  May  8,  be¬ 
fore  publication  that  afternoon  Palmer 
located  Eglin  Federal  Prison  employee 
Ben  Santoma  who  volunteered  to  trans¬ 
late  the  Palmers’  stories.  In  an  assembly 
line,  Santoma  translated  the  stories  in 
longhand,  Mrs.  Palmer  retyped  them  and 
then  passed  them  on  to  composition  to 
be  set  in  type. 

Extra  copies  were  printed  to  be  dis¬ 
tributed  free  at  the  refugee  center  that 
night .  The  Palmers  already  had  arranged 
with  Eglin  Air  Force  Base  officials  to 
distribute  the  free  copies  within  the  tent 
city. 

Federal  Emergency  Management 
Agency  public  affairs  officer  John  Cole¬ 
man  was  pleased  to  see  the  papers.  One 
of  the  stories  translated  included  rules 
and  regulations  about  the  camp;  and  the 
other  a  general  news  story  about  the 
camp’s  hasty  construction  and  public 
reaction.  “They  (the  Cubans)  are  so 
hungry  to  read  anything,”  Coleman  told 
Palmer.  “They  appreciate  it  so  much.” 
Coleman  also  told  Palmer  copies  of  the 
edition  would  be  forwarded  to  FEMA 
headquarters  in  Washington  along  with 
his  reports. 

Major  John  Toner,  Eglin’s  Public  Af¬ 
fairs  Officer,  also  was  taken  with  the 
Palmers’  idea  for  the  bilingual  paper  and 
followed  suit  with  the  base’s  weekly  pub¬ 
lication. 

The  following  week.  May  15,  the 
Bayou  Times  edition  repeated  the  biling¬ 
ual  edition  following  the  same  pattern. 

The  Palmers  visited  the  camp  shortly 
after  each  edition  was  distributed,  to  see 
if  their  idea  was  well  received  by  the 


A  CUBAN  refugee  reads  a  copy  of 
the  Bayou  Times  that  the  weekly 
newspaper  printed  some  articles  in 
both  Spanish  and  English  for  distribu¬ 
tion  at  the  refugee  camp  at  Eglin  Air 
Force  Base  in  North  Florida, 
people  it  was  intended  to  benefit. 

“There  were  no  papers  in  sight,” 
Palmer  said.  Military  personnel  who  dis¬ 
tributed  said,  “they  got  them  and.  read 
them  from  cover-to-cover  and  then 
tucked  them  away  in  their  tents  for 
safekeeping.” 

Special  section 
on  bridge  disaster 

Bradenton  (Fla.)  Herald  published  a 
special  section  on  the  Sunshine  Skyway 
Bridge  disaster  Monday,  May  12,  follow¬ 
ing  the  May  9  accident  as  a  reprint  of 
coverage  that  appeared  the  previous 
three  days. 

Sales  for  the  four-day  period  increased 
by  14,540  newspapers  and  nearly  1,000 
of  the  special  sections  titled  “The  Day 
the  Skyway  Fell”  (50c  each)  have  been 
sold. 

One  Herald’s  employee,  ad  salesman 
Don  Allbritton,  was  on  the  bridge  at  the 
time,  and  the  Greyhound  bus  which  fell 
into  the  bay  had  just  passed  his  car. 
Allbritton’s  report  of  slamming  on  his 
brakes,  and  starting  to  blow  his  horn  and 
yell  at  other  passing  cars  was  told  in  the 
special  reprint. 

The  back  cover  of  the  section  told 
readers  how  all  employees  had  mobilized 
to  cover  the  disaster. 

David  Lindsay,  a  writer  and  editor  in 
the  newsfeature  department,  sped  off 
on  a  10-speed  bicycle  up  the  slope  of  the 
bridge  to  retrieve  photographer  Bob 
Westenhouser’s  films  from  his  vanatage 
point  on  the  top  of  the  northbound  span 
which  was  not  struck  by  the  freighter. 

Because  of  the  thunderstorm,  power 
shortages  occasioned  by  the  thun¬ 
derstorm,  the  Herald’s  computer  system 
was  ringing  in  distress.  The  entire  local 
news  section  of  Friday’s  paper  disap¬ 
peared  from  the  computer  and  had  to  be 
retyped. 
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Of  interest  to  stockholders 

Local  newspaper  groups 
supplement  metro  profits 

(Last  of  a  series  of  highlights  from  Annual 


Reports) 

Four  of  the  big  public  companies  in  the 
publishing  business  are  similar  in  one  re¬ 
spect:  Each  owns  a  metropolitan  news¬ 
paper  and  several  community  news¬ 
papers — from  2  to  30  in  number. 

Annual  reports  to  their  shareholders 
and  to  the  Securities  and  Exchange 
Commission  describe  some  interesting 
aspects  to  this  arrangement. 

The  Regional  Group  of  the  New  York 
Times  Company  comprises  14  daily  and 
non-daily  newspapers  in  small  cities  of 
Florida  and  North  Carolina. 

The  Ottaway  Group,  a  major  unit  of 
Dow  Jones  &  Company  for  10  years, 
consists  of  20  dailies  serving  com¬ 
munities  from  Cape  Cod  to  Oregon. 

The  Washington  Post  Company  has  2 
affiliated  dailies,  one  on  the  East  Coast 
and  the  other  in  the  Far  West. 

Under  “Other  Activities”  in  its  report. 
Time  Inc.  accounts  for  the  Pioneer  Press 
group  of  30  weeklies  serving  the  suburbs 
around  Chicago. 

Sometimes  the  question  is  asked,  do 
the  small  market  newspapers  do  as  well 
financially  as  their  Metro  associates,  or 
vice  versa? 

While  the  New  York  Times  newspaper 
earned  operating  profit  of  $27.5  on  rev¬ 
enues  of  $394  million  in  1979,  the  Re¬ 
gional  generated  almost  $10  million  of 
profit  on  about  $42  million  income 
mostly  from  advertising  and  circulation. 
The  comparison  would  be  7%  on  sales  by 
the  Metro  against  23%  by  the  Locals. 

Circulation  of  the  Regional  Group  of 
10  dailies  and  5  weeklies  rose  to  230,000 
last  year.  Much  of  the  growth  over  the 
nine  years  of  Times  ownership  has  been 
due  to  acquisitions,  but  two  of  the  larger 
papers  {Lakeland  Ledger  and  Gainesville 
Sun)  boosted  their  circulation  as  much  as 
14  percent  after  changing  from  evening 
to  morning  publication. 

Revenues  for  the  group  were  up  67% 
in  the  past  five  years,  and  operating 
profit  was  up  49%  in  that  period. 

The  Ottaway  Newspapers  contributed 
$8.2  million  to  the  profit  picture  of  Dow 
Jones  &  Co.  in  1979.  Revenues  were 
$93.7  million,  a  23%  gain  over  1978  in¬ 
come,  and  net  earnings  were  8%  higher. 
Ottaway’s  share  of  Dow  Jones  profit  was 
16%.  The  Wall  Street  Journal  and  other 
publications  and  services  provided  net 
income  of  $38  million.  The  ratio  of  net 
income  of  the  small  dailies  to  revenues 
was  8.8%  while  that  for  the  major  group 
was  12%. 
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THE  REGIONAL  GROUP  of  newspa¬ 
pers  owned  by  the  New  York  Times 
Company  consists  of  14  dailies  and 
weeklies  in  small  cities  of  Florida  and 
North  Carolina.  In  the  picture  is  John 

R.  Harrison,  group  vicepresident. 

For  the  decade  since  the  Ottaway 
newspapers  were  merged  into  Dow 
Jones  Co.  they  achieved  an  annual  com¬ 
pounded  earnings  growth  rate  of  16%.  In 
1970  there  were  8  dailies  in  the  group. 
Last  year  3  were  added,  bringing  the 
total  to  20. 

Washington  Post  Company  manage¬ 
ment  has  been  having  problems  rebuild¬ 
ing  the  Trenton  (N.J.)  Times,  an 
evening-Sunday  paper  acquired  late  in 

1974,  due  to  the  keen  competition  from 
the  morning  Trentonian. 

In  1979  the  Times  realized  $3.1  million 
from  circulation  sales  averaging  73,000 
weekdays  and  86,000  Sunday.  Five  years 
earlier  when  circulation  was  73,000 
weekdays  and  100,000  Sunday  the 
Times’  circulation  income  was  $3.4  mil¬ 
lion. 

Advertising  revenue  increased  from 
$7.7  million  in  1975  to  $11.4  million  in 
1979.  The  average  revenue  per  line  went 
from  280  to  31140. 

Meanwhile,  after  one  year  of  owner¬ 
ship,  the  Post’s  West  Coast  subsidiary 
Everett  (Wash.)  Herald  chalked  up  some 
outstanding  gains.  Revenue  from  57,000 
circulation  was  reported  as  $1.7  million, 
compared  to  $1.2  million  from  50,000  in 

1975,  and  advertising  revenue  of  $9.5 
million  was  more  than  double  what  the 
Herald  had  in  1975. 

While  the  Washington  Post  had  $240 


million  revenues  last  year  the  affiliated 
locals  together  had  about  $26  million. 
The  published  reports  don’t  show  the 
relative  profit  performances. 

Time  Inc.’s  report  says  the  Pioneer 
Press  group  had  another  record  revenue 
and  profit  year  but  that  achievement  was 
diluted  by  the  expense  of  rejuvenating 
the  Washington  Star,  which  is  identified 
as  one  of  the  giant  company’s  ($2.5  bil¬ 
lion  revenue)  other  activities. 

Two  newly  established  Pioneerpapers 
are  controlled-circulation,  while  all  of 
the  other  tabloids  are  subscriber-sup¬ 
ported,  some  selling  for  as  much  as  600  a 
copy.  With  the  acquisition  of  the 
Pickwick  group  of  10  papers  the  Pioneer 
advertising  reach  has  been  expanded 
from  98,000  to  196,000  homes. 

SNPA  raises 
$800,000  for 
its  Foundation 

The  SNPA  Foundation  has  distributed 
a  report  on  its  recently  completed  fund¬ 
raising  campaign,  indicating  that  nearly 
$800,000  was  raised  to  support  the 
Foundation’s  program  of  continuing 
education  for  working  journalists  in  the 
South. 

This  was  the  third  fund-raising  cam¬ 
paign  for  the  Foundation.  All  three  sur¬ 
passed  their  goals,  but  the  campaign 
conducted  in  1979  was  the  most  success¬ 
ful  .  The  $660,000  goal  was  surpassed  by 
more  than  20  percent. 

The  report  lists  more  than  400  donors, 
including  355  newspaper  contributors, 
and  gives  credit  to  the  SNPA  publishers 
who  led  the  campaign. 

James  L.  Knight,  chairman  of  the 
board  of  the  Miami  (Fla.)  Herald  and 
chairman  of  the  campaign,  said  in  the 
report  that  the  success  of  the  campaign 
“is  a  strong  vote  of  approval  of  what  this 
organization  has  done  for  Southern 
newspapers.  All  of  us  connected  with  the 
Foundation  are  immensely  proud  of  its 
accomplishments,  and  we  feel  the  Foun¬ 
dation  has  done  a  tremendous  job  in  ful¬ 
filling  its  mission  of  providing  continuing 
education  for  working  journalists.” 

The  number  of  donors  in  the  most  re¬ 
cent  campaign  was  53  percent  more  than 
the  number  that  contributed  in  the  Foun¬ 
dation’s  first  fund-raising  effort  in  1970 
and  23  percent  more  than  the  number 
that  pledged  in  the  second  campaign  in 
1974. 

More  than  $2.6  million  was  invested  in 
the  mid-career  training  of  newsroom 
employees  through  the  SNPA  Founda¬ 
tion  in  the  first  eleven  years  of  its  opera¬ 
tions,  according  to  the  report.  Some 
3.100  people  will  have  participated  in 
nearly  150  SNPA  Foundation  seminars 
through  1980.  Currently  twelve  seminars 
are  held  each  year  at  sites  throughout  the 
14-state  SNPA  region. 
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Harper’s  put 
up  for  sale 
by  Minn.  S&T 

The  Minneapolis  Star  and  Tribune 
Company  after  failing  for  12  years  to  stop 
the  flow  of  red  ink  from  Harper’s 
magazine  said  last  week  it  is  giving  up 
and  will  attempt  to  sell  it. 

The  announcement  came  during  the 
company’s  annual  stockholders’  meeting 
and  followed  months  of  speculation 
within  the  magazine  industry  that  the  na¬ 
tion’s  oldest  magazine  would  soon  be  un¬ 
loaded  . 

Stressing  that  this  is  the  last  year  for 
Harper’s  in  the  Star  and  Tribune  family, 
chairman  Otto  A.  Silha  said,  “We  feel 
it’s  time  for  another  owner  to  try  to 
match  the  magazine’s  editorial  excel¬ 
lence  with  healthy  financial  operations.’’ 

He  emphasized,  however,  that  his  re¬ 
marks  in  no  way  reflected  a  desire  to 
liquidate  the  magazine  if  a  buyer  could 
not  be  found  but  rather  his  certainty  that 
one  would. 

During  the  same  meeting,  Silha  also 
announced  net  earnings  for  the  Min¬ 
neapolis  Star  and  Tribune  Company 
dropped  37%  to  $7.7  million  for  the  fiscal 
year  ending  February  23,  1980.  Total 
1980  fiscal  revenues  measured  $201.5 
million,  a  gain  of  24%  over  the  previous 
year. 

Silha  blamed  the  earnings  decline  on: 
higher  newsprint  and  energy  costs; 
higher  expenses  at  the  Minneapolis 
newspapers;  and  expenses  related  to  the 
acquisition  and  initial  operation  of  the 
Bujfalo  (N.Y.)  Courier-Express  (N.Y.). 
The  revenue  increase  resulted  primarily 
from  the  acquisition  of  the  Courier-Ex¬ 
press  and  Courier  Cable  companies  in 
August  of  1979. 

Silha  said,  “Double-digit  inflation  has 
taken  its  toll  in  all  segments  of  the 
economy  and  its  effect  on  our  newspaper 
business  has  been  no  exception.  Steep 
increases  in  the  prices  of  newsprint  and 
ink,  almost  keeping  pace  with  oil  and 
gas,  put  great  pressure  on  newspaper 
profit  margins.’’ 

Total  assets  increased  31%  in  1980,  re¬ 
flecting  the  purchase  of  the  Buffalo 
properties  and  several  major  building 
and  equipment  spending  programs  in¬ 
cluding  a  new  building  and  offset  press  at 
the  Great  Falls  (Montana)  Tribune,  and  a 
new  broadcasting  facility  at  WDRB-TV, 
in  downtown  Louisville,  Kentucky. 

To  help  finance  the  acqijisitions  and 
capital  expenses,  the  long-term  debt  was 
increased  from  $5.3  million  in  1979  to 
$29.3  million  in  1980.  A  line  of  credit  was 
arranged  with  a  group  of  banks. 

Looking  to  the  future,  Silha  told  his 
audience,  “We  believe  that  electronic 
communication  of  information  and  enter¬ 
tainment  to  the  home  will  become  in¬ 
creasingly  important  in  the  decade  ahead 
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as  most  of  the  larger  urban  markets,  such 
as  Minneapolis,  are  wired  for  direct-to- 
home  cable  television  for  the  first  time. 

A  few  newspaper  business  companies 
are  beginning  to  experiment  with  adapt¬ 
ing  some  portion  of  their  computer-based 
information  files  for  transmission  to 
home  terminals  or  tv  sets.  Thus  far,  there 
is  no  indication  that  the  public  is  willing 
to  pay  enough  for  such  information 
(compared  to  entertainment  programs 
via  Home  Box  Office  and  Showtime)  to 
enable  the  supplier  of  the  information  to 
make  a  profit.  But  we  are  glad  to  be  able 
to  gain  first-hand  experience  in  a  profit¬ 
able  cable-to-home  operation  in  Buf¬ 
falo.’’ 

Three  company  officer  changes  also 
were  announced  at  the  meeting.  Paul  A. 
Tattersall,  vicepresident,  and  William  R. 
Beattie,  vicepresident  and  treasurer, 
were  elected  senior  vicepresidents. 
Michael  G.  Burnett,  controller,  was  also 
elected  a  vicepresident. 

News  available 
in  Columbus  on 
home  computer 

Columbus  (Ohio)  Dispatch  and  Com¬ 
puServe,  Inc.,  a  Columbus-based  com¬ 
puter  services  firm,  announced  that  they 
have  reached  an  agreement  in  principle 
to  pioneer  newspaper  delivery  via  home 
computers. 

Planned  to  begin  July  1,  the  Dispatch, 
together  with  the  Associated  Press,  will 
make  local,  suburban,  state,  national, 
and  international  news,  sports  and  fea¬ 
tures  available  to  home  and  business 
computer  subscribers  of  CompuServe’s 
Micronet  system  including  more  than  250 
subscribers  in  the  Central  Ohio  area. 

Using  a  telephone  coupler  attachment, 
the  private  computer  user  will  be  able  to 
link  up  with  CompuServe,  as  before. 
However,  in  addition  to  the  many  com¬ 
puter  services  currently  offered  by  Com¬ 
puServe,  the  home  user  will  be  able  to 
select  news  and  information  from  the 
Dispatch. 

This  selction  operation,  which  lets  the 
reader  decide  when  and  what  to  read, 
will  distinguish  this  news  service  from 
most  existing  electronic  news  systems 
such  as  Cable  tv  wire  news  services  in 
which  the  sender,  not  the  user,  deter¬ 
mines  when  the  news  will  be  transmitted 
and  in  what  sequence. 

News  and  features  including  As¬ 
sociated  Press  material,  that  appear  daily 
in  the  Columbus  Dispatch  will  be  regu¬ 
larly  transmitted  from  the  Dispatch 
newsroom  to  CompuServe  for  relaying 
to  the  home  computer  user.  Later  the 
Dispatch  intends  to  increase  the  choice 
of  available  information  adding  classified 
and  other  forms  of  advertising. 

Initially  this  newspaper  electronic  ser¬ 
vice  will  be  available  after  6  p.m.  daily 
with  the  news  updated  periodically. 
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A  lot  of  news  these  days  is  pocket- 
book  news.  Editors  and  writers  confront 
the  task  of  linking  national  economics  to 
family  budgets.  There  are  many  times 
when  we  at  GAP  can  help.  We'd  be 
pleased  to  try. 

In  housing  and  home  improvements, 
we  can  offer  authorities  on  costs  and 
trends  involving  roofing — we  re  the 
world's  largest  manufacturer  of  residen¬ 
tial  roofing — and  on  insulation,  siding 
and  flooring. 

In  energy,  we  re  working  with  the 
Department  of  Energy  on  new  energy- 
efficient  processes  for  manufacturing 
building  products.  We  offer  energy  con¬ 
servation  through  plastics,  strong, 
lightweight  replacements  for  metals  in 
automotive  and  other  products. 

In  personal  care  products,  in  bev¬ 
erages,  and  in  pharmaceuticals,  our 
thousands  of  specialty  chemicals  enable 
consumer-goods  manufacturers  to  offer 
high  standards  in  product  purity. 

In  agriculture,  we've  developed  a 
chemical  enabling  farmers  to  regulate 
crop  and  fruit  growth  to  permit  more 
efficient  harvesting  with  less  waste. 

In  printing,  office  operations,  engi¬ 
neering  and  architecture,  we  provide 
graphic  arts  film  and  paper  for  high¬ 
speed  printing  processes  and  are  a 
leader  in  diazo  systems  which  reproduce 
images  without  using  silver. 

In  classical  music  broadcasting,  we 
rescued  an  FM  radio  station  that  earlier 
management  had  converted  to  hard 
rock,  preserving  an  outlet  for  fine  music 
in  the  world's  largest  market,  24  hours 
a  day. 


Editors  and  writers  looking  for  back¬ 
ground  in  these  areas  may  call  Bob 
Button,  212  621-5560;  toll-free  from  out¬ 
side  New  York.  800  223-0344.  He'll  put 
you  in  touch  with  an  expert. 
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Safe  levels  of  radiation 
found  on  Teleram  VDT 

Teleram  model  1111  video  display  When  the  portable,  EFS-1  E-field  in¬ 


terminals  do  not  release  harmful  levels  of 
radiation,  according  to  test  results  re¬ 
leased  on  May  20  by  the  consumer-in¬ 
dustrial  products  branch,  division  of 
compliance  of  the  Bureau  of  Radiological 
Health  (BRH),  U.S.  Department  of 
Health,  Education  and  Welfare. 

Testing  was  conducted  on  Teleram 
model  2277  (with  and  without  internal 
r.f.  shields)  and  model  2277  MKII. 

Earl  W.  Robinson  said,  “Radiation,  in 
the  frequency  range  reported,  deposits 
very  little  energy  into  the  human  body 
and,  on  that  basis  and  on  the  basis  of  the 
available  research  literature,  there  is  lit¬ 
tle  reason  to  expect  any  harmful  biologi¬ 
cal  effects.” 

In  the  B.R.H.  tests  made  in  the  gov¬ 
ernment's  Winchester  Engineering 
Analytical  Center,  Winchester,  Mass., 
the  laboratory  conducted  a  calibrated 
spectrum  analysis.  The  procedure  used  a 
radiofrequency  spectrum  analyzer 
which,  when  used  with  calibrated  elec¬ 
tric  and  magnetic  field  sensing  antennas, 
reduces  the  emissions  to  a  calibrated 
amplitude-versus-frequency  plot.  This 
information  the  report  states  cannot  be 
obtained  through  the  use  of  portable  rf 
radiation  monitors. 

The  laboratory  investigation  utilized 
two  E-field  sensing  antennas  and  one 
H-field  sensing  antenna.  A  systematic 
survey  over  the  entire  surface  of  each 
VDT  was  performed  at  a  separation  dis¬ 
tance  of  5cm.  Once  the  highest  emission 
areas  were  identified,  detailed  spectral 
analyses  were  carried  out  at  separation 
distances  of  5cm  (2  inches)  and  30cm  (12 
inches)  from  the  surface  of  the  VDTs. 

The  report  said,  “The  findings  of  this 
investigation  can  be  summarized  in  a  few 
sentences;  however,  it  is  strongly  rec¬ 
ommended  that  the  report  be  read  in  its 
entirety  to  understand  the  degree  of  sig¬ 
nificance  that  has  been  placed  by  the  in¬ 
vestigators  on  the  numbers  presented, 
particularly  concerning  the  ‘hot  spot’ 
E-field  measurements.” 

In  summary,  the  report  said,  these  are 
the  results:  95  percent  of  the  energy 
emitted  is  contained  between  18kHz  and 
125kHz;  the  primary  radiation  source  (in 
terms  of  area  emission  and  in  operator 
exposure  probability)  from  all  three  units 
was  the  CRT  face. 

The  fields  are  radially  directed,  with 
field  strengths  of  20  to  64  V/m,  and  0.6  to 
0.7  A/m  measured  at  5cm;  and  0.3  to  2.4 
V/m  and  0.01  to  0.04  A/m  measured  at 
30cm;  the  last  item  said,  a  higher  inten¬ 
sity  source  was  found  on  the  Teleram.  It 
was  a  small  area  (less  than  25cm*)  on  the 
top  of  the  terminal  in  the  vicinity  of  the 
high  voltage  transformer. 
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strument  was  brought  5cm  from  this 
area,  (antenna  radially  directed),  the  in¬ 
dication  exceeded  1,000  V/m.  The 
E-field  spectrum  analysis,  obtained  with 
the  ADA- 10/A  antenna,  which  is  larger, 
resulted  in  a  field  strength  indication  at 
this  location  of  40  V/m.  At  a  measure¬ 
ment  distance  of  30cm,  the  respective 
E-field  strength  measurements  were  16 
V/m  and  3.1  V/m. 

New  Hampshire  daily 
to  appeal  libel  ruling 

Concord  (N.H.)  Monitor  was 
scheduled  to  request  a  rehearing  before 
the  New  Hampshire  Supreme  Court  this 
week,  following  a  May  22  ruling  by  the 
court  that  a  newspaper’s  refusal  to  dis¬ 
close  the  source  of  a  news  article  that 
leads  to  a  libel  suit  by  a  public  official 
can  be  presumed  to  mean  there  was  no 
source  for  the  article. 

The  state  high  court’s  decision  is 
counter  to  the  U.S.  Supreme  Court’s  rul¬ 
ing  in  the  \964  New  York  Times  vs.  Sulli¬ 
van  case,  according  to  Monitor  editor 
Tom  Gerber. 

In  its  decision,  the  New  Hampshire 
Supreme  Court  stated:  “We  hold  that 
when  a  defendant  in  a  libel  action, 
brought  by  a  plaintiff  who  is  required  to 
prove  actual  malice  under  N.Y.  Times, 
refuses  to  declare  his  sources  of  informa¬ 
tion  upon  a  valid  order  of  the  court,  there 
shall  arise  a  presumption  that  the  defen¬ 
dant  had  no  source.” 

The  state’s  high  court  also  ruled: 
“This  presumption  may  be  removed  by  a 
disclosure  of  the  sources  a  reasonable 
time  before  trial.”  The  court  also  ruled 
that  “there  is  no  absolute  privilege  allow¬ 
ing  the  press  to  decline  to  reveal  sources 
of  information  when  those  sources  are 
essential  to  a  libel  plaintiffs  case.” 

Under  the  Times  vs.  Sullivan  decision 
by  the  U.S.  Supreme  Court,  it  was  ruled 
that  in  order  for  a  public  figure  to  prove 
libel  by  a  newspaper  article,  he  or  she 
must  prove  actual  malice  or  “reckless 
disregard  for  the  truth.” 

The  New  Hampshire  case  involves  a 
five-year-old  libel  suit  in  which  a  former 
police  chief  sued  the  Monitor.  The 
former  police  chief,  Clayton  Downing, 
told  a  lower  court  judge  during  the  pre¬ 
trial  discovery  process  that  he  cannot 
prove  his  libel  contention  unless  the 
sources  of  the  article  are  revealed.  The 
court  ordered  the  newspaper  to  reveal 
the  sources.  The  Monitor  appealed  to  the 
State  Supreme  Court  which  denied  the 
appeal. 
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Front  page  dummy. 

Wall  St.  community 
hear  new  dally  plans 

John  Muir  &  Co.,  a  stock  brokerage 
firm,  hosted  a  reception  (May  23)  at  the 
City  Midday  Club  in  New  York  to  intro¬ 
duce  the  Wall  Street  Final  to  about  75 
members  of  the  financial  community. 

The  broker  helped  to  arrange  addi¬ 
tional  financing  to  back  publisher 
Michael  Goldstein  in  his  daily  publishing 
venture.  Staffers  report  that  about  $6 
million  was  raised.  There  was  no  iden¬ 
tification  of  the  backers. 

Goldstein  refused  to  talk  to  an  E&P 
reporter  in  his  offices  at  66  Greene  St.  in 
downtown  Manhattan  on  May  28.  Our 
reporter  was  handed  a  dummy  front  page 
and  told  by  the  Final’s  system  analyst 
Ginger  Ryan,  that  “no  firm  date”  was 
set  for  the  first  issue. 

At  the  reception,  it  was  reported  that 
two  editions  of  the  16-page  tabloid  will 
be  published  on  weekdays.  The  first  edi¬ 
tion  will  contain  3  PM  stock  quotes  and 
be  on  newsstands  at  4  PM.  The  final  edi¬ 
tion  will  have  closing  quotes  and  be  on 
the  newsstands  at  5  PM.  The  paper  will 
cost  300. 

The  location  of  the  presses  are  secret. 
E&P  learned  that  Goldstein  is  using  au¬ 
tomated  editing  devices. 

The  editor  of  the  paper  is  Priscilla 
Myer,  previously  a  reporter  for  Wall 
Street  Journal.  Michael  Marotta,  for¬ 
merly  a  staff  engineer  for  New  York 
News,  is  operations  manager.  Nancy 
Haungs,  who  designed  the  So  Ho  News, 
is  art  director.  Henry  Cassidy,  who  re¬ 
tired  January  1  as  telegraph  editor  at  the 
New  York  News,  is  news  editor.  Charles 
Biderman,  formerly  with  Barron’s,  is  fi¬ 
nancial  editor.  Paul  Durkin,  who  was  as¬ 
sistant  sports  editor.  New  York  News,  is 
sports  editor.  UPI  will  provide  wire 
news. 

Harry  Morris,  who  has  worked  for 
Saturday  Review,  Scientific  American, 
and  Signature  magazines,  is  ad  director. 
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Why  the  Chattanooga  dailies 
defied  the  Justice  Department 


By  John  Consoli 

In  order  to  meet  its  next  bi-monthly 
payroll,  the  Chattanooga  Times  had  no 
alternative  but  to  enter  into  a  joint  pro¬ 
duction  arrangement  with  the  competing 
Chattanooga  News  Free-Press  on  May 
12,  according  to  a  letter  filed  with  the 
Antitrust  Division  of  the  Justice  Depart¬ 
ment  by  an  attorney  for  the  Times. 

Attorney  J.  Guy  Beatty  Jr.  told  the 
Antitrust  Division  that  upon  entering 
into  the  joint  production  arrangement, 
the  News  Free-Press  agreed  to  defer  col¬ 
lection  of  printing  costs  from  the  Times 
for  four  weeks  to  enable  the  paper  to 
have  enough  cash  to  meet  its  payroll 
costs. 

Beatty  also  said,  contrary  to  earlier 
statements  by  the  Justice  Department, 
that  a  working  capital  loan  from  a  com¬ 
mercial  bank  in  Chattanooga  was  con¬ 
ditioned  upon  receipt  of  approval  of  the 
Joint  Operating  Agreement. 

“It  was  also  conditioned  upon  collat¬ 
eral  being  furnished,  which  proved  un¬ 
available,”  Beatty  said. 

Beatty  added  that  while  the  current 
joint  production  arrangement,  which  was 
entered  into  over  the  objections  of  the 
Antitrust  Division  and  Attorney  General 
Benjamin  Civiletti,  will  not  put  the  Times 
into  a  breakeven  operation,  it  will  reduce 
losses  by  “significant  amounts  and  pro¬ 
long  the  Times’  ability  to  operate  for  a 
worthwhile  period  of  time.” 

Under  the  joint  production  arrange¬ 
ment,  the  News-Free  Press  determines 
its  cost  of  producing  the  Times,  both  di¬ 
rect  and  indirect,  a  fair  margin  is  agreed 
upon  and  added,  and  the  Times  will  be 
billed  for  the  resulting  amounts.  Payment 
of  that  money,  however,  has  been  de¬ 
ferred  until  the  end  of  the  first  four  week 
period  following  consolidation — or  June 
9. 

Despite  Beatty’s  explanation,  the  An¬ 
titrust  Division  of  the  Justice  Depart¬ 
ment  recommended  to  Civiletti  that  he 
reject  the  Time’s  application  for  a  Joint 
Operating  Agreement  with  the  News- 
Free  Press. 

In  a  strongly  worded  recommendation 
to  Civiletti,  Acting  Assistant  Attorney 
General  Richard  Favretto  said,  “If  a 
newspaper  seeks  this  exemption  (ap¬ 
proval  of  the  joint  arrangment  under  the 
Newspaper  Preservation  Act  of  1970)  it 
must  obtain  the  Attorney  General’s  con¬ 
sent  prior  to  implementation  of  a  joint 
operating  arrangement.” 

He  continued:  “It  cannot,  consistent 
with  the  statutory  scheme  established  by 
Congress,  implement  a  joint  operating 
arrangement  and  then  seek  an  exemption 
for  what  it  has  already  done.  I  recom¬ 
mend  that  this  application  be  denied.” 
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Favretto  also  contends  that  the  Attor¬ 
ney  General  has  no  authority  to  grant  an 
exemption  for  joint  operating  arrange¬ 
ments  that  are  already  in  effect. 

“The  applicants,”  he  said,  “cannot  at 
the  same  time  pursue  an  application  to 
the  Attorney  (General  for  an  antitrust 
exemption  and  ignore  the  procedures  set 
forth  in  the  regulations  governing  such 
applications.” 

The  Chattanooga  newspapers  re¬ 
quested  on  March  24,  permission  to 
enter  into  the  joint  operating  agreement. 
(E&P,  Mar.  29).  On  April  29,  the  news¬ 
papers  requested  that  a  temporary  ap¬ 
proval  of  the  joint  arrangement  be 
granted  because  the  Times  was  in  danger 
of  going  out  of  business  prior  to  a  ruling 
on  the  permanent  agreement  (E&P,  May 
17.) 

The  Antitrust  Division  of  the  Justice 
Department  recommended  on  May  8  that 
the  temporary  agreement  be  denied  and 
on  May  13,  Attorney  General  Civiletti 
did  deny  the  temporary  agreement.  On 
May  12,  the  Chattanooga  newspapers  en¬ 
tered  into  a  joint  production  arrange¬ 
ment.  Under  that  plan,  the  News-Free 
Press  is  printing  the  Times,  but  editorial, 
advertising  and  circulation  departments 
remain  separate. 


Favretto,  in  recommending  denial  of 
the  permanent  agreement  by  Civiletti, 
said,  “the  agreement  implemented  by 
the  Times  and  News-Free  Press  on  May 
12  clearly  satisfies  the  requirement  of 
‘joint  or  common  production  facilities,’ 
and  six  of  the  ten  joint  activities  enu¬ 
merated  in  the  Act  appear  to  be  pres¬ 
ent.” 

Gannett  Foundation 
to  fund  IRE  awards 

A  $5,000  a  year  grant  from  the  Frank 
E.  Gannett  Newspaper  Foundation  will 
be  used  to  sponsor  the  annual  Investiga¬ 
tive  Reporters  and  Editors,  Inc.  awards. 

Winners  of  the  first  annual  awards  sole¬ 
ly  for  investigative  reporting  will  be  an¬ 
nounced  at  this  year’s  IRE  convention  in 
Kansas  City,  June  6-7. 

A  decision  to  give  the  annual  awards 
was  made  during  last  year’s  IRE  annual 
meeting  in  Bostoii.  The  awards  will  be 
called  the  University  of  Missouri  School 
of  Journalism  Awards  for  Outstanding 
Investigative  Journalism.  The  awards 
will  be  given  in  six  categories. 

The  University  of  Missouri  is  the  loca¬ 
tion  of  the  Paul  Williams  Memorial  Re¬ 
source  Center,  which  stores  more  than 
1,000  individual  investigative  articles. 
The  late  Paul  Williams  was  one  force 
behind  the  creation  of  IRE. 
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93  Calif,  editors  polled 
on  endorsement  policies 


Most  California  newspapers  endorse 
candidates  for  public  office,  but  many 
prefer  to  confine  their  endorsements  to 
local  races,  according  to  a  statewide  sur¬ 
vey  of  93  daily  newspapers  by  Cunning¬ 
ham  &  Walsh  Inc. 

And  while  85%  of  the  editorial  page 
editors  surveyed  say  they  endorse  can¬ 
didates,  just  68%  said  they  believe  news¬ 
paper  endorsements  still  have  value  in 
today’s  society,  and  43%  said  they  think 
endorsements  are  meaningful  in  swaying 
attitudes  and  therefore  votes.  An  addi¬ 
tional  25%  said  endorsements  possibly 
change  votes. 

The  editors  also  offered  a  prescription 
for  candidates  seeking  endorsements: 
Make  yourself  available  for  a  personal 
interview  and,  in  perhaps  a  less-attain¬ 
able  goal,  they  urged  office  seekers  to 
cut  the  rhetoric  in  their  campaigns. 

Of  the  newspapers  endorsing,  85%  en¬ 
dorse  for  governor,  87%  for  lieutenant 
governor,  and  90%  for  other  candidates. 

Seventy-five  percent  of  those  endors¬ 
ing  say  endorsements  are  a  tradition  at 
their  newspapers,  10%  say  they  endorse 
irregularly,  and  6%  say  they  started  re¬ 
cently. 

“Based  on  our  research,  California 
newspaper  editors  feel  their  endorse¬ 
ments  are  important  to  the  outcome  of  an 
election,  but  the  endorsements  have 
more  effect  on  local  candidates  and  is¬ 
sues  than  on  state  and  federal  elections,” 
said  Gilbert  R.  Lindberg,  vice  president 
and  research  director  for  the  advertising 
and  public  relations  firm,  in  announcing 
the  survey  results. 

Cunningham  &  Walsh  undertook  the 
research  because  1980  is  an  election 
year,  when  the  electorate  is  especially 
interested  in  politics,  Lindberg  said. 

Radio  and  television  stations  in  the 
state  were  also  polled.  In  both  cases,  just 
three  percent  said  they  endorse  candi¬ 
dates. 

Roughly  40%  said  endorsements  by 
their  respective  media  have  a  value  in 
today’s  society,  and  about  a  third  said  an 
endorsement  from  them  is  meaningful  in 
swaying  attitudes  and  votes. 

A  common  thread  running  through  the 
survey  was  that  newspapers  regard  en¬ 
dorsements  as  a  professional  duty,  offer¬ 
ing  judgments  based  on  exposure  to  is¬ 
sues  and  candidates  that  few  other 
people  enjoy. 

This  might  also  help  explain  why 
newspapers  favor  making  local  over  na¬ 
tional,  or  even  statewide,  endorsements, 
Lindberg  said.  “Editors  have  closer  con¬ 
tact  with  local  candidates.” 

According  to  one  editor,  “We  believe 
our  endorsements  have  impact  and  can 
demonstrate  this  from  election  results. 
The  impact  is  less  in  well-publicized 
races,  however.  The  impact  is  tremen¬ 


dous  in  lesser  races  and  for  ballot  mea¬ 
sures.” 

The  survey  indicated  wide  variety  in 
how  newspapers  endorse. 

One  editor  said  his  newspaper’s  en¬ 
dorsements  “vary  according  to  candi¬ 
dates.  Sometimes  we  don’t  endorse  at  all 
in  statewide  races  if  we  don’t  feel 
strongly.  We  do  endorse  in  major  local 
races,  but  sometimes  we  might  recom¬ 
mend  four  people  for  three  openings,  tell¬ 
ing  voters  to  take  their  choice.” 

In  the  survey  editors  were  promised 
anonymity  in  return  for  hopefully  more 
candid  comments,  Lindberg  said. 

Seventy-three  percent  of  the  newspa¬ 
pers  endorsing  said  they  support  indi- 


Past  Week’s  Stock  Prices 


NEWSPAPERS 

One 

Year 

5/27  5/20  Ago 

Affiliated  Publications  (AMEX)  .  lO'/s  19V4  207a 

Blue  Chip  Stamps  (OTC)  .  21  Va  20  tOJfi 

Capital  Cities  Comm.  (NYSE)  .  51V4  49  39 

Charter  Company  (NYSE)  .  257a  26V8  N/A 

Cowles  Comm.  (NYSE)  .  22^4  2274  24V4 

Dow  Jones  (NYSE)  .  39'/2  38V2  33V2 

Early  Calif.  Ind.  (OTC)  .  67b  67a  N/A 

Gannett  (NYSE)  .  447b  42  437. 

Gray  Comm.  (OTC)  .  35V2  34  26V2 

Harte-Hanks  (NYSE)  .  23V2  227a  1972 

Jefferson  Pilot  (NYSE)  .  27’/2  2772  327. 

Knight-Ridder  (NYSE)  .  24  2372  2178 

Lee  Enterprises  (NYSE)  .  19  1878  21 

Media  General  (AMEX)  .  26  2572  2172 

Multimedia  (OTC)  .  21  2OV2  2572 

New  York  Times  (AMEX)  .  2274  2174  2472 

Panax  (OTC)  .  472  472  9 

Post  Corp.  (Wise.)  (AMEX)  .  14  137.  167a 

Quebecor  (AMEX)  .  97a  9  67. 

Seaboard  Coastline  (NYSE)  .  3578  3478  N/A 

Stauffer  Comm.  (OTC)  .  36  36  23''2 

Thomson  Newspapers  (CE)  .  1578  1572  1674 

Time.  Inc.  (NYSE)  .  447e  427a  3772 

Times  Mirror  (NYSE)  .  33=4  32  2874 

Toronto  Sun  (CE)  .  1572  N/A  1474 

Torstar  (CE)  .  207.  1972  1974 

Washington  Post  (AMEX)  .  1772  17  23 

SUPPLIERS 

Abitibi  (CE)  .  19'/2  19  1778 

Allied  Chemical  (NYSE)  .  5072  467$  N/A 

Altai  r  (OTC)  .  37.  37.  37a 

Am  Inti  (NYSE)  .  5974  N/A  N.'A 

Berkey  Photo  (NYSE)  .  374  374  572 

Boise  Cascade  (NYSE)  .  357.  33Vb  3474 

CBS  (NYSE)  .  48’2  467a  N-A 

Compugraphic  (NYSE)  .  1972  187e  437. 

Compuscan  (OTC)  .  378  478  678 

Consol.  Bath.  (CE)  .  1574  1472  127. 

Crown  Zellerbach  (NYSE)  .  4372  4174  3674 

Digital  Equipment  (NYSE)  .  6474  61 V4  5478 

Domtar  (AMEX)  .  2172  207a  237b 

Dow  Chemical  (NYSE)  .  347e  32  2678 

Eastman  Kodak  (NYSE)  .  5374  527b  5874 

Georgia  Pacific  (NYSE)  .  277b  25  28 

Grace.  W.R.  (NYSE)  .  387b  367b  2778 

Great  Lakes  Paper  (CE)  .  49  467.  3444 

Great  Northern  Nekoosa  (NYSE)  ....  33''4  317b  36=4 

Harris  Corp.  (NYSE)  .  3374  317b  277e 

Hunt  Chem.  (NYSE)  .  11  12  1374 

International  Paper  (NYSE)  .  3572  3274  2544 

Itek  Corp.  (NYSE)  .  2174  217.  2472 

Kimberly  Clark  (NYSE)  .  4478  4474  4774 

LogEtronics  (OTC)  .  1474  137.  1274 

Logicon  (AMEX)  .  1844  1744  1244 

MacMillan  Bloedel  (CE)  .  2874  N/A  2374 

Minnesota  Mining  &  Mfg  (NYSE)  ....  5544  5478  5678 

Raytheon  (NYSE)  .  7178  697b  43 

Rockwell  Int  i  (NYSE)  .  5178  4744  38 

Signode  (NYSE)  .  3374  N/A  N/A 

St.  Regis  (NYSE)  .  2874  2672  297. 

Southwest  Forest  Ind.  (NYSE)  .  1544  1544  1644 

Sun  Chemical  (NYSE)  .  2474  2272  29 

Visual  Graphics  Corp.  (AMEX)  .  67e  7  544 

Volt  Info.  (OTC)  .  2174  21  1772 

White  Consolidated  (NYSE)  .  24  2244  2674 


Prices  supplied  by  Smith  Barney  Harris 
Upham  Inc. 


vidual  candidates  rather  than  always  en¬ 
dorsing  a  party  slate  (4%)  or  varying  be¬ 
tween  the  two  practices  (8%). 

A  newspaper’s  editorial  board  is  in¬ 
volved  in  the  endorsement  decision-mak¬ 
ing  process  33%  of  the  time.  It  becomes 
the  editor’s  sole  decision  32%  of  the  time 
and  the  publisher’s  25%  of  the  time.  A 
combination  of  all  three  is  involved  in 
30%  of  newspapers  that  endorse. 

Three-quarters  of  the  endorsing  news¬ 
papers  make  their  decisions  after  inter¬ 
viewing  candidates  and  studying  their 
records,  the  survey  found. 

The  study  also  found  newspapers  less 
likely  to  endorse  primary  candidates. 
Forty-one  percent  said  they  regularly  or 
occasionally  endorse  primary  hopefuls. 

If  the  endorsed  candidate  is  defeated 
in  the  primary,  the  study  found,  a  news¬ 
paper  might  very  well  reverse  its  position 
from  primary  to  general  election.  How¬ 
ever,  responses  indicated  these  decisions 
vary  widely  depending  on  cir¬ 
cumstances. 

When  asked  how  a  newspaper’s  re¬ 
search  of  candidates  and  issues  could  be 
improved,  one  editor  spoke  for  many: 
“If  someone  made  available  a  quick-hit 
table/listing  of  differences  on  key  issues, 
that  might  help.” 

Another  said  he  appreciated  position 
papers,  background  statements  and 
especially  voting  records. 

Newspapers  usually  don’t  have 
enough  time  to  make  a  proper  evalua¬ 
tion,  he  added. 

The  editors  were  nearly  unanimous 
that  an  interview  with  the  candidate  is 
virtually  indispensable  to  winning  an  en¬ 
dorsement. 

Tucson  market 
growth  reported 

Tucson  ended  the  decade  of  the  70’ s 
with  exceptional  growth  in  population, 
retail  sales,  household  income  and  hous¬ 
ing  starts,  reports  Tucson  Trends  1980. 

The  88-page  book,  which  contains  the 
results  of  the  third  major  market  survey 
of  the  Tucson,  Ariz.  area  as  well  as  other 
pertinent  statistical  information,  was  re¬ 
leased  May  20. 

In  the  two  years  since  the  first  Tucson 
Trends  study,  population  has  increased 
14%,  median  household  income  grew 
19.9%  and  retail  sales  climbed  21%. 
Other  areas  discussed  in  the  study  in¬ 
clude  housing,  employment,  education, 
shopping  habits,  recreational  activities, 
vehicle  ownership,  travel  and  newspaper 
readership. 

Tucson’s  daily  newspapers,  the 
Arizona  Daily  Star  and  Tucson  Citizen, 
and  Valley  National  Bank  of  Arizona 
sponsored  the  survey. 

To  obtain  a  free  copy  of  Tucson 
Trends  1980,  call  or  write:  Q.J.  Robb, 
General  Advertising  Manager,  Tucson 
Newspapers  Inc.,  P.O.  Box  26887,  Tuc¬ 
son,  Ariz.  85726,  (602)  294-4433. 
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Syndicates 


By  Lenora  Williamson 


Study  syndicates  as  ‘opinion  n^erchants’ 


A  new  study  by  the  National  Confer¬ 
ence  of  Editorial  Writers  contends 
newspaper  syndicates  have  become  a 
$150  million  industry  that  wholesales 
opinion  to  American  editorial  pages. 

The  report  concludes  the  larger  syndi¬ 
cates’  growth  has  been  accompanied  by 
more  editing,  better  balance  of  view¬ 
points  and  more  willingness  to  respond 
to  people  who  think  they  are  victims  of 
unfair  attacks. 

But,  the  study  says  editing  and  ethical 
practices  vary  widely. 

“The  Opinion  Merchants”  is  the  first 
of  a  series  of  special  reports  dealing  with 
subjects  of  importance  to  editorial  pages, 
according  to  Reese  Cleghorn  of  the  De¬ 
troit  Free  Press,  president  of  NCEW. 
The  organization  includes  about  430 
editorial  writers,  editorial  page  editors, 
editors  who  are  involved  in  editorial  pol¬ 
icy,  and  college  Journalism  teachers. 

The  new  report,  written  by  Robert 
Schulman,  news  critic  of  the  Louisville 
Times,  was  released  May  27  in  The 
Masthead,  NCEW  quarterly  edited  by 
Robert  T.  Pittman  of  the  St.  Petersburg 
Times. 

The  study  estimates  syndicate  rev¬ 
enues  total  about  $150  million  a  year — 
two-thirds  in  sales  to  newspapers  and  the 
rest  from  licensing  of  features.  It  lists  the 
10  editorial  columnists  with  the  largest 
client  list  and  the  10  biggest  syndicates, 
figures  all  based  on  inquiries  in  the  indus¬ 
try. 

“The  big  ones,”  NCEW  reports, 
based  on  annual  sales,  are:  United  Eea- 
ture,  $40  million;  King  Features,  $26  mil¬ 
lion;  Field  Newspaper,  $15  million; 
Chicago  Tribune-New  York  News,  $15 
million;  Universal  Press,  not  known;  Los 
Angeles  Times,  not  known;  New  York 
Times  Special  Features  Service,  not 
known;  Washington  Post  Writers  Group, 
$1  million,  and  Des  Moines  Register  and 
Tribune,  not  known. 

The  top-selling  10  opinion  columnists 
with  their  estimated  newspapers,  accord¬ 
ing  to  the  report  are:  Jack  Anderson, 
950;  Art  Buchwald,  800;  James  J.  Kilpat¬ 
rick,  400;  William  Buckley,  350;  George 
Will,  314;  Joseph  Kraft,  300;  Jim  Bishop, 
300;  David  Broder,  253;  Ellen  Goodman, 
220;  Mary  McGrory,  200. 

“The  varying  intensity  of  allegiance  to 
the  zipped-lip  about  individual  feature 
sales  is  one  hallmark  that  characterizes 
the  different  syndicates,  or  at  least  their 
editors,”  Schulman  notes.  He  adds: 

"With  50  newspaper  column  clients 
considered  a  well-established  offering 
and  100  papers  ‘excellent’,  the  name  of 
the  syndicate  game  is  marketability. 
Editors  who  have  wrestled  with  syndi¬ 
cate  sales  people  know  this  well.” 

But  the  report  says  the  intensified 
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need  for  competitive  merchandising  re¬ 
cently  has  brought  a  well-rounded 
ideological  character  to  column  (and 
even  editorial  cartoon)  rosters  at  major 
syndicates  that  was  not  so  common  in 
the  old  days. 

Among  other  points  in  the  report: 

•  While  most  columnists  get  50  per¬ 
cent  of  the  sales,  some  get  to  70  percent; 
and  Art  Buchwald  “is  reputed  to  receive 
105  percent  of  what  his  column  earns — a 
loss  leader.” 

•  Syndicates  claim  the  use  of  territo¬ 
rial  exclusivity  is  not  because  of  syndi¬ 
cates’  desire  to  deal  comfortably  with 
dominant  clients.  They  claim  it  is  the 
result  of  newspapers  stubbornly  refusing 
to  recognize  demographic  changes  which 
have  left  old  areas  of  exclusivity  over-ex¬ 
tended. 

•  The  report  cites  “a  dramatic  trans¬ 
formation”  in  the  syndicate  industry’s 
attention  to  complaints  about  unfairness, 
pointing  out  that  NCEW  has  been  ad¬ 
dressing  forceful  attention  to  the  right  of 
reply  to  an  attack  in  a  syndicated  col¬ 
umn.  The  major  syndicates  say  they  dis¬ 
tribute  such  replies  themselves  or  ask  a 
columnist  to  do  it,  while  the  Washington 
Post  Writers  Group  is  the  only  sizable 


syndicate  that  provides  a  list  of  client 
papers  to  the  complainant. 

•  The  report  declares,  “Executives  of 
some  of  the  biggest  of  the  syndicates 
would  no  sooner  reveal  their  list  of 
newspaper  clients  than  a  Godfather 
would  disclose  his  roster  of  collection 
agents.” 

•  Syndicate-industry  talk  “indicates” 
that  King  Features  is  at  the  top  for  edit¬ 
ing  thoroughness  among  the  largest  syn¬ 
dicates. 

•  The  survey  reports  that  key  syndi¬ 
cate  executives  make  the  startling  obser¬ 
vation  there  has  not  been  any  significant 
effort  from  the  press  to  explore  the  di¬ 
mensions  and  policies  and  practices  of 
the  syndicate  industry  upon  which  the 
press  “heavily  leans  for  diversity, 
novelty  and  idealogical  balance.” 

•  The  NCEW  suggests  a  needed  pre¬ 
scription  now  may  be  for  fuller  dialogue 
among  the  rival  syndicate  editors  and  be¬ 
tween  them  and  editors  they  serve. 

•  The  issue  of  payment  for  syndicated 
features  also  is  touched  upon  since  rates 
for  features  are  about  what  they  were  in 
the  early  70s. 

•  Gil  Cranberg  of  the  Des  Moines  Reg¬ 
ister  and  Tribune  advances  the  “heresy” 
that  it  would  be  healthy  for  newspapers 
if  a  syndicated  columnist  committed  to 
three  columns  a  week  delivered  only  two 
or  two  and  a  half  when  that  is  all  he 
really  has  to  say. 


JOHN 

DORFMAN 

Consumer  expert  for  the  80s 


COUNT  YOUR  CHANGE,  John  Dorfman's  thrice-weekly  consumer  column,  helps 
readers  find  out  the  best  ways  to  keep  their  money  in  their  wallets. 

Dorfman  helps  your  readers  stretch  their  dollars  by  reporting  on  wise  buying, 
investments,  legislation  and  product  performance.  He  even  points  out  how  to  get 
action  when  things  go  wrong. 

Former  assistant  editor  at  Consumer  Reports  magazine  and  author  of  Consumer 
Survival  Kit,  which  was  voted  one  of  the  best  50  books  of  1975,  and  A  Consum¬ 
er's  Arsenal,  which  was  voted  one  of  the  best  reference  books  of  1976,  Dorfman 
knows  how  to  get  the  right  answers  and  ask  the  right  questions. 

CALL  COLLECT  (212)  557-2833  FOR  RATES  AND  AVAILABILITY 


United  Feature  Syndicate, 200  Park  Avenue,  New  York,  N.Y.  10166 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AMERICANA 


HERITAGE  ROAE) — Vivid  Americana  col¬ 
umn,  linked  with  your  dateline.  Weekly. 
Pro.  Camera-ready.  Samples.  Heritage 
Road,  Higganum  CT  06441. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


MAGAZINE  TYPE  CARTOONS  for 
magazines,  trade  journals,  etc.  Cartoon 
World,  PO  Box  30367,  Lincoln  NB 
68503. 


COMIC  STRIPS 


NEW  COMIC  STRIPS,  Puzzles,  Panel 
Comics.  Free:  Over  80  Features  Catalog 
and  Samples.  Write  R-Gabs,  1324  N.  3rd 
St.  Joseph  MO  64501. 


_ EDUCATION _ 

TEACHER  FEATURE— Utilize  the 
“Newspaper  as  the  Textbook."  Daily  les¬ 
sons  available  for  grades  K-8.  Developed 
by  certified  teacher/journalist.  Syndi¬ 
cate  rates.  603  Union  Rd,  Spring  Valley 
NY  10977. 


ALTERNATE  ENERGIES— A  weekly  col¬ 
umn  about  solar  energy,  wood  stoves, 
bio-mass,  and  wind.  How  to  beat  the 
high  cost  of  energy.  Rates  and  samples: 
Down  To  Earth,  David  Ross  Stevens,  Box 
639-A,  Borden  IN  47106. 


FOR  THE  ONE  publisher  in  10  really 
serious  about  promotion — The  Bottom 
Line  tells  your  local  merchant  why  he 
should  use  more  newspaper  advertising. 
Weekly  questions  and  answers  by 
publisher-professor  use  fact,  logic  and 
humor.  S,  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


DO  YOU  KNOW  that  no  one  knows  which 
was  the  39th  US  State?  You  and  your 
readers  can  find  out  why  in  Master  of 
Fact,  Allied  Press  International  (202) 
638-2749. 


WHAT'S  NEW  IN  MEDICINE? 
Latest  medical  news,  weekly,  with  com¬ 
mentary.  350  words.  L.A.  Chotkowski, 
MD,  FACP,  1143  Chamberlain  Hwy,  Ken- 
sin^on,  CT  06037. 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news.  Proven 
results.  Camera-ready.  Samples.  Mike 
LeFan,  1802  S  13th,  Temple  TX  76501. 

MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  Weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940, 
(914)  692-4572. 


_ REAL  ESTATE 

HOUSE  CALLS — Citation  for  recent  na¬ 
tional  award  says  “entertaining  format, 
concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledge,"  6th  year, 
major  dailies.  Edith  Lank,  240  Heming¬ 
way.  Rochester  NY  14620,  (716)  271- 
6230. 


TELEVISION 


STAR-TRAKS-Up  to  date  information  on 
what  is  happening  in  the  television  in¬ 
dustry,  personality  oriented.  Four  col¬ 
umns  each  month,  furnished  weekly.  In 
many  cases  we  scoop  other  television 
interest  columns.  Write  PK  ANTHONY 
ENTERPRISES,  PO  Drawer  Q,  St. 
Petersburg  FL  33731. 


"BOOTSTRAPS"is  basic.  It's  an  interest¬ 
ing,  competitive,  habit-forming,  800 
words  of  creative  entertainment  and  cul¬ 
tural  motivation  for  self-improvement. 
$5  per  week,  4  weeks  free.  Elm  Hollow 
Syndicate,  Box  403,  Livingston  Manor 
NY  12758. 


MEMO  TO:  All  Feature  Writers  anid  Artists 
FROM:  E&P  Classified  Department 

PLAN  AHEAD!  It  may  seem  early  to  think  about  our 
July  26th  Syndicate  issue,  but  it  may  save  you  money 
to  do  so! 

Your  Features  Available  ad  could  help  you  to  reach 
99%  of  America’s  editors  and  publishers — in  an  issue 
that  will  be  kept  and  referred  to  throughout  the  year. 
That's  action.  And  we  want  to  cut  you  in  on  it! 

Feature  your  feature  in  Features  Available  for  12,  26  or 
52  insertions  and  benefit  from  our  low  contract  rates. 
Call  now  for  a  cost  estimate  on  your  ad! 

E&P  CLASSIFIEDS  (212)  752-7050 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


START  YOUR  OWN  WEEKLY— Expansive 
how-to  manual  by  prominent  publisher, 
describes  every  step.  Details  from  Meadow 
Press,  Box  35-E,  Pt  Jefferson  NY  11777. 

INFORMATION  WANTED 

AS  A  WRITER  have  you  ever  been  taken 
advantage  of  by  any  publication?  I  have 
just  been  completely  “Frozen  Out”  by  the 
Reader’s  Digest  which  ran  as  their  lead 
story,  March  issue,  and  which  original  by- 
lined  published  article  I  mailed  to  Editorial 
Department  for  which  I  understood  I  would 
receive  accreditation.  Box  34630,  Editor  & 
Publisher. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO.,  INC. 
National  Press  Building 
Washington,  D.C,  2CX)45 
(202)  National  8-1133 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  Consultation, 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405,  (912) 
925-8666,  day  or  night, 

SYD  S.  GOULD  ASSOCIATES 
“The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte.  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotitations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
daytime;  (813)  446-0871  nights:  or  write 
Box  3364,  Clearwater  Beach,  FI.  33515. 
No  obligation,  of  course. 


MEL  HODELL,  Newspaper  Broker, 
P.0,  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV.  weekly,  daily 
and  community  newspapers.  Professional, 
confidential. 

Business  Broker  Associates 

(615)  756-7635. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av, 
Haddonfield  NJ  08033  (609)  795-6026. 


CATALOG  PRINTING  BROKER  WANTED 
Contact  K  A  Lesner, 

(800)  843-6805,  toll  free. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WANT  TO  SELL 
YOUR  NEWSPAPER  .  .  . 

•  At  terms  favorable  to  you! 

•  Discreetly! 

•  Without  business  disruption! 

•  Quickly! 

•  At  lowest  possible  cost! 

Start  the  process  today.  Call 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212,  Galva  IL  61434 
(309)  932-2270  days,  932-2642  evenings 

ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file:  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.,  Hardwick,  MA  01037.  (413) 
477-6009. 


WE  HAVE  CONDUCTED  more  than  300 
formal  appraisals  of  newspapers,  large  and 
small.  NEWSPAPER  SERVICE  COMPANY, 
INC.,  PO  Dr.  12428,  Panama  City,  FL 
32401. 

NEWSPAPERS  FOR  SALE 

SPORTS  NEWSPAPER  for  sale.  50,000 
circulation.  Unlimited  potential.  Write  PO 
Box  1604,  Hartford  CT  06144. 


COLORADO  ROCKIES  WEEKLY— 

Winter  sports  near,  small  but  growing. 
Gross  $34,000,  price  $39,500,  some 
terms,  building  also  available.  State  cash 
and  experience  first  letter,  no  calls.  Marion 
R  Krehbiel,  Box  88,  Norton  KS  67654. 


UPSTATE  NEW  YORK  SHOPPER,  Gross 
$272,000.  Sell  $250,000,  29%  Down,  9% 
Financing.  Good  composing  equipment, 
press  farmed.  No  real  estate.  Cash  flow  will 
finance  payments,  provide  good  income. 
Box  34484,  Editor  &  Publisher. 


CENTRAL  FLORIDA  weekly  near  Disney 
World.  Booming  area.  Health  forces  sale. 
P.O.  Box  283,  Longwood  FL  32750  or  (305) 
834-6334. 


ARKANSAS  WEEKLY  with  plant  and  build¬ 
ing  in  growing  town  of  75(X).  28%  down, 
balance  on  negotiable  terms. 
MISSISSIPPI  county  seat  weeklies,  all  un¬ 
opposed. 

We  have  other  properties.  Let  us  know 
what  you  want  and  your  financial  situation. 
JAMES  WHITE 

Box  783,  McMinnville  TN  37110 

KANSAS  EXCLUSIVE  COUNTY  WEEK¬ 
LY— Grossing  $94,000,  price  $90,000. 
$26,(X)0  cash  down.  Please  state  cash/ex¬ 
perience  first  letter,  no  phones.  Marion  R 
Krehbiel.  Box  88,  Norton  KS  67654, 

COLORADO  WEEKLY  with  fantastic  growth 
prospects.  Qualified  newspeople  may  ob¬ 
tain  details  from  James  J.  Brodell,  broker. 
Box  1841,  Grand  Junction  CO  81502.  (303) 
242-5035. 


LAKELAND  ZONE  2  county  guide,  FREE 
10,000,  $4-5M,  month.  Husband/wife, 
$35,000.  Fantastic  future.  Call  (201) 
267-1945  after  6  pm. 


NO  LOSER — 10  year  old  Anglo-Jewish 
weekly.  Metropolitan  area  Zone  2.  Keeps 
growing  in  acceptance.  Other  interests 
compel  sale.  All  cash  required.  Box  34597, 
Editor  &  Publisher, 


$70M  Gross,  17  year  old,  2600  paid 
weekly.  Lake  area  northeast  Texas.  Steady 
26%  growth  past  4  years.  Lease  with 
nearby  daily  on  use  of  composing  room. 
Contract  printing.  No  job  shop.  Box 
34633,  Editor  &  Publisher. 


MIDWEST 

ADVERTISERS 

Call  In  your  Help  Wanted  and 
Equipment  &  Supplies  ads  to  our 
Chicago  office.  Deadline:  12 
noon,  Tuesdays. 

I  I  Anna  Kopala  I 

(312)  565-0123 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


INDUSTRY  SERVICES 


PRESS  TIME  AVAILABLE 


CLASSIFIED  ADVERTISING 


CONSIDERING  SELLING?  Concernea 
about  the  tax  consequences?  Would  you 
prefer  to  stay  on  as  publisher,  or  In  another 
role,  or  retain  an  ovrnership  interest,  or 
simply  retire  totally?  We  can  tailor  a  pur¬ 
chase  to  fit  your  desires.  No  enormous 
chain,  we  are  interested  in  profitable 
hometown  newspapers,  weekly  or  daily, 
grossing  between  $400,000  and  $3  mil¬ 
lion.  Confidentiality  guaranteed.  Box 
31314,  Editor  &  Publisher. 


IF  YOU  ARE  without  competition  in  your 
home  base,  do  not  have  a  central  printing 
plant,  and  have  at  least  4500  paid  circula¬ 
tion,  our  widely-respected  group  of  com¬ 
munity  newspapers  would  like  to  discuss 
purchasing  your  non-daily  publication. 
Flexible  arrangements  to  meet  your  needs, 
including  your  remaining  with  the  newspa¬ 
per.  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752, 
Editor  &  Publisher.  All  replies  kept  strictly 
confidential. 


PUBLICATIONS  FOR  SALE 


LONG  ESTABLISHED  NEWSLETTER  for 
sale.  Cartoon  World,  Box  30367,  Lincoln 
NB  68503. 


SOUTHWESTERN,  unopposed  city  maga¬ 
zine  needs  strong  advertising  oriented 
publisher  to  take  control.  ABC  audited, 
4th  year,  turning  the  corner,  good  staff, 
grossing  $500M.  Excellent  tax  shelter  in 
holding  50  to  100%  of  Sub  S  corporation. 
Good  terms  to  qualified  party. 

Portland  based  monthly  trade  tabloid.  Es¬ 
tablished  15  years.  Mom  and  pop  opera¬ 
tion  grossing  $200M  returning  owners  up 
to  $70M.  Founding  publisher  wants  to  re¬ 
tire.  Requires  strong  advertising/editorial 
team.  Asking  $300M  with  $50M  down  and 
good  terms  to  right  buyer.  Exclusive  offer¬ 
ings,  please  qualify  yourself  first  inquiry  to: 
Mark  D.  Schrimpf 
Publishing  Consultant 
Rt  #2,  Box  122 
Forney  TX  75126 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


TMC  CONSULTING — Target  market  and 
TMC  household  data  base  development, 
computer  program  evaluation,  postal  car¬ 
rier  pre-sort  qualification,  non-subscriber 
routing,  zip  code  and  distribution  analysis. 
James  E.  Cannon,  50  Elm  St,  Windsor 
Locks  CT  06096.  (203)  623-3209. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


CATALOGS  TRIMMED  and  glued  on  news¬ 
print  stock.  Contact  K.A.  Lesner,  (800) 
843-6805,  toll  free. 


Equipment 
&  Supplies  . . . 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


LOG-ETHERM  water  chiller,  Model  I.  3  for 
$300  each.  Contact  Martha  A.  Sauer, 
Times  Publishing  Co.,  (813)  893-8466. 


ITEK  GRAPHITEK  435,  9  months  old,  aux¬ 
iliary  RC  paper  loading.  Asking  $75,(X)0. 
Community  Newspapers,  (414)  762-MOO. 


COMPUTER  HARDWARE 


EDITORIAL  SYSTEM— AKI  maxis  with  10 
VDTs,  2  CPUs,  each  with  4  Pertec  disc 
drives,  in  daily  use.  Will  be  available  July 
15.  Phone  Bob  Phillips,  Journal  American, 
PO  Box  310,  Belleview  WA  98009,  (206) 
453-4212. 


MAILROOM 


NEWSPAPER  SIZE  Cheshire  and  Magna- 
craft  Labeling  Machines  with  single  wide 
or  computer  print  out  multiwide  label 
heads.  Plastic  strapping  machines.  Ed  or 
Scott  Heisley,  in  Texas  call  (214)  357- 
0196,  others  call  (800)  527-1668. 


SHERIDAN  48P  and  24P  inserters.  Very 
good  condition.  Available  immediately. 
Box  342^,  Editor  &  Publisher. 


‘BRAND  NEW  STEPPER  collator  and 
quarter-fold  inserter;  3  station;  factory  in¬ 
stallation  and  service  available.  Can  be 
used  like  an  inserter  to  collate  tabloid  sec¬ 
tions  together.  $12,000  FOB  Carmel.  The 
Carmel  Pine  Cone,  (408)  624-0162,  Box 
G-1,  Carmel  CA  93921. 


Order  Blank 


CLASSIFIED  ADVERTISING  RATES 


LINE  AOS  POSITIONS  WANTED 

should  jccomfjuuy  IPuyublo  *tith  order! 

copy  unless  credit  established' 

1  week  —$3.10  per  line.  1  week  —$2.25  per  line 

2  weeks— $2.95  per  line,  per  issue  2  weeks— $2. 10  per  line,  per  issue 

3  weeks — $2.75  per  line,  per  issue  3  weeks — $1.95  per  line,  per  issue 

4  weeks— $2.55  per  line,  per  issue  4  weeks— $1.70  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and  Add  $2.00  per  insertion  for  box  service 
count  as  an  additional  line  in  copy.  and  count  as  an  additional  line  in  your 

copy. 


Count  apprommately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


1  week  —$2.25  per  line 

2  weeks— $2. 10  per  line,  per  issue 

3  weeks— $1.95  per  line,  per  issue 

4  weeks— $1.70  per  line,  per  issue 


Authorized 

Classification 


Contract  rates  available  on  request. 


□  Assign  a  box  number  and  mail  my  replies  daily. 


WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
6ok  numbers  mailed  each  day  as  they  are  received  are  valid  for  1  year 

Editor  &  Publisher 

575  Lexington  A. c  NY  NY  )  00'22  (2  1  2)  752  7050 


Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave.  •  New  York,  N  Y,  10022 
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EQUIPMENT  &  SUPPLIES 
MMLROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESEWNG 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


MULLER  231  COUNTER  STACKER 
Excellent  condition. 

Box  34384,  Editor  &  Publisher. 


STA  HI  257  COUNTER  STACKER. 
Excellent  condition. 

Box  34253,  Editor  &  Publisher, 


PRICE  FOR  IMMEDIATE  SALE!  We  need 
space  it  occupies.  Stepper  Paper  Man 
Model  PMIVOFFT,  Serial  #1858,  4  sta¬ 
tions.  A  bargain  at  $3,500.  You  can  re¬ 
cover  that  price  in  several  months  of  oper¬ 
ation.  Call  Wrne  Shaull  at  (419)  738-3318 
or  (419)  738-2128. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


RECONDITIONED  MAILROOM 
EQUIPMENT 

Heavy  duty  Cutler  Hammer  stream  con¬ 
veyor.  Ultra-flex  drive  controllers  available. 
Mark  II  stackers.  257  Sta-hi  stackers.  Call 
(505)  842-1857. 


NEWSPRINT 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


NEWSPRINT,  prompt  shipment 
Direct  from  mill 
Your  specifications 
Box  33675,  Editor  &  Publisher 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS  We  Buy/Sell.  Kramer 
&  Cramer  Inc,  550  Frontage  Rd,  Northfield 
IL  60093.  (312)  446-7017. 


NEWSPRINT  ROLLS,  many  sizes.  Paper 
Fibres  Corporation,  PO  Box  707,  Vashon 
WA  98070.  (206)  567-4423. 


PHOTOTYPESETTING 


COMPUGRAPHIQS 

7200—12800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd..  Mt.  Laurel.  N.J.  (609)  235-7614. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


COMPSTAR  191-8K  Memory  Serial  No. 
249.  Complete,  ready  to  start  setting  type 
$1500.  Also  large  inventory  191  parts  at 
reasonable  prices.  The  Herald,  Killeen,  TX 
76541.  (817)  634-2125. 


COMPUWRITER  88 — Like-new  condition. 
Ready  to  move  at  unbeatable  price.  Type 
included.  Call  B.  Dailey  (201)  865-7050 
after  5  pm. 


FOR  SALE:  4  Mark  III  Pacesetters,  serial 
numbers:  1419,  1422,  1423  and  1842.  All 
with  Microdata  computers,  (1842  has  re¬ 
verse  leading  magazine).  Miscellaneous 
spare  parts.  For  information,  please  call 
collect:  Robert  G  Sayres  (717)  291-8838. 


EDITWRITER  2750  terminal.  New 
machine,  never  installed.  List  priced  at 
$8450,  will  sell  for  $65(X).  Call  evenings 
(914)  469-2409. 


COMPUGRAPHIC  EQUIPMENT— Video¬ 
setter  Universal  $21,000,  spare  parts 
available.  2  Comp  IV  A's,  high  range, 
$5000  each.  3  Autotape  perforators. 
Phone  (206)  453-4212. 


COMPUTWRITER  IV — Excellent  condition, 
low  range.  Available  now— no  down  pay¬ 
ment,  low  monthly  rate.  Call  B.  Dailey 
(201)  865-7050  after  5  pm. 


COMPUWRITER  II  Jr.  T.G.,  model  #01194, 
serial  #5002  with  six  fonts  for  sale.  Up¬ 
graded  and  in  excellent  condition.  $3000. 
Call  Roger  Miles  (617)  746-5555. 


COMPUTAPE  II  with  4  extra  fonts  and 
width  cards,  machine  will  run  60  lines  per 
minute.  Spare  parts  kit.  All  in  good  condi¬ 
tion.  4961  Compugraphic  with  direct  entry 
keyboard.  The  Wilson  Daily  Times,  Wilson 
N(;,  (919)  243-5151. 


COMPUGRAPHIC: 

ACM  9000  WITH  KEYBOARD,  sets  6-36  pt, 
8  fonts,  spares,  etc 

Priced  below  market .  $  7,990 

ACM  9000  WITH  KEYBOARD,  sets  6-72  pt, 
with  fonts,  spares,  etc 

Priced  below  market . . . ! .  $  9,990 

UNISETTER  HR  WITH  KEYBOARD,  fonts, 
spares,  etc 

Priced  way  below  market  .  $12,990 

DATATYPE: 

OCR  with  video  editing  terminal,  Facit 

punch,  Decitek  reader .  $  2,880 

All  in  daily  newspaper  production,  well- 
maintained,  working  on  our  floor. 

SAM  McMICHAEL  or  Norm  Hirsch,  Des 
Plaines  Publishing  Co.,  Des  Plaines  IL 
60018.  (312)  824-1111. 


KEYBOARDS 

We  have  AKI  Autotape,  9100,  and  Unitape 
keyboards  all  with  visual  character  dis¬ 
plays.  Fully  guaranteed. 

GRAPH-X,  INC. 

17  Bucknell  Court 
Bethlehem  PA  18015 
(215)  868-1620 


COMPOSING— 3  Mark  I  Photons;  8 
Wpefaces;  2  with  P-16  computer,  1  Micro 
Data.  Log-E  121  camera  with  transport 
and  LD-18  Log-E  processor.  Price  negoti¬ 
able:  equipment  must  go.  Contact  Clyde 
Myers,  The  Herald-Mail  Co,  100  Summit 
Av,  Hagerstown  MD  21740.  (301)  733- 
5131. 


PLATEMAKING 


ONE  MANUAL  NAPP  platemaking  system 
complete,  like  new.  Northeast  Storage  and 
Industries,  Inc.,  (213)  257-7557. 


STEREO  EQUIPMENT— 4  year  old  Napp 
plate  system;  2  burners;  2  wash;  3  dryers. 
1000  Napp  plates  (.004).  Hoe  Monarch 
mat  roller.  Sta-Hi  rotary  shaver.  3  Sta-Hi 
vacuum  dryers.  Price  negotiable,  equip¬ 
ment  must  go.  Contact  Clyde  Myers,  The 
Herald-Mail  Co,  100  Summit  Av, 
Hagerstown  MD  21740.  (301)  733-5131. 


PRESSES 


22V  CUTOFF  GOSS  HEADLINER,  4  Units 
2  half  decks,  2  to  1  folder,  available  now. 
21Vz"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  avaialable  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22V  cutoff  Hoe  color  convertible  4  units, 

available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  V15A. 

5  unit  V15A. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


COTTRELL  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  V-25,  4-10  units. 

Cottrell  cross  drive  assembly. 

Cottrell  Vanguard  V-15,  2  units. 

Fairchild  Color  King  5  Units,  1968. 

Goss  Community  add-on  units,  1969-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban.  8  units. 

Goss  Suburban  add-on  units. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban,  SU, 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  V«  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22%". 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 


4  UNIT  URBANITE,  complete,  2  years  old. 
Suburban  Vz,  Vt  folder  available  im¬ 
mediately.  Modiflex  distortion  camera, 
20x24.  Call  (617)  475-3210. 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  web  ofset  and  letter- 
press.  25  years  experience.  CONTACT: 
Ken  Langley 

7881  Mastin,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


5  UNIT  GOSS  MARK  I  Headliner,  press 
#2206,  Goss  DiLitho,  2:1  folder,  22%" 
cutoff,  90°  plate  stagger,  40"  diameter 
rolls,  60"  web,  52,000  IPH,  Beach  saddles, 
compression  lock-up,  5  angle  bar  nest,  4 
semi-automatic  and  1  automatic  reel, 
Baldwin  automix  and  recirculating  system, 
plate  bender  and  punch.  Available  June  1, 
1980.  Can  be  seen  in  operation.  Box 
33612,  Editor  &  Publisher. 


WOOD  250  Color  Flex,  4  Units  with  Vz  page 
Folder,  with  Cole  Va  Folder,  100  H.P. 
Drive 

KING  press  Model  587,  2  Units  (Daily).  Vz 
and  Vi  Folder,  Color  King  Folder,  2  posi¬ 
tion  stacked  roll  stand,  30  H.P.  Drive 

HARRIS  V-15-A,  6  Units,  1  Folder,  50  H.P. 
Drive  with  Vi  Folders  JF-7,  1  Folder  30 
H.P.  Drive  with  Vi  Folder  JF-8,  2-3  posi¬ 
tion  roll  stands,  3  Water  Circulators. 

GOSS  SUBURBAN,  4  Units,  Folder,  drive, 
1000  series 

60"  Capco  Rewinder. 

30  X  40  nuArc  flip  top. 

Goss  Duplex  single  width  balloon  former. 

Goss  Duplex  4  position  single  width  roll 
stand. 

Goss  Duplex  single  width  hi-speed  folder 
(40,000  p.h,). 

Clark-Aiken  sheeter. 

Electric  3000  lbs  Pallet  Jack,  battery  (with 
charger). 

40(X)  lb  fork  lift,  propane. 

1966  Hantscho,  4  units,  Vi-V'z  folder. 

UNIVERSAL  PRINTING  EQUIPMENT  CO 
PO  Box  455,  Lyndhurst  NJ  07071 

_  (201)  438-3744 


HARRIS  V  25,  4  or  5  units,  JF  4  Vi,  Vz 
double  parallel  folder  with  cross  perf, 
upper  balloon  former,  accumeter.  New  ap¬ 
proximately  1971.  Will  set  as  complete 
press  or  individual  components.  IPEC, 
INC,  401  N  Leavitt  St,  Chicago  IL  60612. 
(312)  738-1200,  Telex  25-4388. 

CAPCO  portable  ink  fountains.  Wood  port¬ 
able  ink  fountains.  Goss  portable  ink  foun¬ 
tains.  Hoe  ink  boxes.  Hoe  color  convertible 
press  22Vi.  4  units  with  2:1  double  deliv¬ 
ery  folder.  We  have  in  storage  spare  parts 
for  Hoe  color  convertible  presses.  Two 
Cline  reels,  and  pasters  in  self-contained 
framing.  Running  belts,  side  lay,  etc.  Suit¬ 
able  for  publication  or  newspaper  press. 
Paper  roll  dollys  and  track.  1  single  width 
Goss  balloon. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


VISIT  US  AT  ANPA  BOOTH  127 
Harris  V  15A,  6  unit  press,  1973. 

Harris  V22,  5  unit  press,  1%7-71. 

Harris  V25,  5  unit  press,  1971, 

Harris  JF4  combination  folder. 

News  King,  4  unit  press,  1972, 

News  King,  4  unit  press,  1965. 

Color  King,  2  unit  press,  remanufactured. 
Goss  Community,  3  unit  press,  1976. 
Goss  SC,  7  unit  press,  1978, 

Goss  SC  ValVt  folder,  cross  perf. 

Goss  Suburban  "15(30,’’  4  unit  press. 
Urbanite,  4  unit  press,  remanufactured. 
M.E.G.  200  flying  pasters. 

While  at  ANPA,  make  plans  to  inspect  the 
extensive  inventory  of  web  presses  at  our 
plant  and  warehouse  in  Atlanta. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Ind.  Ct.  NE 
Atlanta.  Georgia  30329 
(404)  321-3992  Telex  700563 


LETTERPRESS 

Available  May  1981—1956  Scott  double 
width  press,  23*/i6",  7  floor  units  (2 
superimposed),  3:2  double  delivery  folder 
setup  for  wraparound.  Includes  2  sets 
manual  and  2  sets  automatic  NAPP  sys¬ 
tems. 

UNIVERSAL  PRINTING  EQUIPMENT  CO. 
PO  Box  455 
Lyndhurst  NJ  07071 
(201)  438-3744 


DRIVE  MOTOR  taken  off  Goss  Community 
Press.  Fincor  25  HP,  240  volts  DC  com¬ 
plete  with  control.  Jenison  Printing  Co.,  PO 
Box  237,  Jenison  Ml  49428,  (616)  457- 
1120. 


NEWS  KING,  3  unit  press  with  folder.  Ex¬ 
cellent  condition. 

(415)  495-6010 


4  UNIT  GOSS  Community  press,  1979, 
available  30  days. 

2  unit  Goss  Community  press,  grease, 
Goss  Urbanite  quarter  folder. 

COMPLETE  PRINTING  PLANT 
2  Unit  Goss  Community,  oil. 

Platemaker,  camera  and  auxiliary  equip¬ 
ment. 

Contact:  Ken  Langley 
Continental  Printing  Machinery,  Inc 
7881  Mastin  Dr 
Overland  Park  KS  66204 
(913)  432-8276 


NEWSPAPER  INSERTER 
DG  320  by  Didde-Glaser,  stuffs  2  into  1. 
Good  shape,  $790(3. 

Sam  McMichael  or  Norm  Hirsch,  Des 
Plaines  Publishing  Co,  Des  Plaines  IL 
60018,  (312)  824-1111. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  MARK  I  or  II  press  units  with  21V?" 
cut  off. 

Box  34445,  Editor  &  Publisher 


JOIN  OUR  CONTRACT  CREW! 


.  .  .  Those  individuals,  companies  syndi¬ 
cates  that  know  the  value  of  an  E&P  ad  and 
run  with  us  on  a  regular  basis. 


So,  be  it  12,  26  or  52  times  per  year,  we 
produce  business  and  profit  for  these  peo¬ 
ple.  We  offer  you  freedom  to  rotate  your 
copy  within  our  regular  deadline  times, 
monthly  billing,  and  the  best  exposure  in 
the  field  in  E&P  CLASSIFIEDS. 

Reserve  your  space  now,  in  the  most  effect¬ 
ive  classified  market  in  the  newspaper  in¬ 
dustry. 

E&P  CLASSIFIEDS 


IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  606l2 
(312)  738-1200  Telex  25-4388 


Contract  rates  on  request 
(212)  752-7050 
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WANTED  TO  BUY 


STA-HI  251  COUNTER  STACKER. 
Bo*  34254, 

Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation. 
Box  34255,  Editor  &  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units. 

BOX  200,  EDITOR  &  PUBLISHER 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


WILL  PAY  TOP  CASH  PRIZES  for  paper 
cutters,  Phillipsburg  and  Pitney-Bowes  in¬ 
serting  machines;  Cheshire  automatic 
labelers,  die  cutters,  sheeters,  Bunn  string 
tyers,  envelope  converting  equipment, 
vacuum  forming,  shrink  pack,  skin  packag¬ 
ing  and  blister  forming  also  printing  press, 
etc.,  plus  Virkotype  and  gold  stamping 
equipment.  We  will  assume  all  pick  up  and 
transportation  charges  and  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


EDS-IDAB  573  programmable  keyboard  for 
counter  stacker. 

Box  34444,  Editor  &  Publisher 


Help  Wanted  .  .  . 


When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  number-(212)  752-7050 


FACULTY  POSITION  in  Public  Relations. 
Tenure-track  beginning  Fall  1980.  Person 
is  expected  to  teach  public  relations,  news 
writing,  and  script  writing.  PhD  preferred. 
Send  credentials  by  June  15  to  Dr  James 
Chu,  Director,  Center  for  Information  and 
Communication  Studies,  California  State 
University,  Chico  CA  95929.  An  Affirma¬ 
tive  Action.  Equal  Opportunity  Employer. 


BOWLING  GREEN  STATE  UNIVERSITY  is 
seeking  a  one-to-two  year  term  faculty 
member  to  teach  editing,  reporting  and 
other  courses  according  to  individual  pre¬ 
ferences  br  specialties.  Newsroom  man¬ 
agement  experience. preferred.  Contact: 
Dr.  Ray  Laakaniemi,  Assistant  Director, 
School  of  Journalism,  Bowling  Green  State 
University,  Bowling  Green  OH  43403.  Ap¬ 
plication  deadline  is  June  10.  Equal  Op¬ 
portunity  Employer. 


JOURNALISM-INSTRUCTOR  OR  ASSIS¬ 
TANT  PROFESSOR  (Marshall  University's 
W.  Page  Pitt  School  of  Journalism).  Tenure 
Track  position.  Salary  Range:  Instruc¬ 
tor— $13, 500-14, 500f9  months  depending 
upon  qualifications  (Master's  degree  plus 
professional  experience);  Assistant  Pro¬ 
fessor— $15,000-18,000/9  months  de¬ 
pending  upon  qualifications  (ABD  or  PhD 
plus  professional  experience).  Minimum 
qualifications:  Master's  degree  with  at 
least  three  years  of  professional  experi¬ 
ence  in  journalism;  ABD/PhD  degree  pre¬ 
ferred.  Application  deadline:  June  12. 
1980.  Send  applications  to:  Dr.  Deryl  R 
Learning,  Director,  W,  Page  Pitt  School  of 
Journalism,  Marshall  University,  Hunt¬ 
ington  WV  25701.  An  Equal  Opportunity 
Employer. 


DIRECTOR,  NEWS  BUREAU— Position  in¬ 
volves  the  supervision  of  staff  writers, 
preparation  and  dissemination  of  informa¬ 
tion  about  the  University  of  Kentucky  to 
the  printed  media.  Prior  experience  on  a 
daily  newspaper  highly  desirable.  Basic 
qualifications  include  BA  with  major  course- 
work  in  journalism  or  allied  subject,  and 
5  years  related  experience,  or  the  equiva¬ 
lent  combination  of  education  and  experi¬ 
ence.  Send  resume  with  salary  history  be¬ 
fore  June  20  to:  Bill  George,  Campus 
Employment.  350  Service  Bldg.  Lexin^on 
KY  40^6.  The  University  of  Kentucky  is 
an  equal  opportunity  employer. 


THE  HARTE-HANKS  Media  Management 
Fellowship  of  $3000  for  1980-81  will  be 
awarded  by  the  Henry  W  Grady  School  of 
Journalism  and  Mass  Communication, 
University  of  Georgia.  The  Fellow  will  en¬ 
gage  in  study  leading  to  the  M  A  degree 
and  should  be  interested  in  advanced 
training  in  the  management  of  publishing 
or  broadcasting  enterprises.  Assistant- 
ships  may  also  M  available.  For  more  in¬ 
formation  and  application  materials,  write: 
Coordinator  of  Graduate  Studies,  School 
of  Journalism  and  Mass  Communication, 
University  of  Georgia,  Athens  GA  30602,  or 
phone  (404)  542-^6. 


INSTRUCTOR  OR  ASSISTANT  PROFES¬ 
SOR  to  teach  introductory  and  advanced 
advertising  and  public  relations  courses; 
may  also  be  assigned  to  teach  a  news  lab 
or  similar  skills  course.  Masters  degree  re¬ 
quired;  doctoral  degree  preferred.  Three  to 
5  years  professional  experience  and 
college-level  teaching  highly  desirable 
qualifications.  Salary  commensurate  with 
education  and  experience;  10-month  ap¬ 
pointment.  Apply  by  sending  resume, 
names  and  addresses  of  three  references 
to  Dr.  Marian  D.  Nelson.  Chairman,  Jour¬ 
nalism  and  Advertising,  (Jklahoma  State 
University.  Stillwater  (JK  74074.  Applica¬ 
tion  deadline  is  July  15.  1980,  or  until 
adequate  pool  of  qualified  applicants  is 
received.  Job  begins  September  1,  1980. 
Oklahoma  State  University  is  an  equal  op¬ 
portunity  employer/ethnic  minorities  and 
women  candidates  are  urged  to  identify 
themselves  in  the  application. 


Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 

fiven  in  the  ad.  c/o  Editor  &  Publisher, 
75  Lexington  Ave.,  New  York,  N.Y. 
10022. 

Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad, 
include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 
Editor  &  Publisher  is  not  responsible 
for  the  return  of  any  material  submit¬ 
ted  to  its  advertisers. 


NATIONAL  SEARCH  REOPENED 

Senior  Position  In  News-Editorial  Sequence 

The  department  of  Ma,ss  Communications  at  Middle  Tennessee  State 
I'niversity  seeks  a  senior  member  of  faculty  to  teach  within  the  News- 
Kditorial  Sequence.  The  person  selected  should  be  able  to  teach 
intmductory  and  skill  cxiurses  in  a  prtrfessionally-oriented  department  of 
19  faculty.  M  I'S!  is  liKated  IS  miles  from  Nashville  and  has  state-of- 
the-art  facilities  in  radio,  tv  .  film,  graphics,  and  journalism  housed  in 
new  buildings.  This  full-time  appointment  begins  .\ugust  I.  1980.  and  is 
tenure  track.  .A  PhD  in  journalism  or  mass  communications  and 
pnrfessional  experience  is  required.  Please  send  a  letter  of  application, 
resume,  three  letters  of  recommendation  and  any  other  data  pertinent  to 
vour  evaluation  to  I>  Kdward  M.  Kimbrell,  Chairman,  Department  of 
Mass  Communications,  M'I'ST,  Murfreesboro  TN  37132.  (61.3)  898- 
2813.  .Application  deadline  is  June  1.3.  1980.  Minorities  are  encouraged 
to  identify  themselves  for  affirmative  action  reports. 

,\IT5tJ  i,f  an  Equal  OppttrtanitylAffirnuitive  Action  employer 
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WASHINGTON  STATE  UNIVERSITY  is 
seeking  an  assistant  general  manager  for 
student  publications  to  provide  counsel¬ 
ing,  creative  planning,  advising,  coordina¬ 
tion  and  day-to-day  direction  for  student 
advertising  and  circulation  staffs  on  the 
campus  daily  newspaper  and  a  large  year¬ 
book.  Responsibilities  would  require;  sev¬ 
eral  years  of  newspaper  local  display  ad¬ 
vertising  experience;  three  years  of  experi¬ 
ence  in  newspaper  advertising  supervi¬ 
sion;  a  bachelor's  degree;  and  experience 
in  supen/ision  and/or  coordinating  a  cam¬ 
pus  newspaper  ad  staff  is  preferred.  This 
is  a  permanent  position  on  a  12-month 
basis  (without  academic  rank)  and  not 
under  (or  in)  the  WSU  Communications 
Department.  Salary  minimum:  $16,500, 
negotiable  and  competitive  based  on  ex¬ 
perience  and  qualifications.  Position  to 
start  August  15,  1980  (or  earlier).  WSU  is 
an  equal  Opportunity/Affirmative  Action 
Employer.  We  encourage  minority,  women, 
handicapped,  Vietnam-era  and  disabled 
veterans  and/or  aged  persons  to  apply  and 
identify  themselves  as  such  in  their  appli¬ 
cations.  Contact  Wes  Calvert,  General 
Manager,  WSU  Student  Publications,  P.O. 
Box  2008  C.S.,  Pullman,  WA  99163  (509) 
335-4573, 

FACULTY  POSITION  for  1980-81 
academic  year  beginning  August  16, 1980. 
Teach  mainly  in  news-editorial  sequence. 
Several  years  recent  media  experience. 
Masters  preferred.  Write  Search  Commit¬ 
tee,  Journalism  Department,  University  of 
North  Dakota,  Grand  Forks  ND  58202. 
Deadline  June  15.  Equal  Opportunity 
Employer. 

DIRECTOR  OF  STUDENT  PUBLICA¬ 
TIONS— Bachelor's  degree  and  minimum  5 
years  professional  journalistic  experience 
including  some  publications  management. 
To  advise  editorial  staff  and  manage  busi¬ 
ness  operations  of  daily  newspaper,  year¬ 
book,  other  publications  at  15,000-enroll¬ 
ment  university  with  accredited  school  of 
journalism.  Eleven-month  administrative; 
salary  range  to  $25,000.  Send  application, 
resume  to  James  R  Gordon,  School  of 
Journalism,  Bowling  Green  State  Univer¬ 
sity,  Bowling  Green  OH  43403  by  July  1. 
An  equal  opportunity  employer. 

ADMINISTRATIVE 

BUSINESS  MANAGER 
Outstanding  opportunity  to  provide  busi¬ 
ness  and  financial  leadership  skills.  Areas 
to  include  advertising,  circulation,  pur¬ 
chasing,  production  and  financial  report¬ 
ing.  B.S.  Business  Administration  or  re¬ 
lated  degree.  Minimum  5  years  business 
experience.  Above  average  writing  ability, 
communication  skills  a  must.  We  offer 
challenging  work,  opportunity  for  ad¬ 
vancement,  and  an  attractive  location. 
Please  send  resume  and  salary  require¬ 
ments  to  Reverent  Charles  Sullivan,  Chan¬ 
cellor,  P.O.  Box  1730,  Springfield  MS 
01101. _ 

PUBLISHER'S  ASSISTANT— Business 
oriented  individual  with  weekly  newspaper 
background,  preferably  group.  Excellent 
spot  with  Midwest  65,000  circulation 

frowth  market  weekly  group.  Box  34659, 
ditor  &  Publisher. 


ADVERTISING 


.ADVERTISING 


THE  IOWA  PRESS  ASSOCIATION,  41  daily 
and  344  weekly  members,  is  seeking  re¬ 
placement  for  Its  managing  director,  first 
change  in  43  years.  Solid  community 
newspaper  background  desirable,  not  es¬ 
sential.  Usual  trade  association  duties,  in¬ 
cluding  ad  sales,  meetings,  seminars,  pub¬ 
lications,  government  contacts.  Send 
complete  resume,  listingall  positions  held, 
dates,  salary  history  and  requirements,  re¬ 
ferences.  Hope  to  fill  position  by  Fall. 
Write  IPA  "Search",  511  Shops  Bldg.,  Des 
Moines  I A  50309. 

GENERAL  MANAGER  for  5-day  estab¬ 
lished  small  daily  in  town  of  12,000.  Zone 
4.  Prefer  person  with  previous  general 
manager  experience,  good  business  back¬ 
ground  and  community  leadership  poten¬ 
tial.  Salary,  incentives,  good  fringes.  All 
replies  confidential.  Write  Box  34639, 
Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  SALES — Prestigious  na¬ 
tional  publication  is  adding  to  its  existing 
sales  force,  reps  with  experience  dealing 
with  an  affluent  clientele.  Highest  com¬ 
missions  paid.  Send  resume  with  existing 
accounts  to  Mr  Conner,  PO  Box  720317, 
Atlanta  GA  30328. 

ADVERTISING  DIRECTOR  for  northern 
California  weekly  shopper,  over  $1  million 
gross.  If  you're  strong  on  special  promo¬ 
tions,  have  knowledge  of  classified,  can 
motivate  a  staff  of  10  and  are  looking  for 
$20,000  plus,  reply  today.  Box  34128, 
Editor  &  Publisher. 

DISPLAY  ADVERTISING  MANAGER  for 
45,000  morning  and  evening  combination 
daily  in  Zone  4.  Manage  daily  operation  of 
display  department  and  supervise  16 
employees.  Excellent  salary  and  fringe 
benefits  plus  MBO  program.  Solid  advertis¬ 
ing  background  required.  Send  complete 
resume  and  salary  requirements  to  Box 
34414,  Editor  &  Publisher. 

FLORIDA  LIFESTYLE  and  part  ownership 
available  to  person  qualified  as  advertising 
manager  and  assistant  publisher  of  lead¬ 
ing  golf  industry  weekly.  Mr.  Stine,  Florida 
Golfweek,  PO  Box  1458,  Winter  Haven  FL 
33880.  (813)  294-5511. _ 

AD  SALESPERSON  to  service  established 
advertising  sales  position.  Potential  ad¬ 
vancement  to  management.  Minimum  3 
years  print  media  experience  required.  Full 
fringe  benefits  plus  guaranteed  rslary.  For 
interview  call  Mr  Sunde,  (507)  288-5201, 
Rochester  MN. 

SKAGIT  VALLEY  Publishing  Company  has 
an  immediate  opening  for  an  advertising 
representative.  We  are  a  daily  newspaper, 
our  circulation  16,500,  located  m  the 
beautiful  Northwest.  We  offer  a  solid  fu¬ 
ture  for  the  right  person.  Salary  and  com¬ 
mission  contingent  on  background.  Please 
send  resume  and  salary  history  tO;  Robert 
Aquilar,  Advertising  Manager,  Skagit  Val¬ 
ley  Herald,  PO  Box  578,  Mount  Vernon  WA 
98273. 

ACHIEVERS  ONLY!  Phoenix  directory  pub¬ 
lisher  offering  good  commission  for  moti¬ 
vated  sales  people.  Write  CMC,  Box  35351, 
Phoenix  AZ  85069,  or  call  (602)  944-1581. 


CLASSIFIED 

TELEPHONE  ROOM  SUPERVISOR 

We  are  seeking  a  brighc  person  with  telephone  sales  experience  to  super¬ 
vise  our  sales  staff.  You  will  be  joining  the  largest  ABC  audited 
suburban  non-daily  group  in  the  country.  The  peison  we  need  must 
have  talent  as  well  as  the  desire  to  work. 

Compensation  is  a  consideration  of  salary,  commission  and  override  plus 
excellent  company  paid  benefits. 

If  you  think  you’re  qualified  call  for  an  appointment. 

Dorothea  Bel  Ida 
(800)  424-9335 
In  DC  Metro  area  554-7243 
The  Journal  Newspapers  Inc 
Equal  Opportunity  Employer 


ADVERTISING  SALES  REPRESENTATIVE 
needed  for  twice  weekly,  shopper  combi¬ 
nation  in  southwestern  Zone  5.  Aggressive 

B  publisher  looking  for  ambitious, 
orking  individual  who  isn't  afraid  of 
competition.  Send  resume,  salary  re¬ 
quirements  to  Box  34613,  Editor  & 
Publisher. 


IF  YOU  THINK  you've  made  it  but  nobody 
seems  to  notice,  you  may  have  a  future 
with  us.  You  already  know  the  require¬ 
ments  and  it  you've  got  them  we'll  provide 
the  rewards.  We're  lookingfor  a  few  superb 
individuals  to  fill  advertising  and  editorial 
positions  at  our  weekly  and  daily  newspa¬ 
per  operations  in  Wyoming  and  Montana. 
We’re  not  interested  in  procrastinators. 
Send  your  resume,  salary  history  and  ref¬ 
erences  immediately  to  Box  34608,  Editor 
&  Publisher. 


ADVERTISING  SALES  MANAGER 
"This  Week,"  the  exciting  new  publication 
that  has  the  whole  West  Coast  talking,  has 
an  excellent  career  opportunity  for  an  ag¬ 
gressive  self-starter  to  lead  its  advertising 
sales  staff  in  reaching  its  full  potential. 
Our  unique  product  provides  total  cover¬ 
age  of  the  entire  market  area  by  reaching 
over  376,(X)0  homes  by  direct  mail  each 
week.  No  other  medium  in  the  marketplace 
can  compete  with  the  coverage  or  the  cost 
per  thousand.  This  is  not  a  penny-saver  or 
a  shopper.  It  is  a  newspaper  with  a  maga¬ 
zine-type  format  that  is  read  by  nearly 
every  person  who  receives  it.  Although  our 
publication  is  new,  our  company  is  firmly 
established  in  publishing  and  commercial 
printing.  Our  plant  is  located  in  the  sub¬ 
urbs  of  the  country’s  most  liveable  city, 
Portland,  Oregon.  We  offer  an  excellent 
salary,  incentive  plans,  benefits,  and  most 
important  of  all,  an  advertising  medium 
that  really  works.  If  you  have  a  proven  rec¬ 
ord  of  sales  management  success  in  a 
competitive  market  situation  (preferably 
with  a  non-paid  circulation  paper),  an  abil¬ 
ity  to  motivate  and  lead  people  as  well  as 
produce  sales  yourself,  and  you  know  the 
basic  mechanics  and  flow  required  for 
proper  production,  we’d  like  to  hear  from 
you.  Send  your  resume  to  Larry  Miller, 
Community  Publications,  Inc.,  PO  Box 
4227,  Portland  OR  97208. 


ARTIGRAPHICS 


GRAPHICS  AND  LAYOUT  DIRECTOR 
We  are  looking  for  an  imaginative  person  to 
direct  graphics  and  design  for  Sunday  tab¬ 
loid  news  magazine.  Must  have  back¬ 
ground  in  use  of  type,  art,  photography; 
develop  interesting  page  layout;  willing  to 
work  “hands-on"  and  supervise  production 
of  issues.  Journalism  degree  in  writing,  ex¬ 
perience  preferred.  Good  company  and  a 
chance  to  stretch  creativity.  Send  resume; 
Rob  Kemper,  Scotland  Communications, 
Box  1(X)00,  Marian  OH  43302. 


CIRCULATION 


CIRCULATION  MANAGER  wanted  for 
seven  day  week  publication  for  30,000 
lus  distribution,  located  in  northwest 
lorida.  Send  resume  with  salary  require¬ 
ments  to  Box  34524,  Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER 
28,000  Central  Texas  daily  needs  experi¬ 
enced  small  daily  circulation  manager  or 
an  experienced  district  supervisor  ready  to 
assume  added  responsibility  and  No.  2  po¬ 
sition  in  a  growing  market.  New  plant,  ex¬ 
cellent  benefits,  salary  dependent  on  ex¬ 
perience.  Send  complete  resume  to  Law- 
son  Grant,  Assistant  Publisher,  Temple 
Daily  Telegram,  Temple  TX  76501. 


ILLINOIS  DAILY  with  11,5(X)  circulation 
seeks  a  circulation  manager  who  can  re¬ 
cruit,  promote,  handle  accounts  receiva¬ 
ble  and  be  a  member  of  an  aggressive 
management  team.  This  position  in  a  uni¬ 
versity  town  could  start  the  right  person  on 
the  way  to  group  advancement.  Starting 
salary  in  upper  teens  including  incentive 
bonus.  All  applicants  must  provide  refer¬ 
ences  with  resume  for  consideration.  Box 
34656,  Editor  &  Publisher. 


OUTSTANDING  CAREER  and  growth  op¬ 
portunity  available  with  award  winning  af¬ 
ternoon  daily.  Zone  3.  Responsibilities  in¬ 
clude  management  of  3-5  district  mana¬ 
gers  in  one  of  the  country’s  most  progres¬ 
sive  circulation  departments.  Prefer 
strong  sales  orientation,  excellent  salary, 
bonuses,  car  allowance  and  company 
fringes.  Send  resume  to  Box  345%,  Editor 
&  Publisher. 


MIDWEST  6-day  newspaper  with  35,000 
circulation  offers  excellent  opportunity  for 
experienced  circulation  manager.  Person 
we’re  looking  for  may  now  be  circulator  for 
a  smaller  daily  or  the  assistant  on  a  larger 
daily.  The  area  offers  great  growth  poten¬ 
tial.  Excellent  salan  and  fringe  benefits. 
Send  resume  to  Box  34512,  Editor  & 
Publisher. 


CIRCULATION  SALES  MANAGER 
Evening  PM  Daily-Sunday  offers  an  excel¬ 
lent  opportunity  for  experienced  Sales 
Manager.  Newly  created  position  that  will 
supervise  sales  and  telephone  sales.  Must 
be  aggressive  and  capable  of  motivating 
sales  staff.  $17,000  salary  plus  bonus  and 
company  car.  Zone  2.  Send  resume  to  Box 
345(30,  Editor  &  Publisher. 


MIDWEST  OPPORTUNITY— Midwest  uni¬ 
versity  city  offers  an  excellent  opportunity 
for  experienced  circulation  manager.  Fine 
editorial  and  advertising  product  to  sup¬ 
port  an  imaginative,  aggressive  promotion 
program.  Give  full  det^s  in  resume  to  Box 
34478,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


MOVE  AHEAD! 

CLASSIFIED  ADVERTISING  MANAGER  for 
major  Zone  2  dai'y.  Self  and  personnel 
motivator,  effective  and  efficient  adminis¬ 
trator,  strong  on  leadership  with  success¬ 
ful  sales  record.  The  person  we  seek  may 
be  the  manager  or  the  assistant  now.  If  you 
have  the  fiber  ...  we  can  suit  you  just 
fine.  Starting  salary,  $20,000  plus.  Ex¬ 
penses,  bonus,  and  attractive  benefits. 
For  interview  appointment,  send  resumeto 
Box  34422,  Editor  &  Publisher. 


EDITORIAL 


FAST,  SKILLED  WRITER  for  prize-winning 
twice  weekly.  Best  for  pro  tired  of  daily 
hassle  who  wants  to  live  in  finest  environ¬ 
ment  in  California  and  write  well.  $250 
week.  Box  34429,  Editor  &  Publisher. 


SMALL  ALASKAN  DAILY  has  opening  for 
editor.  Must  be  able  to  manage  small  staff 
and  show  good  news  judgment,  layout  and 
writing  skills.  Send  resume,  clips  and  ref¬ 
erences  to  Box  34454,  Editor  &  Publisher. 


BRIGHT,  QUICK  local  news  specialist  as 
street  reporter  for  CBS-TV  affiliate  in 
Mid-South,  you  provide  the  strong  news¬ 
paper  reporting  background,  we’ll  provide 
the  technical  instruction.  Immediate  open¬ 
ing.  Box  34572,  Editor  &  Publisher. 


ENTERTAINMENT  EDITOR  for  mid-size 
Great  Lakes  daily  and  Sunday.  Administra¬ 
tive  experience,  strong  writing  skills,  and 
fresh  ideas  necessary.  Send  resume  and 
clips  to  Box  34573,  Editor  &  Publisher. 


COPY  EDITORS 
FLORIDA 

The  Ft  Lauderdale  News  &  Sun  Sentinel, 
one  of  the  South's  most  progressive  and 
dynamic  newspaper  companies  has  posi¬ 
tions  available  for  experienced  copy 
editors.  Successful  candidate  must  have  a 
minimum  of  3  years  daily  experience  with  a 
strong  editing,  headline  writing  and  layout 
background.  AM/PM  shifts.  Salary  com¬ 
mensurate  with  experience.  Please  re¬ 
spond  detailing  experience,  salary  re¬ 
quirements  and  references  to; 

Ft  Lauderdale  News/Sun  Sentinel 
Claudia  L  Jack,  Employment  Manager 
101  N  New  River  Dr  East 
Ft  Lauderdale  FL  33302 
(305)  761-4386 

_ Equal  Opportunity  Employer _ 

FEATURE  WRITER  NEEDED  by  growing, 
dynamic  Zone  5  weekly.  Should  have  at 
least  2  years  on  the  job  experience  and 
proven  ability  to  create  feature  material 
and  handle  general  assignment  reporting. 
Knowledge  of  photography,  darkroom 
techniques  and  layout  important.  Please 
send  resume  and  clips  along  with  salary 
requirement  to  Box  34466,  Editor  & 
Publisher. 


NIGHT  ASSISTANT  CITY  EDITOR 
Fast  growing  medium  size  daily  is  seeking 
an  experienced  assistant  city  editor.  Ide^ 
candidate  must  have  a  minimum  of  3  to  5 
years  previous  experience  as  city  editor  or 
assistant  city  editor.  Strong  news  judg¬ 
ment,  editing  skills  and  ability  to  handle 
breaking  news  required.  Top  pay  and  ben¬ 
efits.  Zone  4.  Please  send  resume  includ¬ 
ing  salary  history,  references  and  samples 
to  Box  34530,  Editor  &  Publisher. 
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BUREAU  CHIEF  FOR  MONTANA 
Energetic,  experienced  journalist  to  head 
2-3  person  news  team  covering  state  gov¬ 
ernment  for  the  Lee  Newspapers  of  Mon¬ 
tana  (Billings,  Missoula,  Butte  and 
Helena). 

Attractive  Rocky  Mountain  location,  edit¬ 
ing  level  salary. 

Clips  should  demonstrate  the  ability  to  in¬ 
vestigate  thoroughly,  to  write  about  legis¬ 
lative  affairs  without  boring  readers  and  to 
relate  government  to  people’s  lives. 

The  job  includes  story  assignment  and 
editing.  State  capital  experience  would  be 
a  plus.  Write  Personnel  Manager,  Billings 
Gazette,  PO  Box  2507,  Billings  MT  59103. 
An  equal  opportunity  employer  M/F. 


REPORTER  for  25,000  AM  daily.  Must 
have  municipal  government  reporting  ex¬ 
perience.  Send  resume  and  clips  to  Robert 
Hesse,  The  Courier,  701  W  Sandusky  St, 
Findlay  OH  45840. 


BUSINESS  WRITERS 
Florida 

The  Ft  Lauderdale  News/Sun  Sentinel  has 
immediate  openings  for  experienced  busi¬ 
ness  writers.  A  minimum  of  3  years  experi¬ 
ence  on  daily  required,  one  year  in  busi¬ 
ness  area.  Please  respond  detailing 
employment  history  with  business  writing 
samples  tO: 

Ft  Lauderdale 
NEWS/SUN  SENTINEL 
Claudia  L  Jack,  Employmnent  Manager 
101  N  New  River  Dr  East 
Ft  Lauderdale  FL  33302 
Equal  Opportunity  Employer 


MANAGING  EDITOR 

The  Express,  Easton,  Pennsylvania,  a 
52,000  daily  and  Sunday  in  the  competi¬ 
tive  Lehigh  Valley,  is  seeking  an  experi¬ 
enced  newsroom  manager.  The  Express  of¬ 
fers  a  balanced  news  and  feature  presen¬ 
tation  with  heavy  emphasis  on  local  report¬ 
ing.  The  ideal  candidate  should  appreciate 
the  importance  of  local  news,  be  innova¬ 
tive,  interested  in  graphics  as  well  as 
words,  familiar  with  MBO.  Our  managing 
editor  will  report  directly  to  the  publisher 
and  will  supervise  a  staff  of  66  talented 
professionals  in  a  pleasant  environment 
with  the  best  of  rtiodern  newsroom  sys¬ 
tems.  Excellent  salary  and  fringe  benefits. 
Send  resumes,  salary  histoiy  and  sample 
of  your  paper  to  Donald  W.  Diehl,  The  Ex¬ 
press,  TO  Box  391,  Easton  PA  18042. 


WANTED— Full  time  reporter-photogra¬ 
pher  for  city  council,  government,  features 
beat  in  ski  resort  area  of  Idaho.  Prefer  1-2 
years  experience,  knowledge  of  VDT  help¬ 
ful.  Full  time,  good  pay,  fulT company  ben¬ 
efits.  Beautiful  area.  Present  reporter  just 
named  editor.  Send  resume,  clips  and  re¬ 
ferences  to  Don  Rosebrock,  managing 
editor.  Wood  River  Journal,  Box  988, 
Hailey  ID  83333. 


SPORTS  WRITER— Montana  daily  is  look¬ 
ing  for  second  sports  writer  on  2-man  staff 
to  handle  high  school,  outdoors,  full  range 
of  features  and  some  layout.  Send  resume 
and  work  samples  to  Sports  Editor,  Daily 
Chronicle,  Bozeman  MT  59715. 


COPY  EDITOR 

If  you  have  two  years  copy  desk  experience 
on  a  daily  newspaper  and  have  exceptional 
editing  and  layout  skills  we  would  like  to 
have  you  join  our  award  winning  staff  as  a 
copy  editor.  We  are  a  medium  sized  daily 
in  pacific  Northwest  and  have  won  a 
reputation  for  graphic  and  reporting  ex¬ 
cellence.  Salary  to  $358  weekly  depending 
on  experience.  VDT  experience  a  plus. 
Excellent  benefits.  Send  resume  and  work 
sanr^les  to  Kay  Gause,  Personnel  Manager, 
Yakima  Herald  Republic,  PO  Box  9668, 
Yakima  WA  98909.  We  are  an  Equal  Op¬ 
portunity  Employer. 


HIGHLY  SKILLED  copy  editor  for  editorial 
page  of  major  metropolitan  daily  in  Zone  5. 
Job  includes  editing,  layout,  copy  selec¬ 
tion.  Premium  placed  on  good  judgment 
and  utmost  precision.  At  least  2  years  of 
metropolitan  daily  copy  editing  experience 
required.  Experience  in  graphics  and  de¬ 
sign  preferred.  Must  be  available  fora  paid 
tryout  period.  Send  thorough  resume  to 
Box  34470,  Editor  &  Publisher.  Equal  op¬ 
portunity  employer. 


IMMEDIATE  OPENING  for  writer  who  can 
produce  lively  people-oriented  features  on 
topics  ranging  from  medical  and  consumer 
issues  to  fashions  and  cooking.  Excellent 
writing  skills,  minimum  of  3  years  daily- 
newspaper  experience  required.  Send  re¬ 
sume  and  clips  to  Joan  Thomas,  Dayton 
Daily  News,  4th  &  Ludlow  Sts.  Dayton  OH 
45401. _ 


SPORTS  EDITOR 
Southeast  Florida 

One  of  the  South's  fastest  growing  AM 
newspapers  has  a  challenging  opportunity 
for  a  strong  inside  manager.  Respon¬ 
sibilities  will  include  the  daily  management 
of  a  12  member  sports  staff,  the  aggres¬ 
sive  pursuit  of  the  news  in  a  highly  com¬ 
petitive  market  and  the  development  and 
motivation  of  the  staff.  Successful  candi¬ 
date  will  have  a  minimum  of  5  years  daily 
newspaper  experience,  including  man¬ 
agement  responsibilities  and  extensive 
background  in  layout  and  editing.  This  is 
the  No.  1  sports  position,  writing  is  not 
required.  Salary  commensurate  with  ex¬ 
perience  and  excellent  fringe  benefit 
package.  Please  respond  detailing 
employment  history,  salary  requirements 
and  references  to  Box  34533,  Editor  & 
Publisher. 


MANAGING  EDITOR 

Veteran  managing  editor  needed  im¬ 
mediately  for  established  rapidly  expand¬ 
ing  national  trade  magazine.  Requires  10 
years  experience  in  trade  publications 
field  with  knowledge  of  news  and  photog¬ 
raphy,  ability  to  work  with  promotion  and 
advertising  departments,  manage  editorial 
staff  and  write  editorials,  oversee  produc¬ 
tion  department,  hit  deadlines  and  have 
excellent  editing  skills.  Unlimited  oppor¬ 
tunity  for  sharp  person  who  has  ability  to 
work  well  with  others.  Minimum  $25,000 
to  start  plus  benefits.  Should  be  willing  to 
move  in  several  months  to  beautiful  mid- 
Atlantic  state  area  where  company  is  ex¬ 
panding.  Contact  Steve  Richards  in  Cali¬ 
fornia  office  at  (714)  962-9321. 


CAN  YOU  BE  No.  1  slot  and  No.  2  layout 
editor  for  Eastern  PM?  Overnight  work. 
Minimum  5  years  desk  experience.  Re¬ 
sume,  references,  salary  requirements  to 
Box  34569,  Editor  &  Publisher. 


HARD-WORKING,  growth-oriented  editor 
needed  by  AM  daily.  Zone  5.  13,500  paid 
circulation  has  climbed  10%  in  last  six 
months  against  chain-owned,  PM  daily 
four  times  our  size.  Fresh  ideas  in  news, 
features  and  organization  a  must  to  con¬ 
tinue  gains.  Salary  negotiable.  Resume  to 
Box  34323,  Editor  &  TOblisher. 


AWARD-WINNING  WEEKLY  needs  take- 
charge  editor.  Beautiful,  fast  growing 
year-round  resort  area.  We  want  a  first  rate 
journalist  who  also  enjoys  layout,  photog¬ 
raphy  and  editorials.  Send  clips,  resume 
and  salary  requirements  to  PO  Box  254, 
Charlevoix  Ml  49720. 


LAYOUT 

We  are  searching  for  a  copy  editor  skilled 
in  page  design — someone  who  can  work 
with  our  graphics  editor  and  artists  to  pro¬ 
duce  feature  pages  with  visual  impact  and 
compelling  headlines.  As  a  part  of  our  17 
member  features  department  you  would 
play  a  key  role  in  producing  6  heavily  read 
sections  a  week.  We're  a  PM,  Zone  5,  offer¬ 
ing  top  scale  and  weekends  off.  Send  re¬ 
sume,  complete  with  salary  history  and  a 
dozen  sample  tearsheets  to  Box  34420, 
Editor  &  Publisher. 


EDITOR-IN-CHIEF  for  50,000-plus  Mid¬ 
west  weekly  Catholic  diocesan  newspaper. 
Begins  September  1.  Send  resume,  clips 
to  Catholic  Telegraph,  Advisory  Board 
Chairman,  Lawrence  Long,  4310  Walton 
Court,  Middletown  OH  45042. 


EDITOR-HEALTH  MAGAZINE 

National  publishing  company  launching 
new  health  magazine.  Editorial  will  consist 
of  articles  on  how  to  enjoy  better  health 
through  diet,  exercise  and  preventive 
measures.  The  proper  applicant  must  be 
well  versed  in  health  matters,  be  able  to 
write  on  the  subject,  and  be  able  to  obtain 
articles  and  package  this  health  magazine. 
Box  34521,  Editor  &  Publisher. 


WE  NEED  an  assistant  editor  for  our  top 
notch  feature  section.  Job  requires  an  in¬ 
novative  thinker  with  a  strong  background 
in  graphics.  Editing  skills,  creativity, 
energy  and  efficiency  all  musts.  Excellent 
opportunity  for  professional  growth  and 
advancement  on  our  96,000  PM  in  Zone  3. 
Salary  commensurate  with  experience. 
Send  tearsheets  and  resume  to  Box 
34565,  Editor  &  Publisher. 


LIFE  STYLE — If  you  have  a  flair  for  writing 
and  want  to  work  with  a  team  dedicated  to 
producing  the  best  in  lifestyle  pages,  then 
we  may  be  the  place  for  you.  Probing  mind 
and  ^eed  are  essential.  Plenty  of  oppor¬ 
tunities  to  be  creative.  Bachelor's  degree 
and  the  minimum  of  2  years  daily  experi¬ 
ence.  Send  resume  along  with  clips  to 
Marge  Harper,  Personnel  (Coordinator,  De¬ 
catur  Herald  &  Review,  PO  Box  311,  De-  < 
catur  IL  62525. 


CALIFORNIA’S  BEST  DAILY  (CNPA  2/16/ 
80)  seeks  experienced  Managing  Editor 
with  good  record  and  good  references. 
Good  salary,  fringe  benefits  in  a  fine,  mod¬ 
ern  plant  where  living  conditions  are  most 
pleasant.  Present  Managing  Editor  will  be¬ 
come  Editor.  Give  full  resume  and  salary 
expectations  to  Publisher,  Contra  Costa 
Times,  PO  Box  5166,  Walnut  Creek  CA 
94596. 


REPORTER  needed  for  growing  Zone  3 
weekly.  Photography  and  layout  experi¬ 
ence  helpful.  Good  starting  salary.  Send 
resume,  clips  and  salary  requirements  to 
Box  34644,  Editor  &  Publisher. 


METRO  EDITOR— The  La  Crosse  Tribune 
seeks  a  metro  editor  to  direct  staff  of  11 
professional  news  men  and  women.  This 
editor  and  his  or  her  assistant  also  super¬ 
vise  the  work  of  correspondents  who  cover 
news  in  a  9-county  area  in  3  states.  We 
need  a  person  who  can  lead  the  staff, 
sharpen  their  writing  and  provide  ideas, 
and  who  will  not  accept  anything  but  high 
quality  work.  The  person  we  hire  will  have 
solid  reporting  experience,  as  well  as  copy 
editing  and  supervisory  skills.  The  La 
Crosse  Tribune  is  a  7-day,  35,(X)0  circula¬ 
tion  daily.  Send  resume  including  refer¬ 
ences  and  a  letter  outlining  your  thoughts 
and  goals  as  a  journalist  to  David  B  OTfer. 
managing  editor.  La  Crosse  Tribune,  401  N 
3rd  St,  La  Crosse  Wl  54601.  No  calls. 


IT’S  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret — and  it's  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  ease! 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  you 
don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

IMPORTANT:  We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked.  Don’t  be  like  the  fel¬ 
low  who  told  us  "destroy  this  reply  and  any  future  replies  from  me 
if  Box  Holder  is  (name  of  newspaper).’’  With  the  volume  of  mail 
handled  by  this  office  each  day,  that’s  really  taking  a  terrible  risk! 
And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties.  We  know  the  daily  news¬ 
paper  holdings  of  most  groups— but  a  suburban,  weekly  or  new 
acquisition  might  slip  by  us. 


SPORTS  EDITOR— 22,000  7-day  AM 
needs  leader  to  continue  tradition  of  best 
sports  section  in  Idaho.  Heavy  on  writing, 
editing  and  supervisory  skills.  Dynamite 
make  up  ability  a  must.  Sports  staffers  (2) 
top  notch;  work  in  great  environment,  new 
plant,  VDT.  Send  letter,  resume,  clips  of 
writing,  layout,  salary  history  and  expecta¬ 
tions.  No  phone  calls.  Neil  C  Hopp,  Manag¬ 
ing  Editor,  The  Times-News,  PO  Box  548, 
Twin  Falls  ID  83301. 

ENTERTAINMENT  WRITERS 
Florida's  fastest  growing  AM  newspaper 
has  immediate  positions  available  for  ex¬ 
perienced  entertainment  writers.  Respon¬ 
sibilities  include  the  review  of  movies, 
night  clubs,  opera  and  live  theatre.  A 
minimum  of  3  years  previous  experience  in 
entertainment  writing  required.  Salary 
commensurate  with  experience.  Please  re¬ 
spond  detailing  employment  and  salary 
history  including  writing  samples  to: 

Ft  Lauderdale 
NEWS/SENTINEL 
Claudia  L.  Jack 
101  N  New  River  Dr  East 
Ft  Lauderdale  FL  33302 
Equal  Opportunity  Employer  M/F 

COPY  DESK  SUPERVISOR  sought  for 
26,000  Midwest  daily  in  university  town. 
Will  direct  a  4-person  desk  and  report  to 
managing  editor.  Looking  for  3  to  4  years 
desk  experience  and  ability  to  layout  im¬ 
aginative  pages,  write  bright  headlines, 
meet  deadlines.  VDT  experience  required. 
Send  resume  and  salaiy  requirements  by 
June  11  to:  Personnel  (Tffice,  The  Herald- 
Telephone,  PO  Box  909.  Bloomington  IN 
47402. 


MANAGING  EDITOR  to  direct  news  staff  of 
10  on  weekly  chain  in  Zone  2  metro  area. 
Experienced  in  all  phases  of  editorial  de¬ 
partment  necessary.  Editing,  news  judg¬ 
ment.  VDT  operation  and  leadership  are 
essential  to  assume  top  job  with  our  team 
of  professionals.  Complete  resume  includ¬ 
ing  salary  requirements  to  Box  34607, 
Editor  &  Publisher. 


PHOTO  EDITOR— The  Courier  Journal 
(Louisville,  KY)  is  looking  for  an  assistant 
picture  editor  to  work  on  its  three-person 
desk.  We  are  seeking  a  person  that  makes 
good  news  judgments  with  words  and  pic¬ 
tures;  has  layout  skills  along  with  the  abil¬ 
ity  to  write  bright  and  accurate  cutlines. 
Send  resume  and  samples  that  demon¬ 
strate  your  editing,  layout  and  word  skills 
to:  Tom  Hardin,  The  Courier  Journal  & 
Times,  525  W  Broadway,  Louisville  KY 
40202.  No  phone  calls.  An  equal  opportun¬ 
ity  employer  M/F/H. 


COPY  EDITOR— New  York  area  AM  seeks 
bright  individual  with  good  editing  skills 
and  ability  to  write  sharp  heads.  Night 
hours.  Starting  salary  $10.4(X).  Send  re¬ 
sumes  and  references  to  Box  34601, 
Editor  &  Publisher. 


EDITORIAL 

WRITER/COLUMNIST 

The  Minneapolis  Star,  publish¬ 
ing  the  most  innovative  opinion 
pages  in  the  nation,  will  have 
an  opening  September  15  for 
an  experienced,  issues-oriented 
writer  of  editorials  and  columns 
on  the  environment,  energy 
and  K-12  education.  Long  re¬ 
spected  for  its  independent 
editorial  leadership.  The  Star 
has  made  its  opinion  pages  a 
true  community  forum  by  es¬ 
tablishing  a  board  of  35  local 
contributors,  and  by  expand¬ 
ing  space  for  guest  columns 
and  letters.  The  existing  staff 
includes  5  writers,  all  of  whom 
sign  their  work,  and  a  staff 
cartoonist.  If  you  are  a  produc¬ 
tive  self-starter  and  want  to 
participate  in  these  exciting 
changes,  enjoy  excellent,  pay 
and  fringe  benefits  and  live  in 
one  of  thie  most  attractive  areas 
of  the  country,  send  clips  and 
resume  to:  Robert  L.  Girouard, 
Opinion  Editor,  Minneapolis 
Star.  425  Portland  Av.  Minne¬ 
apolis  MN  55488.  No  calls, 
please.  The  Star  is  an  equal 
opportunity  employer. 


EDITOR  &  PUBLISHER  for  May  31,  1980 
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HELP  WANTED 
PROMOTION 


HELP  WANTED 
PUBUC  RELATIONS 


URBANITE  PRESSPERSON— Live  and 
work  on  Florida's  Gulf  Coast,  on  fast  grow¬ 
ing  daily.  Full  benefits  and  earnings  over 
$14,000.  Call  Naples  Daily  News  (813) 
262-3161. 


WORKING  FOREMAN— Zone  8,  6-day  daily 
seeks  hard  working  experienced  person  for 
our  Goss.  $16-18K  plus  incentive. 
Primadonnas  need  not  apply.  Good  bene¬ 
fits,  mild  climate.  Send  resume  to  Box 
34513,  Editor  &  Publisher. 


PRODUCTION 


PASTE-UP  PERSON,  experience  in  follow¬ 
ing  ad  layouts  and  pasting  up  tabloid 
newspapers.  Must  be  able  to  type.  Modern 
Compugraphic  equipment.  Call  Mr.  Bow¬ 
ers,  (7(53)  549-0004,  Alexandria  VA. 


PROMOTION  COPYWRITER— Major  mid- 
western  metro  daily  and  Sunday  news¬ 
paper  has  an  immediate  opening  for  a 
promotion  copywriter  with  1-2  years  ex¬ 
perience.  This  person,  who  may  now  be 
doing  it  all  at  a  small  to  mid-sized  daily, 
will  act  as  a  copywriter  and  project  co¬ 
ordinator  reporting  to  the  promotion  man¬ 
ager.  Responsibilities  include  acting  as  a 
liaison  with  client  and  service  depart¬ 
ments,  writing  for:  In-paper;  direct  mail; 
marketing  brochures;  A/V  presentations; 
radio  spots;  trade  publication  advertising 
and  other  promotion  projects.  Starting 
salary  is  in  the  mid-teens  for  this  position 
offering  career-growth  and  advancement 
opportunities.  Please  send  resume  and 
samples  to  Box  343 14,  Editor  &  Publisher. 


COMPOSING 

Texas  30,000  daily  needs  experienced 
composing  room  foreman  with  strong 
background  in  management,  cost  control 
and  front-end  technology.  Excellent  bene¬ 
fits  and  quality  of  life  in  the  heart  of  the 
Sun  Belt.  Send  complete  resume  including 
all  salary  requirements  to  Box  34551, 
Editor  &  Publisher. 


WELL  ORGANIZED  production  manager 
needed  to  take  hold  of  fast  growing  daily 
and  web  offset  printing  operation.  Qualifi¬ 
cations,  in  this  order,  1.  Organization  and 
planning  abilities:  2.  Web  offset  presses 
and  printing;  3.  Camera  to  plate;  4.  Com¬ 
posing  room.  We  are  outgrowing  ourselves 
until  we  can  get  organized  with  personnel, 
scheduling,  product  handline  and  billing. 
The  best  new  eciuipment  top  to  bottom. 
Zone  1.  Box  34538,  Editor  &  Publisher. 


PUBLISHER'S  ASSISTANT  AND/OR  PRa 
DUCTION  MANAGER.  Enjoy  your  future  in 
friendly  California  non-urban  beach  com¬ 
munity  of  11,000.  Best  climate  in  U.S. 
Fast-growing  semi-weekly  needs  all-around 
person  to  assist  publisher  in  management 
and  production.  Must  know  or  be  willing  to 
learn  all  phases.  Earn  what  you  are  worth. 
Consider  husband-wife.  Open  now.  Phone 
Dave  (805)  684-2615  or  684-7350  any¬ 
time. 


PUBUC  INFORMATION 


PUBLIC  INFORMATION— New  Bureau; 
Associate  Director  University  of  Airzona  In¬ 
formation  Services.  Reports  to  the  director 
of  that  office  and  substitutes  for  him  in  his 
absence.  Coordinate  news  gathering  ac¬ 
tivities  of  the  staff.  Must  be  able  to  edit 
and  supervise  production  and  distribution 
of  news  releases.  Must  have  quality  skills 
in  writing  and  reporting  and  be  familiar 
with  broadcast  operations.  Will  be  asked  to 
give  public  relations  assistance  to  univer¬ 
sity  personnel  as  well  as  to  produce  special 
publications  and  to  arrange  projects.  Qual¬ 
ifications  include  a  minimum  of  5  years 
experience  in  the  news  media  or  in  a  col¬ 
lege  public  information  office  or  news 
bureau.  Salary  range:  $18,000-23,000. 
Applications  close  July  1.  Send  resume  to 
Hugh  Harelson,  Director,  Information  Ser¬ 
vices,  Slonaker  Alumni  Bldg,  University  of 
Arizona,  Tucson  AZ  85721.  Equal  Oppor¬ 
tunity/Affirmative  Action  Employer. 


PUBLIC  INFORMATION  SPECIALIST 
wanted  for  state  legislative  body  in  Zone  2. 
Facile  writer  with  at  least  1  year'c  news 
media  e/.perience  desired.  Knowledge  of 
legislative  process,  ability  to  work  with 
issues-oriented  legislators  essential.  Sal¬ 
ary  negotiable.  Full  benefits  package. 
Minority  and  women  applicants  encour¬ 
aged.  Box  34628,  Editor  &  Publisher. 


PRODUCTION 

MANAGER, 

BERMUDA 


The  Royal  Gazette,  Ltd.  requires  a  Production 
Manager  of  proven  experience  to  coordinate  the 
various  departments  involved  in  producing  their 
(morning)  daily,  together  with  a  variety  of  weekly 
and  periodic  publications. 

A  very  strong  technical  background  is  an  absolute 
prerequisite.  Our  geographically  isolated  situation 
means  that  all  trouble-shooting  has  to  be  dealt  with 
"in-house"  as  it  occurs,  in  order  to  ensure  uninter¬ 
rupted  publication. 

Personal  qualities  of  confidence,  leadership  by 
example  and  the  ability  to  command  respect  in  all 
labour  relationships  are  equally  important. 

The  applicant  should  be  thoroughly  knowledgeable 
about  new  technology,  since  it  is  planned  that  he/she 
would  have  to  spearhead  the  introduction  of  further 
levels  of  technical  advancement  in  the  fairly  near 
future. 

Please  submit  a  comprehensive  resume  to: 


EDITOR  WANTED 

The  Journal  of  the  North  Shore  Jewish 
Community  is  a  fortnightly  newspaper  with 
a  mailed  circulation  of  8000  serving  21 
towns  and  cities  north  of  Boston.  We  are 
looking  for  a  talented  editor  with  experi¬ 
ence  in  writing  and  production  .  .  .  who 
has  the  ability  to  interpret  Jewish  life  and 
to  make  a  good  newspaper  better.  Com¬ 
plete  esponsibility  for  publishing  includ¬ 
ing  s.jff  management,  editing,  writing, 
layout,  paste-up.  Send  resume,  clips  and 
salary  requirements  to  Maxine  Mazow, 
Search  Committee  Chairperson,  c/o  The 
Journal  of  the  North  Shore  Jewish  Com¬ 
munity,  140  Washington  St,  Salem  MA 
01970.  _ 


DIRECTOR  OF  NEWS  RELATIONS 
AND  EDITORIAL  SERVICES 
Montana  Power  Company  has  immediate 
opening  for  Director  of  News  Relations  and 
Editorial  Services.  Position  will  involve  di¬ 
recting  all  press  releases  and  news  rela¬ 
tions.  Will  direct  writing  staff  on  wide 
range  of  assignments,  and  be  responsible 
for  house  organs. 

Applicants  must  have  a  BA  in  Journalism 
or  a  related  field;  5-7  years  journalistic  ex¬ 
perience  with  minimum  three  years  in  print 
as  writer  and/or  editor;  managerial  experi¬ 
ence  required.  Demonstrated  organiza¬ 
tional  abilities  essential. 

Based  in  Butte.  Montana.  Travel  required. 
Excellent  salary  and  benefits  package. 
Send  resume  by  June  6,  1980. 

Ms.  Michelle  Quick 
Montana  Power  Company 
40  E  Broadway 
Butte  MT  59701 
An  Equal  Opportunity  Employer. 


DON'T  NEED  A  ROOKIE 

Prestigious,  thoroughly  professional  Mid¬ 
western  monthly  is  looking  for  a  polished 
editor  with  solid  experience  and  finely 
honed  writing  style.  Salary  negotiable. 
Send  resume  and  3  clips — but  no  calls— 
to:  Outlook— The  Kansas  (5ity  Business 
Journal,  4149  Pennsylvania,  Kansas  City 
MO  64111. 


COPY  EDITOR— Zone  5  AM  metro  seeks 
skilled  pro  who  can  grow  into  slot  job.  Em¬ 
phasis  on  judgment,  sham  editing,  head¬ 
lines.  Salary  to  $22,00(5.  Write  to  Box 
34661,  Editor  &  Publisher. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Weekly, 
monthly  subscription  rates.  M.  Sternman, 
68-38  Yellowstone.  Forest  Hills  NY  11375. 


MAILROOM 


DIRECT  MAIL  DOER 

Energetic,  aggressive,  creative,  artistic, 
intelligent,  dedicated,  follow-through  per¬ 
son. 

21  year  old  Seattle  in  Portland  construc¬ 
tion  and  insurance  services  organization. 
We  have:  PDP  11/70  and  complete  print 
and  mail  shop. 

Reply  in  confidence  to  the  top:  Don.  Box 
9271,  Seattle  WA  98109. 


PRESSROOM 


WORKING  FOREMAN — Weekly  newspaper 
in  Zone  1  wants  working  foreman  to  run 
Goss  Suburban  press.  Growing  commercial 
business.  Must  be  flexible  and  be  willing  to 
work  in  growth  business.  Should  be  willing 
to  train  a  second  shift  crew.  Send  resume 
and  salary  requirement  to  Box  33645, 
Editor  &  Publisher. _ 


A  GREAT  NORTHWEST  OPPORTUNITY 
The  Bulletin  in  Bend,  Oregon  is  looking  for 
an  experienced  person  on  Urbanite  press¬ 
es  to  fill  foreman's  position.  We  need  you 
to  help  us  run  our  brand  new  Urbanite 
Press.  If  TOu  have  strong  supervisory  skills, 
can  effectively  organize  time  and 
schedules,  have  camera  experience  and 
can  motivate  and  lead  people  then  this  op¬ 
portunity  is  for  you.  We  are  a  growth 
oriented  company  with  excellent  fringe 
benefits.  Please  send  resume,  plus  refer¬ 
ences  to  Loren  l3oyer.  Operation  Manager, 
c/o  The  Bulletin,  1526  NW  Hill  St,  Bend  OR 


PRESSROOM  FOREMAN 
With  minimum  5  years  experience  on  Goss 
Metro  who  can  print  a  quality  product  with 
process  color.  50,000  circulation,  7  day 
publication  in  western  Pennsylvania. 
Reply  in  confidence  to  Box  34583,  Editor 
&  Publisher. 


The  Manager, 

The  Royal  Gazette,  Ltd. 
P.O.  Box  1025, 
Hamilton  5,  Bermuda 


DIRECTOR  OF  INFORMATION  AND  PUB¬ 
LICATIONS  SERVICES,  University  of 
Florida.  Suptivises  staff  of  14  engaged  in 
dissemination  of  news  and  other  informa¬ 
tion  through  wire  services,  newspapers, 
magazines,  radio  and  television  stations 
and  publications.  Division  operates  its  own 
videotaping  facilities,  shop  for  photo¬ 
typesetting  and  preparation  of  camera- 
ready  mecTianicals  and  photography  labs. 
Applicant  must  have  at  least  a  BA  degree, 
five  years  media  experience  and  proven 
personnel  and  fiscal  management  experi¬ 
ence.  Division  budget  exceeds  $4(X),000 
annually.  Extra  consideration  for  person 
with  experience  in  or  working  knowledge  of 
commercial  television.  Salary:  $18,000- 
$29,000,  commensurate  with  expe  ience. 
Send  complete  resume  by  June  26,  1980 
to:  Robert  L.  Willits,  Assistant  Director, 
Personnel  Relations,  Second  Floor  HUB, 
University  of  Florida,  Gainesville  FL 
32611.  The  University  of  Florida  complies 
with  Section  502  of  the  Rehabilitation  Act 
of  1973  and  Section  402  of  the  Vietnam 
Era  Veterans  Readjustment  Act  of  1974. 
Equal  Employment  Opportunity/Affirma¬ 
tive  Action  Employer. 


EDITOR  &  PUBLISHER  Classified  Ads 
produce  results  like  no  other  publication  in 
the  newspaper  field!  Whether  you  have 
machinery,  supplies  or  newspapers  to  sell 
(or  buy)— need  a  top  qualified  person  to  fill 
an  opening— or  are  looking  for  just  the 
right  spot  to  advance  your  career — put  an 
Editor  &  Publisher  ad  to  work  for  you. 


SALES 

- 

DIRECTOR  OF 

INTERNATIONAL 

SALES 

LogEScan,  a  new  international 
joint  venture  firm  Involved  in 
the  design  and  manufacture  of 
laser-scanning  pre-press 
equipment,  is  seeking  a 
Director  of  International  Sales 

Your  responsibilities  in  this 
newly-created  position  will 
consist  of  the  coordination  of 
sales  activities  outside  of 
North  America,  the 
supervision  of  other 
represehtatives.  and 
conducting  liaison  between 
LogEScan  and 
dealer'salesmen 

The  necessary  qualifications 
include  a  four-year  degree, 
preferably  in  business  or 
marketing,  and  previous 
capital  equipment  sales 
experience  in  international 
marketing  through  a 
distributor,  ideally  to  graphic 
arts  or  newspaper  firms 

The  positioh  IS  based  at  our 
Springfield  facility,  located  in 
beautiful  Northern  Virginia,  an 
area  offering  an  exciting  range 
of  cultural,  historical  and 
sporting  recreations;  excellent 
educational  systems;  central 
to  both  mouhtaihs  and  shore, 
and  a  short  remove  from 
Washington.  D  C 

We  offer  an  extremely 
attractive  compensation 
package  in  addition  to  our 
liberal  company  benefits  plan 
For  prompt  consideration,  call 
or  forward  your  resume  with 
salary  history  to 

Director  of  Persohnel 
LogEScan  Systems,  Inc. 

7956Cluny  (5ourt 
Springfield.  Virginia  22150 
(703)  455-3800 


- 
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EDITOR  &  PUBLISHER  for  May  31,  1980 


POSITIONS  WANTED 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER— 33 
year  old  publisher  with  BS,  MBA,  5  years 
top  management  experience,  seeks  similar 
position  with  small  group  or  independent. 
Excellent  references  and  track  record. 
Presently  with  West  Coast  daily,  but  will 
consider  any  location.  Current  compensa¬ 
tion  range  $42-$44K  annually.  Reply  in 
confidence  to  Box  34647,  Editor  & 
Publisher. 


ADVERTISING 


SALESWOMAN— Experienced  with  medium 
size  daily/weekly,  seeks  opportunity  with 
growth  potential.  Background  in  display, 
classified,  promotional  supplements.  Box 
34634,  Editor  &  Publisher. 


CREATIVE  ad  assistant  seeks  career!  Re¬ 
sponsibility,  challenge  with  daily  or 
magazine.  8  years  experience.  Company 
car.  Zones  1,  2,  3.  Box  34616,  Editor  & 
Publisher. 


SEEKING  POSITION  ON  DAILY.  Experi¬ 
enced  artist  and  cartoonist.  Solid 
portfolio.  Bob  Seymour,  4651  Graford  Ln, 
Stow  OH  44224. 


CIRCULATION 


CIRCULATION  PROMOTION— 40  year  old 
male  with  15  years  experience  (boy  crews) 
would  like  to  build  circulation  for  medium 
to  large  daily.  Top  producer  seeking  per¬ 
manent  position  as  outside  contractor. 
Top  references.  Box  34310,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  Experienced  in 
all  phases  of  circulation  work.  Strong 
administrator,  conscientious,  promotion 
minded.  Seeking  position  with  suburban 
daily  or  weekly.  No  Sunday!  Prefer  Zone  2 
but  will  consider  right  opportunity 
elsewhere.  Box  34460,  Editor  &  Publisher. 

MORE  THAN  A  DECADE  of  experience  in 
all  areas  of  circulation,  including  field 
through  circulation  manager.  Record 
proves  ability.  Need  new  challenge.  Box 
34401,  Editor  &  Publisher. 


POSITIONS  WANTED 


TALENTED,  DEDICATED  writer/reporter,  2 
years  writing  news,  society,  features;  copy 
editing,  paste-up,  proofreading,  typeset- 


POSITIONS  WANTED 


POSITIONS  WANTED 


FEATURE  WRITER-Wire  service  bureau 
chief,  whose  by-lined  features  are  regu¬ 
larly  displayed  throughout  country,  seeks 
daily  newspaper  position  as  feature  writer, 
lifestyle  section  reporter  or  columnist.  Box 
34461,  Editor  &  Publisher. 


WRITER/PHOTOGRAPHER  seeks  start 
with  daily  or  weekly;  degrees  in  English 
and  photography  (Brooks  Institute);  4 
years  as  Navy  journalist;  award-winner; 
Zones  1,  2,  5,  9;  slide-condensed  portfolio, 
resume,  excellent  references,  contact 
Dave  Hock,  620  W.  Gutierrez  #257,  Santa 
Barbara,  CA  93101  (805)  %3-5461. 


PHOTO  EDITOR 

Metro  experience,  page  layout,  VDT  cap¬ 
tions,  wide  background  in  B&W  and  color 
photography.  Box  34458,  Editor  & 
Publisher. 


GENERAL  MANAGER-EDITOR.  Twenty 
years  experience,  last  16  with  small 
family-owned  daily.  Call  (405)  256-6468 
after  5  p.m.  (CST),  or  write  P.O.  Box  893, 
Woodward,  OK  73801. 

AWARD-WINNING  newsman.  Experienced 
running  daily,  weekly  operations;  expand¬ 
ing  new  ones  and  revitalizing  moribund 
ones.  Good  with  young  staffers.  Strong  in 
graphics.  Box  34427,  Editor  &  Publisher. 


IT’S  TIME— Young  aggressive  sportswriter, 
editor  wants  shot  at  sports  editor  or  assis¬ 
tant  sports  editor  on  small  to  medium 
sized  daily.  If  you  are  looking  for  an 
award-winning  section,  check  it  out.  Ex¬ 
tensive  writing,  layout,  graphics  and  VDT 
experience.  Box  34409,  Editor  & 
Publisher. 


NEW  LOCALE,  new  opportunities  with  a 
small  or  medium  sized  daily  is  my  goal. 
Three  years  part  time  experience  under  my 
belt  as  a  reporter-photographer  with 
hometown  13,000  AM  daily  during  college. 
At  home  newsroom  and  darkroom.  Box 
34403,  Editor  &  Publisher. 

SPORTS  LAYOUT  is  my  specialty.  Ten 
years  experience,  five  as  sports  editor. 
Seeking  new  challenge  as  sports  editor  or 
deskman.  Box  34574,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  May  ! 


reporters  job  with  daily  in  California  or 
Zone  2.  I’m  qualified  to  do  the  job  well,  and 
I  won’t  settle  for  less!  Box  34545,  Editor  & 
Publisher. 


SPORTS  EDITOR  Midwest  weekly,  J-school 
’79,  wants  job  on  daily.  Top  skill  writing, 
reporting;  experience  in  college,  high 
school  sports,  knowledgeable  in  pro.  Desk 
adequate-plus.  Takes  pictures  but  to  call 
self  photographer  would  suggest  delusions 
of  grandeur.  CV,  lots  of  clips,  references 
on  request.  Box  34544,  Editor  &  Publisher. 


EDITORIAL  WRITER,  30,  broad  experi¬ 
ence.  Conservative  tendencies;  concerned 
and  consistent.  News,  editing  background. 
Seeks  small  daily  position  in  Zones  2,  3  or 
4.  Box  34528,  Editor  &  Publisher. 


AMBITIOUS  EDITOR-WRITER,  Swarth- 
more  graduate,  seeks  entry-level  copy- 
desk  job  on  weekly  or  small  daily.  Manag¬ 
ing  editor,  copy  chief  on  college  paper; 
intern  on  large  weekly.  VDT  experience. 
Any  location.  Box  34527.  Editor  & 
Publisher. 


NEWS,  FEATURE  WRITER.  Will  relocate. 
Experienced  editor,  rewrite,  layout,  clas¬ 
sified,  subscription.  Young,  experienced, 
eager,  ambitious.  Contact:  Carl 
Weinschenk,  3051  Grand  Av,  Baldwin  NY 
11510.  (516)  868-0905  evenings  and  be¬ 
fore  9  am. 


PEOPLE  MAGAZINE’S  No.  2  person  in 
Boston  seeks  return  to  daily  journalism, 
preferably  in  Northeast,  Box  34471,  Editor 
&  Publisher. 

EDITOR— Currently  with  medium-sized 
Texas  daily.  Excellent  manager,  quality- 
conscious.  Box  34631,  Editor  &  Publisher, 

HELP!  Proven  sportswriter  going  crazy  in 
public  relations  job,  I’ve  covered  preps, 
colleges,  pro  soccer.  Not  afraid  of  long 
hours.  I  made  a  mistake  in  leaving  news¬ 
paper  work.  All  I  ask  is  a  chance.  Will  work 
anywhere  in  California.  Box  34626,  Editor 
&  Kjblisher. _ 

REPORTER,  graduate  top  journalism 
school,  3  years  topflight  experience  on 
major  city  daily.  Seeks  position  on  major 
daily,  prefer  Zones  1,  2,  3  or  5.  Urban  af¬ 
fairs,  housing,  politics,  labor-business 
^cialty  preferred.  Box  34625,  Editor  & 
Publisher. 


COLLEGE  GRADUATE  with  degree  in 
communications,  extensive  sports  knowl¬ 
edge,  seeks  position  of  sportswriter  or 
caster.  Excellent  references.  Box  34624, 
Editor  &  Publisher. 

SPORTSWRITER  now  stringing  for  Ski 
Racing  and  Powder  Magazines  seeks  daily 
newspaper  job.  Relocate  anywhere.  30; 
MS  Journalism,  news  service  experience. 
Richard  Barnum-Reece,  365  S  Elizabeth 
St,  Salt  Lake  City  UT  84102.  (801)  583- 
4123. 


COPY  EDITOR  tor  70,(XX)  daily  ready  tor 
step  up  to  managing  editor  of  small  daily. 
Five  years  experience  plus  VDT.  I’ll  work 
my  tail  off  for  the  chance  to  run  the  edito¬ 
rial  show.  Prefer  Zones  1,  2,  3,  4.  Call  (315) 
252-39(X)  or  write  Box  34619,  Editor  & 
Publisher, 


SPORTSWRITER,  occasional-columnist  on 
one  of  nation’s  largest  AMs,  seeks  a  paper 
seeking  a  columnist.  20  years  experience 
includes  all  pro  beats,  ’80  Winter  Olym- 

gics.  Anxious  now  to  do  column  full  time, 
ox  34618,  Editor  &  Publisher. 


YOU  CARE  about  your  editorial  product, 
the  quality  of  the  writing,  how  your  news  is 
packaged.  You  need  someone  who  can  re¬ 
port  and  edit,  and  who  will  challenge  your 
readers  to  think,  particularly  about  the 
Economy.  Your  circulation  doesn’t  matter 
to  me;  your  ethics  do.  Let’s  talk.  (518) 
587-4478. 


SPORTSWRITER,  ’77  college  grad,  lan¬ 
guishing  in  low-pay  job.  Has  extensive  col¬ 
lege  basketball  and  some  pro  experience, 
plus  production  and  editing.  Would  prefer 
job  in  New  York  City  area.  Box  34605, 


TALENTED  writer/photographer.  Some  ex¬ 
perience,  college  grad,  veteran,  desires  af¬ 
filiation  with  quality  daily.  Box  34519, 
Editor  &  Publisher. 


WRITER/EDITOR  seeks  challenging  posi¬ 
tion  in  newspapers  or  magazines.  Execu¬ 
tive  editor  of  regional  lifestyle  magazine. 
Former  general  assignment  and  investiga¬ 
tive  reporter  for  Knight-Ridder  daily;  MA. 
University  of  Missouri  School  of  Jour¬ 
nalism.  Bill  Tarrant,  300  NW  Second  Av, 
Boca  Raton  FL  33432. 


SPORTSWRITER — My  copy  speaks  for  it¬ 
self.  Extensive  weekly  experience  in  cover¬ 
ing  scholastic,  collegiate  and  national 
sports.  Also  strong  VDT  and  layout  experi¬ 
ence.  Call  John  (717)  822-0610. 


SPARKLING  LAYOUTS,  bright  headlines, 
special  graphics  can  be  yours  from  a  copy 
editor  with  7  years  of  experience.  Seeking 
desk  job  on  AM  daily  in  Zone  2,  4,  6  or  9. 
Prefer  electronic  editing.  Box  34493, 
Editor  &  Publisher. 


VETERAN  editor-teacher  seeks  to  direct 
editorial  side  of  newspaper.  Will  produce 
excellence  if  given  publisher-financial 
backing.  Also  interested  in  directing  vigor¬ 
ous  editorial,  op-editorial  pages  with  lib¬ 
eral  bent.  Salary  less  important  than  edito¬ 
rial  freedom.  Call  (907)  479-3460. 


SPORTS  EDITOR/WRITER  seeks  position 
in  Zones  1,  2  or  3.  Has  more  than  3  years 
experience.  Good  layout,  good  copy. 
Please  contact  Box  34638,  Editor  4 


AWARD-WINNING  PHOTOGRAPHER  and 
sportswriter,  28,  with  three  years  experi¬ 
ence  on  9000  daily  seeks  move  to  larger 
daily.  Background  includes  coverage  of 
major  league  baseball,  major  college  foot¬ 
ball  and  basketball,  and  a  variety  of  high 
school  sports.  Also  possesses  editing,  lay¬ 
out  and  darkroom  skills.  Box  34637,  Editor 
&  Publisher. 


TWO  TIME  Pulitzer  Prize  nominee,  11 
years  experience  seeks  challenging  report¬ 
ing  position.  Major  international  fellowship 
winner,  four  other  awards.  Now  available 
because  paper  folded.  Prefer  Zone  2,  will 
consider  all.  Box- 34635,  Editor  & 
Publisher. 


MAGAZINE  Associate  Editor.  Five  years 
with  national  industrial  monthly.  Looking 
for  editorial  position  with  political/busi- 
ness  or  lifestyle  publication.  Strong  writ¬ 
ing/editing  skills.  Political  science  degree. 
27,  single.  Any  Zone.  Box  34632,  Editor  & 
Publisher. 


EDITORIAL  WRITER— Highly  experienced, 
skilled,  productive  page  editor  and  writer 
with  10,000-class  newspapers.  Box 
^591,  Editor  &  Publisher. 


SPORTSWRITER/DESKMAN,  28,  seeks 
position  with  midsize  or  large  daily.  Clean 
modular  layouts,  bright  copy,  VDT  experi¬ 
ence.  Have  covered  preps,  major  college, 
pro  team  on  regular  basis.  Will  move,  any 
area.  Box  34589,  Editor  &  Publisher. 


CREATIVE  AND  CONSCIENTIOUS  young 
writer/editor  with  experience  on  major  Los 
Angeles  daily  seeks  position  in  Zone  8  or  9, 
preferable.  (213)  465-7361. 


SPORTS  EDITOR  of  34,000  AM  daily  seeks 
position  on  larger  paper  as  either  repprter 
covering  pro  or  college  team,  columnist  or 
sports  editor.  8  years  on  2  dailies,  cur¬ 
rently  direct  8man  staff  and  cover  major 
college  football  and  basketball.  College 
grad,  26,  hard  worker  looking  for  ad¬ 
vancement.  Box  34609,  Editor  & 
Publisher. 


FREELANCE 


THE  LAW — Experienced  attorney-writer 
will  give  you  clear,  interesting,  informative 
articles  on  legal  topics  of  personal  and 
popular  interest.  M.  Sparacino,  90-64  201 
St,  Hollis  NY  11423. 


-  MARKET  RESEARCH 


MARKET  RESEARCH,  Business  Jour¬ 
nalism.  MBA.  experienced.  29  years  old, 
will  relocate.  Call  Ted  Magnuson  at  (305) 
272-8266. 


PHOTOJOURNALISM 


AWARD  WINNING  people  photographer. 
Skilled  in  finding  features  and  news.  Crea¬ 
tive.  Known  for  sensing  and  capturing  the 
unexpected.  Meets  and  works  well  with 
people.  Box  34554,  Editor  &  Publisher. 

HARD-WORKING,  self-starting  photog¬ 
rapher  with  5  years  experience  on  week¬ 
lies  and  small  daily  seeks  position  on 
photo-conscious  medium  or  large  newspa¬ 
per.  Strong  background  in  news,  feature 
and  sports  writing.  Box  34498,  Editor  & 
Publisher. 


specializes  in  sports,  wants  new  challenge. 
Excellent  sport  news  and  lab  credentials. 
Box  34617,  Editor  &  Publisher. 


PRODUCTION 


EXPERIENCED  SUPERVISOR.  Camera, 
color  separation,  conventional  and  laser 
platemaking  qualifications.  Newspaper. 
Box  323^,  Editor  &  Publisher. 


PUBUC  RELATIONS 


SPORTSWRITER,  editor  for  award-winning 
newspaper  wants  to  get  into  public  rela¬ 
tions.  Five  years  of  daily  newspaper  ex¬ 
perience.  Have  seen  public  relations  from 
other  side  of  the  fence.  Lawut,  graphics 
experience.  Box  34410,  Editor  & 
Publisher. 


NEWSPAPERMAN  and  longtime  Kansas 
Citian  tired  of  the  daily  news  grind  and 
looking  for  a  communications  or  public  re¬ 
lations  position  with  a  quality  Kansas  City 
area  agency  or  company.  I’m  under  30. 
bright  and  stubborn.  Box  34516,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 

Vibrant  editor  of  successful  metropolitan 
business  weekly  seeks  position  with  corpo¬ 
ration.  utility  or  trade  organization.  Solid 
journalism  experience  and  education  in 
addition  to  BS  in  business  administration. 
Excel  in  financial  writing  plus  features  on 
people,  products  and  procedures.  Box 
34599,  Editor  &  Publisher. 


JUNE  MASTER  of  Business  Administration 
graduate  with  journalism  degree  and  broad 
newspaper  experience  seeks  financial  re¬ 
porting  jDosition.  Relocate  anywhere.  Drew 
Dahl,  250  Little  St.,  Athens,  GA  30605. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


50  “great”  newspapers 

Any  listing  of  the  “10  best”  or  the  “10 
greatest”  newspapers  in  the  world  has 
always  been  suspect  in  our  mind  because 
we  wonder  who  has  had  the  capability  of 
reading  those  newspapers  (in  Japanese, 
German,  Italian,  etc.)  in  order  to  make 
such  a  judgement. 

John  C.  Merrill  and  Harold  A.  Fisher 
have  just  completed  a  book  “The 
World’s  Great  Dailies:  Profiles  of  Fifty 
Newspapers”  (Hastings  House,  374 
pages,  $18.50)  which  avoids  that  trap  by 
defining  newspaper  “greatness”  and 
thus  provides  historic  journalistic  back¬ 
ground  on  a  variety  of  important  dailies. 

Merrill,  journalism  professor  at  the 
University  of  Maryland,  wrote  “The 
Elite  Press”  in  1968  which,  although 
popular  and  soon  out  of  print,  was 
criticized  because  it  attempted  to  rank 
newspapers  as  to  quality. 

In  this  current  book,  written  with 
Fisher,  an  associate  professor  at  Bowling 
Green  (Ohio)  State  University,  there  is 
no  attempt  to  rank  newspapers.The  au¬ 
thors’  say  in  their  preface: 

“We  are  not  determining  the  fifty  pro¬ 
files  which  are  included  by  survey  re¬ 


newspapers  included  in  this  volume  to 
pass  judgment  on  them.” 

Merrill  and  Fisher  give  us  interesting 
profiles  and  valuable  insight  into  the  50 
newspapers  they  have  selected.  The 
book  will  be  an  addition  to  every  jour¬ 
nalistic  library.  “Greatness  is  a  matter  of 
context,”  they  explain.  In  their  opinion, 
a  newspaper  can  be  “great”  even  if  it 
doesn’t  conform  to  our  Western  stan¬ 
dards  of  editorial  freedom. 

“  ‘Great’  newspapers  which  have 
grown  up  throughout  the  world  are  read 
by  the  elite  of  the  country  where  they  are 
published  as  well  as  by  the  elite  in  other 
countries  and  express  a  significant  seg¬ 
ment  of  international  elite  opinion.  This 
press  is  aimed  at  a  rather  cohesive  audi¬ 
ence,  and  in  general  its  readers  are  better 
educated  and  have  a  greater  interest  in 
public  affairs  than  the  average  readers  of 
the  mass  (or  popular)  press.  It  is  aimed  at 
the  educated  citizen  who  is  aware  of,  and 
concerned  about,  the  central  issues  at  his 
time,  and  undoubtedly  it  is  read  by  more 
opinion  leaders  than  are  other  types  of 
newspapers. 


“In  one  of  its  forms,  this  press  has 
built  a  reputation  for  being  well  informed 
and  expressing  serious,  well-seasoned 
opinion  of  the  nation  concerned.  In  a  less 
commendable  sense  (from  a  Western 
viewpoint)  it  is  considered  the  voice  or 
one  of  the  principal  voices  of  the  particu¬ 
lar  government  that  permits  it  to  exist.  In 
any  sense,  it  is  this  press  that  people  who 
desire  to  be  informed,  or  indoctrinated 
with  the  ‘line,’  will  want  to  read  regu¬ 
larly. 

“Through  the  elite  press  is  dessemi- 
nated  either  the  thoughtful,  pluralistic, 
and  sophisticated  dialogue  of  a  free  soci¬ 
ety,  or  the  necessary  social  and  political 
guidance  of  the  closed  society.  The  free 
man  reads  the  ‘great’  press  (the  name  is 
given  in  this  book)  heuristically;  the  per¬ 
son  in  an  authoritarian  society  reads  it 
pragmatically.  In  the  first  case,  the  elite 
paper  offers  ideas  which  the  reader 
wants  to  consider;  in  the  other,  it  gives 
the  reader  what  he  must  know  to  be  a 
well-integrated  member  of  his  society. 

“In  one  case,  the  reader  of  the  elite 
newspaper  is  stimulated  to  free  indi¬ 
vidual  thought  and  action;  in  the  other, 
he  is  indoctrinated  for  concerted  activ¬ 
ity.  In  one  case,  the  paper  is  a  catalyst  to 
democratic  self-determination;  in  the 
other  it  is  an  instrument  with  which  to 
control  the  social  system.” 


sponses;  rather  we  are  arbitrarily  select¬ 
ing  the  newspapers  ourselves  for  inclu¬ 
sion.  We  make  no  pretense  of  a  ‘scien¬ 
tific  selection,’  and  want  to  emphasize 
that  these  are  our  own  choices  as  rep¬ 
resentatives  of  the  ’great’  or  best  dailies 
of  the  world.  They  are  newspapers  which 
we  believe  (and  we  have  not  taken  such 
selection  lightly)  represent  the  very  best 
in  the  World’s  journalism,  regardless  of 
how  differently  this  journalism  may  man¬ 
ifest  itself  in  different  cultures  and 
ideological  contexts.” 

The  majority  of  the  50  dailies  are  from 
the  so-called  Free  World — 10  are  in  the 
U.S. 

However,  others  include  Borba 
(Yugoslavia),  Izvestia  and  Pravda 
(USSR),  Osservatore  Romano  (Vatican 
City)  Renmin  Rihao  (People’s  Republic 
of  China — all  of  which  can  be  said  to 
operate  under  restrictions,  pressure  and 
control  governmental  and  other. 

In  answer  to  the  question  of  how  the 
authors  know  if  a  newspaper  is 
“great” — for  instance  Svenska 
Daghladet ,  unless  they  can  read 
Swedish — they  respond: 

“We  have  talked  with  many  people  we 
respect,  people  who  do  read  Swedish 
and  are  familiar  with  the  newspapers  of 
Sweden;  also  we  have  considered  the 
many  serious  articles  we  have  read  about 
Svenska  Dagbladet,  and  we  have  based 
our  opinion  on  the  widespread  and  gen¬ 
eral  reputation  which  the  newspapers 
has  developed.  We  do  not  believe  that  it 
is  necessary  for  us  to  actually  read  all  the 
56 


SDX  protests 
firings  of 
college  editors 

The  Board  of  Directors  of  the  Society 
of  Professional  Journalists,  Sigma  Delta 
Chi,  has  urged  that  officials  of  Baylor 
University  reconsider  its  actions  “that 
have  served  to  punish”  the  former  stu¬ 
dent  editors  of  the  campus  newspaper 
and  the  president  of  the  campus  chapter 
of  SPJ,  SDX. 

The  campus  newspaper’s  three  editors 
were  fired  after  they  published  an  edito¬ 
rial  critical  of  the  university  president 
{E&P,  April  19.)  The  editorial  supported 
the  right  of  Baylor  coeds  to  pose  for  a 
Playboy  magazine  photographer  who 
was  planning  to  visit  the  campus. 

Two  of  the  student  editors  and  Sheri 
Sellmeyer,  an  honor  student  and  presi¬ 
dent  of  the  SPJ,  SDX  campus  chapter, 
later  had  their  scholarships  revoked. 

“The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi  has  long  held  the 
view  that  censorship  in  any  form  is  re¬ 
pugnant  to  a  democratic  society,”  the 
SPJ,  SDX  board  said.  “It  should  be  par¬ 
ticularly  distasteful  on  the  campus  of  a 
university  dedicated  to  intellectual 
growth,  academic  freedom  and  the  free 
exchange  of  ideas.” 

University  officials  have  contended 
that  since  the  president  of  Baylor,  a  pri¬ 
vate  institution,  is  also  the  publisher  of 


the  student  newspaper,  he  has  the  right 
to  choose  not  to  take  certain  editorial 
positions.  The  students  argued,  unsuc¬ 
cessfully,  that  since  the  president  was 
also  the  subject  of  the  editorial,  he 
should  not  have  been  in  a  position  to 
determine  what  was  said  about  him. 

SPJ,  SDX  national  president,  Jean 
Otto,  op-ed  page  editor  of  the  Milwaukee 
Journal,  has  sent  a  letter  to  Baylor  offi¬ 
cials  urging  that  they  reconsider  reinstat¬ 
ing  Sellmyer’s  scholarship  for  the  com¬ 
ing  school  year. 

N.Y.  Times  goes 
to  $1  on  Sunday 

The  suggested  newsstand  price  of  the 
New  York  Times  on  Sundays  will  be  in¬ 
creased  from  85(S  a  copy  4o  $1  within  a 
50-mile  radius  of  New  York  City,  start¬ 
ing  on  Sunday,  June  1,  1980.  The  price 
outside  the  50-mile  radius  will  remain  at 
$1.25  a  copy. _ 
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Who  really  owns 
Standard  Oil  (Indiana)? 


62.95% 

21,215  institutions, 
including  insurance 
companies, 
retirement  plans, 
colleges,  estates, 
trusts,  charities, 
foundations,  banks, 
religious  and 
fraternal 

organizations,  etc. 


746% 

Standard  Oil 
(Indiana) 
employee 
savings  plans. 

Maybe  you  do.  Maybe  you  partici¬ 
pate  in  the  company  profits  and 
don't  know  it. 

If  you  are  in  a  pension  plan,  or  a 
union— or  own  an  insurance 
policy,  or  invest  in  mutual  funds— 
there's  a  good  chance  you  have 
an  interest  in  this  company.  Many 
Americans  own  its  stock  indi¬ 
rectly.  In  fact,  about  63%  of  the 
company  is  owned  by  21,000 
separate  institutions  that  repre¬ 
sent  millions  of  people.  People 
like  you  who  want  their  money  to 
grow  for  their  retirement  and 
other  future  needs. 

Plus  that,  about  1 55,000  private 
individuals  own  nearly  30%  of  its 
stock  directly.  And  employees 
own  more  than  7%  of  the  com¬ 


pany  stock  through  the  company 
savings  plans. 

It's  easy  to  picture  an  oil  com¬ 
pany  as  greedy  and  impersonal. 
But  that  image  fades  fast  when 
you  understand  that  it  is  millions 
of  individuals  like  you  who  really 
own  it.  It  is  people  who  own  the 
refineries,  the  pipelines,  the  tank 
trucks.  It  is  people  who  risk  their 
money  on  exploring  for  energy 
and  drilling  the  wells  that  may  or 
may  not  pay  off.  This  is  free 
enterprise. 

Broad  ownership  through  share¬ 
holding  is  something  we  can  all 
be  thankful  for.  Because  it's 
shareholders  who  help  provide 
the  funds  we  continue  to  invest 
in  America.  To  find  the  energy  it 
needs.  To  help  reduce  America's 


dangerous  dependence  on  for¬ 
eign  oil.  And  to  strengthen 
America's  economy  so  that  peo¬ 
ple  everywhere  can  prosper. 

We  feel  that  this  investment  in 
American  energy  is  the  best  we 
can  make.  For  America.  For  you. 
And  for  the  millions  of  people 
like  you  who  are  the  real  owners. 

Amorica  runs 
better  on 
American  oM. 

Standard  Oil 
Company  (Indiana) 


THE  BUCK 
SHOPS  HERE 


One  out  of  five  retail  dollars  in  Tennessee,  and  one  out  of  ten 
in  all  of  Tennessee,  Arkansas,  and  Mississippi,  is  spent  in 
Memphis  Tennessee’s  home  county  --  Shelby.* 

Even  more  impressive,  in  1979  consumers  in  our  76-county 
market  area  spent  $8,453,065,000  in  retail  sales,  with  $3.52 
out  of  every  ten  of  those  dollars  spent  in  Shelby  County.** 

So  if  you’re  in  the  race  for  retail  dollars  you  can  stop  your  search  short. 


THE  BUCK  SHOPS  HERE  IN  MEMPHIS 


The  most  efficient,  effective  way  to  reach  this  market?  Our  newspapers. 

For  further  information,  contact  Perry  Williams,  Research  Manager  (901)  529-2226. 
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THE  COMMERCIAL  APPEAL 


Memphis  Press-Scimitar 


SCRIPPS-HOWARD  NEWSPAPERS 
Memphis  Publishing  Company,  495  Union,  Memphis,  Tennessee  38101 


’Sales  Management  Survey  of  Buying  Power,  1979 
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